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Abstract 

Technological development has significantly influenced the application of mobile technologies, and currently, 

government agencies are intensely focusing on encouraging citizens to adopt and use mobile government, or M-

government, services. However, it is quite clear that in order to motivate citizens, it is important for the government 

to increase their engagement by enhancing the efficiency of government services. Several governments, including 

the government of Kuwait, have already begun to move towards developing and implementing mobile government 

projects, with the primary aim of increasing interaction with citizens to improve service quality and delivery 

processes. This research has critically developed and analysed existing technology acceptance theories and models 

to establish an evaluation framework. Furthermore, this paper introduces an effective conceptual model for the 

citizens of Kuwait to adopt M-government services, promoting national growth. In order to collect data for this 

research, Kuwaiti citizens were targeted, and a survey was conducted using questionnaires. Moreover, the 

proposed framework has been empirically tested through structural equation modelling, with data collected directly 

from the structured questionnaire. The findings primarily address perceived usefulness, awareness, compatibility, 

face-to-face interaction, and social influence in a significant manner. This research contributes to predicting the 

main intention behind using M-government services. 
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1. Introduction  

Based on the massive advancement of technology, the IT industry has experienced significant growth and has also 

raised the demand for efficient and effective government services. For this reason, the government of Kuwait has 

adopted e-government infrastructure for delivering online or e-services to government agencies, organisations, 

businesses, and citizens for better information access. In this context, mobile technology can be considered an 

exceptional service line that can transform and integrate communication and learning activities (Ali and Kabbi, 

2018, p.375). The most important aspect is that it can change human-computer interaction. Therefore, M-

government is quite an essential development for the population of Kuwait, as it can facilitate their lifestyle by 

making government services available on smartphones rather than following the traditional approach where people 

have to visit government offices and agencies for requesting information, filling in forms, and applying for new 

services. This can reduce much of the physical effort of the people and save time, which is mainly wasted through 

travelling to government agency locations. By increasing the availability of government services and providing 

mobile access, people can easily afford and use these services at any time and from anywhere. The main factors 

motivating citizens to adopt M-government and e-government are the emergence of mobile internet, penetration 

of smartphone devices, and smartphone services and internet applications (Rouibah et al. 2019, p.25). The 

penetration rates of internet-enabled smartphones are dramatically increasing in comparison to the use of 

traditional wired personal computers, and this significant growth has changed the way the population perceives 

the functionality of their smartphones (Jasimuddin et al. 2017, p.1307). Based on technological advancements, the 

need for voice communication has significantly reduced due to the emergence of multiple convenient connectivity 

systems for using the internet, exchanging emails, transferring data, and managing business transactions. A review 

of multiple literature sources has identified a potential gap in the investigation of crucial factors that can affect the 

population's adoption and use of M-government services within Kuwait (Alotaibi and Roussinov, 2017, p.19). 

However, these studies have addressed the adoption process of e-government services but not the processes of M-

government services. Therefore, to address this gap, it is necessary to analyse the factors that can influence the 

population to adopt M-government services in Kuwait. 

The mobile government primarily provides effective support to Kuwaiti citizens in accessing online services 

and facilities for performing tasks associated with government agencies. For example, using M-government, 

citizens of Kuwait will be able to receive instant data regarding traffic accidents. Thus, the police agency can 

inspect the PDA or smartphone submitting the data or report to the branch offices while accessing the information 

from the accident location (Almuraqab and Jasimuddin, 2017, p.12). Furthermore, the government can also use 
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M-services to exchange and transfer emergency data related to wildfires, homeland security, natural calamities, 

and so on to the national population. Considering the rapid increase in mobile technology usage, mobile phone 

users now comprise almost 100% of the population in most workplaces. As a result, it has become relatively easy 

for the government to increase the accessibility and availability of mobile government services by linking them 

with government services from anywhere, anytime, and for almost everyone. 

Setting the evolution of new technologies aside, the government can easily facilitate the mobile government 

approach for multiple organisational and cultural changes according to the diversified governmental field. 

According to several critical success factors associated with mobile government, user acceptance can be 

considered an effective one. Therefore, this study will primarily focus on measuring users' acceptance of mobile 

government services by detecting the significance and role of various factors in the perspectives of the overall 

population. Moreover, considering the review of different literature sources, multiple models and theories will be 

adopted for building an effective conceptual model for promoting M-government adoption. 

 

2. Research Model and Hypothesis 

Considering the measurement of the user acceptance it is quite important to analyze the suitability of the 

application of the provided system and in case of measuring the behaviour of the users, there are mainly two 

effective models, such as TAM or Technology Acceptance Model and UTAUT or Unified Theory of Acceptance 

and Use of Technology (Althunibat et al. 2021, p.300).  

There are multiple studies that have addressed different factors for measuring the acceptance of the users. For 

instance, considering the e-banking process, some investigators have stated that the perceived usefulness, 

perceived ease of use, security and privacy can be considered as the most crucial variables that can motivate the 

users to adopt new services (Alsaadi et al. 2019, p.15). Another study has argued that social influence and self-

efficiency are the two crucial factors that can highly influence the perceived usefulness and perceived ease of use 

for utilizing mobile internet (Rouibah et al. 2018, p.19). In a consequent manner, there are some other major 

variables that have come with the other models and theories and these variables are widely similar to the factors 

associated with the TAM or Technological Acceptance Model (Djamal and Renaldi, 2017, p.4). The next portion 

of the research will address those factors which will be utilized for the study of examining the acceptance of the 

citizens towards the mobile government (Almaiah and Nasereddin, 2020, p.236). There will be some subsections 

where it will address the factors associated with the model as well as hypotheses that may be adopted by the 

previous studies and the major approaches in terms of user acceptance.   

Mainly there are six factors that will be addressed and for each factor, an individual hypothesis will be 

developed. 

 

2.1. Social influence 

The TPB or Theory of Planned Behaviour and TRA or Theory of Reasoned Action are mainly addressed the SI or 

Social Influence which is a crucial factor for determining the usage and acceptance of technology (Mensah and 

Mi, 2017, p.40). In the earlier stages, Social Influence is considered to be a significant variable than the later stages. 

It mainly helps in motivating the social and cultural needs of the citizens prior to delivering new technologies and 

mainly enhances the usage and acceptance of the delivered technologies (Rouibah et al. 2019, p.25). Therefore, 

the proposed hypotheses are the following. 

H1a- SI or Social Influence delivers a positive impact over the usage behaviour of the M-government services 

H1b- SI or Social Influence has a positive impact on the behavioural intention towards the usage of M-government 

services. 

 

2.2. Facilitating Condition 

In order to ensure the acceptance of the users towards the price of the provided services through M-government in 

comparison with the genuine or traditional office services. The benefits of the users are highly clarified and 

promoted, especially in the time of proposing new services in the market (Eid et al. 2020, p.17). Moreover, the 

value of the new services will need to be quite reasonable which can allow the users to adopt the new services. 

However, the effect of the cost may affect the accessibility of the users to the information and government services 

either positively or negatively (Almuraqab and Jasimuddin, 2017, p.22). Furthermore, the cost of services will 

need to reflect the value of the individual services properly.  

H2- Facilitating Condition may negatively affect the behavioural intention towards the usage of government 

services.  

 

2.3. Perceived Risk in Technology 

PRT or Perceived Risk in Technology has played a crucial role in minimizing the perceived risks of utilizing new 

and advanced technologies, especially to the transactional technologies where uncertainty is involved (Al-Omairi 

et al. 2020, p.52). Based on the adoption of the M-government is still at its early stage in different developing 



European Journal of Business and Management                                                                                                                               www.iiste.org 

ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) 

Vol.15, No.10, 2023 

 

44 

countries like Kuwait, the citizens are not confident enough about the usefulness and technical capability of the 

service providers who may deliver the M-government services (Almuraqab, 2017, p.11). Moreover, security is 

another major concern where several queries have been raised regarding the reliability of the provided services. 

Adoption behaviour, requirements and preferences of the citizens may affect in a significant manner due to 

different cross-cultural characteristics (Alsaadi et al. 2019, p.47). The adoption behaviour towards m-government 

can be analysed by giving additional focus on the cultural differences.  

H3- Perceived Risks in technology can promote a positive impact on the BI or Behavioural Intention towards the 

usage of M-government services.  

 

2.4. Perceived Usefulness 

PU or Perceived Usefulness is quite an important variable that is mainly associated with the delivered information 

and it is highly concerned about the meaning, relevance, information, importance, significance and support the 

data associated with the services are for the decision of the users. The most important thing associated with the PU 

is that the user is able to earn money by using the specific application or services (Persada et al. 2019, p.19). 

Therefore, the proposed hypothesis is the following. 

H4- The impact of the PU or Positive Usefulness is quite positive over the BI or Behavioural Intention while using 

the Mobile Government services. 

 

2.5. Perceived Ease of Use 

PEOU or the Perceived Ease of Use is a major factor that can be utilized while analysing or detecting the 

acceptance of the newly proposed technology (Ahmad and Khalid, 2017, p.370). Based on the result of previous 

studies Perceived Ease of Use or PEOU can make an indirect impact on the BI or Behavioural Intention for the 

usage of new technology and make a direct impact on the attitude of the users towards technology usage. It mainly 

represents the user's flexible ease of service users as well as the error-free usage (Zheng and M,2021, p.5). 

Therefore, the proposed hypothesis is the following. 

H5- PEOU or Perceived Ease of Use can make a positive impact over PU or Perceived Usefulness regarding 

Mobile Government services.  

 

2.6. BI or Behavioural Intention  

Generally, BI or Behavioural Intention refers to a crucial factor and it mainly focuses on predicting the intention 

of the users for utilizing the new technologies (Mensah and Mi, 2019, p.160). It is considered as a crucial predictor, 

which can assume the positive impact of the BI or Behavioural Intention over the attitude towards usage of the 

proposed technology (Almaiah et al. 2020, p.11). An intention of a user towards using the M-government service 

can be related to the real usage of the services. Mainly the intention of the user represents the loyalty of the user, 

which generally varies upon multiple factors, such as perceived trust, social influence, ease of use, and so on. 

Based on the analysis, the proposed hypothesis is the following. 

 H6- BI or Behavioural Intention significantly affects the usage behaviour for utilizing different Mobile 

Government Services.  

 

3. Research Method  

In order to conduct research, it is important for a researcher to follow some specific methodological tools, which 

mainly help the individual to collect and analyse the potential data in an efficient manner. This section will be 

addressed these methodological tools and their application. 

 

3.1. Collection of Data 

In this study, the overall population of Kuwait can be an important target and for their teach-savvy approach 

towards new technologies associated with wireless technology and mobile devices, this study has mainly followed 

structured surveys as the effective data collection tool. Considering the adoption of the primary quantitative data 

collection approach, a set of questionnaires has been designed with the help of previous studies and researches. 

The individual questions have been developed by following the 5 points Likert Scale process by fixing the range 

from strongly disagree to strongly agree. As this research is empirical research, therefore, selecting the survey 

research method is considered an appropriate approach for testing the research model (Alonazi et al. 2019, p.26). 

The data collection process was started in February 2021 in the capital Kuwait City that is the cultural, political, 

and economic hub of Kuwait. The data has been collected randomly from 550 citizens of Kuwait who have already 

started to use Mobile Government services as well as have the interest in adopting and using the same services in 

future. After collecting the responses from the randomly targeted respondents, the researcher has mainly done 

reliability tests for measuring the individual construct for assessing the effective measures and has indicated the 

accuracy of the measurement process. The questionnaire mainly consisted of seven sections and the first section 

mainly illustrates the demographic information, the next sections illustrate the elicited information regarding the 
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factors associated with the proposed research model (Alomari, 2021, p.5).  

 

3.2. Sampling Profiler 

Table 1- Age and gender 

Age User Gender  Total Frequency (%) 

 Male  Female   

Below 18 30 25 55 10 

18-25 135 30 165 30 

26-35 155 65 225 40 

36-50 45 38 83 15 

51-65 15 12 27 5 

Total 380 170 550 100 

Based on the above table, it is quite clear that the demographic distribution between the male and female 

gender refers to 69% male respondents and 31% female respondents. Considering the gender differentiation, the 

researcher has collected responses from those respondents with the age range of <18-65 years old. Moreover, most 

of the respondents were the age level of 18-35 years old. The survey has been conducted over multiple platforms, 

such as face-to-face interaction, SMS, Radio, Internet, Newspaper and Magazine. Therefore, figure 2 has explained 

that 30% of the citizens have delivered the responses through face-to-face approach, 20% of respondents have 

given responses through SMS, 10% have delivered responses through Internet, 15% respondents have provided 

their responses through Radio and the rest 25% have delivered their responses through newspapers and magazines 

(Almuraqab, 2021, p.7).  

 

3.3. Questionnaire Design 

The questionnaire has mainly developed for gathering the potential information where each of the questions has 

been developed based on the effectiveness of the proposed model. The questionnaire mainly has consisted of two 

types of questions, as the first question is a demographic question which has mainly MCQ type options (such as 

Below 18, 18-25, 26-35, 36-50, 51-65) and the rest six questions are 5-point scaled questions with the options 

strongly disagree, disagree, neutral, agree, strongly agree (Abdullah et al. 2018, p.832).   

 

4. Data Analysis  

Table 2: Internet and Mobile Statistics 

Characteristics  Frequency (%) 

Experience in using the Internet  

Less than 1 year 5% 

1-2 years 12% 

2-4 years  9% 

4-5 years  10% 

More than 5 years 74% 

Internet connection types   

DSL 20% 

Dial-up 5% 
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Characteristics  Frequency (%) 

USB Modem 11% 

Mobile Internet (use of smartphone devices ) 65% 

Frequently and Functionalities of Mobile  

Messaging and Phone calls 30% 

Phone calls only 22% 

Messages only 5% 

Phone calls, messaging, gaming and downloading files 40% 

Other services  3% 

Based on table 2, it is quite clear that 74% of the respondents of Kuwait have experience using the internet 

for more than five years and it has been addressed previously that the age range between 16-25 for this is quite a 

positive sign that the participant has significantly engaged in surfing the internet on a daily basis. Based on the 

usage of different mobile functionalities, it has been analysed that 26% of the participants of Kuwait have access 

to the e-government portal of Kuwait and only 22% of those participants are able to use one of the e-government 

services (Abdullah et al. 2018, p.832). Those participants who have utilized the e-portal for inquiring about data 

or accessibility of the government facilities mostly belong to the youth generation of Kuwait. Based on table 2, it 

has been analysed that 40% of the respondents have engaged with using their smartphones for multiple purposes, 

such as phone calls, messaging, internet surfing, data downloading, and so on.  

Generally, AMOS is considered to be one of the highly used SEM or Structural Equation Model for validating 

the structured information. In this research, the AMOS version 18.0 has been utilized for measuring and evaluating 

the generated and proposed hypotheses. There are mainly two types of analysis that have been conducted in this 

section- the first one is measurement model and the second one is analysis of the structural model which has 

already been recommended in the above section (Almuraqab and Jasimuddin, 2017, p.21).  

 

4.2. Analyzing the Measurement model 

According to the overall reliability tests of the questionnaire items- the 28 items addressed in Appendix 1 have 

been utilized in the research is 0,809. Based on multiple research work, it has been identified that the reliability of 

0.70 is naturally considered as the acceptable structured data. Therefore, according to table 3, it is already 

addressed that the results of the reliability tests and all the values are above 0.70 which mainly refers to the 

evidence of existing well-structured data. According to table 3, the reliability test and the mean value of the 

individual items are mainly constructed within this study and the individual items have a minimum of three 

construct items (Ibrahim et al. 2017, p.12).  

Table 3: Values of Measurement Model 

Construct Items  Cronbach Alpha Mean 

Social influence SI 1 0.733 3.85 

 
SI 2 

 
3.92 

 
SI 3 

 
3.72 

Facilitating Condition FC 1 0.721 3.65 

 
FC 2 

 
3.72 

 
FC 3 

 
3.57 

Perceived Risk in Technology PRT 1 0.768 3.73 

 
PRT 2 

 
3.56 
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Construct Items  Cronbach Alpha Mean 

 
PRT 3 

 
3.82 

 
PRT 4 

 
3.59 

 
PRT 5 

 
3.75 

 
PRT 6 

 
3.33 

 
PRT 7 

 
3.92 

Perceived Usefulness PU 1 0.821 3.87 

 
PU 2 

 
3.60 

 
PU 3 

 
3.09 

 
PU 4 

 
3.81 

Perceived Ease of Use PEOU 1 0.756 3.79 

 
PEOU 2 

 
3.99 

 
PEOU 3 

 
3.76 

 
PEOU 4 

 
3.50 

BI or Behavioral Intention  BI 1 0.772 3.73 

 
BI 2 

 
3.82 

 
BI 3 

 
3.96 

 
BI 4 

 
3.39 

Usage Behaviour UB 1 0.735 3.46 

 
UB 2 

 
3.51 

 
UB 3 

 
3.65 

 

4.3. Analyzing the proposed Structural model 

The use of the Structural Equation Model or SEM analysis process generally delivers the investigators multiple 

approaches associated with the analysis of multiple models, such as latent variable analysis, confirmatory factor 

analysis, linear structural relations analysis, path analysis, covariance structure analysis, and so on (Rosenbaum et 

al. 2018, p.198). Therefore, the use of Structural Equation Model or SEM analysis is quite suitable and effective 

for measuring the potential of the genuine relationship between the individual constructs. According to the result 

addressed on table 4, the fit indices have been utilized for identifying the structural model as proposed by the 

previous researches. The outcomes of table 4 have addressed that all the measures stated in the tabular format are 

the recommended values which have directed the existence of a good model fit. The model proposed in figure 1 

in the above section addresses that the regression test of the model hypothesis generally has indicated a stringer 

effectiveness over the population of Kuwait through which their behavioral intention towards using the M-

government or mobile government services has become a SI or social influence with the value of 0.42 and it has 

been followed by the PRT or Perceived Risk in technology with the value of 0.31. It mainly addresses that quite a 

potential impact over the intentions of the citizens of Kuwait towards the usage of M-government or mobile 

government services. The path analysis has indicated that all the proposed hypotheses have been supported through 

the significant impact of the 0.01 level (Yuan and Ishak, 2021, p.129).   
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Table 4: Result of Hypotheses 

Hypotheses Variable  β Significance  Support  

H1 Social influence 0.260 0.125 Yes 

H2 Facilitating Condition 0.124 0.230 No 

H3 Perceived Risk in Technology 0.230 0.113 Yes 

H4 Perceived Usefulness 0.150 0.072 Yes 

H5 Perceived Ease of Use 0.075 0.023 Yes 

H6 BI or Behavioral Intention  0.160 0.081 Yes 

According to the above table 4, it is quite clear that the table has addressed the result of the hypothesis testing 

and it has been analyzed that all the factors except the Facilitating Condition are significantly contributed to the 

assumption of the intended usage of M-government or mobile government services. As it is already addressed that 

this research has followed multiple regression analysis for testing the hypotheses, the main intention behind doing 

the regression analysis is to co-relate all the dependent variables for establishing a new set of independent variables 

and here the role of β is quite crucial because it has helped in comparing with the contribution of the individual 

independent variables for addressing the individual dependent variables. For instance, the social influence which 

has the biggest β value of 0.260 and it has the highest contribution towards the usage of mobile government 

services or M-government services generally followed by PRT or Perceived Risk in Technology with the β value 

of 0.230 (according to table 5) (Almaiah et al. 2020, p.52).  

The overall analysis has addressed that the perceived usefulness, social influence, behavioral intention, 

Perceived risk in technology, and perceived ease of use are the factors which have significantly contributed towards 

the prediction of population intention towards the usage of M-government or mobile government services. On the 

other hand, facilitating conditions has insignificantly contributed to the population's intention towards the usage 

of the M-government or mobile government services. 

 
Figure 1: Proposed Research Model 
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5. Discussion 

Considering the measurement process for analyzing the acceptance of the population towards the delivered 

government services is not the concern of this research but the associated variables which are included within the 

decision of the population are required to be examined properly. The considered variables can be associated with 

social or monetary characteristics related to the service. For instance, those services which are not crucial and not 

effective enough have created intense challenges in understanding the usage of M-government services. Here the 

SI or Social Influence has played a crucial role in motivating the behaviour of the Kuwait population for the 

acceptance of new technologies. Social Influence has been considered as quite an essential as well as crucial 

variable for having a large contribution within the adoption of technological studies (Saadi et al. 2017, p.45). The 

cultural reflection as well as social factors has significantly influenced the population of Kuwait who has accepted 

or have not been able to accept the new technologies according to their own social background as well as cultural 

beliefs (Nguyen et al. 2015, p.56).  

After conducting the path analysis the potential outcomes have shown that, considering all the independent 

variables, SI or Social Influence has made its impact over the intention of the population in quite a significant 

manner regarding the use of M-government services. And it has also impacted genuine usage towards the 

behaviour of M-government or mobile government services along with the regression value of 0.260 and those 

outcomes have given the SI or the Social Influence variable as the first priority and all the factors have been 

affected by this particular factor through which the probability towards the acceptance of the M-government 

services by the population of Kuwait. Considering the second priority among the variables the PRT or Perceived 

Risk in Technology has significantly impacted the intention of the users where the regression value has come 

towards 0.230. Therefore, comparing with the other variables FC or Facilitating Condition has negatively impacted 

the intention of the citizens regarding the usage of Mobile Government. The regression value of 0.124 has indicated 

that if the facilitating condition somehow reduces; therefore the intention of the Kuwait population towards 

adopting the new technology of M-government will be increased (Rouibah et al. 2019, p.116).  

Based on the outcomes revealed from the regression analysis, the PU or Perceived Usefulness is another 

important variable which has influenced the intention of the population towards the usage of mobile government 

services. Moreover, according to the analyzed data it has been confirmed that PEU or Perceived Ease of Use is 

intensely affected over behavioral intention (Ali and Kabbi, 2018, p.180). After correlating with the results of 

TAM based on the previous research, the findings of this study has indicated that, due to the behavioral intention 

of the population of Kuwait towards the M-government services, it is quite clear that it has the potential of affecting 

the actual usage behaviour. These are the potential evidence which have mainly come from the study conducted 

by Morris and AlAwadhi regarding their UTAUT and TAM researches (Liu et al. 2014, p.433). These are the 

outcomes which have mainly impacted the future research works and the researchers will remain more conscious 

while delivering any subjective data towards addressing the perceived usefulness of TAM for interpreting with 

any kind of service adoption associated with the context of M-government services (ME and RD, 2012, p.380). 

The result from the path analysis has indicated that the overall independent factors have quite a positive correlation 

among each other and among these factors the significant Correlation between the Perceived trust and Social 

Influence is almost 0.65. This is a crucial indication which has addressed that trust cannot be considered as a 

constant factor where change within the society can be promoted through the usage of mobile government services. 

Therefore, if the trust towards technology can be minimized then the SI or Social Influence will automatically 

reduce and it may negatively impact the intention of the population regarding the usage of mobile government 

services (Tamilmani et al. 2021, p.45). Moreover, the facilitating condition is highly correlated with the social 

influence and this significant correlation has addressed that if the facilitating condition gets restricted within the 

society then it will be discussed more and the probability of rising intention towards the usage of mobile 

government services will become higher (Almuraqab, 2021, p.3).  

According to the implications associated with this research it has been directed to the developers or 

governments and implementers. These managerial bodies have highly required guaranteed usefulness and the ease 

of utilizing M-government technologies for experiencing highly trusted and secured technology along with the 

accessibility of low cost factors (Adeyemi and Issa, 2020, p.70). These factors mainly help in increasing the desire 

of the actual users towards the usage of M-government facilities by attracting the citizen’s intentions to the use of 

M-government.  As a result, it has increased the performance of the government and saved both the time and cost 

of the organizations and population the enhancement of the citizen’s trust is considered to be a crucial motivation 

factor towards the society to talk about the M-government as well as its usage also (Persada et al. 2019, p.14). It 

mainly helps in increasing the intention towards usage. The contribution of this research towards the previous 

studies are quite helpful in analyzing the effectiveness of Social Influence, Facilitating Condition, Perceived 

Usefulness, Perceived Ease of Use, Perceived Trust over the behavioral intention towards the usage of M-

government facilities (Dwivedi et al. 2020, p.15). At the same time, the effectiveness of these factors have 

influenced indirectly through the correlation between different independent variables which have significantly 

influenced the overall effectiveness on BI or Behavioral Intention towards the usage of Mobile Government as 
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well as the behavioral usage (Dwivedi et al. 2019, p.720). In this particular research, it has been specifically 

addressed the mediated factors which may impact the acceptance of the population towards the mobile government. 

According to the past analysis, it can be said that, in order to gain more adoption of mobile government services, 

it is highly required to recommend the practitioners associated with the e-government services that the rearrange 

of the priorities towards those factors which need more focus can made the service deliverables more easy and 

useful for the population Kuwait in interference to use the services.   

 

6. Conclusion 

The overall research has critically addressed as well as reviewed the existing TAM or Technology Acceptance 

Models as well as frameworks where some effective as well as essential factors have been identified which are 

associated with the existing TAM models. Here, in this study, it has been significantly discussed the concept and 

perspective of newly developed M-government or mobile government services and after that it has been integrated 

to the proposed research model for measuring the acceptance of the users in mobile government services. The 

recommended model within this study has attempted to measure acceptance of the m-government approach among 

the population of Kuwait through using the SEM AMOS 18 for testing the hypotheses of the research. The 

outcomes associated with this study has indicated that the independent variables, such as Social Influence, 

Perceived Usefulness, Perceived Ease of Use, Facilitating Condition, Cost of Services, and so on have a direct and 

intense impact over the behavioral intention of the  population towards the usage of M-government services and it 

has indirect impact over the actual use behaviour. Considering all of the impacts, SI or Social Influence has a major 

influence over the intention of the population towards the usage of mobile government technology. These are the 

major implications which have impacted over perceived trust in technology. Moreover, it is considered as a key to 

achieve the SI or Social Intention towards the use of mobile government services. Moreover, it can be assumed 

that these implications associated with the research can support the public sectors as well as the government bodies 

to achieve more knowledge regarding the way both acceptance and development can influence the M-government 

or mobile government services. Though this research has limited data on some specific factors, it can be said that 

the measurement of the effectiveness towards perceived risk over the acceptance of the citizens may bring valid 

outcomes related to the mobile government services.  
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