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Abstract

CSR involves the commitment shown by the compatdesontribute to the economic development of alloca
community and the society at large. The desire a$trorganizations is to have a positive impacthangdociety
where they are generating revenue. The study findsthe impact of corporate social responsibili§5R)
practices in the telecommunication industry of Badgsh by evaluating the factors influencing CSBpéidn.
Primary data were obtained from pretested quesdioenadministered to 100 respondents (Subscribers o
telecommunication industry) across three distristsBangladesh (Dhaka, Comilla and Chittagong) using
purposive sampling technique. Secondary data oarheal reports of the related company were exainifiee
authors find out that CSR impacted positively oa émvironment, subscribers and other stakeholéf@actors
that influenced CSR practices of GP in Bangladeshevidentified as competition (Al), subscriber'snd@ds
(A2), government policy (A3), workers welfare (Addrganizational culture (A5), service quality (A6),
environmental issues (A7), legal requirements (AB8lrastructural decay (A9) and call rate (A10).tAars
uncover that many of the respondents think thapfai?s a major role in the CSR practices in Banghd&4%
respondents believe that GP thinks about not ordfitdout also health, education and environmergsilies of
the stakeholders.

K eywordsCorporate social responsibility (CSR), subscrib&smeenphone Ltd. (GP).

1.0 Introduction

“Watson, come here: | want you.” This was the fir@ssage ever transmitted from one place to andtiveugh

a device called telephone. American genius, Alegar@raham Bell (1847-1922) along with his assistant
Thomas Watson invented the device. It was Marchl836, an important day for human civilization, first
step towards developing means of communication.

Bangladesh is one of the poorest, most densely latgul) least developed countries in the world. Big
country has some surprisingly energetic sectorégecdenmunication is one of the sectors. Though these
companies are based on profit seeking tendencye sam-profit activities are also done by these camgs.
Stakeholders expect companies to manage the sowatnvironmental impacts of their operations.gsponse

to these agitations, many organizations have adogteporate social responsibility (CSR) programsniy!l of
such programs are not integrated into the organizatoperations but are merely taken as philamticrgestures,
public reporting through newspaper and televisie@dia so as to give the notion that they are priagti€SR.
Many organizations in Bangladesh are driven byribed to make more and more profits to the detriroéatl

the stakeholders. Some do not adequately resportietmeeds of host communities, employees’ welfare,
environmental protection and community developmefhe adoption of CSR policy should not be driven o
motivated by increased profit. Rather, giving b&gkhe society that gave to the business first lshba the
motivating factor. The organizations must haveiredl that stating CSR as one of their mission states hold
special appeal to the stakeholders. Hence, theaa iscreasing awareness and recognition accor@&Rl 16y
corporations. CSR as implemented by some orgaaimtis mere superficial window-dressing. It is vyde
believed by many that CSR efforts are mere camgdigrorganizations to promote corporate brands.

This study therefore investigates and assessesum@mnsattitude towards CSR practices of one of the
telecommunication companies (Grameenphone LtdBaingladesh. Grameenphone Ltd. always tries to ensur
that company thinks about the host country, loeaigbe and their welfare. For that it has involvathwifferent
types of social activities. Author tried to find todifferent factors that affect consumer attitudavards CSR
practices of Grameenphone Ltd.
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2.0 Literature Review

Helg (2007) noted that CSR has the potential toemadsitive contributions to the development of eycand
businesses. Drucker (1954) has found a close ktkden firm's profitability and its social respdaisiactivities.
He stated that “It is not enough to do well; it makso do good. But in order to “do good”, a bussenust first
“do well.” Drucker's view incorporated the views Bfiedman and Freeman. In recent times, Corp&atéal
Responsibility (CSR) has become an ever-increasing interesting field of study by researchers and
practitioners. However, a complete definition of €%, indeed, elusive and opinions vary. OketchO&0
defined CSR as a function that transcends but dedumaking profits, creating jobs and producingdgoand
services. Some researchers argue that it has @mean the positive actions that a company takesstharge
its responsibilities to external stakeholders; wuther definitions include financial performanseaa aspect of
CSR. In line with this, a wide range of behavioms eategorized under CSR including cause-relatettetiag,
sponsoring charitable events, offering employeaimaerism programs, making charitable donatioribziag
environmental initiatives and demonstrating a commant to health and safety issues (Maignan & Ralsto
2002). Carroll (1979) designed a four-part concelmation of CSR that included economic, legaliathand
philanthropic elements. Carroll model entails thak business responsibilities rely upon the ecomomi
responsibility, which includes maximizing profitiityi and maintaining a strong competitive positidregal
responsibilities state firm's compliance with laared regulations while doing business. Ethical raslities
replicate societal standards, expectations and sotmat have not been specifically legislated. Mnal
philanthropic responsibilities comprise actionsttage in response to society's expectation thainbsses be
good corporate citizens. These are distinguisheo fethical responsibilities in that they are of taritable
nature and, as such, a company is not considetthioal if it does not provide them (Carroll 199atten and
Moon (2004) posited that explicit deals with cogter policies with the objective of being resporesitir what
interests society while the implicit CSR is a cayistformal and informal institutions that give amjzations an
agreed share of responsibility for society’s indéseand concerng\ very popular definition of CSR by Lord
Holme and Richard Watts in the World Business Cduinc Sustainable Development’s publication ‘Magin
Good Business Sense'...... the continuing commitmentbhbginess to behave ethically and contribute to
economic development while improving the qualityifef of the workforce and their families as wedl the local
community and society at large” (www.wikipedia.comJill today, most of the businesses in Bangladash
family owned and first generation businesses. Rassias are involved in community development worthn
form of charity without having any definite poli@bout the expenses or any solid motive regardimgnfial
gains in many instances. (Mondol, 2007). It is ewidthat the importance of CSR in the first-woddgstions
regarding the extent to which corporations opegaitindeveloping countries have CSR obligationssaitkto be
worked out. (Jamali and Mirshak, 2007). There hasnbincreasing pressure on national and multination
corporations in Bangladesh to consider the sooiglications of their actions (Belal, 2001). CSRqties in
Bangladesh are still in infancy. Companies areimgetaware of it because being a part of global ®iarik is
really difficult to ignore CSR standard particulaih the export sector. Most of the companies deeran
Bangladesh (especially MNCs) are trying to involdigectly or indirectly with CSR. Telecommunication
industry plays a major role in this case. Telecomication companies try to organize different typss
corporate social activities. Grameenphone Ltd., afrthe reputed telecommunication companies in Bategh,
differentiates itself by providing superior netwoakd participating different types of social wedfaworks
(related to health, education, environmental arterofactors). In this study the authors finds ché TSR
practices of Grameenphone Ltd. in Bangladesh.

3.0 Grameenphone Ltd.

Currently there are six mobile operators in Bangtd Grameenphone Ltd. is one of them.

Srength: Network coverage. Weakness: Short term defensive strategy & high call
rate.

Opportunity: To get link to the upcoming technolog| Threat: Upcoming technology may not support the
present technological infrastructure of this compan

Table-1: SWOT analysis of Grameenphone Ltd.
4.0 CSR of Grameenphone Ltd.
4.1 Health-
4.1.1 National Immunization DAY (NID) Campaign
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GP partnering with Bangladesh Government and WH®OHs®n conducting polio vaccination awarenessnisi
campaign since 2007 in order to eradicate the rergemce of polio from Bangladesh. Campaign ao#iti
include: SMS reminder, RJ endorsement (FM radiaaraness through folk songs, mobile vaccinatiortresn
press ads and so forth. (Source: Company’s Website)

4.1.1.1 SMSto call for vaccination

GP was the first mobile operator sent SMS to par&muardians of under five children reminding thengo to
the nearest vaccination centers across the cotmtrgve polio vaccine. The initiative was greatiyeeciated by
the Ministry of Health, Bangladesh Government, \WoHealth Organization (WHO), UNICEF and others.
Inspired by the initiative, Bangladesh Telecommatian Regulatory Commission (BTRC) now sends lstter
all the telecommunication service providers evesgryurging them to send SMS to all their subscsib@ource:
Company’s Website)

4.1.1.2 Public service announcement in two main newspapers

Grameenphone supports this effort by printing pubdirvice announcement in two of the dailies whih highest
circulation and readership — The Daily Star andh®nm Alo. (Source: Company’s Website)

4.1.1.3 Popular folk songs

GP also runs decorated vans full of a group of 1B2iagers” across the Dhaka City Corporation durihg
national immunization day. These traditional folkgers create a festive mode and inspire the citgllérs to
get their children to the nearest vaccination ae®ource: Company’s Website)

4.1.2 Every Sight Counts

Bangladesh has the highest number of blind peapigared to its population. There are approximatély,000
adults and 40,000 children in Bangladesh who drelldlue to cataract or other ocular diseases thatlchave
easily been cured with timely and proper intervamti The major challenge in eliminating blindness
Bangladesh is reaching the rural and underservedlation, as the majority of country’s eye-careiliges are
based in towns. 80 percent of Bangladeshis whoitiveiral areas are almost completely deprivedyefeare
services. Jointly launched in 1999 by WHO and IAR®,eradicate blindness from the world by the year
2020.As a part of the country’s mission to combdéihdmess, Grameenphone Ltd., in partnership with
Sightsavers Bangladesh is a signatory of VISIONG2@3ource: Company’s Website)

4.1.2.1 Right to Sight, a global initiative

International organizes free eye camps throughmitcbuntry, in areas where eye-care services drecadily
available. Grameenphone Ltd., along with SightsaWmiernational, organizes the eye camps in diffieparts of
the country. Prior to the eye-camps, community-tgseblic announcements are carried out in targetealities
to ensure optimal participation in the communituring the eye camps, two types of services areigeoy free
prescriptions based on necessary medical checlugdree cataract surgery, if necessary. Duringptiogect
period (2007 — 2010) around 36,327 patients redefk@e eye-care support and 4,743 cataract susgybeimg
performed so far from 24 eye camps have been coedlire different parts of Bangladesh. (Source: Camnys
Website)

4.1.3 Pilot TeleDermatology in Bangladesh

Grameenphone Ltd. is collaborating with the Teleicied Working Group of Bangladesh to bring quality
dermatology care to rural communities. In Bangladepproximately 30 percent of the population wilffer
from a skin disease at one point during their ilifiet However, there are fewer than 300 dermatai®gis
Bangladesh and all of them are urban-based, leawiogt rural people without access to treatmentp&s of
Corporate Responsibility program, Grameenphone ikttringing dermatology to rural residents throaghew
pilot project. (Source: Company’s Website)

4.1.3.1 Pilot Phase:

Grameenphone Ltd. is implementing this projectoat fof their Community Information Centers (CICheBe
local hubs for Internet and mobile services are rust to remote, real-time patient consultationshwi
specialized doctors. They are able to consult witiphysician live with the help of Digital Imaginghca
Communication in Telemedicine (DICOT) as well agefeedicine Information, Management and Education
System (TIMES). The digitalized system will als@yide both printed and online prescriptions andntaans a
database of each consultation for future referefekemedicine services at CICs (4 in pilot phasejehshown
an increase in accessibility and affordability pésialized consultations for the rural underpriyédd community.
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‘Telemedicine’ has successfully consulted & treateore than 1500 patients from mid February tilledafhe
pilot phase would continue up to Q2 of 2013. We @emning to do an evaluation of this phase tevgstion
July 2013. We are doing some feasibility to imprdlve telemedicine device to address other headiles &
services. (Source: Company’s Website)

4.1.3.2 Focus on healthcare needsin Bangladesh

Grameenphone Ltd., being a responsible citizen afigkadesh, is recognized for its social resporisdsil
especially towards the less privileged, is puttingpecial focus on the healthcare needs of Bangjiag8ource:
Company’s Website)

4.1.4 Safe Motherhood and Infant Care (SMIC)

Motherhood is celebrated as one of the most extiaary times in a woman's life. But the realityBangladesh
is striking. With only 13 percent of women delivagitheir babies with skilled attendants preserd, dbuntry
reports one of the highest maternal mortality rg829 per 100,000) and infant mortality rates (82 $,000) in
Asia (BDHS 2005). Safe motherhood is not only vitahvoid untimely and painful maternal and chitshths,
but also to nurture a healthy and prosperous nafiera result, reducing infant mortality and impraymaternal
health have been identified as two of the Unitetidwa’ eight millennium development goals. Gramdene’s
Safe Motherhood & Infant Care Project is desigreérisure free yet quality safe motherhood and irnfare
services to poor mothers and their infants througkie country. It also aims to assist in necesgdrgstructure
development and the expansion of basic healthaarécss, especially in the hard-to-reach and reraotas.
The project was launched in 2007. In partnershijp Wathfinder International and through USAID’swetk of
Smiling Sun clinics in 61 districts, free primargdithcare services are being provided by healtfegsmnals
via 318 static clinics, 8000 satellite clinics aB00 community-based health-workers across the topun
(Source: Company’s Website)

4.1.4.1 Project Milestones

During the project period (2007-2010) a total o7(B,767 maternal and child care services provided t
economically disadvantaged mothers and infantsy&@and Bhola clinics at the coastal belt were aggd to
emergency obstetric care centers. 10 motorized wans provided to facilitate better patients’ reééand home
delivery (HD) services by skilled birth attendarf®BA). Four clinics-on-wheels are used to incretse
accessibility of services in the hard-to-reach sréaource: Company’'s Website)

4.1.5 Ensuring Safe Drinking Water

Lack of access to safe drinking water and adecgetéation facilities are a significant barrieritaproving the
health and wellbeing and reducing poverty in Badgth. Salinity in ground and surface water, arsenic
contamination of shallow aquifer, lack of aquifedadifficulties in extracting saline free water a@me of the
causes. Together, unclean water and poor sanitat®ma leading cause of child mortality: an estadat,100
children die daily from diarrheal diseases, whioh spread through poor sanitation and hygiene. its many
challenges in development, women and girls arerdiimptionately impacted by scarcities of clean wated
adequate sanitation. Women are more than twicékaly las men to be responsible for water collectiom
average, women in the developing world on an awereglk six kilometers each day to collect watengtiwhich
could be spent in school or at work. From GrameenphCR, their burden is relieved by introducingMSS
based solution through which if a tube well geta-functional the caretaker will generate a SMS sedd to
2765. This SMS will go to HYSAWA Head Office as Wwak to the local mechanics. The mechanics therecom
and repair the tube well and send SMS to the saire A database is maintained at HY SAWA head offime
the entire tub well installed. This contains, besidhe functional status, an identification numibestallation
date, Depth, Water quality (Arsenic, Iron etc.) daretaker's Name & mobile number. (Source: Comjsany
Website)

4.2 Education
4.2.1 Online School

At first when the mass people of Bangladesh helaedtérm school they can visualize the traditiomdiosl |
where the teacher is standing in front of the sttdend they can interact with each other. Beingeiadly
responsible company with Education one of the e¢erdgéattention areas of Corporate Responsibiiy, found
out a way to get involved through which quality edtion can be ensured. With this objective in mind
launched ‘Online School’ (pilot). Online school meaa remote school is connected with a sub-urbhoadén
Dhaka where the teacher conduct the class usirepwidnferencing technology where the teacher ardests
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both the party can interact with each other. Thelestits will also get necessary books and stufhéndnline
school. On 4 October, 2011 Grameenphone Ltd. sigmedgreement with Jaago Foundation to launch a CR
initiative named ‘Online School’. At present, th@ado Foundation has three schools for the childhem are
living at the slums. Two of them are at Rayer Bazawl Banani. The third school is at (Boro Barickmpara)
Tongi. The pilot is taking place between the schailRayer Bazaar and Tongi. Under this projecstB@ents
participate in the class in two shifts — day shifid morning shift. This initiative provides a gtsleducation
simultaneously both rural and sub-urban area. Asagethe moderator who helps to operate the ctasy,also
get the on the job training through this onlineamh Though we also are facing some sort of obstatd adapt
this technology, but the CR team working on itésalve the problem. In the long run if the initvatiis proved
successful we are planning to implement this idmaat four Alookdeep (non-formal primary school @m
cyclone shelters) across the coastal areas of Bdegh. (Source: Company’'s Website)

4.2.2 Scholar ship

Today’s children are the future of tomorrow. Andsieducation that opens up unlimited possibilif@sthem to
build the foundation for a bright future. However Bangladesh, 65% of our people live in the darkneafs
illiteracy, 40% of our children have never gonesttool, and 93% of primary school-going student§ vever
progress beyond primary education. Poverty is thznrmause behind all this. Therefore, Grameenphtohes a
part of the Grameen Shikkha Scholarship Managerfeagram that makes it possible for the bright but
underprivileged students to realize their educati@mdeavors. (Source: Company’s Website)

4.2.3 Alokdeep: Non-Formal Primary School cum Cyclone Shelters

Cyclone SIDR, a category 4 storm, struck BangladesNovember 2007. It first hit the offshore islandnd

then swept across the southern coast east to Wastcaused extensive damages. More than 3.1 mitl@ople
in the 28 southern districts were reported to Haeen directly affected by the cyclone. It has bestimated that
more than 3,500 people died, with extensive damafesads and public buildings, including the destion

and partial destruction of 4,306 educational infiths. The most affected areas include Bagerhatgua,
Barisal, Bhola, Gopalganj, Khalkathi, Khulna, Magar, Patuakhali, Pirojpur, Shatkhira and Shariatfistricts.
(Source: Company’s Website)

4.3 Environment
4.3.1 Click Green

Climate change is widely recognized as the greajkdtal sustainability challenge. Its implicatioase far-
reaching for the environment, for the people, adtlie global economy. Bangladesh, though beingaivest
contributor to environmental degradation, is coesd to be among the worst-hit countries to theotdf of
climate change. In view of this, as a responsibtgparate citizen Grameenphone Ltd. launched its
environmental and climate change campaign StayrGi®y Close. Click Green is an internal initiatf this
particular campaign. (Source: Company’s Website)

4.3.2 Community power project-A social business approach

90 million out of 140million population in Banglagte do not have direct access to electricity andaneimg 50
million people have access but reliable and qualdwer is still beyond their reach. A large numbéthese
households are situated in remote rural regionsateaunlikely to get connected to the nationatteieity grid.

This limits socio-economic development and hascatlicensequences at the individual level. In thecesame
off-grid regions, network operators are to an iasirg extent installing renewable energy equipmsmth as
wind turbines and solar panels, to power their bsiagons. The opportunity now exists for mobiléwuark

operators to provide excess electricity beyondithge station and into local communities throughingaing.

(Source: Company’s Website)

4.3.3 Climate Change Program

Grameenphone's Climate Change Program was initiatedrly 2008 with a vision for reducing carbonigsion,
being environment friendly and creating a momentuithh the community and people. (Source: Company'’s
Website)

5.0 M ethodology
5.1 Research Design and M ethod of Data Collection

There are six operators in Bangladesh’s telecouhssiiny. One of them constitutes the populationhed study.
Primary data were obtained from questionnaire atheired to respondents across three districts afjBdesh
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(Dhaka, Comilla and Chittagong). 100 questionnawese administered to the subscribers of this campa
Bangladesh. Respondents were selected throughgwep@andom technique. Each set of questionnaisealsn
divided into two segments. The first part of eacksjionnaire was on demographic factors such gsyages of
experience, level of education and occupation. Sdwnd part bears questions on core issues iipretat CSR
activities as it relates to various stakeholderge®and close—ended questions were asked. Thensespto the
questions were rated on a 5-point likert scale. fe#spondents in the two categories were given dappity to
express other concerns and opinions in the questimmadministered. Some of the questions askedkbed on
mobile network quality, coverage and service. Radpats were also asked to rate the effect of faatara 5-
point likert scale and the factors were competitfdd), subscriber's demands (A2), government pol(iag),
workers welfare (A4), organizational culture (AService quality (A6), environmental issues (A7)gde
requirements (A8), infrastructural decay (A9) aradl cate (A10) which influence consumer attitudevaods
CSR practices of GP.

5.2 Model Specification
5.2.1 Mathematical M odel-

In the model, the adoption of CSR, which was assuitoebe a function of 10 variables, is mathemdijcal
expressed as:

CSR =1 (Al, A2, A3, A4, A5, A6, A7, A8, A9, A10) E1
Where

CSR = Adoption of CSR

Al = Competition

A2 = Subscriber’s demand

A3 = Government policy

A4 = Workers’ welfare

A5 = Organizational culture

A6 = Service quality

A7 = Environmental issues

A8 = Legal requirements

A9 = Infrastructural decay

A10= Call rate

E1l = Error term

The adoption of CSR is dependent variable andistediten factors are independent variables.
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5.2.2 Graphical M odel-

@xter nal Factors \ /Inter nal Factors \

Al = Competition A4 = Workers’ welfare

A2 = Subscriber's demand A5 = Organizational culture
A3 = Government policy A6 = Service quality

A7 = Environmental issues A9 = Infrastructural decay
A8 = Legal requirements A10= Call rate

. / - /

Consumer Attitude

Corporate Social Responsibility Practices of Grameenphom
Ltd.-

1. Health
1.1 National Immunization DAY (NID) Campaign
1.2 Every Sight Counts

1.3 Pilot TeleDermatology in Bangladesh

1.4 Safe Motherhood and Infant Care (SMIC)

1.5 Ensuring Safe Drinking Water

2. Education

2.1 Online School

2.2 Scholarship

2.3 Alokdeep: Non-Formal Primary School cum Cycl@hmelters

3. Environment
3.1 Click Green

3.2 Community power project-A social business appho

3.3 Climate Change Program

Figure: 1- Factors affecting consumer attitude towards CSR Practices of Grameenphone Ltd. in
Bangladesh.
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6.0 Profile of the Respondents
Variables Category Number Percentage
Age 10 to 19 years 10 10%
20 to 29 years 45 45 %
30 to 39 years 14 14 %
40 to 49 years 27 27 %
Above 49 years 4 4%
Total 100 100 %
Educational Under S.S.C. 2 2%
Qualification S.S.C. 8 8%
H.S.C. 15 15%
Graduate 20 20%
Post 55 55%
Graduate/Professional
Total 100 100%
Occupation Student 51 51%
Business 7 7%
Government job 19 19%
Housewife 13 13%
Others 10 10%
Total 100 100%
Income Below Tk. 10,000 61 61%
Tk. 10,000 — Tk. 20,000 | 14 14%
Tk. 21,000 — Tk. 30,000 | 20 20%
Tk. 31,000 — Tk. 40,000 | 2 2%
Above Tk. 40,000 3 3%
Total 100 100%

Table-2: Demographic profile of the respondents. (Source: Survey)

Marital Status

% of customers

Single 54

Married 46

Total 100

Table-3: Marital status of the respondents. (Source: Survey)

Gender % of customers

Male 33

Female 67

Total 100

Table-4: Gender of therespondents. (Source: Survey)
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7.0 Empirical findings of the study
Age Number of Number of customers
respondents Grameenphone | Banglalink | Airtel Robi Citycell | Teletalk
Ltd.
10 to 19| 10 5 3 1 0 1 0
years
20 to 29| 45 25 6 6 3 3 2
years
30 to 39| 14 2 0 2 1 3 6
years
40 to 49| 27 7 2 7 5 2 4
years
Above 4 3 0 0 0 0 1
49 years
Total 100 42 11 16 9 9 13
Table-5: Number of customers of different Telecommunication companies among the respondents. (Sour ce:
Survey)
Name of the Age
company
10 to 1920 to 29|30 to 39|40 to 49| Above 49| Total
years years years years years
Grameenphone 3 21 2 6 1 33
Ltd.
Banglalink 3 13 3 4 0 23
Airtel 0 3 4 0 13
Robi 2 0 3 0
Citycell 2 0 2 2
Teletalk 0 6 8 1 17
10 45 14 27 4 100

Table-6: Most preferred Telecommunication Company in Bangladesh from the Per spective of CSR.

(Source: Survey)
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Serial Statement Strongly Agree Neutral Disagree | Strongly
No. Agree Disagree
01 Normally  Grameenphon( 57 13 16 9 5
Ltd. (GP) has provided th
regular flow of
goods/services at  righ
time.
02 GP has provided the regulj 8 12 13 8 59

flow of goods/services 3
reasonable price.

03 When a customer has | 56 12 14 10 8
problem, GP shows
sincere interest in solving

out.

04 GP shows only thos( 62 15 5 8 10
advertisements an
statements, which are trg
and fair.

05 GP performs satisfactor| 67 7 6 12 8
corporate social activities.

06 GP thinks about not onl] 54 17 19 4 6
profit but also health
education ang

environmental issues of th
stakeholders.

Table-7: Respondents attitude towar ds Grameenphone L td.

It can be observed that GP holds 42% of the resgandhs customers and among them approximately(86%
respondents) are from 20 to 29 years group. 33%ngntiee respondents think that GP is the most pesder
telecommunication company in Bangladesh (in terhiGSR).

8.0 Conclusion

This study is based on the data collected from tmge sample districts of Bangladesh and the tresay vary
from other districts. Any primary data based sttldpugh pre-designed questionnaire suffers frombthsic
limitations of the possibility of difference betwe&hat is recorded and what is truth, no matter kavefully
the questionnaire has been designed and field tige¢ion has been done. Since obtaining the opimbn
customers was the sole objective of study, the asipe was kept limited to 100 consumers of thiustry in
Bangladesh. The respondents were selected fromrliam areas only. Though there are some limitatarisor
tried to find out the true factors that influenansumer attitude towards CSR practices of GP ingBaiesh.
Maximum respondents believe that GP is the modiepetl telecommunication company in Bangladesh (in
terms of CSR) and it thinks about not only profitt lalso health, education and environmental issigbe
stakeholders.
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