European Journal of Business and Management www.iiste.org
ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) “—,i.l
Vol.7, No.17, 2015 IIS E

Behavioral Empower ment Deter minants
Artisanal Fishermen in East Kalimantan Indonesia

RusmiyatP, Prof. Dr. Djoko Setyadi Prof. Dr.Sri Mintart?
Y Student of Management Studies Doctoral Prograrh ®asluate Program of Faculty of Economics,
Mulawarman University, Samarinda Indonesia
2_ A Profesor for the post graduate program, oftbenomic Faculty of Mulawarman University,
Samarinda, Indonesia
®_ A Profesor for the post graduate program, oftbenomic Faculty of Mulawarman University,
Samarinda, Indonesia
Abstract
This study aims to determine the effect of IndidtCharacteristics, Culture and Attitudes TowarshErmen
Intentions and Behavior Empowerment Artisanal Risten (Studies in East Kalimantan Province). Theaszh
was conducted in the coastal areas of East KalemaRtovince which includes East Kutai, Bontang Kothi
Kertanegara, the number of respondents 237 howsefisheries which are artisanal fishermen. Analysols
to test this hypothesis using Partial Least Squétte SmartPLS software.
The results showed that the Individual Characiesgtositive and no significant effect on intentionempower
themselves. Fishermen culture positive and sigmitieffect on the intention to empower themselydstude
positive and significant effect on the intentionetmpower themselves. Individual characteristicsatieg and no
significant effect on Behavioral empowerment. Fisien culture positive and significant impact on 8ébral
empowerment. Attitude significant and negative @ffen Behavioral empowerment. Intention positivel an
significant effect on Behavioral empowerment.
Conclusion The results of this study are the fsghe Theory of Planned Behavior (TPB) can noapplied to
the intention of behaving that have an impact aisqeal interests such as to empower themselvesgttend is
the empowerment of Conduct will not be formed if met the requirements to behave (enabling factors)
Keywords. Determinants, Behavior empowerment and Artisaistidfrmen

I. INTRODUCTION

Empowerment fishermen held still not significantlie level of welfare of fishermen. Fishermen emponent
programs still focus on access to capital, markets technology, as well as institutional weaknéstsefmen.
Empowerment has not noticed the human factor shiéghing.

Character of coastal communitiesis an importaneetsip asociological view. Socio-educational settooastal
communities in Indonesia, a marker characteristithe culture of his society. Coastal communityterd is
familiar with high uncertainty. This is becauseiabtife in coastal regions dependent on marin®ueses that
exist. Naturally, coastal marine resources (fig®ris invisible, so it is difficult to predict.

Understanding the behavior accurately by usingttie®ry of planned behavior perspective of the ants
fishermen in Indonesia, particularly in the coastavince of East Kalimantan is important to bed&d. The
Theory of Planned Behaviour (TPB) is a model ofagesychology is most often used to predict thieavéor.
Morris et al. (2012) in a forest research states tiie theory of planned behavior (TPB) is onehefmost cited
and applied behavior Instant confirmation theorieis one of a closely inter related family of ties roomates
adopt a cognitive approach to explaining behavimnrates centers on individuals' attitudes and fseliehe
TPB (Ajzen, 1985, 1991; Ajzen and Madden 1986) eswlfrom the theory of reasoned action (Fishbeith an
Ajzen, 1975) posited roomates intention to acthashiest predictor of behavior. Intention is itseifoutcome of
the combination of attitudes towards a behavioe (Bandura, 1986, 1997; Terry et al., 1993). Ajz£89()
explains that the model of the Theory of Plannetia&®@ur (TPB) is very open to plus other predictariables
to predict the interests and behavior of the objectier study. This study Adding variable Individual
Characteristics and Culture Fishermen.

The purpose of this study was (1) To identify ardlain the effect of individual characteristics e intention
to empower themselves; (2) To identify and explhai@ effect of fishing culture on the intention togower
themselves; (3) To identify and explain the infloerf attitudes on the intention to empower thewes|(4) To
identify and explain the effect of individual cheraristics on the behavior of empowerment; (5) dentify and
explain the effect of fishing culture on behavionmowerment; (6) To identify and explain the inflaenof
attitudes on behavior empowerment; (7) To iderdifig explain the intention as an intervening vaeadffect on
the behavior of empowerment.

II. LITERATURE REVIEW AND DEVELOPMENT HYPOTHESES

2.1. EFFECT OF INDIVIDUAL CHARACTERISTICS OF INTENTION

Research on the effect of individual charactersstin the intention made by Khan et al.. (2014) @rglthat the
demographics have significant impact on intentiodeave. Amankwah et al.. (2013) explains thatrdmults
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Indicated Significantly Relationship Among demodri@pvariables and entrepreneurial intention; madtva for
intention and obstacles to setting up one's firm.

Intentions are assumed to capture the motivatifatabrs that influence a behavior, they are indicest of how
hard people are willing to try, of how much of affoe they are planning to exert, in order to penfothe
behavior. (Ajzen, 1991: 182).

H1 = Individual Characteristics significant effext the intention to empower themselves.

2.2. FISHERMEN CULTURAL INFLUENCE OF INTENTION

The influence of culture on the intention and behavior described Kotler and Armstrong (2012: 1Bt
Culture is the most basic cause of a person's veanttbehavior. Human behavior is largely learnadwéhg up
in a society, a child Learns basic values, peroepti wants, and behaviors from his or her familg ather
important institutions.

Sajjad et al.. (2012) in a study focused on thiu@rfce of culture on the intention to entreprenapras follows:
"National culture of a country influences the epteneur's intention, perceived feasibility, andiddslity and
entrepreneurial experience Directly influence tmtemtion of any individual to start a new business"
Furthermore, the influence of culture on the intemis also supported by the study of Liu et &0Q1) that the
effects of cultural factors on behavioral intention

H2 = Fishermen cultural significant effect on theention to empower themselves.

2.3. INFLUENCE ATTITUDES TOWARD INTENTION

The theory of planned behavior postulates threeegioally independent determinants of intentiore Tirst is

the attitude toward the behavior and refers todigree to the which a person has a favorable @vardible
evaluation or appraisal of the behavior in questibme second predictor is a social factor is termglojective
norm; it Refers to the perceived social pressungetdorm or not to perform the behavior. The thardecedent
of intention is the degree of perceived behavioaatrol which, as we saw Earlier, Refers to theepeed ease
or difficulty of performing the behavior and it sssumed to reflect past experience as well asipaticl

impediments and obstacles (Ajzen, 1991: 188). ReBeshanmugam et al.. (2014) that attitude hasfuence

on the intention.

H3 = Attitude significant effect on the intentiomémpower themselves.

2.4. EFFECT OF INDIVIDUAL CHARACTERISTICS TOWARD BEHAVIOR EMPOWERMENT

Kotler and Armstrong, (2012: 144) explains that bAyer's decisions are influenced by personal also
characteristics reviews such as the buyer's agjdifarcycle stage, occupation, economic situatiestyle, and
personality and self-concept. Sadiq and Hafiz (20bh the Influence Factors Demographics on Investo
Behavior of the Twin Cities of Pakistan is as falfo "Result shows that demographic factors likeitivestor's
age, academic qualification, income level, investianowledge, and investment experience have afisignt
effect on the behavior of investors ". Morris et §2012) that the TPB added a third set of fac&waffecting
intention (and behavior); Perceived behavioral k@nf his is the perceived ease or difficulty witie which the
individual will be Able to perform or carry out theehavior, and is very similar to Notions of sdfigacy (see
Bandura, 1986, 1997; Terry et al.. 1993).

H4 = Individual Characteristics significant effest the behavior empowerment

2.5. FISHERMEN CULTURAL |INFLUENCE OF BEHAVIOR EMPOWERMENT

Kotler and Armstrong (2012: 135) explains that: ItGre is the most basic cause of a person's wamds a
behavior. Every group or society has a culture,antlral influences on buying behavior may vargaty from
country to country. Growing up in a society, a dHikarns basic values, perceptions, wants, andvimrhdrom
his or her family and other important institutidns

lyengar et al.. (2013) results in a study focusedhe influence of culture on consumer behavidiTise key
factor that influences a consumer's behavior isucel This study has shown that it is possible dtaldish
relationships between cultural and Consumer behavid both of them are strongly related. From #s=arch,
we concluded that the culture has a significantachn consumer behavior .

H5 = Fishermen cultural significant effect on thehavior empowerment
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2.6. INFLUENCE ATTITUDES TOWARD BEHAVIOR EMPOWERMENT

The influence of attitudes on behavior in relatiorthe buying behavior is described by Kotler armdhstrong
(2012: 150) as follows: "A person's buying choiees further influenced by four major psychologitadtors:
motivation, perception, learning, and beliefs artitumles”. Furthermore, Robbins and Timothy (20Z3)
describes the relationship between attitudes ahdwer that specific attitudes to Predict growinghe-specific
behaviors, whereas general attitudes growing niche best Predict general behaviors.
Consistency attitude towards the object (behavieralso described by Kotler and Armstrong, (20120)1
explains thatAttitudedescribes a person’s relatively consistevaluations, feelings,and tendencies toward an
object or idea. Attitudes put people into a franfienind of likingor disliking things, of moving towdaor away
from them”.

H6 = Attitude significant effect on the behaviorgowerment

2.7. INFLUENCE INTENTION TOWARD BEHAVIOR EMPOWERMENT

The relationship between intentions and behaviodescribed Ajzen (1991: 182) in the Theory of P&hn
Behavior of is as follows: "A central factor in thieeory of planned behavior is the individual'seimton to
perform a given behavior. Intentions are assumepdure the motivational factors that influendeehavior ".
Morris et al.. (2012) that the TPB (Ajzen, 1985919 Ajzen and Madden 1986) evolved from the theafry
reasoned action (Fishbein and Ajzen 1975) positednates intention to act as the best predictorebflior.
Intention is it self an outcome of the combinatafrattitudes towards a behavior. Bagozzi et ab8@t 49) that
the intentions-behavior relations are significantall instances, thereby confirming the operatiévaitional
processes.

H7 = Individual Characteristics, Fishermen Culturabnd Attitudes significant effect on Behavioral
empowerment through Intention.

Individual
Characteristics

Behavior
Empowerment

Fisherman
cultural

Figure 1. The conceptual framework of the study

I11. RESEARCH METHODS

3.1. DESIGN, LOCATION AND TIME

With a quantitative approach, this study used atijpenaire survey as a tool. The study area cal2ngllages
covered in 3 districts / cities in the coastal pnoe of East Kalimantan. The third district is EKstai, Bontang
and Kutai Kertanegara.

3.2. SAMPLING TECHNIQUE

The smallest unit of observation were observed ihist study is the household
artisanal fishing boat owners who operate their baat in the selected region. The number of ardisishing
households in selected regions of coastal village&ast Kalimantan Province wholly 2.033 households
Determination of the number of samples refers tiviBls formula with an error rate of 5%, so theat®ample

of 334 households.The sampling technique used nsulistage sampling with a combination of purposive
sampling and accidental sampling.

3.3. TYPE OFDATA ANDCOLLECTION TECHNIQUE

The collected data is primary data which includediviidual Characteristics, Culture Fishermen, At#s, and
Intention and Behavior empowerment in fisheriesvds. This data was obtained through interviayging a
questionnaire instrument.
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V. RESEARCH FINDINGS

Data processing was performed using SPSS for Wiadamd SmartPLS. Data analysis was divided into
descriptive and inferential analysis. Inferentiatistical analysis using the Partial Least Sq(BLsS). A total of
334 questionnaires were distributed, but the backerfect as much as 237.

4.1. DESCRIPTIVE RESULT

Age fishermen are very varied from the lowest afj@Soyears to a high of 60 years. 73% of resporslbat
elementary education. Average month income Rp.®00.9 number of dependents average family of 4leeo
and the lowest service life of 7 years to a higd®@f/ears.

4.2 RELIABILITY ANALYSIS

The calculation of the coefficient of correlatios donducted by using SPSS 17.0 software, usingh@uairs
alpha technique. The reliability is Showed by ttedue of alpha, in the which the value of 0.600 &b
Considered reliable. The result of the reliabiéityalysis is presented in Table 1.

4.3RESULT OF HYPOTHESISTESTING

The results of the path analysis by using SPSSvaodtparticularly on the path coefficients in Tablshow that
the Individual Characteristic have a positive dffen intention. This can be seen from the resulthef path
coefficient (standardized regression weights egg@indetween Individual Characteristics and intentis
positive (0081) and not significant (> 0.05). THere, it can be said that the hypothesis 1 is muepted,
Followed by hypothesis 2 which also supported key rébsult of the path coefficient between the valtithe
Fisherman Cultural and Intention is positive (0.2&8d significant (<0.05). Also, the path coeffididetween
Attitude and Intention are positive (0584) and Higant (<0.05) thus hypothesis 3 is accepted.

Table 1. Regression To Deter minants Of I ntention

Variable Path Coefficient t-value Sig. Result
Individual it Lo
Characteristic 0.081 1.427 0.15% Not Significant
Fisherman Cultural 0.218 3.989 0.000** | Significant
Attitude 0.584 12.244 0.000** | Significant

Notes: Dependent Variable: intention; **significatio. = 5%
Source: Primary data (processed)

Moreover, as displayed in Table 2, the path coeffic between Individual Characteristics and behavio
empowerment is negative (-0.076) and not signifi¢an0.05). It means that the Individual Charastiri will
negatively affect the behavior empowerment. Theesfd can be said that the hypothesis 4 is noepted.
Furthermore, the results of the path analysis shitvas Fisherman Cultural and behavior empowermeat a
positive (0.502) and significant (<0.05). The reésilthe path coefficient Attitude and behavior ewerment
that is negative (-0.295) and significant (<0.0B)so, it is confirmed by the result of the path ffiméent
Intention and behavior empowerment that is posif¥875) and significant (<0.05). Thus Spake it ¢en
inferred that hypothesis 5-6 and 7 are supported.

Table 2. Regression to deter minants of empowering behavior

Variable Path Coefficient t-value Sig. Result
Individual il -
Characteristic -0.076 1.362 0.17% Not Significant
Fisherman cultural 0.50p 6.341 0.000** | Significant
Attitude -0.295 3.672 0.000** | Significant
Intention 0.371 4.633 0.000** | Significant

Notes: Dependent Variable: empowering behaviorigrigicant ato, = 5%
Source: Primary data (processed)

V. DISUSSION

Individual characteristics and significant positieéfect on intention. This may imply that the bettae
individual characteristics do not guarantee it wilimulate intention.

The results of this study do not support as reseliltan et al.. (2014) explains that the demographiave
significant impact on the intention and Amankwalakt (2013) explains that the relationship Resuiticated
Significantly Among demographic variables and gueeeurial intention.

Based on the intention of the second predictouligextive norm, that intention to empower themsglvehave
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not get social pressure to perform or not perfosraanotivating stimulus, because the intentionnp@wer
themselves is an individual effort to improve thbare is no social pressure that will stimulate iwatton for
empowering intention.

Fisherman Cultural positive and significant impaotempowering intention.Kotler and Armstrong (20135)
explainsthat Culture is the most basic cause oém@qn's wants and behavior. Sajjad et al.. (2042) the
National culture of a country influences the entegygur's intention. Liu et al.. (2001) that theseffof culture
on behavioral intentions by regressing call nowtled behavioral intentions on call now of the cudtur
dimensions.

For the fishing community, culture is a systemd#as or cognitive system that serves as a "gualelirife”,
reference patterns of social behavior, as well agans to interpret and make sense of the evestt®tiour in
the environment (Keesing, 1989: 68-69). Thus thkura of fishermen will be fishing guide behavidisat
trigger or stimulate a desire (intention) fishernterbehave. Thus Fishermen Cultural affect intentwmbehave
empower themselves.

Attitude positive and significant impact on intemti The theory of planned behavior (Ajzen, 19918)1&gues
that three independent conceptual determinantsteftion. The first is the attitude toward the bétia and
refers to the extent to which a person has an atialu or assessment of the relevant behaviors deror
unfavorable. Shanmugam et al.. (2014) explains #titude mediates the relationship between peeckeiv
benefits and behavioral intention to use mobilekban The central factor in the Theory of PlanneshBvior
(TPB) is the individual intention to perform thehaior. Intention is assumed to capture the mdtwvaf
factors that influence the behavior (Ajzen, 19982)1 With an attitude of motivation process, thiétide will
motivate the onset of intention, so that attituaésct the intention.

Individual characteristics negative and no sigaffic effect on the behavior empowerment. Sadiq aafizH
(2014), explains that demographic factors like theestor's age, academic qualification, income lleve
investment knowledge, investment experience ané hasignificant effect on the behavior of investors

Kotler and Armstrong, (2012: 144) explains that aydr's decisions are influenced by personal Also
characteristics Reviews such as the buyer's agdifendycle stage, occupation, economic situatiifestyle,
and personality and self concept.

Green (1991) in Machfoedz (2006: 28) explains thatbehavior it self is determined or formed otthfactors:
predisposing factors, enabling factors and reimorent factor. Enabling factors include the physical
environment, available or unavailability of fadéi or facilities, safety, and training. Under #rebling factor,
not the formation of behavior due to the unavaligbof facilities or facilities and infrastructurthat allows it to
behave.

Morris et al.. (2012) that the TPB added a third afefactors as affecting intention (and behavidtgrceived
behavioral control. This is the perceived easeifficdlty with the which the individual will be abklto perform
or carry out the behavior, and is very similar ations of self-efficacy "(see Bandura, 1986, 19B&:ry et al..
1993).

Based on Morris et al.. (2012) explanation andssoaiated with the enabling factor (Green, 1993t the
perception of behavioral control lead individuaisdf it difficult to behave because of the enablfiagtors
(Green, 1991) do not support is the existence dfitias or infrastructure and training to increasehavior
empowerment. So the better the individual charesties will be no increase Behavior empowerment uthe
perception of self control are very high.

Fishermen culture positive and significant effenttbe behavior empowerment. Kotler and Armstron@lg?
135) explains that Culture is the most basic cafiseperson's wants and behavior. lyengar et @L3pthat the
key factor that influences a consumer's behavieuigire. This study has shown that it is possiblestablish
relationships between cultural and Consumer behavid both of them are strongly related. From #s=arch,
we concluded that the culture has a significantachn consumer behavior".

Robbins and Timothy (2012: 516) culture that faaies a commitment to something larger than indivicelf
interest. Thus a significant relationship betweéh&men cultural formed by behavior empowermerg ttu
facilitate the emergence of a culture of commitmaitich is a commitment to behave.

Attitude significantly influence behavior empowemmheKotler and Armstrong (2012: 150) explains tlat
person's buying choices are further influenced duyr fmajor psychological factors: motivation, pertiem,
learning, and beliefs and attitudes. Robbins amdothy (2013: 73) that specific attitudes to Predjaiwing
niche specific behaviors, where as general att#ypiewing niche to best Predict general behaviors.

Based on the explanation Robbins and Timothy (2083, that attitudes affect the behavior. Howeueithis
study the attitude has a negative influence on\daehalf the views of respondents on average i 3which
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indicates that the fishermen hesitant and almabhdt agree to declare willing to behave.

G.W. Allport in Koldakar (2007: 86), explains thattitude is a mental and neutral state of readireganized
through experience, exerting a directive or dynaimflcience upon the individual's response to ajeots and
Situations with the which it is related. With thimderstanding, that by fishing experience feelingsn
adequacy, giving rise to a negative relationshipwben attitudes to empower themselves by behavior
empowerment.

Ajzen (1991: 188) explains that the third anteceéddrintention is the degree of perceived behaviooatrol
which, as we saw Earlier, Refers to the perceiast @r difficulty of performing the behavior andsiassumed
to reflect past experience as well as anticipataplediments and obstacles, so based on this théiinda as
opposed to behavior empowerment is due to the pgoceof the past experience of fishermen diffictdt
perform empowerment.

Intentions positive and significant effect on thehavior empowerment. Ajzen (1991: 182) in the Theafr
Planned Behavior explains that a central factahéntheory of planned behavior is the individuaitention to
perform a given behavior. Intentions are assumezhpdure the motivational factors that influendeeaavior .
Morris et al. (2012) explains that the Theory adrifled Behavior (Ajzen, 1985, 1991; Ajzen and Madti#86)
evolved from the theory of reasoned action (Fishlagid Ajzen 1975) which posited intention to acthesbest
predictor of behavior. Intention is itself an outo® of the combination of attitudes towards a behaviBagozzi
et al. (1989: 49) explains that the intentions bérarelations are significant in all instancesgeréh by
confirming the operation of volitional processes.

Based on Ajzen's theory (1991) and the results Bags al. (1989) showed that a significant efiaténtion on
behavior, as well as intention effect sigifikarbehavior empowerment.

V1. CONCLUSION

Individual characteristic positive but not signéit effect on intention. So it can be concluded thea better the
Individual characteristic will further stimulate thnguarantee intention.

Fisherman Cultural positive and significant impaot empowering intention. So it can be concluded tha
better Fishermen cultural will increasingly stimelantention.

Attitude positive and significant impact on intemti So it can be concluded that the better theudéiwill be
more stimulating intention.

Individual characteristic significant and negateféect on the behavior empowerment. So it can beloded
that the better the Individual characteristic th@rease the behavior empowerment. Fisherman alipasitive
and significant effect on the behavior empowerme&he better the fisherman cultural will increase ltehavior
empowerment.

Attitude significant effect on behavior empowermefidwever, the relationship between Attitude anbaweor
empowerment opposite. So getting a good attitude tfo not increase the behavior empowerment.

Intention significantly influence behavior empowemh So it can be concluded that the higher thentign will
increase behavior empowerment.

The most powerful Attitude determines the formatioh behavior empowerment than the individual
characteristic and fisherman cultural, while bebavémpowerment in determining the most powerfuthis
fisherman cultural. However, judging from the imdit influence in determining behavior is mediatgd b
intention, then the most decisive is Attitude.

The first finding of this study is that among tlmeete constructs, namely: Individual Characteristiishermen
Cultural, and Attitudes, it is concluded that #iehermen Cultural have the highest total effecd&B) against
Behavior empowerment than two other constructs hammelividual Characteristics (-0.046) and Attitidé
0.078). That means that fishermen cultural is npoeerful cause Behavior empowerment of the indialdu
characteristics and attitudes.

Second finding in this study is that Individual Cheteristics does not stimulate the emergencetehiion to
empower themselves, because the intention is t@empthemselves have no impact on the social preskat
will stimulate the emergence of an intention to d&ah and the intention to empower themselves ig tird
individual's own personal effort without social gsare that influence it. So Theory Planned Beha{ié1B)
does not apply to the intentions of the individdeVeloper or personal interests.

Findings The third is that the individual charaigties did not significantly influence the behavior
empowerment. Based on the Theory of Planned Beh@WRRB) is the perception of behavioral control orkel
the difficulties with which the individual is unabto perform the behavior. If connected with that#img factor
(Green, 2012), not the formation of behavior duariavailability of facilities or facilities and irdstructure and
training, so that the individual is not able to aeé.
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