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Abstract

This review was intended to ascertain how the pglpushing factors either motivated/ enforced woneestart
survival oriented businesses are the hurdles imgediomen entrepreneurs to remain within povertp.tigo

realize this objective the study has tried to esyésboth empirical and theoretical studies. This, review
found entrepreneurs’ education, multiple respolisés, credit, government policy, networks, andsinesses
women preferred to do either inspired or forced womngage in survivalist small businesses werefatses

inhibit growth. Moreover, survival oriented busiees were a vicious circle keeping women to remaginailar

level of income and business size. Therefore, dveigment should deploy gender sensitive strategiesnote
linkage with small and medium scale businessesydnte responsive financial institutions and tragntentered
for supporting survival oriented businesses togiogiomen entrepreneurs.
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1.1. Introduction

Development is unlikely by harnessing half of ttagion’s resource unless women involved as one vaode
cannot make fire. Misango (2013), argued that wdsnénvolvement in entrepreneurial activities have
significant impact on the economy, society and piyveeduction. As a result, promoting entreprereduri
activities is a key policy agenda for enhancing lByiment, income opportunities and addressing pgvert
(Jarmin and Miranda, 2010). Women entrepreneutishiot only necessary for their economic survival &lso
for strengthening the social system. Sub-SaharaicgATrade and Economic Cooperation Forum Rep®@32,
shows participation of women entrepreneurship iy eacouraging in some African countries.

Albeit business activities growth in global econof8r93 percent of businesses owned by women did not
export any goods or services due to the challetiggy face in business (Kizilansan, 2007). Studidsibdt
although women in Africa are starting new businessea rapid rate, maintaining and growing a bussineell
beyond start-up is a serious challenge for allegmeneurs, but women seem to exit businessesetegmhigher
rate.In terms of business performance they make lesnteycompared to their male counterparts (Kellgl.et
2015). Global Entrepreneurship Monitor Report iatlis that the rate of involvement of women and inen
entrepreneurship in most Sub-Saharan Africa ecos®ns almost equal. Nonetheless, as compared t¢ men
majority of women in most Sub-Saharan Africa coigstrare involved in the informal enterprises focuse
survival business where growth seems foggy.

Ethiopia is also fostering women entrepreneurshiprder to increase enterprises in developmentegssoc
In Ethiopia although one and half million peopleretheir living by involving in the small-scale enprises
among which women are the majority (Reta, 2000} Bamen entrepreneurs face peculiar challengesiin a
attempt to achieve success (Hatcher, TerjersenPémtk, 2007); usually women in less developed tam
face much more barriers to formal economic parditgn (Allen et al; 2008). However, developing wame
entrepreneurship as a driver of inclusive develagmequires a gender lens leading to integrated sfiegehat
promote enterprise development and combat inegualit

The push and pull factors identified by Brush (I@®uttner & Moore (1997), are factors behind wonten
start a business. Necessities of unemploymenteouste family income, the need to accommodate &ack
home roles at once pushes while independence andketid to succeed pull women either to start ovembas.
However, these pulling and pushing factors areap taught women to linger at doing necessity based
businesses contrary to growth oriented. In thisurggtudies conducted focused on gender differezwcésheir
relationship to business creation, entrepreneimeahtions, motivations and self-efficacy (Weltera¢ 2006);
financing problems (Carter et al. 2007); managenpeattices, growth and strategies for success (Baumsl
Hisrich, 1988) but failed to study how these pughand pulling factors affect women entreprenediserefore,
this paper tried to address how the pulling or pgifactors to startup business are a hurdle inmgediomen
entrepreneurs’ success and growth by emphasizingv@men’s education, multiple responsibilities, dted
government policy, networks and preferred busimessen perform.

1.2. Discussions

Education: The share of women in Ethiopia without educatioalisost twice that of men, which in turn limits
women entrepreneurs’ ability to grow their busimeasséThe Ethiopian Demographic and Health Surve$120
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Ethiopian women those who start up business regssdif its size are characterized by low leveldfcation.
They are those who have more difficulties findingpad job and therefore, see no other possibilgntto
engage in entrepreneurship. For instance, DestB0j20pined women account 60% of MSE but charadri

by a low-skill labor force; Jemal (2013), delinehthat half of the women interviewed have only cteted
secondary education. Nevertheless, education amangen entrepreneurs is vital to understand business
environment.

Studies suggest education is one that can affestemcentrepreneurs’ business performance (Gatewbood e
al. 2004); education contributes to women’s busingowth and entrepreneurial performance; womet wit
higher level of education likely to be able to itiBnand seize the opportunity (Wit and Van, 1988jucation
have significant positive influence on entrepreisgbusiness performance (Shane, 2003). Althougltagibn
is an important factor of entrepreneurship, wometnepreneurs in Sub- Saharan Africa are mainlylehgéd
by low levels of educational attainment (GEDI, 2D1Because educated one are more likely to pursue
opportunity-based ventures than necessity entreprship (Bhola et al., 2006).

Therefore, low educational levels are characteristithe women who operate survival level entegsis
especially in the slum areas of the city. Majodfywomen in Ethiopia who either forced or inspitedoin small
businesses because of their low educational bagkgrare missing the vital facet which helps thergrtmwv and
conduct successful enterprise. It is impeding andifig them to remain within the vicious circle srvival
business activities. Thus, through survivalist/ssttg oriented businesses women try to prevail over
multifarious responsibilities.

Multiple responsibilities: Women have multiple responsibilities than their reeanterparts (carryout domestic
work and raise additional income). Taylor (1988} &errman (1990), suggested flexibility to man#wgr dual
responsibilities and to live a more balanced life the major motives for women leave paid job atadt sheir
own. Entrepreneur’s attitude is important in idBegition and exploitation of entrepreneurship oppoity
(Boyd and Vozikis, 1994). Family issues and resfimlitees are important to women and can influerbeir
career choices for those women inspired by theiltipde responsibilities to startup business. Hengemen
inspired/forced to start up business due to meltipkponsibilities are start to prioritize domestark. Verheul
et al. (2006), hint the priori of women’s familyrdext has a negative effect on female entreprehgudie to
the high demand on their time. McClelland (1961yue individuals with a strong need to achieve rofiad
their way to entrepreneurship; Rotter (1966), imd¢focus of control motivates and supports acstreving,
while the external control impedes learning andoenages passivity. Routinely the problem is exaated by
their family size. Allen, et al (2008), argues masimen with family sizes of more than five peopleravlikely
to become entrepreneurs. However, those women atetvby domestic responsibility to leave paid jold a
start up their business highly caught into the wamestic responsibilities. Therefore, though worfeamch
business to subsidize family’s income such bekelsp women entrepreneur’s role focus on raisingliein and
caring more for family.

Studies conducted by Jennings & McDougald (200&ali, (2009), also depict women business owners
are more likely to experience work-family confl{stress) and can utilize coping strategies thastraim rather
than enhance the growth of their businesses. Thejoaespond to all demands, lowering of carepirasons,
reducing working hours, turning down business ofputies, and cutting back on community involvement
Women over burdened with family responsibilitiegtra attention to husband, children and others kvitédke
lots of their time and energy. Consequently, woméamily obligations bar them from becoming sustals
entrepreneurs mostly in case they have limitechfiea
Credit: Liberal feminism advocates the social and econagfiarm can only be possible if women are given the
opportunities and status as their men counterpaatticipate in economic issues. In developingntoes credit
and micro finance institutions play an importariertor economic empowerment. As a result, studiesifast
credit affectsentrepreneurs business performance in Kenya (F2864); it affects the income and wellbeing of
women in Uganda (Lakwo, 2007); it also had positimpact on performance in Nigeria (Ojo, 2009); dread
training had positive impact on women entreprergepérformance in Tanzania (Kuzilwa, 2005). Creditanly
helps women to startup business but also it pr@vile opportunity to improve business in order tkenprofit
and improve their lives (Brana, 2008). Nonethelesgractice, most credit is tailored to benefitraall group of
(mostly male) growth-oriented entrepreneurs ants fao address the specific needs and wants of rirdbr
(mostly female) survivalists. Moreover, the modeditof accessing loan are not secure enough terfgebwth
of women entrepreneurs. As Buvinic et al. (2013juad that provision of capital alone can worktifis
delivered in kind is friendlier to the success afmen entrepreneurs. Because it can help womernvéstirand
maintain the capital in the business and avoid quresto use cash to resource other family members o
household needs.

In Ethiopia about 27 micro finance institutions giang in the country currently meet less than 2tf%he
demand for financial services (EDRI, 2004). Thenlaailings, the amount that women can borrow froioron
finances will not meet their needs for growth fromcro to small, or to start small and grow to medliand
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large enterprises. Micro Finance Institutions cat@inly for the lower (‘economically active poogrhelon of
clients while banks cater for medium and large rantges. Thus, the existing credit facilities ao# filling the
vacuum classically to survival oriented business@sed by women entrepreneurs both in terms of acaed
affordability of interest rate. Pankhrust (2003)da Rahmato (2004), have reported that women dchaog
adequate access to finance from commercial banig,tlzat they rely heavily on indigenous social tapi
schemes called “iqub” for raising finance needadftsiness ventures. In which the amount is inficarit.

Survivalist women entrepreneurs face not only sagurcredit but also utilization of the same is
problematic. Goetz and Gupta (1996) and NoponefQ)l®pined that women may repay through takingdoa
elsewhere and getting into serious debt. Womenelsasuggest giving loan does not have any meanitess
they follow, encourage, and support when it is eeedrhis situation makes women feel that the morey
simply given as a giftlereje Kifle et al., 2013). This day credit programs are merely using wonenrgaid
debt collectors mediating between credit institasi@nd male. In due course, the challenges oftdiedivomen
are both apparent and real. This demonstrate theyat given due respect and they are not madedb f
comfortable by financial institutions. Thereforeis apparent that women entrepreneurs doing sairaisiented
business face setback to grow through obtainindldo@n from credit institutions which further imppolicy
defects.

Policy: Women-focused policies and programs are fundaméntdefining a suitable path and establishing
structures that will enable women use their skillsyelop their potential and contribute to the eroyn and
nation at large. These policies are therefore viea® critical in consolidation and amplifying worferoices.

For this Ethiopian Government vide a national pobi women in 1993, expressed its intension fanielating
gender and cultural biases hindering women frontigdpating equally in the economic and social depehent.

As a result government policies and regulationsvomen empowerment, credit opportunity, and smadifess
promotion advocated through media outlets are iimgpwomen to startup small businesses primarityisal
oriented or coping mechanism. However, Mehra ef24113); Duvendack et al. (2011), asserted thadlecyp
focused on financing women has had very little iotpan women'’s agency and has not enhanced women'’s
ability to control, own and make decisions ovearfinial assets and resources in the household detrzace.

A survey conducted by the Ethiopia Welfare MonitgriUnit sited in Eshetu and Zeleke (2008), shows
women entrepreneurs in Ethiopia are not providetth widequate policy related and strategic supporh fthe
national government. Negash & Kenea (2003), althailhg government acknowledges supporting entegprise
run by women promote gender equality and econommiposverment the majority of enterprises operated by
women face difficulty. This depicts that strategiclicies introduced to foster women entreprenéhase
inspired survivalist women entrepreneurs to engageit's impeding their growth. Moreover the exigfi
policies are characterized by limited institutiorapability, integration, pro survival orientatioand few
resources are dedicated to its mandate. In Ethippiicies lack reforms for a more enabling business
environment (e.g. making business registration egpsiimproving linkages between smaller or weaker
businesses and larger businesses in a value chalostered groups of businesses, and providirgnfiral and
business development services for individual eménegurs. Likewise, enterprise development strasegie
generally use gender-blind outcome indicators, itpgovision and failed to consider characterist€survival
oriented businesses for their interventions.

In fact, in Africa as Mbeki (2005), opined stru@bliproblems such as corruption, bureaucratic hardre
predatory political elites create a business clamdes not reward individual enterprise and disageimew
venture creation. Ethiopia has been unable to geofavorable conditions for entrepreneurship tovéhbeyond
issuing policy. Besides, for example, higher acdddnstitutions lag behind in addressing surviviali®men
entrepreneurs through training, research, and t@nsy. Government policies are far from nurturthgm to
survive and grow. Therefore, the existing bureaicrand regulatory bottlenecks increase the costiaifg
business, reduce its competitiveness and keep woonemain at survivalist businesses and yet fgreiomen
exit as policies are incapable to prioritize growth
Networks/relationships: Capaldo (2007), stated that entrepreneur relatiprishimportant in the decision to
create a business and to innovate within the exjgtrm. Lawal et al., (2009); Mkpado & Arene, (ZQQargued
social capital found to have positive impact on preeformance of women enterprises in developinghtr@s.
Accordingly, the social and cultural aspect of wanrelationship is far better than men but the reatof
relationship women establish is contrary to mennwo prefer to team up with those people in theiglee who
speak their language, relatively equal status é@sid economic), and maintain personal relatioende, the
nature of relationship, social capital and netwarkg&thiopia entitles most women entrepreneursaeehsmall
short-term loans to cater for both businesses acthlsneeds. For example, in Ethiopia women ardlizig
engaged in social networks such Mshber® and Senbete, Iqqu®, and Debo® characterized by extravagant

1 Mahber and Senbete are socio-religious associations which hold gattus;j with spiritual and social functions named rafte
saints
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religious practice, limited source finance and latespectively. Therefore, such relationship heimsnen to
acquire input to start businesses but throughrbtsiorks succeeding as their male counterpartdsional.
Renzulli et al. (2000), suggest women have fewererde relationships than men, thereby limits the
identification of opportunities. In addition womemefer collaborative networks, in many cases ushwjr
contacts to obtain more personal support than tipaea support at the business level (Di"az ande2&009).

Furthermore, significant numbers of women entrepues belong to some kind of business association. F
example, 70 percent of micro and small enterprgerators surveyed by (EDRI, 2004) belong to some kif
business association but 50 percent consideredetveorks not to be useful to them. Women entrepnestép
associations are not well networked with mainstréarsiness membership organizations such as Charabers
Commerce and Sectoral Associations, and therefenee hvery little influence on the services of these
organizations to become sensitive to the needsoofiem entrepreneurs. Minniti and Nardone (2007 yathe
importance of role model in their ability to enhanself efficacy. Business associations and netwbetp
women to communicate and solicit business inforomatiom model entrepreneurs. However, there isratesef
female role models even those available have ndacbmvith women in need of role models. The problem
further exacerbated by the type of business womeegreneurs prefer to conduct.

Business preferenceWomen start their own businesses as a last readriaa a means of survival, not as a
preferred path to potential wealth accumulation acdnomic success. The choice of industry is basetheir
previous life experiences which reflect their peady and values. Women tend to choose specifitose that
are considered to be acceptable for women, andubedhey face certain barriers in other sectorsathindani,
1999). In Sub-Saharan Africa, for instance, 80%woimen’s businesses operate in the consumer sictor
traditional women'’s roles such as hairdressingdfaod beverages, and retail and wholesale outBhar(t &
Pedwell, 2008). Said-Allsopp and Tallontire (201akgues such sectors often require little to nd-sta capital,
produce lower-priced goods and services with lovedne added per hour of work.

Consequently, in one hand women inspired to dofiserbusinesses because entry is not difficult foe t
other hand jumping in tgrowth oriented business is also complicated. Moreover, in consparivith their male
counterparts, evidence suggests that female bugsovesers tend to have lower goals for growth, dmisl holds
across sectors and over time (Delmar and Holmo4). Also Mayoux (2001), suggested tivaimen are not
positively motivated towards business ownershipeyhave generally embarked into business by defabltyT
havestarted enterprises when no other options werdadlaito themin order to alleviate their poverty, rather
than purposely pursingpusiness ownership by choice. In survival orienbesinesses similar products or
services over-crowds the market since entry is.eBsyope with this women shift from one sectothe other,
and in doing so, capture better market opportwitNevertheless, as soon as the market has el&bitself, a
multitude of further individuals typically womenrest off in the same business and this causes tlrgsgrice to
fall immediately. For example in Ethiopia, everatalely better off women tend to focus on areawliich they
have traditional gender-based skills and know-hsugh as food processing, clothing and hairdres@Rega,
2000).

Furthermore, Gennari et al. (2015), dictum thatpsufing women with more economic opportunities and
increasing income can shift gender dynamics anésrai the household, potentially contributing tolence
against women. Wives earning more than their hutbanay, for example, disrupt the role of men as the
breadwinners and lead to jealousy or the urge ¢ovidence as a means to demonstrate that meheatwss of
the family and that women have to obey them (Slkeghal., 2013). Therefore, to protect family aneékehe
marriage safe women may do businesses help thesid&étheir consumption than let them earn more.

1.3. Conclusion

In conclusion women entrepreneurs are not a ragedoof human excellence but their rarity summomfibe
rare opportunity they get to excel and establislowwrcoming social and economic inhibitions. Satonomic
and political determinants seems mouthwateringtéot sip new business typically for women intended t
subsidize household’s income through doing surisvddusinesses is both stimulus and impedimentseils
Therefore, to create enabling business environriengovernment should introduce gender sensitifames,
linkages in a value chain of businesses and prdundacial services for women owned survivalistibasses.
Furthermore, business training and finances shouktvene with intensive follow-up and technicappart
tailored to women'’s entrepreneurship.
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2 |gqub is a circular saving system in which relativesghebors or friends collect money to build each mershiancial
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