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Abstract

The purpose of this paper is to find out diversitgorporate information reporting, trend of itsrdlmpment and
stakeholders’ requirements for different categogésnformation disclosures. In this paper, difieréypes of
stakeholders and their information requirementshasen examined. By reviewing prior literaturegtipalar
category of information disclosures needed for gjgegroup of corporate stakeholders has been ifiett The
discussion of this paper can raise a questionedfibility for recent corporate reporting practi¢ece any annual
report ignores stakeholders’ demands on particcédegory of information, more specifically, a catggof
nonfinancial information materials. It can be agréy reviewing prior literatures that integrategaging has
developed when conventional accounting has faidederve stakeholders’ needs. Consequently, nordiain
information is needed to be disclosed along wittafiicial information under integrated reporting @pic The
implications of this paper are building awarenasshe corporate entities for disclosing necessafgrination
demanded by their stakeholders and making consuésssof the corporate stakeholders to raise tlodies in
favour of their demands for any particular categafrinformation disclosures.

Keywords: Corporate Disclosures, Corporate Stakeholders,iNancial Information

1. Introduction

The recent corporate information reporting practicglences that the market reinterprets the prelyaeleased
accounting information and proves that accountinfprmation leads to an increase in the information
asymmetry between managers and investors. Thesdiscuof prior literatures points out that morecttisure

has the merit of decreasing information asymmetrdany research focused on mandatory and voluntary
corporate information disclosures. Furthermore, engus researchers emphasized and proved the value
relevance of corporate financial, social and emrmental reporting. Further, prior research supptines
corporate governance principles lead to the valigeporting nonfinancial information. Most of theigr
researches usually emphasize on social and envinataiissues that are regarded as nonfinanciatriration
aspect and that type of reporting covers all infation other than financial. Within this paper, ttegm
nonfinancial information reporting is used to ref@the nonfinancial aspects of the business dietsviAmir and

Lev (1996) reported that nonfinancial informatienvalue relevant when combined with financial infation.
This type of reporting is theoretically foundedachieve the goals of transparency and accountaltiiibugh
making organizational life more visible (Gray et, d1996). Therefore, it is necessary to conduasaarch in
assessing different categories of corporate inftionancluding nonfinancial information materialsaded to be
disclosed for various types of corporate stakehslde

2. Study Purpose

Prior to this research, texts on corporate inforomatlisclosures were scattered. The purpose ofptijer is to
review the literatures in order to increase un@eding of corporate different information categsrilecluding
nonfinancial information materials. This study gk key issues of literature reviews under geneasgarch
principle. Alongside, the study provides a paréeudluster of information materials demanded byhegoup of
corporate stakeholders. The instinctive clusteohinformation disclosures are expected to serva p#votal
step in providing core of disclosure literatures &my further study. The main objective of this @afs to
comprehend need of corporate certain group of bta#lers for getting any particular category of immfation
materials disclosed in the annual reports. Knowaigput particular category of information disclosure
demanded by certain group of corporate stakehol@ersignificant in understanding futures of corgera
information reporting standards.

3. Research Questions

The specific research questions are as follows;

» What are the diverse categories of corporate irdion disclosures?

« What are the key features of different categorfaaformation disclosures?

« What is the practice of corporate reporting forreeategory of information disclosures?
« Who are the audiences of corporate reporting inébion?
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« Which category of corporate information is needadpfarticular group of stakeholders?
* What are the areas of development in differentgmaties of corporate information?

4. Research Approach

This research adopts an analytical approach to enmsgvthe research questions. The bedrock of &ssarch is
an analytical review of prior literatures includijmyrnals, books, and different websites. Any atieto answer
each of the research questions is dealt with afposinception derived from prior literatures and tlirections
for any further research are leaded by the findofgthis research. This research starts with aangement for
corporate different information disclosures follalMgy stakeholders’ needs for particular categorgis¢losures
and finishes with research finding, concluding rémaas well as future research directions.

5. Corporate Information Disclosures

A wealthy literature about the advantages of infation disclosure, both for corporations and th&iksholders,
has explored since the 1990s. However, very rapaltyl particularly following the Sarbanes-Oxley Aitte
disadvantages of regulation that is limited in terofi information disclosure came to light. HealyddPalepu
(2001) record managers’ motivations for transpayernkthey raise the question of the real usefulness o
disclosure in solving agency problem, pointing &b major troubles: the reliability of the infornat
disclosed and the valid need for disclosures tahhid parties. Therefore, they make query forrbed and the
usefulness of regulation imposing this disclosiferrecchia (2001) also studies motivations for ngens,
analyzing the effects of disclosure and the typmfoirmation that it is needed to be disclosed pdes emphasis
on the positive outcome of financial disclosurejollseems a way out of information asymmetrieshianath
and Kaufmann (1999) uphold the issue that disceosam boost up credit rationing and price volgtileand
underline the cost of collecting and organizingomnfiation. They mainly consider the macroeconomic
consequences of transparency at country level.diffexent categories of corporate information disctlres are
as follows:

5.1 Quantitative and Qualitative Disclosure

Disclosure can be either quantitative, when it @sddl on quantifiable essential, or qualitative tlsat
unquantifiable in nature. Financial disclosure a®ssl a large amount of quantitative data while mamnfcial

information disclosure is mostly based on quairatilata. However, with the increase in discloswsoaiated
with governance, mandatory disclosure increasiimgjudes qualitative data, for example informatiefating

to the compliance of audit process.

5.2 Voluntary and Mandatory Disclosure

Mandatory disclosure results from securities laegoanting principles, and regulatory agencies’ tatipns.
Most of the corporate governance issues as comamifinancial information materials have recertéen
impartial part of mandatory disclosure by the direxs of different legislative bodies or accountistgndards.
Voluntary disclosure igienerally showed as a measure of self regulategisam response to the demand of
stakeholder for more disclosure (Chandler, 199Mis Ttype of information is not only demanded by
shareholders and investors to analyze the relevahdbeir investments, but also by the other stalddrs,
particularly for information about corporate soa@ald environmental issues. Disclosure exclusivedypbtential
shareholders and investors is usually financial emashdatory, while that for other stakeholders isstraften
voluntary and nonfinancial.

5.3 Historical and Forward-Looking Disclosures

Corporate information disclosure can be historisiice it is supported completely by prior data bgt
forecasted one. Besides, forward looking infornmatizcludes risks and opportunities resulting froey krends.
This type of information also comprises managenmahs including critical corporate success factdise
AICPA (1994) and ICAEW (1999a) state the importamdéeforward-looking information about strategy for
potential corporate reporting. Moving on to riskhile this relates to the future, historical infotioa can be
very valuable in the estimation of certain riskp@&sally when combined with information on threatsd
opportunities. The AICPA (1994) delineated the risky under the heading of forward-looking inforioat
The most detailed suggestions in relation to ris& anclosed in ICAEW (1997)his discussion paper
recommends a separate declaration of businesghaskot only brings together the current disclesuequired
by various accounting standards and guidelines, dugments them thoroughly. Thus, the business risk
encompasses environmental risks as well as integkal as nonfinancial information disclosures.
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5.4 Financial and Nonfinancial Disclosure

Financial disclosures communicate only informatietating to financial management (Stanga, 1976)s Th
refers to the information relating to company actsuNonfinancial disclosure is less restricted #ratefore
less precisely defined. It contains informatioratiglg to the company’s social and environmentgbaasibility
as well as information relating to the firm’s optarg methods or to managers’ performance (Healyagepu,
2001). Marshall, Brown and Plumlee (2007) have rafi voluntary disclosure as nonfinancial informatio

relating to environmental issues.

5.5 Integrated Information Disclosures

It offers framework for both financial and nonfiaa information. It attaches policies with the porate
commitment to the long-term stewardship of mategebnomic and social issues. These along with other
nonfinancial information items are frequently gredpinto several phases linked to known value dsivEor
example, Wright and Keegan (1997) recognized faunfinancial value drivers, relating to customenmscess,
growth and innovation. RSA (1998) identifies thremnfinancial items as the basis for reports to Bobment
the core information: human resource, sustainghdlitd value chain information. FPM (1999b) ideptfifour
nonfinancial information ideas around which to tdugerformance actions: activity, environment,elegment
and relations. Finally, background about the congpamd information about shareholders and managearent
two of the five broad categories of information gegted by the AICPA (1994). ICAS (1999) recognized,
through experiential examination, management quakt the top measurement of company performance and
therefore, advocated that detailed informationtidato the top management team be disclosed. @Gkyer
disclosure can be defined as the communicationnédrination allowing economic performers to obtain
information on a firm’'s activities and condition ({Bbink, Graafland, & Liedekerke, 2008). Prior lgamres

provide many definitions of the term disclosureislpossible to explain corporate information discire items

based on their features. Following table 1 showmitiens of disclosure used in the academic litera along

with key features.

Table 1: Definitions of Corporate Information Disclosures

Suggested definition

References

Key Features

Accounting activity involving human and non hum
resources or techniques as well as the interag
between the two.

arPerera, 1994; Haniffa and Cooke, 20Q
tion

5Mandatory, Voluntary,
Historical, Financial.

Disclosure of financial information through anny
reports or other official documents addressingissaes
of financial management but not management pract
or corporate social responsibility.

Stanga, 1976; Hill, 1981; Henry, 200
Billings and Capie, 2009;

Quantitative, Voluntary,
Historical, Financial.

Non mandatory information contained in manage
speeches and in the analysis of the annual report.

r8lack, 1991; Stiles and Taylor, 199
Eng and Mak, 2003; Shafer, 2004;

B:Quantitative, Qualitative, Voluntary
Historical, Financial.

Information on the key areas for
shareholders to evaluate the company’s future Giadr
performances.

Branch and Rubright, 1982; Forke
1992;
Gaved, 1998;

Quantitative, Qualitative
Mandatory,

Forward looking, Financial
Nonfinancial.

Dissemination of information to third parties irder to
draw the appropriate conclusions relating to thartial
and operational efficiency of the firm and to detire
economic actors’ other concerns.

Bushman, Piotroski, and Smith, 200
Ali, Chen, and Radhakrishnan, 200
Chevallier, lelpo, and Mercier, 200
Rawlins, 2009;

U Quantitative, Qualitative,
7 Voluntary, Historical,
) Financial, Nonfinancial.

Dissemination of information relating to the prabtlity

of the firm and to other factors aimed at reducihg

particular risks (risks particular to the firm tdieh the
market is not subjected) and to make the informa
more effective.

Aksu and Kosedag, 2006; Ferreira a
Laux, 2007; Ferreira and Rezend
2007; Cianci and Falsetta, 200
Djankov, La Porta, Lopez-de-Silane
and Schleifer, 2008;

Quantitative, Qualitative,
\oluntary, Historical,
Financial, Nonfinancial.

Dissemination of information linked to an eventtora
program specific to the company.

Karamanou and Vafeas, 2005; Mo
Gazali, and Weetman, 2006; H
Tower, and Barako, 2008; Kent a
Stewart, 2008; Rose and Rose, 20
Laidroo, 2009;

Quantitative, Mandatory,
\oluntary, Historical,
Financial, Nonfinancial.

Dissemination of information relating to the compan
results and its governance, including financial aod
financial data aimed at expanding the opening uthef
company and of the markets in general.

Craighead, Magnan, and Thorne, 20
Parum, 2005; Clarkson, Van Beureg
and Walker, 2006; Andres an
Theissen, 2008;
Kenyon, 2008

Quantitative, Qualitative,
Mandatory, Historical,
Forward looking,
Nonfinancial.

Financial

Disclosure true to reality and made at an oppert
moment, relating to financial and operatiol
information, including information on the history the
firm and on its strategic objectives.

urErnst, 2004; Uang, Citron, Sudarsana|

adand Taffler, 2006; Bauwhede ar
Willekens, 2008; Holder-Webb, Cohe
Nath, and Wood, 2008;

mQuantitative, Qualitative,
dMandatory, Voluntary,
n,Historical, Financial, Nonfinancial.

Dissemination of information by the firm on its dincial

Cai, Keasey, and Short, 2006; Khura

Quantitative, Qualitative,
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and nonfinancial performance in order to increj Pereira, and Martin, 2006; Akhigbq Mandatory, Voluntary, Historical
efficiency, reduce information asymmetries and iower| Martin, and Newman, 2008; Bauwhe( Forward looking, Financial,
the firm’s stock market performance. and Willekens, 2008; Nonfinancial.

The last definition (used by Akhigbe et al., 20@BHuwhede & Willekens, 2008; Cai et al., 2006;
Khurana et al., 2006) in the table 1 covered marinfieatures of information disclosure. Specificalljthin the
literature it has become common to use the fouegypf corporate information classifications: qutitre
versus qualitative; mandatory versus voluntary;tonisal versus forward-looking; and financial vessu
nonfinancial.

6. The Corporate Stakeholders

In 1963, the word “stakeholder” first emerged ie thanagement literature in an international menthranat
the Stanford Research Institute. The term was tsstnplify the concept of stockholders as the ayigup to
whom management needs to be responsive. Accordittgetmost cited definition in literature, staketesl can

be defined as individual who can influence, omiuenced by, the accomplishment of organizatignapose
(Freeman, 1984). Each of the groups of stakeholdehsding customers, consumers, shareholders, ®res,
suppliers, creditors, banks, local communities, irammental non-governmental organizations (NGOSs),
government authorities and other has a stake orpocation and can assist or harm it. A stake isiaterest a
group or individual holds in the result of a corgiion’s policies or actions towards others. Statas be the
interest of legal, moral, economical, environmergakial, technological, or power (Weiss, 1998)rpgooations
can be influenced by the stakeholders like: custepseippliers and competitors through the markateghment
and other regulatory agencies by applying regwataechanisms; environmental NGOs and other intgrest
groups by using the public pressure. Corporatiorstnnalance the needs of all its different stakedsldlIt
cannot pay for to ignoring any of them for too lofgch of the groups of stakeholders has its owticpéar
concern about corporate information disclosure.

7. Information Needed by Different Stakeholders’ Goups

The expectations of audiences for corporate rampitaiformation are produced in a wide variety ofuiss.
These may contain the corporate values, governapckcies, management, operations, products/service
information, investments, impact on environmentnhua resources development, working condition argblsu
chain issues. Different target groups of corporagorting and their information requirements arscdssed
below:

7.1 Information Need for Customers and Consumers

Consumers are foremost interested in product gqualitce, brand image or availability. However lugnces of
green and ethical consumers have confirmed th&hid more sufficient for large companies to dexlat they
are socially, environmentally and ethically aletttey may be asked to prove it. Industrial custonmemes
increasingly requesting for environmental inforroatfrom their suppliers as they are also requicereport on
their environmental impact of using supply materi@dut similar to all type of reporting, informaticneeds
usually drive in two directions. Not only do custens want information about companies and their petsd but
progressively companies are also considering tharagdge of exploring customers view so that they ca
construct prolonged relationships based on trustséiared values (UNEP, 1999).

7.2 Information Need for Owners, Shareholders ana$tors

Stakeholders of this type supply the funds to faeaa corporation and they are mainly interesteelcmnomic
performance. Environmental performance is usuabgeoved by them as a cost incurring rather tham as
revenue generating opportunity. Besides, a risingiber of investors, mostly those employing in sbcia
responsible funds are looking for balance betwdaantial performance and social performance inrthei
investment portfolios. This identifies the needttansform environmental information into financtatrms. In
addition, a lot of institutional investors are pregsively more concerned about social issues amditdizing
their rights as shareholders to keep the compaueslly accountable. In some cases, the discussbneen
institutional investors and the management havededcreasing information disclosure or changiogporate
policies to bring into line with the social conceriThere is also rising concern among individuaéstors about
ethical performance. By having a share of a cotpmrahey want to get more information about it$iaties
than only financial information. The obstacle ofaosing these type of information by the corparatis the
lack of standardization and comparability betweerporate reports (Utlands Rapport, 1998).

7.3 Information Need for Employees

Employees play a vital role in achieving compangtsvironmental objectives and targets. Developmant i
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environmental friendly products and processes céylme achieved if employees are actively contrityto the
corporate efforts. Even employees are key addredseecorporate social information. Most of the gamies
providing social reports discuss in some detailualibe employment concern. Internal message isntab@
accelerating corporate culture, employee motivasind potential innovation, from which the corparativould
achieve strategic advantage. Besides, employeesoarenly the internal executor of corporate enwinntal
policies but also the external judges of corpopaticies, strategies, actions and achievements.

7.4 Information Need for Suppliers

Supply chains are growing for close attention. @aafe ethical concerns are now forcing companielodk
further at their supplier relationships. In phadenareasing globalization, outsourcing has madmganies
possible to arrange products from overseas manuéstwithout an engagement in running of the pctduo.
And the trend is becoming more preferred as magybmpanies are centralized as well as downsizethasy
managers often simply remain unaware about whastieontractors are doing. Companies should disclos
such issues as the total number supplies requirequency of acquiring the supplies, number of &epp
acquired from locally and from abroad in usual casene of the key supplier, payment mechanismg dabor,
working hours and freedom of associations. Supplge using information of corporate customersridento
recognize the position of their major corporate@uners and anticipate their future actions.

7.5 Information Need for Creditors and Banks

Creditors need information on the creditworthinespotential corporate borrowers and the banksruesr of
deposits, need information of corporate portfoliG@arporate creditors or bank authorities are oftehin a
position to collect any reliable information outsidorporate disclosures. Even, inadequate corpdisttsures
can conceal the true value of corporate assetsth@ngemarkable changes in input prices, demandpettion,
and distribution channels. Creditors have the @#erof information mainly about the corporate ficiah
solvency to repay any credit amount. Also, theyehthe interest on nonfinancial information to eeduthe
corporate capacity of running business.

7.6 Information Need for Local Communities

Local communities are highly concerned with thealagnvironment and affected by the corporate diivion
their health. Here, companies operating under tninedustry are more vulnerable in polluting thecdb
environment. Local community support with the rofekeeping the environment unthreatened is inelgtédyr
the sake of smooth corporate operation in a resgeatea. Initially, the leading companies areiréad that it is
required to track their role of actions in keepthg environment unpolluted and then report to tharmunities
through disclosing in the annual report. A survegducted by MORI, a leading UK based research cagpa
1997 revealed that 81% of people surveyed think khawing about a company’s activities in societyl ahe
community is important when judging that company.

7.7 Information Need for Environmental NGOs

Environmental NGOs appear another focus group fdnlip communication. Some NGOs are vital enough to
influence policymaking and market situation andytliiave the capacity to create public opinion. They
performing as the role of observer on behalf of gemeral public who do not have the time to insphet
environmental information coming from many sourcHsere is a common aspiration among NGOs to measure
industry environmental performance and then to gesn such way which enables the public to make
comparisons of performance over different periddsnee, and between different companies. The infatian of
interest of this group ranges from global environtakissues to more regional and to specific ingusuch as
reducing chemical usage, increasing energy effigiegtc.

7.8 Information Need for Government Authorities

Corporate operations are restricted with the rales regulations imposed by the government. Thel fmeans

of government in prompting companies to progressnufheir environmental and social performance are
imposing laws, regulations and standards. The gwowent is accountable for protecting the basic nedds
general citizens. Necessary government step agaiysbrganization for its any undue, illegal adsivar for not
maintaining any standard is inevitable also. Tiseiésof not maintaining any standard building code kabor
security can remind us of the recent big tragedthefdeath of many garment labors for the causmidpsing
multi-storied Rana Plaza building on April 24, 2Gh3Bangladesh. Regulation and legislation offeniaimum
standard by which all companies must adhere tatlaungl perform as important accelerator to orgardrali and
informational responses. The authorities are ugsalinewhat precise in their requirements and derspadific
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and accurate information about corporate activities

7.9 Information Need for Professional Bodies antirRpAgencies

Though they are not stakeholders of the corporstitirey can influence on stakeholders’ opinioraising their
voice for any undisclosed information that are mektb discloses in compliance with any of the stadsl
provided by professional bodies or agencies. Theyptaying the role of watchdog professionals duding
accounting, law, securities, and credit rating isev - for helping the stakeholders to monitorfthas in doing
any fraud or misuse of investment. Their interedtsorporate information include all mandatory asame
particular voluntary information.

7.10 Information Need for the Media

The media having interest mostly of ethical corpmiaformation might be viewed as bridging the stadder.
The media itself cannot hold a stake of the cogocautcome, but it can influence in placing thenigms of
others who have such type of stake. The interddtseomedia usually cover all the areas of corgoedttivities
and performance. Generally, most stakeholdersraezeisted in two types of corporate informationaficial
and nonfinancial. Corporations have been issuimgua reports in order to address that informatkigure 1 in
the next page exhibits each of the corporate stdélets’ groups demanding particular category/caiegoof
corporate information disclosures:

8. Research Findings

This paper observes prior definitions of corporattbrmation disclosures as shown in the table. &dve
definitions of disclosures used in prior studiesirelsterized by nonfinancial information materidtsom the
review of past literatures, corporate accountabiiit stakeholders has been marked as the main gairpb
disclosing nonfinancial information by the corpavat (noticed mainly under the headings efpanded
disclosure reportingcorporate stand-alone reportingnddevelopment of nonfinancial information reporfing
Further, the discussion headed Ngnfinancial information for stakeholdesmphasized stakeholders’ interest
on particular category of nonfinancial informatialong with financial information. Furthermore, istigations

of contemporary nonfinancial reporting indicatetttfee practice is increasing. Prior researchesesnd that
emergence of stand-alone invites nonfinancial mfation for being incorporated into the corporatgoréng.
Current corporate reporting practice (exhibited tire table) shows that companies are now disclosing
nonfinancial along with financial information. Thetical discussion on the trends of corporate rippr
development evidences that disclosing nonfinanicildrmation has already been started through repprt
social, environment issues. Again, theory describastainability reporting (demonstrated in the ebl
embedding nonfinancial information by phasing oobreomic, social and environmental items. The Global
Reporting Initiative’s (GRI) Sustainability Repartj Guidelines, better known as G3, may be the nwitly
used outline for nonfinancial information. Howev&3 provides guidance merely on reporting an estity
economic, environmental, and social performance.

9. Conclusion and Future Research Direction

Prior literatures related to corporate reportingnaapt reveals that companies increasingly requipmmeded
reporting practice to meet the recent demand ofthiiences of corporate annual reports. This pdiseussed
corporate stakeholders with their information regoients and derived from the discussion that biogmn€ial
and nonfinancial information are required to becldised under integrated reporting concept. The mpéguend
that diverse items of nonfinancial information argéided by the interests of different stakeholdétswever,
there is no consistent or mutually agreed framewik recent market demanded corporate information
reporting. As such, there is a dire need for fognan index of corporate extended information repgrt
disclosures. Hence, further intensive researcheided to provide a common index for reporting cafe
information that can meet the recent corporatesttalkiers’ demands. Again, no evidence was founmtémious
research that according to the stakeholders’ opsighich category of nonfinancial information isabito be
disclosed by the companies of a particular indugny this can also be an area for further resaavelstigation.
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Figure 1: Corporate Information Demanded by Different Stakeholders’ Groups
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