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Abstract

This paper’'s argument is based on the fact thaeldping entrepreneurial culture will help the caynto
develop business enterprises culture which wouddlit@e enduring economic development rather thizen
simplistic approach which has become rhetoric dntbaeffect. The objective of the paper was to deiee the
influence of entrepreneurship practices on busieessrprise culture. Data was sourced from prinsamyrces
using questionnaire as the main instrument of datkected. The questionnaire was self administenedng
entrepreneurs selected randomlyl@Ogbo, Iperindo and llobu represented the tises@atorial districts in Osun
State. The data were empirically manipulated udiog parametric statistical tool of Chi Square amaty on
computer based statistical package (Statisticakdtpgcfor Social Scientists; SPSS 2010)was discovered that
entrepreneur practices is common among the retieg®s most of them are into retail trading and that
entrepreneur practices has a significant positffeceon the product innovation but that entreprergractices
has a no significant positive relationship with @mment Policies. Based on these finding it is dfure
recommended that negative consequences of govetnpwicies toward development of entrepreneurial
practices should be tackled to enable the countodyce entrepreneurs that will transform Nigeriaisibess
enterprises to efficient and effective organizagiamhich will have capacity to contribute meaninbfuhto
national development.
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Introduction

Business is a set of interrelated activities cdroa with a view to making profit, this basic ecano unit in
which this set of activities is performed is thesimess enterprise. Therefore, business enterpsistne
organizational context within which men, idea, mpmaaterials and machines are combined for thequer f
providing needed goods or services, in order toar@agrofit. This definition implies that the busas enterprise
is characterized by a number of features. Firtlginess is essentially a capitalist concept insthese that it is
characterized by the profit motive. Secondly, thisibess enterprise is the melting pot of variougofs of
production men who offer their services; ideas alwahy, what, when, where and how to produce; mdoey
acquisition of needed resources; materials whiehcanverted or transformed into needed goods amthings
which aid the transformation or conversion procdssrdly, the business organization engages in pctde
activity, whether such production is in the form tbe extraction or exploitation of natural resogicthe
conversion of such resources into finished godis, distribution of the goods or the provision afaincial,
banking, insurance or other kinds of services tfaailitate extraction, manufacturing, constructiamd
distribution. Fourthly, business is a continuousgasss consisting of activities which involve theuisition of
input, and the processing of such input, to obsmiroutput, which the enterprise then sells to aketistomers
or clients. Finally, the output of the busineseemtise is aimed at the fulfilment or satisfactmfrhuman needs.
The launching of a business enterprise whetheobg&mall organizations is an entrepreneurial fumgtbut one
set of factors that is important for the successntfepreneur organization is efficient and effecplanning and
organizing of the enterprise (Ogundele, as cite@®gundele and Sulaimon, 2010). Hence the papeetisos
analyses the effect of entrepreneur practices odyat innovation that will brought about need pretdthat
meet the need of the people in the community.

Entrepreneurship is a dynamic process of visioangk, and creation that requires an applicaticenefgy and
passion toward the creation and implementationes¥ ieas and creative solutions. This processrafvation
and new-venture creation is accomplished throughr fonajor dimensions-individual, organizational,
environmental, and process-and is aided by colkth@r networks in government, education, and ustins.

In any capitalist economy, many kinds of businagerprise exist, some may be as small as the omeeala
centre, the small scale retail outlet, the roadsigdehanic, or the itinerant trader who retails \uasves from
house to house and from street to street, othegs bmarelatively large, such as Dangote Group winyn
subsidiaries and considerable international commest Nigerian Bottling Company which markets itsfts
drinks (Fanta, Coke, etc) nationally, or Globacamtelecommunication outfit. In all capitalist ecomes,
business plays a crucial role in the creation astivery of a standard of living, and in the creatiof
employment opportunities. The role of the businesterprise is even more crucial in a developingtabgt
country such as Nigeria where private interest dameis the industrial and commercial sectors oettemomy.
In effect the relationship between various govemnmmlicies over the time on entrepreneur practmes the
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year draw the attention of the researcher. Inl#tisr case, the ability of business to pinpoird take advantage
of opportunities, the scale of its operations, goality of its management and its level of prodittji among
other things, often determines the pace of econdevelopment of the country.

The concept, ‘entrepreneurship’, is popularly asged with private sector economic activities. Tpaper
argues that Nigeria’'s phenomenal problem of devalt and diversification of economic can be solbgd
developing entrepreneurship. This paper is divioed four sections, first section is the introdoati second
section is on the conceptual framework and theadlitee review while the next take care of methoggland
summary of findings and the last chapter is abloeirécommendations and conclusion of the work.

Hypotheses
1. Entrepreneur practices (EP) has a no significasttige relationship effect on the product innovatio
(PI).

2. Entrepreneur practices (EP) has a no significasitipe relationship with Government Policies (GP)

Conceptual framework

There is no single universally accepted definitadnentrepreneurship, however there as varied diefiis as
there are scholars who have attempted to defingetime (Byrd, 2007). The concept of entrepreneursizsip a
wide range of meanings; it was first used in theyek8" century by an Irish man by name Rechard Cantillon
when he classified economic agents into three ocateg) landowners who is financially independeriresnic
agents, hirelings and wage earners. He identifigcepreneurs as an economic agent that engagesrikem
exchange for profit at their own risk, (Herbert dndk, 2009). On the extreme, it is a term usedalip in
connection within the innovation of modern industrbusiness leader, which describe an originatoma of
profitable business idea (Akanni, 2010). AkannD1@) posited that the word entrepreneur originditech the
French word, “entreprende” which means “to undextalBut note that entrepreneurship is a derivatingrd
from entrepreneur. Garba (2010) asserted thatdima entrepreneurship means different things toerfit
people and with varying conceptual perspectives.sta¢ed that in spite of these differences, theeesame
common aspects such as risk taking, creativityepethidence and rewards.

According to Joseph Scheumpeter, an Australian @uo@t, the single function which constitute
entrepreneurship concept is innovation, such as; pr@ducts, new production method, new market a@a n
forms of organisation. Wealth is created when simctovation results in new demand. Entrepreneurship
therefore a process which involves the creatiomnoihnovative economic organisation for the purpafsgain or
growth under condition of risk and uncertainty (Dajer, 2001 quoted in Akanni, 2010). Vanderwenrfl @rush
(1989), reviewed twenty-five definitions of entrepeurship and they concluded that entrepreneuriship
business activity consisting of some intersectiohshe following behaviours: creativity, innovatiogeneral
management, risk bearing and intention to realigh kevels of growth. Hisrich and Peters (1992)estihat
entrepreneurship is a continuous process of ciggatimething different that has value to the users.
Definitions of the term entrepreneur have been dannfrom its early usage in the French languaderseswho
takes between’. However entrepreneur can be vidvead three main perspectives; from economic peitbgec
entrepreneur is considered as the role of the mm@mneur in the economic development of a nationlewhi
Sociologist considered entrepreneur as a membarsotial system and who is influenced by and thnaheir
entrepreneurial activities influences, the socmli@nment and the personality traits that the @ogjiical system
engenders. The sociological perspective is takémctade the spectrum of society from the familyt wutwards
and idiosyncratic perspective focuses on the ergreur as an individual with a unique combinatibpersonal
characteristics and beliefs. Entrepreneurs, whalefieed as “risk takers” in new-venture creaticarg, uniquely
optimistic, hard-driving, committed individuals wigderive great satisfaction from being independ8tdrting a
new business requires more than just an ideagitires a special person, an entrepreneur, who e@slsiound
judgment and planning with risk taking to ensure Huccess of his or her own business. Entreprersars
driven by an intense commitment and determinedeperance, work very hard.

But in business context, Ogundele (2004) arguetlttilaconcept means to start a business, identifysiness
opportunity, organise resources, manage and asthenesk of a business or an enterprise. It is alsed to
describe those who (took charge) lead a projectciwhvould deliver valuable benefits and bring it to
completion. In other words, those who can manageemainty and bring success in the face of daunting
challenges that would destroy a less well-manageduve. Hornby (2006) defined an entrepreneur gsrson
who makes money by starting or running businessgcially when this involves taking financial 6sk
Drucker (1995, as quoted in Ogundele, 2004) defaredntrepreneur as someone who shifts econonuanees
out of an area of lower and into an area of higiveductivity and greater yield. This definition hme aspects
that deserve to be underlined. First, there areuress that undergo manipulation; second, the iacseeks to
attain “higher productivity” and “greater yield"nIthe science of economics, we learn how to opéntire
factors of production and at the same time seeiton equilibrium in the distribution of wealtm dther words,
we strive to get the most out of the existing reses and to establish equilibrium. The entrepreisaomeone
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who sees change as normal and healthy. Usuallyettepreneur does not bring about change. Ratiger,
“searches for change, responds to it, and exgtasan opportunity.

Entrepreneurs are characterized by the need tmdepéndent, to create value, to contribute to faraid
society, to become rich or, quite often, not toumemployed. Potential entrepreneurs display iniéagnd
ambition, have business sense and foresight, anmdieaisive. They are agents of change who accelé¢hat
generation, application and spread of innovatieag(UNDP, 2010).

UNIDO (1999) defined entrepreneurship as the pmoésising initiative to transform business condephew
venture, diversify existing venture or enterprisehigh growing venture potentials. The entrepreraais in a
different way. The entrepreneur brings to lightiffedentiator, something unique, which represergkiein the
eyes of the buyer or consumer. The idea is thatp#treon at the helm should consider the organisa®
operating under a process designed to provide &aio the consumer. When all aspects of the busiaes
geared towards achieving this goal — that is, vdtughe customer or a perception of it — then, saoh
organisation is entrepreneurial or represents preneurship.

The American human psychologist, Abraham Maslovessthe entrepreneur as someone who can “discern
change, enjoy it and improvise without being foraveal”. According to him, the entrepreneur is a thaow”
creator, an improviser, who is not afraid of beingwed as operating in dissonance with generaltigaand
belief (Stephens, 2000).

Conclusively entrepreneur is someone who perceivesenses opportunity where others fear rejectidm
refused to see obstacles but challenges and hidgsetins tuned to success, and not failure thoughk heare of
the possibility. They are optimists who see the agghalf full rather than half empty. They strive integrity.
They burn with the competitive desire to excel. Yhuse failure as a tool for learning. They have ugio
confidence in themselves to believe that they pexttp can make a major difference in the final ome of
their ventures. The substantial failure rate of neentures attests to the difficulty of entrepreséip.
Inexperience and incompetent management are theneasons for failure. But what are the factorssforcess?
Do they apply to all components of entrepreneufsiipese are some of the issues we shall explore.

Entrepreneur Models

The term entrepreneur itself is used in referendbe individual or the function, the term is varsty defined as
a person who organizes, operates, and assumessthdor a business venture (The American Heritage
Dictionary of the English Language, 2010), while Wtr's Revised Unabridged Dictionary (2009) see
entrepreneur as the one who creates a productsoomim account; whoever undertakes on his own at¢cun
industrial enterprise in which workmen are employ€atrepreneur can be model in following ways;
Economic Model: The economic perspective of the entrepreneur dagek to Cantillon (1755) who first
recognized the crucial role entrepreneurs playedammomic development. His early definition wasnided on
the importance of intellectual property rights abg,implication, the need to be creative. Say ()&u8/anced
the notion to one that is pivotal in the economy ame that acted as a catalyst for change. Kirgh@r3),
through “one alert to profitable opportunities fexchange” added breadth to the definition by intcidg a
competitive environment boundary scanning dimensamen to opportunities but also possessing thHés ki
identify suppliers and customers who whom they dadt as intermediary. Modern management technjgues
particular just-in-time management has added thed e apply business rounded quality metrics tsehe
relationships thereby elevating the competenceesgtired to identify and establish effective custoisupplier
relationship management.

Kirzner also recognised the imperfect nature ofdledge in the market place and the opportunities tan
ensue from this. The entrepreneur, according tariéir is the person who possesses information ghatknown
to other parties and thereby adds value to thenmdiary role. Clearly to achieve this entreprenewst be
creative and often uses or exploits new technoddg@ipportunities as they arise.

Cole (1959) adopts the economic historian perspeatith a focus on the role of the actors and thelaviours
to change and economic growth through history. Her® a definition of entrepreneurship as “The msgful
activity (including an integrated sequence of deais) of an individual or group of associated indials,
undertaken to initiate, maintain or aggrandize @iporientated business unit for the productiond@tribution
of economic goods and services.”

Whilst both of these definitions see the entrepuestdp function as being a group rather than inmtligl activity
there is a recognition of the need for managemestieadership and hence a focal entrepreneur. Undeneral
umbrella of making a profit, the skills that emefgam these definitions are: having a purpose t&gia vision),
innovation (and creativity), activity planning anthnagement (project management), decision makiregtohg
others, division of activities and delegation. Heoln and Myers also recognised the impact the prEneur has
on society through a ‘catalytic agent in the preaafsindustrialization’.

Schumpter’s (1934) definition of the entreprenewniuded one who ‘carries out new combinations’ omhjlst
they are actually performing the action of entesgrithus clearly focusing on the action rather tharperson as
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the more important (reported in Harbinger and My&859). For the purposes of definition hereins finieness

of distinction is of lesser importance.

Knight (1942) sees the entrepreneur as the caémlilask taker where reward ensues from bearingrtaiogy.
Knights’ contribution is interesting from the intated model point of view because it introducesdiséinction
between risk and uncertainty. For the purposesi®itodel, risk is the quantifiable probability tleet adverse
event will occur. This risk can generally be passedto another through some form of insurance puemi
Uncertainty is that part which cannot be quantifieddetermined and hence cannot be passed on. Bygtiee
entrepreneur is one who is prepared to accept taicsr.

Casson (2003) recognised the importance of judgriremesource deployment and hence the need for the
entrepreneur to have control over the immediatéesp@round the venture. Casson noted that theozopn
impacts how well entrepreneurs flourish, not onfyttee National level but at the regional and sulieeal
levels. A particular point he noted was that aaiiy of personal equity is important.

Sociological Model:The sociological perspective focuses on the robgesy plays in shaping entrepreneurs and
on the impact entrepreneurs have on society. Sugigil Collins (1964) identified “Craftsman” entrepeurs as
an individuals who follow in the footsteps of faynilelations or role models who gave them early syp® to
the craft they decide to follow as an entreprenAlso Collins (1964) identified a

« Like father like son entrepreneur: entrepreneur who is closely aligned to the cradismntrepreneur;
this type of entrepreneur enters a business willefamother as role model. Other; includes

< Off the farm entrepreneurs individuals who have a fundamental dislike for,disagreement with
their upbringing or some aspect of it. This enges@estrong desire to break away from the mould and
be different.

+ Opportunistic entrepreneurs The opportunistic entrepreneur is one who se@mgsortunities as and
when they arise. The opportunities need not nedgs$d any predetermined strategy and can be
diverse and disconnected in nature.

« Trained entrepreneurs: Individuals who have undergone training in thenponent skills of enterprise
such as those offered in some MBA programmes.

But Hornaday (1990) gives a simpler classificatidrich he titled

< Craftsman, it includes individuals who provide a product sarvice directly to customers and who
generally enjoy doing so.

< The Promoter: this type includes the ‘go-between’ or ‘wheeleatér whose primary objective is to
increase their personal wealth

« ProfessionalManager: the owner/manager who, generally adopts a moogegsional or structured
approach to building their business, often astée'lbig business’.

Practice of Entrepreneurship in Nigeria

There are three myths surrounding practice of préreeurship and available literatures on the stibjec
emphasize the attributes of entrepreneurs but thiégbutes hardly exist in Nigeria. In Nigeria,tepreneurial
practice is limited to Small Scale Businesses, e&&lin developed world every enterprise has amegmneur
be it public or private.

There is one attributes peculiar to a potentiategmeneur which he must possess; passion for sutbissis
what McClelland calls achievement motivation. Beyothis, it appears every other thing said about
entrepreneurs can be contradicted. Drucker (1988l that entrepreneurs innovate in response tomppities
identified, actions and behaviors which constittite practice of entrepreneurship. He then conclutiat a
wide variety of people with average intelligence b& taught how to practice entrepreneurship.

The development of entrepreneurial theory has dédaresearchers from various social science diise
Their academic prowess hovers around what forcesiiteentrepreneurs, their attributes and the plate
entrepreneurship in economic development. GbejaQR0pine that entrepreneurship has been foundttme
beyond small businesses; it is a practice whiclkialls of enterprises or organizations can engagéé they
new or existing, large or small, public or privaBesides, a person who owns an enterprise is roassarily an
entrepreneur. Gheja posited that the practice mépreneurship involves:

Systematic Innovation;

Change-Oriented Management:

Opportunity-focused Strategies: and

Empowering Leadership

These elements of the practice of entrepreneucshipbe related in a model as in the figure below:
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0.0

®,
0.0

®,
0.0

25



European Journal of Business and Management www.iiste.org
ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) “—.i.l
Vol.7, No.18, 2015 IIS E

Figure: MODEL OF THE PRACTICE OF ENTREPRENEURSHIP

Systematic
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Change-Oriented
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Opportunity-focused |e
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v
Empowering
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Source: Ogundele and Sulaimon (2010).

Systematic Innovation — That is what entrepreneursdo: Systematic innovation implies engaging in
purposeful search for innovative opportunitiesrfgssources in the internal and external environméntonsist
of purposeful and organised search for change gsigraatic analysis of the opportunities that sucanges
might offer it term of economic or social innovatidMiost successful innovations exploit change ardigline
of innovation-a systematic diagnosis of the arelashange that typically offer entrepreneurial ogpnities
from the knowledge base of entrepreneurship. Spallif, systematic innovation means monitoring sioeirces
and environment for innovative opportunity. Sevearses were identified by Gbeja, he posited that & such
sources lie inside and three outside the enterprisedustry. They are basically symptoms but higidliable
indicators of changes. The first four sources are:
The unexpected: the unexpected success, the uredfadure, the unexpected outside event;
The incongruity: between reality as it actuallaisl reality as it is suppose to be or as it ounlit
Innovation based on process need;
Changes in industry structure or market structiaé tatch everyone unawares;
The second set of three sources outside the eiseq@rindustry, viz:

+ Demographics (population changes);

+ Changes in perception, mood, and meaning;

+ New knowledge, both scientific and non-scientific.
These sources of innovative opportunities overtapsiclerably in practice, nevertheless each hamiitsdistinct
characteristic. Contemporary literature on the actbshows that even though no area is inherentlyemo
important than the other, the above listing is @saknding order of reliability and predictabilifor instance,
the most reliable source of innovation is the umexgd success or failure, new knowledge with algiamour
do often carry the longest lead time.
Change-Oriented Management (Entrepreneurial Managerant): Change-oriented management relates to
policies and practices that must be installed éititernal environment of the entrepreneurial oiggtion or in a
country where entrepreneurship must flourish. lddeélke entrepreneurial organisation admits diffesgyle of
management than the existing organization, yekeduires purposeful, systematic and properly asdied
management.
Current thinking in the developing economy suppahis view that though the existing business, thelipu
service institution and the new venture preseriediht challenges, have different problems andtcaings, the
ground rules are the same for every entrepreneang@nisation. Drucker (1985) say “Entrepreneurshipased
on the same principles whether the entrepreneam esxisting large institution or an individual sitag his or her
new venture single-handed. It makes little or nffedénce whether the entrepreneur is a business mon-
business public-service organization, nor even khdrethe entrepreneur is a governmental or non-govental
institution. The rules are pretty much the same,things that work and those that do not are pretigh the
same, and so are the kinds of innovation and wieel@ok for them. In every case there is a disnphve might
call entrepreneurial management. In Nigeria, emgpurial management lack certain specific policesl
practices in the internal management environmentthef organization. Gbeja (2010) identified this as
entrepreneurial culture and climate in which inrtaraand change are perceived and accepted aspantopity
rather than a threat. Each manager must be greeayei things (Drucker, 1985; Cavanagh and Cliffdr@B3).
Innovation must be made attractive, rewarded, sofmh seen as the means to preserve and perpghemte
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organization and the foundation for the individnanager’'s job security and success. He furthertpdisat

entrepreneurial organizations must build certaacpices into their management, these practices are;

% Managerial vision must focus on opportunity; théirenmanagement group must create the habit of
looking for opportunities.

« The management group must meet occasionally, tiewethe work of Entrepreneurs and innovators
who have done exceptionally well with the aim ofpiveg others to learn from the secrets of their
success in an informal and relaxed setting.

< A habit of making a top successful manager holdasiomal informal sessions of SWOT analysis

(SWOT - Strengths, Weaknesses, Opportunities amgat$) with the middle, junior workers and

students of tertiary schools drawn from all thet pathe country can yield entrepreneurial ideas.

« Entrepreneurial or innovative performance must beligtly included among measures of
performance. If there be an innovation budget, viation plan and innovation objectives, there mest b
an assessment of achievements. Such a feedbaslystethatic review may open up new opportunities.
Thus entrepreneurial achievements become a camtditecting device for the leadership.

< Entrepreneur must be capable of innovation, abdatera structure that permits entrepreneurship to
flourish. The organization must devise relationsHipat allow people to be innovative, particulddy
nursing new ideas to maturity.

Opportunity-Focused Strategies
Opportunity focused strategies spells out speeificepreneurial strategies used in dealing witanaging the
external environment. Just as entrepreneurship desnidat certain policies and practices are adheredthin
the organization, so does it require a set of di@and practices outside either in its marketlientsystem,
Drucker called it “entrepreneurial strategies”. $tenmarized it under four sub-headings, namely:

e getting there first;

e creative imitation and ‘entrepreneurial judo’;

e ecological niche; and

e Changing values and characteristics.
Though these four categories of entrepreneuriatesiies are distinct, they are not mutually exekisBesides,
each has its own limitations and risks.
Empowering Leadership: The most important element, “empowering Leadershéfdtes to an empowered and
empowering would be entrepreneur. These four elésridantified above interact, overlap and jointgtetrmine
the practice of entrepreneurship in any organigafidheir principles must be learned and interndliag every
individual to be able to behave entrepreneuriallg. empowering leadership is a most critical aspdcthe
internal arrangement of a public (or private) emtise that would be entrepreneurial. The leadeamtrepreneur
must have access to sources and instruments ofrpmamely, property, personality, organization, aign,
compensatory, conditioned and exchange).

Constraints to Entrepreneurship practices in Nigera
Kawonise (2011) examined the origin and performamficandigenous entrepreneurs in the bakery industry
Lagos, Nigeria as part of his doctorate degreedideovered that indigenous entrepreneurs were etiergnd
effective in their perception of opportunities aadquisition of resources in running their organaat He
observed that the major problems were in the reainmanagement control and technology. He therefore
highlighted factors that affected the practicesmfepreneurship in Nigeria as follows;
Perception of market opportunities
Gaining command over scarce resources
Purchasing inputs
Marketing of products and responding to competition
Dealing with public bureaucracy
Management of human relations with the firm
Financial management
Management of customers and supplier-relations
. Production management
10. Acquisition and overseeing of assembly of factory
11. Industrial engineering
12. Upgrading processes and product quality
13. Introduction of new production techniques and padslu
Others were entrepreneurial motivation, the extdridmily system, the propensity to re-invest hisfh@fit and
the ethnic distribution of entrepreneurial propgesi

CENoORWNE
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Methodology

3.1. Population and data collection

The target population for this research is the entrepreneurship practices as exhibited by the
Small and Medium Business in three senatorial districts in Osun State of Nigeria as represented
by Ile-Ogbo, representing Osun West Senatorial District, Iperindo-Osun East Senatorial District
and Ilobu represented Osun Central Senatorial District. Questionnaires were self administered to
five hundred (500) entrepreneurs which comprise the research sample selected from each of the
three senatorial districts in Osun State through the purposive random sampling technique. The
purpose of the study was explained and the procedures for filling out the questionnaire and
answered any question in regard to any of the questionnaire’s statements.

Prior to finalizing the questionnaire, technocrat in field of entrepreneur thoroughly refined it,
assuring content validity, relevance and, representativeness. Next, it was pre-tested through 50
pilot studies where the questionnaires were administered business owners Osun West Senatorial
District. The respondents were informed of the confidentiality of their responses and purpose of
the project which was for academic purpose. They were also promised to be given a summary of
the research findings and this promise was fulfilled at the end of the study. Given the non-Yoruba
research context, the questionnaire was translated and, back-translated to ensure that the
underlying theoretical meaning of each of the questions was not lost during the translation
process. 500 questionnaires were distributed and recovered over period of five days. Five (5) of the
respondents misplace their questionnaires and it was replaced immediately hence 500 filled
questionnaires were recovered in time for the analyses.

To ensure that there is no element of non-response bias, a comparison was made between early
respondents (Pilot Study) and late respondents (during the second month) by using independent
t-tests on the constructs of interest for this study. No significant difference was found and this
suggested that the whole population is free from response bias.

Analysis

Descriptive information of the sample revealed that 65% of respondents were male while 35% of
the respondents were female. Additionally, 28% of the total respondents were above 51 years of
age while those between 41 to 50 years are the majority with 43%. Those on age group 30 to 40
years are 22% and those below 30 years are 7%. Marital status of the respondents’ show that 41%
are married, 40% are single, 10% are divorced and 9% are widow.

Analyses of the educational qualification of the respondents show that 52% have Secondary
School Certificate or its equivalent, 17% have National Diploma or its equivalent, 20% are
graduates of either university or Higher Diploma or its equivalent while 11% have higher
qualification. The years of experience of respondents show that those who have below 5 years on
the job are 22% those with 5 to 10 years are 34% and those with 11 years and above are 44%.
Distribution of respondents according to vocation show that majority of the respondents are into
retail trading with 74% of the total respondents while 15% are into manufacturing, 7% are into
agriculture and 4% are into animal husbandry. On an average, majority of the respondents are
aware of various policies by government on entrepreneurship practices in Nigeria with 65% while
the 10% are not aware and the remaining disagreed that there is policy

Hypotheses Testing

The measurement model test presented a good fit between the data and the proposed
measurement model. For instance, the Chi Square/degrees of freedom (396/194) were used
because of the inherent difficulty with the sample size. The X2/d.f value was 2.04 which falls in
the recommended range of two and five as suggested by Joreskog and Sorbom (2003) and this
shows that the model has a good fit to the data. The various goodness-of-fit statistics are shown in
Table below.

Hypothesis I: entrepreneur practices (EP) has a no significarsitipe relationship effect on the product
innovation (PI)
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Table 1: Chi Square &%): Analysis Respondents of Entrepreneur Practices §B&)Product Innovation (PI)

Freq % X?*Cal X*Table df [ LS Remarks

6 Yes 305 61

No 195 39

Total 500 100 Sig
7 Yes 400 80.0

DK 30 6.0

No 70 14.0

Total 500 100.0 Sig
8 Yes 345 69.0

DK 25 5.0

No 130 26.0

Total 500 100.0
13. Yes 450 90.0

DK 40 8.0

No 10 2.0

Total 500 100.0 62.72 7.82 3 0.05 Sig.

Decision:

In Table 1 presents the significant structural relationship among the research variables and the
standardized path coefficients. The Chi Square Calculated is 62.72 while Chi Square Table equal
7.82 with degree of Freedom (df) =3 at 0.05 Level of Significant level (LLS) and P < 0.01). It is
observed that Chi square (X2) Table is less than Chi square (X2) Calculated. The hypotheses were
strongly supported. The result indicated that entrepreneur practices (EP) has a significant
positive relationship effect on the product innovation.

Hypothesis II: Entrepreneur practices (EP) has a no significasitipe relationship with Government Policies

(GP)
Table 1: Chi Square &?): Analysis Respondents of Entrepreneur Practices &B&)Government Policies (GP)
Freq % X?Cal X°Table df LS Remarks

5 Yes 305 61.5

No 195 38.5

Total 500 100 Sig
9 Yes 400 10.0

DK 30 80.0

No 70 10.0

Total 500 100.0 Sig
10 Yes 345 69.0

DK 25 5.0

No 130 26.0

Total 500 100.0
11. Yes 450 90.0

DK 40 8.0

No 10 2.0

Total 500 100.0 44.480 7.82 3 0.05 Sig.

Decision:

Table 2 above presents the Chi-square of the oekttip between Entrepreneur practices (EP) and iément
Policies (GP). The result show that the Chi squeateulated (Xcal) is 44.480 while Chi square table*@b) is
7.82 with degree of Freedom (df) =3 at 0.05 Leviebignificant (LS). Therefore reject the null hyhesis that
Entrepreneur practices (EP) has a no significasitipe relationship with Government Policies (GP).

Summary of Findings

It was discovered that entrepreneurs that formed the respondents of the research has
demographic features common to the other across the three senatorial districts of Osun State
especially the distribution of respondents according to age and gender. It is also noticed that
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entrepreneur practices is common among the retirees, reason why the age distribution is above
national average of working population. Considering the demographic analysis according
National Population Census (2006) reveals that percentage of widow in the three senatorial
districts 1s 5%. From the demographic analyses it was ascertained that average educational
qualification of the respondents are Secondary School Certificate or its equivalent and those
respondents have been on the enterprises for 11 years and above and most of these respondents
are into retail trading with 74% of the total respondents. The analyses show that enterprises
involve in manufacturing are few and most of the entrepreneurs are aware of government
initiative aim at developing entrepreneurship practices in Nigeria.

It was discovered that entrepreneur practices has a significant positive relationship effect on the
product innovation and introduction of new product. These products were created in line with
people in the community’s demand. These products are in meant to add value to their life one way
of the other. It is curtained that entrepreneur practices (EP) has a no significant positive
relationship with Government Policies. That is government’s intervention policy has not been
able to influenced practices of entrepreneurial practices in the senatorial districts.

Conclusion and Recommendations

This paper attempts to provide a linkage betweetmepreneurial practices and development of business
enterprises in Nigeria. It shows the relationshipsveen practices of indigenous entrepreneurs geridi and
patterns of development of business enterpriséiedénwith government aids and supports. Governrhastalso
put in place financial institutions to aid thoseezprises e.g. Peoples Bank, National Economic R&oaction
Fund (NERFUND) and Central Bank of Nigeria madeut#idns from gross profits of banks to be invested
SMEs as equity shares holdings. The National Diret¢ of Employment (NDE) and National Poverty
Eradication Programme (NAPEP) are put in place tovide training and financial assistance to SMEs
entrepreneurs. Each of the states of the Federaksonhas their own entrepreneurial developmergrnaromes
that are complementary to the Federal Governmedottef There is also the Small and Medium Entegwris
Development Agency (SMEDA), The National Economypemerment and Development Strategy (NEEDS)
with its state and local government system fasi@FEDS and LEEDS) put in place by the federal gowvemt

in their efforts in developing indigenous entrepers.

This paper shows clearly that the government ahdrdbodies concerned with the development of intbgs
entrepreneurs have concentrated their effort owigireg financial support which did not get to thecél
entrepreneur and training in technical and manageompetences. These negative consequences sheuld
tackled to enable the country produce entreprendatswill be committed to the development of tloeimtry.
The emphasis in this paper on the dimension oepnéneurship development is further informed by ainthe
major thrust policies of National Economic Empowenhand Development Strategy (NEEDS) which is \&lue
reorientation of the populace for the successfglémentation of this economic development prograntirece
growing the private sector in which the indigeneasrepreneurs are involved is another major pdhicyst the
emphasis on this major omission is not misplacddo Aederal government established Industrial Copraknt
Centres (IDCs) one each in every state of the dider There are four zonal centres in Owerri, @&loo Zaria
and Bauchi. These four centres have workshopsptteaide services for would be and actual entreprenen
metal and wood works, leather, textile, automolikeramics and electrical/electronic areas. The IB@Gtem
was introduced to provide grassroot support tadtheelopment of small and medium scale entrepreneurs

The government and its agencies, the educatiogtltions and the international organizations agdncies in
their efforts assumed that entrepreneurs and p@oglearge of programmes relating to them woule:thécal in
their behavior, it is then assumed that governroéfitial would be ethical in the discharge of thdirties and
that entrepreneurs would also be ethical in thelrdviour. This can be linked with discovery that-utilization

of 12 billion Naira deducted from banks’ profitsr fmvestment in equity shares in SMEs in Nigerianks
feeling that the SMEs are not properly place tothetr money and SMEs feel that if banks come &ytmay
take over their businesses; these mutual suspibiptise parties are based on ethical issues.

It is therefore recommended that there should lemgieeering on the part of government’'s response in
addressing reported and observed obstacles faedigeinous entrepreneurs in Nigeria. Though goventrize
doing a lot in principle not much has been achienaality.

There are several research institutions that hawmeegded in developing myriads of simple technel®gi
technical tools and innovations, there is needp@nomore of these IDCs in rural area for maximufactfand

on the spot effect.

Tertiary educational institutions, especially tr@yechnics and Universities have fashioned outllsbhusiness
management and entrepreneurship development céorgsguip existing and would be entrepreneurs with
necessary technical and managerial skills. Alserivational organizations and associations hachgsupport in
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forms of fund and training programmes for entrepten e.g. The Commonwealth and Ford Foundation.r&§Vhe
then is the missing link.
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