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Abstract:

Fitness club is a place where people join to hdwesipal exercise. Though it has been practicinghftbe
ancient nomadic lifestyles, the fitness industrgxperiencing the boom when Dr. Ken H. Cooper i68L9
released his concepts to prevent the growth ofribrdiseases, regular exercise and fitness is gaken
This study is descriptive in nature and aims tovkiioe reasons for which the fitness club membeendt
fithess clubs in Sylhet. 200 members were askedrakguestions, 99 of whom seems physical exercise
improves their health conditions, 81 thinks it depetheir self-control, 49 found it as an way targstatus,

79 beliefs it helps to stay away from diabetes. $tuely will helpful to different individuals intested to
practice physical exercise, operators and traiogfitness clubs and also future researchers.
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1.0 Introduction:

Now the current world people more conscious thast pg considering the career, income, living statida
and physical fitness also. Fitness club is a plabere last group of people try to attain their pbgk
fitness through exercise. Again, the fitness ingus$tas been contributing in a great deal in various
economies in terms of generating revenues, employiiaued physical accord of the nations. Since long
time psychologists observe that, individual havented to act things and have been capable to dgghin
Being able to do one thing does not mean wantiraptit rather it is drive by the motivation of indiuals,
physical exercise is not exceptional. Peoples fititess clubs to for different reasons. Motivaticios
physical exercise behavior has been measured 8giods Motivation Scale (SMS) by Pelletier et &9%)
and found three types of both intrinsic and exicinsotives drives individuals to practice physical
exercise.

From the observation We have found that, in Sylthet,north eastern divisional town of Bangladesh &a
mentionable number of fitness clubs which are dpegaand their number is also increasing every year
where a great range of different individuals aigij@. Present study aims to explore the main natitivmal
factors to join fitness clubs of these peoples. Jtaely is descriptive in nature. 200 of differegtrgpasium
goers are surveyed through a questionnaire asasefiome secondary elements also used to know their
profile and main reasons to join the fitness cligosne descriptive statistics are used to analyzéinkings.

The fitness club operators are reluctant to protideinformation and some times respondent alsadou
busy enough on the survey time to provide the médion.

The study is divided into few parts. The first paftthe study defines the fithess clubs, its furmti and
areas of operation. Then a brief history of fithestustry is presented followed by the contributiain
fithess industry in different economies of the wlorl The literature review is divided into two pafisst, a
brief review is done on motivation and secondrditere review on motives behind joining in fithnessbs

is presented. Then the survey data are presentédamaalyzed and the findings are presented with
identifying the beneficiaries of this study. Firyadlome concluding remarks are made on the study.
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2.0 World wide fitness industry at a glance:

Fitness industry has great contribution in the d@tonomy. It is one of India’s largest sectordeimms of
income and employment, and the sector is escaledjpigly. During the 1990s, Indian healthcare getva
compound annual rate of 16%. Today the total vafuttbe sector is more than $34 billion. This traess to
$34 per capita, or roughly 6% of GDP. By 2012, &slhealthcare sector is projected to grow to pektD
billion.?2 In UK, The market continues to be dominated bymiership and joining fees, which have
increased their share of total revenues from 7880% between 2006 and 2010. The health and fitiabs
market in the UK is likely to reach a value of 8[8llion in 2011, an increase of 17.3% comparedQ06.
Numbers of members have increased at a slightlyesloate of 15% during this period, to 5.39 milljohe
stronger value growth reflecting an increase inraye yield per membérAustralia’s fitness centers
contributed a total of $872.9 million to the Ausma economy in 2007-08. This comprises a direttieva
added contribution of $486.5 million, with $374.8limn being paid in wages and $112.3 million reted to
capital owners as operational profits. The indie@nhponent of the industry’s value added in 208Avas
$386.4 million. This represents the additional egoit activity generated by the fitness industryoasrthe
broader economy. The industry’s total employmemttigoution in 200708 is estimated to be 17,081 on a
full time equivalence basis. This comprises arol®@21 direct employees and 4060 in indirect empkayt
(Fitness Australia, 2009). US health clubs havenlbieereasing successfully. As of 2001, 16983 clubge
operating in this country generating the revenoeshfe year 2000 was totaled $11.6 billion, menibehe
same period summed to 32.8 millibnAn unpublished thesis titled ‘Case Study: Addptabf Marketing
plan in salute-a private fitness club in Greecd’ University of Jyvaskyla In Greece found there areund
600 fitness clubs offering services like aerobiitsess equipments, free weights, sauna, massatjeesith
spa and sales of these fithess clubs are nearlieat)S. Thus it is evident that the fithess indussr
contributing in a great deal in the world economy.

3.0 Literature Review:

Motivation is a widely discussed issue in the society. Generally, motivation refers to an organism's
drive to a specific behavior. This effortful behavior is mostly directed to a particular result.
Motivation refers to “the reasons underlying behavior” (Guay et al., 2010, p. 712). Most of the
scholars aggress that the needs are the basis of motivation which produces a sort of tension within
individuals that drives them to do particular behavior to fulfill the need. Maslow’s(1970) hierarchy of
needs shows how humans have fundamental psychological needs beginning with food and shelter,
and once these primary needs are achieved they are ready to carry through the next level-safety
needs- includes security, stability and protection. After the achievement of the safety needs, then it
continues with social needs such as love, affection and belonging are followed by fourth level,
esteem needs or ego needs, including the feeling of self-confidence, with strength and capability
and finally, self actualization has been stated that humans strive to achieve the most, as it is about
being the best that they can be and achieving their own personal goals. Hierarchy of needs
provides a concrete ground to realize and assess the aspects that motivating the consumers.

It may be positive or negative in direction. People may feel a driving force toward some object or
condition or driving force away from some object or condition. It may be rational or emotional again.
(Schiffman and Kanuk, 2005). Researchers often contrast intrinsic motivation with extrinsic
motivation, where intrinsic motivation refers to an individual who take part in an action simply for the
pleasure of doing so (Fortier, et al., 1995). Another study shows (Deci and Ryan, 1985) intrinsic
motivation is an outcome of the needs for competence, autonomy, and relatedness, and also
empowers engagement and enjoyment. Extrinsic motivation explained as to involving in a specific
behavior for external rewards and reinforcements whereas intrinsic motivation to be more desirable
and to result in better learning outcomes than extrinsic motivation (Deci et al, 1999). Motivation also

2 Health Care in India, Emerging Market Report 20@ce Water House Coopers.
® Health and Fitness Clubs - UK - June 2011, Mintedup Ltd, www.oxygen.mintel.com

4 International Health Racquet and Sports clubs éission (IHRSA), www.ihrsa.org
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explored with the concern of locus of control theory, where individual should be more motivated to
the extent that he feels he is in control of his own achievements and collapses and the values
individuals hold for participating in various types of activities (Eccles & Wigfield, 2002). Individual's
motivation may be related with the performance goals related to his or her reasons for engaging
with tasks such as achieving external rewards (Broussard & Garrison, 2004). Another approach to
motivate people, cognitive behavior modification (CBM) recognizes that the results of reward
contingencies are reconciled by cognitive variables, such as verbal ability and the goal of CBM is to
change explicit behavior by directing cognitive processes (Stipek 1996). Bandura explained
(Bandura, 1982) self-efficacy (self-efficacy - “judgments of how well one can execute courses of
action required to deal with prospective situations” p. 122) theory of motivation in this regard where
he found efficacy is the key determinant of effort, persistence, and goal setting and Pintrich &
DeGroot supported, self-efficacy tend to be more motivated and successful on a given task
(Pintrich & DeGroot, 1990). Thus from this discussion it is evident that motivation is the driving
forces in individuals while these forces are different. It is important to know these to understand
individual’s particular behavior. Physical immobility often referred to as a risk factor (WHO, 2001)
and concern arising about the growth in sedentary lifestyles for many people (SPARC, 2003;
USCDC, 2001), understanding intention to exercise and following devotion is increasingly in the
public interest. Although a number of factors allied with exercise practice have been identified
(Buckworth & Dishman, 2002; Eyler, Brownson et al, 1999), but what persuade or discourage
people to have exercise habits long term is far from absolute.

A good number of researchers emphasize that remnahactivity, including exercise undertaken dsisure
activity, represents a form of self-expression (8inal988) and a symbol of the self-concept (Dintenand
Samdahl, 1994). Motivations for consumption of sprd physical activity also have been found as to
affiliate with others, the chance to spend timdwfitends, the arty value of sport, the amusenretd,model,
pleasure, and drama (Eastman & Land 1997; Gantz éarwr 1995; Weiller & Higgs 1997). Exercise
behavior has been measured by the Sport Motiv&ate (SMS) and three types of intrinsic motivafjimn
know, to accomplish and to experience stimulatias),well as three forms of regulation for extrinsic
motivation (identified, interjected and externaig ound (Pelletier et al. 1995). Studies have kmTe On
gender related participation in physical actividaheir different types of motivation and foundththe
females’ scores high in interjected regulation igight training in gyms and higher scores in externa
regulation in males (Arbinaga and Garcia, 2003).

Some qualitative studies have found that: selaffy, social support, being with friends, fun, gnjent,
learning and improving skills are associated witlildren’s motivation to engage in physical activity
(Mutrie, & Biddle, 2008; Weiss, 1993 whether sonuautitative studies have identified various modhia
personal, social, and environmental correlateshdflien’s physical activity together with: self-ieficy,
perceptions of competence, interest, enjoyment tofsipal activity, parental encouragement, parental
modeling, friends and family support, access tdifeas, community program time outdoors (Garciaakt
1995; Trost et al. 1997; Zakarian et al, 1994) tioSelf-efficacy is the strongest predictor of pbgbk
activity among elementary school-aged children ¢t al, 1999). Studies also found on Teenagees a
set have been exposed different motivations totaduhen appears to partaking in sport and physical
activities and they are motivated more by self@steand belongingness needs than adults (Zollo,)2000
Though motivations for playing sport and physicatities, watching those as good entertainment,
playing of sport related computer games are alsem lmbserved (Kanoyangwa et al, 2004). In link with
exercise length, it is found that, those who exerééss had more possibilities of discard the éseiio the
first stage of attaining exercise behavior. (Malgbipay, 2001). A study on 537 Romanian adults’ dand
found main motivational factor for practicing phgaii exercise is to maintain one’s health (34.72),
improve physical condition (24.28%), to lose wei{t.8%), to keep one’s physical balance 16.35%&he
as 38.45% prefer the areas nearest to their hamgsttice physical exercise, 27.24% chose basdHeon
modern endowment; 22.84% are interested in thatywdlthe training staff and favorite sportive iaites
were: aerobic gymnastics (27.27%), fitness (20.7388ncing (15.61%), winter sports (10.17%), and
tourism (26.22%). (Constantin and Cristian, 20@¥)other study on Ho Chi Minh City of Vietnam found
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that, the majority of residents of Ho Chi Minh Ciéxercise in order to improve their health (66%), t
improve body image (17%), to have social influen(E8%), and to follow the trends (1%) where 48%
males and 39% females prefer morning hours to bavexercise, as well as 58% of the people exercise
in the parks, 33% at the gyms (Quang et al, 200Rus it is evident that people engage in physical
activities and fitness clubs for different motivatiwhich has been partly revealed and it is impbrta
know their motivation as to keep pace with the gngtendency of fitness industry as a whole.

4.0 Objectives of the study:

The main objective of the study is to find motieaal factors behind attending fithess club of thfedknt
people. The major objectives of the present study a

= To study the social impacts of fithess club in Badgsh.
= To measure the satisfaction level of members néfis club
= Torecommend some guidelines to ensure qualitycswf PCBs in Bangladesh.

5.0 Methodology of the Study:

Research methodology mainly focused on quantitative method and survey study considered as a
research technique.

5.1 Population and Sample:

As the study is to finding motivational factors b&hjoining fitness club, the population includecimly
members of the different fitness clubs in Sylhdy ¢h Bangladesh. In this study 200 members were
selected randomly throughout the Sylhet city.

5.2 Method of Data Collection:

The sample was selected using random sampling itgehrand primary data were collected from the
members of the 20 fitness club in Sylhet city. Bwailable literature would be used through revigwin
different articles, books, periodicals, journalggazines, published reports, and relevant websites.

5.3 Data Analysis technique:

Collected data analyzed by using some selectedtital tools based on cross tabulations and detbeei
statistics method.

6.0 Findings of the Study:
6.1 Main sources of information regarding fitneghc

Respondents are asked to identify the main sowfcedormation they gathered regarding the fitnelsgbs
and the answer options were a) Specialist’s suggel) Doctor’s recommendations ¢) Radio/TV progsam
d) Press editorial / Article e) Focused literatfr®articipation in physical education and sposdrties g)
Self Awareness h) Information obtained from otheogle i) Other, specify.

Table 1: Sources of information (Appendix —A)
6.2 The Reasons behind joining fitness clubs:

The respondents are asked to mention the reasgoi tlithess clubs and found that most of thenohgl

in the age group 20 to 24 (65 respondents) of wi3@m attends fitness clubs to improve their health
condition where 99 of total respondents finds thme. People also attend fithess clubs for maimtgini
their physical accord, they think it's a healtHgdityle and also join here to pass their leisure.

Table 2: The Reasons behind attending fitness clul§ppendix —A)
6.3 Age and Impact of physical exercise on psycholdgiaadition:

To know the impact of physical exercise in fithekgs on the psychological condition of the respsonts
are given some options as their answers: fightitrgss, developing courage, self control, fighting
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depression etc .Among them, 81 respondents foundlaging self control and 45 respondents found
positive emotional and affective feelings as thgchslogical benefit.

Table 3: Age and Impact of physical exercise on pskiological condition (Appendix —A)
6.4 Social Impact of physical exercise in fitness clubs

Various social Impacts of physical exercise in fitreess clubs are found such as: gaining statuginga
friends, environmental adaptations, personalityesgion etc where most of the respondents thinksirio
a fitness club enhance their status.

Table 4: Social impact of physical exercise in fitess clubs (Appendix —A)
6.5 Age, Gender and Physical Condition:

It is interesting to find that, among 164 male mwgpents 60 respondents identifies their physicatitimn
is moderately healthy where answers options weaéithe moderately healthy and unhealthy.

Table 5: Age, Gender and Physical condition (Apperg —A)
6.6 Age, Gender and disease:

Some times the peoples practices physical exebes®y advised by the physicians to get rid of patér
diseases like Obesity, diabetes, cardiovasculaades, respiratory diseases, osteoporosis etcOaofitiie
total respondents thinks that practicing physisalreise is helpful to stay away from diabetes.

Table 6: Physical exercise and Diseases (Appendi&)-
6.7 Gender and Benefit of physical exercise:

It is important to know that practicing exercise fitness club is beneficial to the members or not.
Interestingly, 19 of the total respondents do mmivk whether it is beneficial to them or not.

Table 7: Physical exercise in fithess club and itsenefit on health (Appendix —A)
6.8 Age, Gender and Choice of Area:

It is significant to the members of the fithessbcmembers to choose the club considering its lonati
Sometimes they also choose the club where speaiakt is available. Other considerations are |oiwep
modern equipments or even they choose the clulbralyd

Table 8: Choice of Location of the fitness club (Apendix —A)
6.9 Age, Gender and Feelings about physical exercise:

Is the member feeling bore or stressful or pleasargractice physical exercise in a club? All theee
answers are found from the respondents.

Table 9: Physical exercise and customers feeling ppendix —A)
6.10Age, Gender and Types of exercise:

Customers’ preferences to practice free hand eseem@i instrumental exercise or other types of éserc
some time depend on the trainers or physiciansuictsdns. However, it is observed both free hand an
instrumental exercise customers prefer.

Table 10: Members preference to types of exercisAgpendix —A)

7.0 Analysis of the Findings:

Fitness club members attend fitness clubs throbghirming information from different sources. Majgrof

the respondents are self aware (61), 36 of whonohage group 20-24 whereas 46 of the respondents
attend fithess clubs being recommended by the doorophysicians 24 of whom are fall in age groOget
above. On the other hand, 30 of the total respdsdeallect information from the specialists and 20
members are influences by other members, 16 gotnrdtion from Radio/ TV programs. Thus the fitness
industry people should carefully promote their hess through different communication vehicles
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The main reason of practicing physical exercisenfbis to improve health condition (99). Other irdgs
representation of healthy lifestyle (52), maintagphysical accord (41) and enjoying leisure (O6lotal

65 of respondents found on age group 20 to 24 af 8& thinks they practice exercise to improve their
physical health, 22 thinks healthy lifestyle, Tngito maintain physical accord, 3 for pass thésuke. 54

of the total respondent found on age group 30 t@f3whom 29 for improving health condition, 13 to
maintain physical accord, 9 represents healthgtlfe and 3 joins to spend their leisure. Only 2thaf
respondents attend fithess clubs to have new %ie3@l of the respondents fall on age group 40 toali7

of who motivates to improve their health conditi8rthinks healthy lifestyle and 4 to maintain theygical
accord and 1 to find new friends. Thus it is pgiréhat the different dynamic reasons are behirattend
fitness clubs.

Physical exercise also has a great impact on pegmgchological condition. 81 of total 200 respents
think that practicing physical exercise in fithetsbs enhances their ability of self control andativity, 45
think it create positive and affective emotionalfiegs, 40 think it enhance their courage, 21 Bgigainst
stress and 13 think it fight against depressionsaiidude. 25 of age group 20 to 24, 20 of age gr2hi to

29, 19 of age group 30 to 34, 5 of age group 3®tand 12 of age group 40 to above practices esetoi
develop imagination and self control. On the othemd, 15 of age group 20 to 24, 8 of age group 29t

13 of age group 30 to 34, 4 of age group 35 tor89 4 of age group 40 to above join to create pasiti
emotional and affective feelings.18 respondentagd group 20 to 24 and 9 of age group 40 to above
practice exercise in fithess clubs to develop tbeurage.

Social impact of attendance of fitness clubs atsmfl. 49 of total interviewee think membershipao§/
fithess club enhances their social status, 37 hanogsvith friends while practice exercise in fiteedubs,
31 joins to accept the health related mistake$p3#Xpress their personality, 26 to adapt the requent of
their present environmental settings, 15 find naimsocial communication easy through fithess chud
12 knows social norms and values by being pregeartafitness club.

While we asked about the physical condition ofbegpondent, 94 of 164 males found themselves health
60 are moderately healthy and 10 are unhealthyaamzhg 36 women 16 are healthy, 18 are moderately
healthy and 2 are unhealthy. 18 males of age geOu 24 found themselves moderately healthy avl fi
females of age group 25 to 29 found the same. @®%4&fmales think they can stay way from diabetds, 3
thinks it helps to prevent obesity and cardiovaacudliseases, 19 get rid of different infections ad
respiratory diseases; On the other hand 14 of Bfalies stay away from diabetes, 7 from cardiovascula
diseases and 6 from obesity by practicing phystgakcise in the fitness clubs. 29 of total respotale
age group 30 to 34 think exercise is a way to besietes, where 79 of the total think same. Whettner
attending of fitness clubs is beneficial to themrmot; in this situation 140 males of 164, 30 off8fale
find physical exercise is beneficial to their healt5 of 164 males, 4 of 36 females do not knowthereit

is beneficial or not; only 1 male and 2 female fduo benefit of exercise to their health.

73 of the total respondents practice free handcesewhere 119 of them use instruments for the sarde

8 uses others to have their exercise. 65 of agepg® to 24 found irrespective of gender of who 28
practice free hand exercise and 35 use differestriments. 7 women of age group 30 to 34 use
instrument where total women are 36 interestinfingh total 22 women use instruments. On the otfaerdh

21 males found in age range 40 to above of whomsgdnstruments, 56 of age range 20 to 24 of whom 3
use instruments. It is evident that, age rangeo3®tand 20 to 24 prefers instrumental exercis¢ §88
(35) respectively. Practicing exercise is pleasar®0 of total respondents, stressful to 63 anéhigdio 47.
Exercise is pleasant age range 20 to 24 and 3@ {83 and (20) respectively. On the other handstmo
females found it is stressful (13) and boring (@2jotal 36 female respondents.

8.0 Significance of the study:

Present study will be beneficial to different statdelers like the fitness club members, the fitriedsistry,
the manufacturers of fitness products, the fitngamers, the government policy makers and future
researchers. The members of the fithess clubdeiienefited by getting the output of the studyochhiill
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give them depth knowledge about the contributiontra fitness clubs in their health status and its
psychological and social impact on their life. Tieess club operators will understand the motioEtheir
customers which will give them significant inputformulating their marketing strategies attract agtain

the members. Manufacturers of fithess goods wiiehasight that the consumers always do not prtbfer
instrumental exercise and they should know spec#a&sons for practicing physical which sometimes
related with members physical illness. So keepilhghase things in mind, particular product they ca
design. Fitness trainers also can arrange thesfitpegograms that match with customers’ prefereirces
instrumental or free hand exercise practice ofrtteanbers. The government policy makers also should
have inputs in formulating health policy for theopte remembering the peoples need for fithesssclub
which are used as a center for keeping citizensipaly and mentally fit as well as the contribuisoof the
industry in generating revenues, employment andheir entertainment values. Future researchergeil
direction to further studies on the topic to dissothe socio-economic impact of the fithess clubsin
economy as well as the relationship among diffevaniables relating with fitness. Thus the studyg geeat
significance in many sector and different people.

9.0 Concluding Remarks:

Physical exercise is not a new concept. Since #ggnhing of human civilization, physical exercige a
being practiced and got preferences to maintairhtivenony of human body. Early researcher found the
industry is contributing a lot to different econormuyd many reasons behind practicing exercise tasept
study found that the members join in the fitnessbdielps to improve their physical condition ashaslit
have psychological and social impact on their 8elf control and confidence enhances of the mesrnier
joining the clubs. Members of the clubs preferdim jthe clubs which is nearby to their locationd &eel
pleasant to practice physical exercise. The stadydreat significance to the different stakeholaérghe
industry such as the members, the operators @sfiticlubs, the producers of the fitness produddare
researcher will have some cue to further study.
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Appendix-A: Table and Figure of the paper.
Table 1: Sources of information
Age
Sources of Information
15-19 | 20-24 | 25-29 30-34 35-39 | 40-above| Total
Specialist’s suggestion 0 11 7 4 2 6 30
Doctor’s recommendations 0 4 3 11 4 24 46
Radio/TV broadcasts 0 6 7 0 3 0 16
Press articles 0 0 3 5 0 0 8
Participation in reunions on physi 0 1 0 5 0 0 6
education and sport themes
self awareness 0 36 11 12 2 0 61
Information gathered from other peop 0 3 6 11 0 0 20
Other 1 4 2 6 0 0 13
Total 1 65 39 54 11 30 200
Table 2: The Reasons behind attending fithess clubs
Motivational factors to attend fitness club
Age Maintaining Making new It represents a | improving health
Physical accord| Leisure friends healthy lifestyle condition Total
15-19 1 0 0 0 0 1
20-24 7 3 1 22 32 65
25-29 14 0 0 7 18 39
30-34 13 3 0 9 29 54
35-39 2 0 0 6 3 11
40-above 4 0 1 8 17 30
Total 41 6 2 52 99 200
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Table 3: Age and Impact of physical exercise on pskological condition
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What is the impact of physical exercises Age
your psychological condition? 15-19 | 20-24 | 2529 | 30-34 | 35-39 |40-above Total

Fighting stress 0 7 0 11 0 3 21
Developing courage, will and responsibi 0 18 6 5 2 9 40
in action
Creating positive emotional and affec 1 15 8 13 4 4 45
feelings
Fighting depression and solitude 0 0 5 6 0 2 13
Developing imagination, creativity a O 25 20 19 5 12 81
self-control

Total 1 65 39 54 11 30 200

Table 4: Social impact of physical exercise in fitess clubs

What is the social impact of attending titeds: Age

club on you? 15-19 | 20-24 | 25-29 | 30-34 | 35-39 | 40-above| Total
Gaining status 1 18 12 8 2 8 49
Making friends 0 12 14 5 0 6 37
Adaptation to the requirements of 0 9 2 12 0 3 26
environment
Knowing the social norms and values 0 2 4 2 2 2 12
Accepting your personal mistakes, as we 0 8 1 17 1 4 31
the mistakes of your friends and colleagued
Expressing your personality 0 7 6 7 4 6 30
Easy communication and social integration 0 9 0 3 2 1 15

Total 1 65 39 54 11 30 200
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Table 5: Age, Gender and Physical condition

How do you appreciate the level of your physicaldition?
Gender Healthy Moderate healthy Unhealthy Total
Male age 15-19 0 0 1 1
20-24 35 18 3 56
25-29 20 12 0 32
30-34 26 13 6 45
35-39 5 4 0 9
40-above 8 13 0 21
Total 94 60 10 164
Female age 20-24 4 4 1 9
25-29 2 5 0 7
30-34 5 4 0 9
35-39 1 1 0 2
40-above 4 4 1 9
Total 16 18 2 36
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Table 6: Physical exercise and Diseases
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Which of the diseases enumerated below can be eddig taking part in

individual or collective physical activities?

Cardiovasculaiq Respiratory Different
Gender Obesity | Diabetes diseases diseases | Osteoporosiy infections | Total
Male age 15-19 1 0 0 0 0 0 1
20-24 12 14 17 5 2 6 56
25-29 8 14 3 1 0 6 32
30-34 10 22 8 2 0 3 45
35-39 2 1 2 2 0 2 9
40-above 1 14 4 0 0 2 21
Total 34 65 34 10 2 19 164
Female age 20-24 1 3 2 1 1 1 9
25-29 2 2 2 0 0 1 7
30-34 1 1 3 3 0 1 9
35-39 0 1 0 0 0 1 2
40-above 2 7 0 0 0 0 9
Total 6 14 7 4 1 4 36
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Table 7: Physical exercise in fitness club and itsenefit on health

Is practicing physical exercises beneficial for iyhaalth in
fitness club?
gender Yes No | don't know Total
Male age 15-19 0 0 1 1
20-24 50 0 6 56
25-29 25 4 3 32
30-34 36 4 5 45
35-39 9 0 0 9
40-above 20 1 0 21
Total 140 9 15 164
Female age 20-24 8 0 1 9
25-29 6 0 1 7
30-34 8 0 1 9
35-39 2 0 0 2
40-above 6 2 1 9
Total 30 2 4 36
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Table 8: Choice of Location of the fithess club
Choices of Location of fithess club
Specialized
personnel
coordinating the
Location of thq training and
fithess club | Modern training] demonstrating| Low
gender nearby equipments | professionalism| prices| Randomly| Total
male age 15-19 1 0 0 0 0 1
20-24 28 19 4 5 0 56
25-29 14 9 3 3 3 32
30-34 23 13 5 0 4 45
35-39 5 3 1 0 0 9
40-above 11 7 2 1 0 21
Total 82 51 15 9 7 164
female age 20-24 3 4 1 1 0 9
25-29 2 3 1 1 0 7
30-34 5 4 0 0 0 9
35-39 0 1 1 0 0 2
40-abov{ 5 3 0 0 1 9
Total 15 15 3 2 1 36
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Table 9: Physical exercise and customers feeling
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How do you find the activities of practicing phyaic

exercises in fitness club?

gender Boring Stressful Pleasant Total
Male age 15-19 0 0 1 1
20-24 13 14 29 56
25-29 8 8 16 32
30-34 9 18 18 45
35-39 2 2 5 9
40-above 3 8 10 21
Total 35 50 79 164
Female age 20-24 2 4 3 9
25-29 3 0 4 7
30-34 4 5 0 9
35-39 0 1 1 2
40-above 3 3 3 9
Total 12 13 11 36
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Table 10: Members preference to types of exercise
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What type of exercise do you practice?

gender Free hand exercisq Instrumental exercise Others Total
Male age 15-19 1 0 0 1
20-24 24 30 2 56
25-29 12 17 3 32
30-34 13 31 1 45
35-39 4 5 0 9
40-above 6 14 1 21
Total 60 97 7 164
Female age 20-24 4 5 0 9
25-29 3 4 0 7
30-34 2 7 0 9
35-39 1 1 0 2
40-above 3 5 1 9
Total 13 22 1 36

136




This academic article was published by The International Institute for Science,
Technology and Education (IISTE). The IISTE is a pioneer in the Open Access
Publishing service based in the U.S. and Europe. The aim of the institute is
Accelerating Global Knowledge Sharing.

More information about the publisher can be found in the IISTE’s homepage:
http://www.iiste.org

The 1ISTE is currently hosting more than 30 peer-reviewed academic journals and
collaborating with academic institutions around the world. Prospective authors of
IISTE journals can find the submission instruction on the following page:
http://www.iiste.org/Journals/

The IISTE editorial team promises to the review and publish all the qualified
submissions in a fast manner. All the journals articles are available online to the
readers all over the world without financial, legal, or technical barriers other than
those inseparable from gaining access to the internet itself. Printed version of the
journals is also available upon request of readers and authors.

IISTE Knowledge Sharing Partners

EBSCO, Index Copernicus, Ulrich's Periodicals Directory, JournalITOCS, PKP Open
Archives Harvester, Bielefeld Academic Search Engine, Elektronische
Zeitschriftenbibliothek EZB, Open J-Gate, OCLC WorldCat, Universe Digtial
Library , NewJour, Google Scholar

m EB O INDEX (\@‘ COPERNICUS
I N T E RN A TTITIT ON AL

INFORMATION SERVICES
ULRICHSWES,  JournalTOCs @

N A ;
. E'z B Elektronische
lBAS(E T— Q0@ Zeitschriftenbibliothek O

open
> )
OCLC v)

The world’s libraries. — U cDigitalLibrary —
Connected. WorldCat e

Ny

'- ¥
GEORGETOWN UNIVERSITY
LIBRARY



http://www.iiste.org/
http://www.iiste.org/Journals/

