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Abstract

This study examined the impact of global broadogstin Africa. The survey research method was agibe
collect data with the structured questionnairehasrésearch instrument. 150 respondents who wepogively
selected from Nigeria, South Africa and Egypt wex@ministered the questionnaire online through the
surveymonkey.com website. However, 110 respondanagerly completed and submitted their questiomsair
representing 73 percent response rate. Findingaled that Cable News Network (CNN) is the prefegimbal

TV news channel of 41 percent of the respondetitsded by Al Jezeera (32 percent), China Centrégvision

(18 per cent) and BBC World (9 percent). This iasistent with the 2012 European Media Survey (Ekpprt
which declared CNN as the undisputed No 1 newsdomrAfrica. Findings further revealed that globay
news channels carried mostly negative stories alddtita as indicated by 86 percent of the respotglen
Furthermore, 60 percent of the respondents indictitat this pattern of coverage not only gave thatinent a
negative perception but worsened her economic wbes.study concluded that decades after the Newdwor
Information and Communication Order debate wasetgshegative coverage of the continent persisthén
powerful global TV news channels. It then recomneghdhat global TV channels still need to do more to
improve on their coverage of Africa by focusing slesn negative reports from the continent. It furthe
recommended that stakeholders in the region neddks more practical steps to tell their own swtie the
outside world.
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Resume

Cette étude traite I'influence des émissions irggomales particulierement diffusées sur I'Afriqle méthode

de cette recherche a été adoptée afin de recudsbiinformations ayant un questionnaire bien asgacomme
instrument de recherche. Cent cinquante (150) paesoont été choisies avec un but précis ; le MNiger
'Afrique du Sud et I'Egypte. Nous leurs avons ey&o les questionnaires par le site de
surveymonkey.com.Cependant, cent dix (110) ont amplit et soumit leurs questionnaires. Ce nombre
représente 73% des réponses. Les recherches otrémjoe Cable Network News (CNN) est la chaine @b

la plus préférée ayant 41% des réponses. CNN a&t slJAl Jazeera (32%). China Central TelevisoB8%d) et
BBC World (9%).Ce résultat est pareil au reportdifeuropean Media Survey (EMS) de I'année 2012 qui a
déclaré CNN comme la chaine globale numéro 1 sameslle en Afrique. Les recherches ont aussi régakéles
chaines internationales émettent les histoires tivégaconcernant I'Afrique. Ceci est évident pa6%8 des
réponses. En outre, 60% des émissions sur I'Adrigiont pas seulement donné une idée négative Igloba
concernant I'Afrique, mais elles ont aussi aggrées malheurs économiques. En conclusion, la rebkeec
découvert que, des années aprées le débat mondisdjaude I'ordre mondial de la communication (Vorl
Information and Communication Order), qu'il y a jmurs les émissions négatives émanant des chawmes d
diffusion internationales concernant I’Afrique .Leschercheurs ont donc recommandé que les chaivlesles
améliorent leurs émissions concernant I'Afrique.o{i¥s d’attention aux histoires négatives concerrant
continent). Les rechercheurs ont aussi recommandées secteurs africaines prennent les décisimatipe
afin d’émettre leurs propres histoires dans le nsond

Les mots clés Télévision Internationale, Communication Inte¢romale, émission, chaine d’'information

1. Introduction

One of the enduring maxims of communication is “nt@mnot not communicate” (Watzlawick, Beavin and
Jackson, 1967:8). This implies that communicatienindispensable to man’s existence on planet Earth.
Moemeka (2000) further explains the importanceashmunication to human existence on Earth when dtest
that communication is so central to human existethe¢ without it, the world as we know it would sea
functioning.
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Communication takes place everywhere, everydayadlritie time. It is a wide and all embracing coroghich
goes beyond the concept of language which is acdfobobmmunication; a sub-set of the universal Skeere is a
paradox about the term, “communication”. It is at® obvious and obscure; its meaning seems to \deushin
everyday usage but very elusive when scholars @wetoocapture its essence in finely calibratednitgdns.
Fiske (cited in Okunna 1999) corroborates this issewhen he states that communication is onehobe
human activities that everyone recognizes but fewdefine satisfactorily.

Without communication social change cannot takeegland society cannot be because communication is a
fundamental social process. As a result, man hatved various channels of communication over tharye
ranging from the town crier to the use of signs aywhbols or even the use of drums in Africa anéotheans
that Man designed in the early ages to communigdtelarge numbers of people.

With time, man’s quest to communicate with largéyetse and heterogeneous audiences led to various
inventions which paved the way for the start ofcelenic communication. Communication however, @& n
monolithic; it comes in various formats. In thigaed, communication can be intrapersonal, integrexis verbal,
non-verbal, group, public, intercultural or intetinaal (or global).

2. Literature Review

2.1 Definition and development of international cormunication

International communication also referred to adglanedia systems or supranational communicatitergeo
those mass media institutions that cross natioonahttaries. In other words, it refers to those masslia
organizations that deliberately aim at the intaom#tl community. It also refers to those mass media
organizations that have global impact; those desidar international consumption.

According to Agba (2002) international communicatian also be defined as the exchange of meanmogsac
national frontiers and between two or more coustritis brought about by the interdependency neédsan; a
situation which makes it imperative that the waye anan needs to reach out to other men for meardingfu
existence, so does a country need to reach ouh&s oountries for better life for its citizens. mmick (2012)
points out that some media may be deliberatelygtesi for the international audiences (as in thes azs
external broadcasting outfits) while others mesgifl over from one country to its neighbours.

International communication has developed alonglitiess of progress made in the field of transpartagind
media technologies. Guttenberg’s invention of thmtimg press in 1450 hastened the pace of intenmnal
communication as travelers carried books and néwsts relating to the most wondrous happenings fsoen
country to another. Newspapers and magazines wstaliStributed across national frontiers on hbesgks and
sailing ships. The steam ship and train were iat@nted and used to facilitate international comioation.

The development of the telegraph marked the beginof a new epoch in international communicatioritas
made long distance point-to-point communication sgae. Other inventions that facilitated internatb
communication include cinema (1880s), teletypewr(1®©04), radio (1920), television (1930s), caldievision
(1940s), satellite technology (1960s) and the h&e¢1990s).

2.2 Global mass media

International communication is usually conductestigh the various mass media platforms of primadcast
and the new media particularly the Internet. Irdéiomal print media are the truly mass circulatetvspapers
and magazines in various countries of the worldlipbied in several languages and printed simultasigdn
several cities of the world. They inclutigernational Herald Tribune, World Street Journ&linancial Times,
Reader’s Digest, Timmagazineand The Economistmong others.

Global broadcasting includes shortwave radio sesvisuch as thé/orld Service of the British Broadcasting
Service (BBC); Voice of America/ QA); Radio France InternationalRFI); Deutshe Weli@®W) while
international television broadcasting include sigetelevision stations such as tGable News NetworfCNN),
BBC World, Al Jazeera, China Central Televis({@CTV) France 24 B sky B (Sky Newajnong others. This
paper focuses on CNN, BBC World, Al Jazeera, and\CC

The Cable News Network (CNN)
CNN was established on June 1, 1980, by Americaimbasman, Mr. Ted Turner. Its corporate headosaite
the CNN Center located in Atlanta, Georgia, USAimgeption, Turner called the CNN project “rouné ttlock
news operation”. This has remained the main foéuki® veritable medium of global communication.
Using sophisticated communication satellites, CNtblaldcasts to millions of viewers all over the wotlds the
first cable television to reach viewers directlythwaiut going through local affiliate stations. CNN&irney to
prominence was initially stalled by a series o&tetl problems. Among these were:

e Lack of patronage by the American audience. CNN wé#glly patronized by about 20% of US

television households. This margin was far belowatmould generate profit. Also CNN could not
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penetrate the target TV market as projected. Atheartent receipts too were very low. In the firgefi
years of operation, Turner spent about $70 miltmkeep CNN afloat. There were predictions then of
failure for the CNN project among media analystowondered if Mr. Turner had enough money to
lose for years.

< Apart from low profit, lack of patronage and mougtidebts were other initial problems that confrdnte
the CNN on its journey to prominence. One otheramgroblem CNN had to contend with was
competition by old generation TV networks such &CACBS, NBC, ESPN, Nickelodeon, etc. These
problems did not deter Mr. Turner; instead theyuigid about a sense of re-awakening by making the
station more attractive to viewers. This re-awakgrihanged the fortunes of CNN and by 1985 it had
started generating some profits.

However in 1996, Time Warner acquired the assetaiofer Broadcasting System, the parent compaiGNiH.
Another acquisition of Ted Turner’s CNN came onukag 11, 2000 when American Online acquired CNNA&Im
Warner for $164 billion. AOL/TW as the company when known became the world’s largest media company
The merger created a digital media power with thiemtial to reach the global audience in one forrarmther.

In 2003, the board of directors of AOL/TW voteddmp ‘AOL’ from its brand, thereby reverting to 1990
brand of Time Warner. CNN'’s uniqueness lies iniritsovative use of communication technologies vielite

to reach its audience.

CNN has been outstanding in several aspects.tlieidirst international TV station in the world booadcast a
24-hour news service. It is reputed for extensive toverage of global events. Over half of a dilliviewers
around the world watched its live coverage of teesRin Gulf War in 1991. It has also covered lsggcessive
American presidential conventions, funerals of ldileg Hussein of Jordan, Yitzak Rabin of Israel aredirent
Kabila of Democratic Republic of Congo.

Moreover, CNN has a sister network, Headline Nemsch produces 48 half-hour TV news daily. Thergns
addition, a 24-hour Radio Syndicated Service — QRidlio. Other CNN sister networks include CNN-Money,
CNN/SI plus, TBS, TNT, HBO, Turner Classic Movie&B and Cartoon Network. CNN’s programmes are
received in about 200 countries around the world.

CNN depends on private funding and private revdrum advertising, and parades an array of broaditass.

The CNN edge as it is often called is its abilityget a news situation first before other TV nekgoidn other
words, CNN offers its international audience time&ws stories than other networks. It has beentaldehieve
this by developing and maintaining a formidable kilog relationship with other TV networks, news agjes
and broadcasting unions worldwide. This is under divect supervision of CNN’s Senior Vice-Presidesio
oversees the network’s international news team 50 fll-time staff outside the United States and 25
assignment editors on CNN international assignrdesk. The slogan of CNN is “Be the first to know”.

BBC World

This station is the British Broadcasting Corponad®4-hour international current affairs TV chahwéh BBC
News, documentaries, lifestyle programmes andvigess. It was launched in January 1996. Internatignit
competes with the CNN and Sky News in Europe.

BBC World was formerly known as BBC World Servicel@vision. Unlike the BBC World Service Radio,st i
commercially funded as the British government refuso extend the foreign office grant-in-aid tolitwas
originally carried on Star TV, the pan-Asian SatellTelevision Service based in Hong Kong, whiclswater
acquired by media giant, Rupert Murdoch. Owing e Chinese government’s dislike of the BBC's news
coverage, Star TV dropped the carriage of the allanrthe region. BBC World is carried on Satelbted Cable
and its bulletins are also re-broadcast on loga¢$trial channels. It is not officially available the UK, on the
grounds that it carries advertising. However, it ba received from satellite in the UK.

BBC World programmes include Hardtalk which featuirgerviews with famous people, World Businessdrgp
Asia Today, Click Online (Technology), Fasttrackayel) and Talking Movies. In India, it airs prograes
made for a regional audience.

BBC World officially is not available in the US bits programmes are made available through PB®stato
subscribers. The station is based at BBC Televi€ientre in West London.

Al Jazeera

This international television station that has gndw popularity in recent years is often referrecs, the Arabic
CNN or BBC. It is further referred to as the cap@tiDoha. Doha is the capital of Qatar where ibisated. Al

Jazeera is the controversial news source for thliEast. According to About.com website (2011)Jdzeera
offers 24-hour news coverage with an Arabic foausibre than 35 million viewers worldwide.

In a region where most news is strictly controligcthe government, Al Jazeera which in Arabic meslasd or
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peninsular has become an outlet for non-censoredpgints and its provocative broadcasts have eaitned
criticisms from both the Arab and Western worldsfderates web sites in Arabic and English.

Al Jazeera was founded in 1996 by the Emir of Q&baeikh Hamad Bin Khafila al-Thani who overthreis h
father’s regime in a bloodless coup in 1995. Acoaydo an American journalist, Daniel Schechteis gatellite
TV-station has become the electronic capital of Alngb world-and among the fifty best known brandgshe
world. He further states that this emerging gldir@ladcasting station functions more like an oasithé desert
country where it is based as well as in the intgonal TV news industry in which its dedication bard-
charging news makes it an anomaly.

Al Jazeera emerged after the BBC trained jourmalist an Arabic language news service, only to stop
project after an attempt was made to censor itgrproming. Sheikh Hamad Bin Khalifa Al Thani, theotpred
as a tool of US interests, decided to fund theqmtoj

CCTV News

CCTV News formerly known as CCTV-9 is a 24-hour Estg news channel, of China Central Television
(CCTV), based in Beijing. The channel grew out @1 International, which was launched on 15 Septmb
2000.

CCTV began considering English-language internafioews programming on January 1, 1979, at thé ata
China’s “reform and opening up.” English news htifie began on CCTV-2 in 1984 and later became avigil

to overseas viewers. Up till April 2010, CCTV 9 wasnixed general interest channel featuring nereset
programming and language training. In April 201@T&¥-9 was relaunched as a 24-hour English language
channel, and its name was changed to ‘CCTV News'.

CCTV News coverage includes newscasts, in-deptbrtgpand commentary programmes, as well as feature
presentations. Its free-to-air satellite signal d¢snreceived by more than 85 million viewers in rot€0
countries and regions. It is also carried by CablEH, IPTV, and Terrestrial TV platforms or systemsmany
nations. It caters to a global English-speakingiengk, including overseas Chinese and English gpséak
China.

2.3 Patterns of coverage of Africa by global TV stions
Scholars, politicians and other relevant stakehsldieom African and other developing countries have
complained about the biased and negative coverhtfeen regions by the mass media of developed tr@mm
including some of the global broadcast stationsaaly mentioned. According to Uche (1996), the camplof
the developing countries is that the media of ttheaaced countries particularly Western nations iocoet to
portray their regions in the negative as areasasthquakes, military coup d’etat, economic chaaslicts,
hunger, famine, humanitarian crises, politicalabdity, HIV/AIDS, inefficiency, and corruption amg others.
Makunike (2011) corroborates the above point whestates that in the United States of Americaristance,
for listeners or viewers to be interested in news af Africa it must be negative; conform to thaditional
stereotype in its spotlight on grotesque and semstevents; it must show misery and woe, cororpti
mismanagement, starvation, primitive surroundinggd i the case of Somalia chaos and outright agattl
further elaborates on the coverage pattern of Aicoverage in America media:

We hear of famines and coups but not the rejuvenatf the cities and

the cultural vitality of its village life; about gpession and massacres

but not education, self-help and political develepitn about poaching

and habitat destruction, but not ongoing actioeftorts at conservation,

reforestation and environmental awareness.
In a recent study, Kalyango (2011), compared thesgathering goals of gatekeepers (editors) withlipub
attitudes regarding the coverage of Africa by CNReésults showed not only dissonance but also a e
between CNN news producers and Uganda'’s viewersep&on of their two major local stations. Althdug
CNN was the main source of international news i@2h Uganda, its appeal had diminished with viengy
2008 as they considered its coverage largely biarddll-motivated towards Africa.
It was these previewed negative and biased reptuasit Africa and other developing countries by riess
media of the developed countries of the West @xttd the New World Information and Communicationl€
(NWICO) debate. According to Uche (1996), NWICO veaslamour or intellectual discourse of the 1970d a
1980s by the countries of the South or less deeelamuntries at the United Nations Education, Sifierand
Cultural Organization (UNESCO) and the Non-Alignktbvement which centered on the nature, content,
direction, quantity, fairness, balance and objégtiv transnational news flow that was dominatgdie media
and news agencies of the industrialized North. o&fni delegates at that conference supported bydheat
Soviet Union argued that the bulk of the news pores generated and disseminated by the major Westass
media were negative or unfavourable to developmgntries in quantitative and qualitative terms.
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2.4 Consequences of negative media coverage on &dri

There have been two major consequences of thedb@serage of African and other developing cousthyg
the dominant Western mass media. In the first pldezbiased pattern of coverage has created aneggtive
and pessimistic perception of developing countbggitizens of the industrialized societies patfticly those
that have never been to the Africa continent,

According to Garrick (2012) for the average pergothe Western world who has never ventured tocafrhis
information about the continent is largely sourfein the powerful mass media of the West. Such |eetgmd
to view the African continent as one that lacksdeos, countries and identities. Thus, issues iicAfare usually
referred to as issues in Africa while being cousipgcific is optional.

The second consequence of this pessimistic viewfidta is the negative effect on foreign direct éstment
(FDI) thereby further compounding the economic wokthe continent. The emphasis on FDI is crucsait éas
been asserted that it is investment and not Weaidrthat will help turn the African continent arml

The biased or redundant coverage of Africa reirdsrthe negative images of the continent and tiféstafthe
flow of FDI into it. To illustrate this point, Gdok (2012) cites the Africa Attractiveness Survecently
conducted by Ernest & Young. In this study, oved B0siness leaders from the Western world weraddinto
two groups, consisting of those doing businessthode not doing business in Africa were interviewEldeir
findings highlighted a significant perception gaptieen the two groups. Those not doing businesthen
continent had a largely pessimistic view of thetawnt and their prospect of doing business thsas, very low
while those already doing business there were denfiin the region’s growth.

Renown Nigerian entrepreneur, Tony Elumelu re-edhib@ same point in a recent CNN interview when he
stated that negative portrayal of Africa in Westeradia has scared away several foreign investors &frica
in some critical sectors except areas such asorelewinications and extractive industries. Howeves,Ehinese
are filling the gap so created by Western investors

2.5 Fallouts of the NWICO debate

Although the NWICO debate has since been restede tivere nevertheless some positive fallouts fiorhie
first is that as a response to the complaints eélging countries, coverage of the region by Westeedia has
increased and their reporters and editors have tzagyht to be sensitive to Western bias in thgiorage of
developing countries. According to Hirsch (2012)atm has been said, written and done to prove tlestékh
media reporting of Africa has moved away from thé&/I€O paradigm. She explains that most international
news outlets now have programmes specifically eesigo champion positive news stories in Africae BBC

for instance rungFocus on Africaand African Dreamwhich are about successful African entrepreneurs.
Similarly, CNN hasAfrican Voiceswhich captures the reality about the African coatit, of rags to riches, how
wheeler-dealers make good and steady economic lgrowt

In addition to the above, Garrick (2012) states tmathe Internet, African media sites lik#lafrica.com, Sahara
Reportersamong otherfiave emerged and Africans are now using such piagfdo tell their own story. These
African media websites are not only reporting osués that plague the continent but are celebrafrigan
successes too. He further adds that these emergtteds also provide insight into African businesfem large
corporate entities to the grassroots. The idea esent a more complete picture, so that theagjlodbmmunity
can gain a better understanding of the continedtsgot opportunities leading to investment and maly job
creation.

3. Method

This study employed the survey research method whéh structured questionnaire as the data collectio
instrument. To ensure its content validity, relgviiterature was reviewed and analyzed which gtedisome
direction in drafting the questionnaire. Similatlye questionnaire was given to an expert in thie fior scrutiny,
who made suggestions which led to its modificatito ensure its reliability, the modified questiaire was
pre-tested on some non respondents.

The research instrument was administered on 15@nelents who were purposively selected from thrigean
countries — Nigeria, South Africa and Egypt throdlgd surveymonkey.com website. However, 110 respaisd
properly completed the questionnaire and retrivech the website representing 73 percent respaatse The
data collected were analyzed through the SPSS a@twsing descriptive statistics of frequency csuarid
percentages or frequency distribution counts.

4 Results And Discussion

The key demographic data of the respondents rékiabBO or 73 percent of the respondents were nvethise
30 or 27 percent of them were females. Thus, there more male than female respondents. Similertgrms
of age, 25 or 23 percent of the respondents feliwithe 20-35 years bracket; 40 or 36 percentvihin the
26-30 years bracket; 25 or 23 percent fell witthia 81 — 35 years bracket while the remaining 208percent
fell within the 36-40 years bracket. In terms olealtional qualification 5 or 4.5 percent of thep@sdents
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possess the school certificate; 20 or 18 percestqss the diploma while 60 or 55 percent holditsedegree.
About 20 or 18 percent of the respondents holdnibster’s degree while the remaining 5 or 4.5 péroéthe
respondents hold the doctoral degree.

Table 1 reveals the global television news channalehed by respondents. It indicates that 45 opertent
watch the Cable Network New (CNN); 35 or 32 percgatch Al Jazeera; 20 or 18 percent watch CCTV avhil
the remaining 10 or 9 percent of the respondentshMBBC News. It can therefore be inferred fronsttata
that the CNN is the preferred news brand of moghefrespondents. This finding confirms the 2012ogaan
Media Survey (EMS) report which asserted that CNNhe undisputed No.1 news brand in Africa. (Cited
cnn.com 2012)

Table 2 reveals respondents observation of theskafidstories about Africa that are mostly airedthy global
TV news networks. It indicates that 20 or 18 perceinthe respondents observe that the global TVsnew
channels air hunger and starvation stories abautctintinent; 40 or 36 percent stated that the ¢ldbha
networks air stories bordering on misery and woAfiica; 30 or 27 percent state that they air stethordering
on anarchy and conflict while the remaining 5 greBcent indicate that the global TV news channieléfsican
development stories. There finding are consisteitih those of African scholars who have complainkalt t
Western TV networks air mostly negative storiesuatddrica and other developing countries.

Table 3 reveals respondents overall evaluatiorhefgortrayal of Africa by the global TV news chalsne\
whopping 95 or 86 percent of the respondents $tatethe portrayal has been negative while 5 (5qd) state
that it has been positive. The remaining 10 or Ece@ of the respondents were, however, neutrahéir
evaluation of the portrayal of Africa by the gloal news channels.

Table 4 reveals respondents assessment of thequamsms of the portrayal of Africa by the global m&ws
channels. According to 50 or 46 percent of theaadpnts, the consequence of the current portrdysirica by

the global TV networks gives negative perceptibthe continent. Another 30 or 27 percent of thepmndents

are of the view that such portrayal has hinderedffiiw of direct foreign investment (DFI) into tleentinent
while 30 or 27 percent of the respondents are efvtbw that such portrayal will only exacerbate #venomic
woes of the continent. It can therefore be infeffreth the data above that respondents are of the that the
current portrayal of Africa by the global TV newkamnels can only have negative consequences on the
continent.

5. Conclusion

The findings of this study are consistent with ¢benplaints from African scholars and those of otitereloping
countries against the media of the developed cmntthat led to the New World Information and
Communication Order (NWICO) debates of the 197@s980s at the United Nations Education, Scientifid
Cultural Organisation (UNESCO) and Non Aligned Mment. Essentially, the developing countries conmgldi
about biased coverage of their region as well &sithbalance in news flow between the advanced and
developing countries

The international community has come a long wagesithe NWICO debates of the 1970s and 1980s.. In
response to those agitations for a more balanced fiew between the developed and developing cas)tthe
mass media of the developed world took some stepsirect the perceived negative portrayal of Afniand
other developing countries. However, decades dfigr debate was rested, negative coverage of A#fiitla
persists in the powerful mass media of the indal&tgd societies.

6. Recommendations
Based on the literature and findings obtained fthim study, the following recommendations are made:
e The powerful mass media of the advanced counttiéssed to do more to improve on their coverage
of Africa by focusing less on negative reports fritta region.
e There should be more programmes on the global Ttwarks where African journalists can tell the
African story.
« The Al Jazeera model that has gained worldwidea@ockhould be replicated by African countries.
Stakeholders in this region will ultimately take macpractical steps to tell their own stories to the
outside world.
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Corruption 15 14.0% 14.0% 68.0%
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Frequency | Percent | Valid Percent | Cumulative Percent
Negative 95 86.0% 86.0% 86.0%
Valid Positive 5 5.0% 5.0% 91.0%
Neutral 10 9.0% 9.0% 100.0%
Total 110 100.0 100.0%
TABLE 4: Respondents assessment of the consequesioé the portrayal of Africa on global TV news
channels
Frequency | Percent| Valid Percent | Cumulative Percent
Negative 50 46.0% 46.0% 46.0%
perception of Africa
Valid Hindrance of foreigr 30 27.0% 27.0% 73.0%
investment
Exacerbation of 30 27.0% 27.0% 100.0%
economic woes
Total 110 100.0 100.0%
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