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Abstract

The paper seeks to find out reasons for complationon-completion of research questionnaires, anslample

general views regarding questionnaire administnagiod reaction by respondents. It makes recommiendads to

how questionnaires should be designed in ordendease response rates. The convenient sampleuspdsjve

sampling designs were used in obtaining informatimm 95 students reading for the Executive Masiars
Business Administration at the University of Gha@wsiness School, through the use of questionnaiesious

studies have pointed out that through poor respoates, the validity of questionnaires is compradisThe paper
confirms the previous findings and adds that amibjgof questions, too lengthy questionnaires anchynapen-

ended questions militate against completion of tioiesaires. Further research in this area has beggested, and
recommendations as to how questionnaires shoultbbstructed in order to elicit better responsesratzve been
provided.

Keywords —Questionnaire, Researcher, Respondent, Businessifises Response Rate.

1. Introduction

At the end of every academic year, thousands afestis are produced by both private and public usities in

Ghana. A large proportion of such students, attitbof their period of study, are required to sutariong essay or
thesis. In conducting their research, these stgdemploy several research strategies, includingtita¢egy for data
collection. Largely, the use of questionnaires h@some one of the most popular modes of data tialiegartly

because the result from respondents are writtensandan be easily assessed by the researcher lthoatg

analysis.

The questionnaire survey stands out as the most gqusantitative instrument for collecting data imay research
(Cohen et al., 2000; Blaxter et al., 2001; Brym2@d0Q4). It is viewed as the most practical and systee way of
collecting data (Wilson, 1996; Bryman, 2004). Natves presenting the same questions to a groogspbndents in
a similar manner and recording responses in aregsie and methodological way that exemplifies themtific
approach to data collection a feature that makea$ysis straight forward (Cohen et al., 2000). dt®apness and
quickness in terms of administration and the absefdnterviewer effects and variability as wellisssconvenience
for respondents makes it an attractive instrumenirfany survey researchers (Bryman, 2004) espgcialtients.

Hinds (2000), believes that when a researcher needsther information from a large sample scattereer a

relatively large geographical area and the inforomaheeded is not too complex and language an@diyeare not a
problem, then the questionnaire survey becomesppropriate method. He further asserts that the topmesire

survey is an exclusive choice where the reseamghats to make generalisations or comparisons amlibetween
groups.

Administering the questionnaire survey is an imaottpart of the data gathering process, which regua careful
consideration in order to achieve higher returregatrom respondents. Three main methods of question
administration exist. These are: face-to-face, glost mailed and telephone administration (Cohemlgt2000;
Wilson, 1996; Bryman, 2004). The choice of a pattic method of administration is dependent on a emof
factors. For instance, in developed economies wlieeee are excellent infrastructural base such ediabte
telecommunication and efficient postal systems,pibstal and telephone methods are preferred ovkabove the
quite expensive face-to-face method (Wilson, 1986hen et al., 2000). The opposite is true for dmvialy

50



Industrial Engineering Letters www.iiste.org

ISSN 2224-6096 (print) ISSN 2225-0581 (online) Pl

Vol 2, No.2, 2012 ns'
economies like Ghana where there are no proper @atins in respect of streets and address systamngled
with an inefficient and unreliable postal systenfaailitate the use of the postal method. Low asit®#iity to both
fixed and mobile phones in developing economiesdu# allow for the use of the telephone methodhost of
these. Hence, the face-to-face method becomes tisé econvenient approach to administering questioesian
these areas.

In Ghana, just like most developing economies,Viddials who are target respondents for academuliedfithave
limited or no facilities to allow the use of thegpal and telephone methods of questionnaire suHeyce, the face-
to-face method with its high return rate has alwiagsn considered not only as a convenient approachlso the
best approach considering the time that these staithave to complete their study.

Questionnaires enable respondents to give theididaopinions about their beliefs, reactions andtuates
(McMillan & Schumacher, 1989). The questionnairesld be open-ended or close-ended, or a combinefiboth.
Open-ended questions require respondents to iredicatriting, their opinion about a given subjecatter. Close-
ended questions, on the other hand, require tip@neent to indicate, by marking or ticking fromed of responses
on a given scale.

The information gained from the results of the dgioemaire could relate to feelings, beliefs, expedes or attitudes
of the respondents. The information may also rdtatgher situations or persons other than theoredgnt (Okobia,
1998). Questionnaires can gather data from a lgrgep relatively inexpensively, and may be a wot&akay to
assemble a statistically significant pool of sutggQuestionnaire design, n.d.).

2. Problem Statement

Two important factors related to the use of quesizres for research are the willingness to respmnthe
guestionnaires, and the actual response rate.ngfiiss to respond to questionnaires often seenverwhelm
researchers. However, the actual response rate®tiito be rather disappointing in many instan&es.example,
an individual, group, or organisation may initiatlijow signs of readiness to respond to the questimes. Further
follow-up by the researcher on the questionnairay meveal that the readiness and eagerness edgligonstrated
were not as real as it was thought to be. Outusitfation, researchers often give up on such aatied respondents,
thus leading to the inability of retrieving the uédgd number of questionnaires to allow for meahihgonclusions.

Ofo (1994) noted that in Nigeria, even well edudapeople feel reluctant to answer questionnairéeyTview
researchers as conducting research in order taherthemselves in knowledge, status, or wealth, evitie
guestionnaire is a burden on the respondents. rAsidt, researchers wait endlessly to obtain enoegles before
beginning their data analyses. This perception ¢kegts among highly educated people in Nigerindsan alien
perception in Ghana. Often students administerungstionnaires for their long essays and thesesirgoaigh such
ordeal when they go to corporate institutions tthga data to enable them meet the objectives af gtady.
Questionnaires relate to the stated aims and dgsctas well as hypotheses proposed for testithdrstudy. This
negative reaction and the lack of cooperation niaé#ficult for students and researchers to obthi@ needed data
for objective analyses and conclusions.

Kaner, Haighton and Mcavoy (1998) have observed tmmsistently poor response rates in postal sgrvey
undermine the validity of the research. This isguse the findings may not yield generalisationghéir study to
investigate general practitioners’ (GPs’) reasawsniot responding to postal surveys, it was foumat the most
common reason was that GPs had not rememberediéstiannaires or had misplaced them in the midsargle
piles of documents. Other reasons cited for nopenese to questionnaires was that GPs were too dnyso had
no time to spare for extra work. Indeed, the qoestaires were regarded as extra load which cometoradd up to
the already-existing work.

Surveymonkey (2009) acknowledged that sufficiespomse rates are important for surveys. Very samtunts of
data collected in any research may be lacking bstsuntial information. Response rates relate tgp#reentage of
people who respond to questionnaires or other gungtruments.

2.1 Research objectives
The following are the objectives of the study:
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i. To find out the reasons behind one’s decisionttteeirespond or not respond to questionnaires.
ii. To sample views with regards to questionnaire cetigol, as well as ascertain factors that work agjain
completion of questionnaires.
iii. To make recommendations as to how questionnaimddbe designed in order to increase responsg. rate

2.2 Research questions

To what extent are administered questionnaireoretgd to?

Why would respondents respond to questionnaires?

Why would respondents not be willing to respondtestionnaires?
What general views do respondents hold about questire completion?
What are the factors that militate against comptetf questionnaires?

agrwnNpE

2.3 Underpinning theories of response rates

“Appropriate methods for enhancing response ragggedd on the likely sources of non-response” (Mc€bhl.,
2001, p.103). The likely source of non-response mawdge from linguistic differences. By linguistidffdrences,
some statements or items on the questionnairesnotdye compatible with the language of the targgutation. In
other words, the population for the study may reflbent in the original language of the surveythis way it is
appropriate to rephrase the questionnaire so thatunderstood by those who are to respond tohis way, the
reliability and validity of the questionnaires dam assured.

Some theories from the social sciences, especidlychology and sociology lend deeper understanidittggthe
way people react to questionnaires and other sumaterials, and the way different forms of motigatican
enhance the response rates.

The motivational aspect of responding to questioesaefers to whether or not respondents are readgcept and
read the questions and elicit the appropriate resg® or answers. “In a larger sense, motivatiooaiderations
influence whether respondents even begin the psawfefdling out the questionnaire, and whethegets returned to
the researcher” (Jenkins & Dillman, 1995, p.8).rRrhis, it is necessary to investigate the reasdnsrespondents
would accept to answer surveys and how such survaysbe crafted so as to elicit the positive reactd the
survey instruments.

The theory of social exchange as related to theirasimation and collection of questionnaires postiat the
reaction of potential respondents is greatly inflced by expected rewards from responding to quesdioes and
other demands required of them, which are refawesk costs. In his social exchange perspectiien@n (1978)
argued that the positive reaction of respondentsidd questionnaires can be facilitated by theipextations of
more benefits or rewards than anticipated costsiamrto them personally or to the group with whibky identify.
From this perspective, Jenkins & Dillman (1995)amenended that there is the need to minimize peededosts.
This, according to them can be achieved by makirgsurvey instruments appear fast and less cuntherso
complete. They added that there is the need towh ras possible do away with sensitive informatioet may
result in embarrassing respondents, which inclugesiions that are not easy to understand (ambiggoestions)
and situations whereby the respondent is perceagtieing subordinated to the researcher. Jenkifsll&an

(1995) further recommended that in order to inczethe reward to cooperation from respondents, sleéuiness of
the study must be explained to the target popuiatidso, the questions that are important and tdrast to the
respondents must be asked. Again, the layout ardafoof the questionnaire should be that whichasyeand
allows for an appreciation of a sense of progressoving from one stage of the questionnaire tottrearo In

essence the social exchange theory is hinged omatien that people will only respond to questianesafter they
have thoroughly assessed the costs and benefiteing so. Thus if there are benefits, the questioms will be
responded to. On the other hand if no benefit \dals, or where costs are perceived, responsenidtdwindle.

The reward or benefits include token of appreciatio other forms of remuneration. Costs includeetistrain and
other respective resources that an individual baspmmit towards responding to the questionnaivieColl et al.

(2001, p.103) noted that “respondents will resptand survey only if the anticipated rewards of jggyaition are at
least equal to or exceed the costs of responding.”
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Cialdini (1988) also put forward his view as to wigople will or will not respond to questionnairkle argued that
the inherent attractiveness of the task of respgndd the questionnaire is the fundamental bastn uphich
decision will be based as to whether to respondiatr He mentioned other social or psychologicaluerfices
including:
i. Reciprocation: This refers to the tendency of atingprequests from those who have previously given
some reward to the individual respondent or grdugspondents.
ii. Commitment and Consistency: This is the tendencyfe to behave in a manner similar to situations o
relatively equal nature.
iii. Social Proof: This relates to the tendency to actwiays that are similar to others like the referent
individual.
iv. Liking: This is the situation whereby one is likaéty comply with requests from people who are ativac
in several respects.
v. Authority: This is the tendency to comply with regts because of the fact that they are made byigeop
positions of power.
vi. Scarcity: This refers to the tendency for rare opputies to be held in high esteem.

Familiarity Complex, as introduced in this studysimilar to Cialdini’'s (1988) social influence ‘dfking’, which is
the tendency to comply with requests from attractithers. Familiarity Complex refers to the extenwhich the
researcher is well-known to respondents. Two lepkthe complex exist:

i. High Familiarity Complex: This refers to the sitioat whereby the researcher is well renowned, résdec
and recognized by the respondents such that thgomdents are ever-willing to cooperate in the
survey. The willingness may not necessarily be dépst on the expectation of a reward or benefit (as
espoused by the social exchange theory). It may radé be as a result of the power the researcher
wields, but simply because the researcher is krntowhe target respondents and the latter would want
to retain or improve the existing interpersonaatiens.

ii. Low Familiarity Complex: This level is characterizéy unwillingness of respondents to take part in
surveys simply because the researcher is not knowrem personally.

3. Methodology

The study which sought to unravel reasons for thattey amongst Ghanaian executives in responding to
questionnaire surveys, sampled the views of nifieg/business executives enrolled on the Executhesters of
Business Administration (EMBA) programme at the \énsity of Ghana Business School.

The convenient-random sampling technique was adofiieselect participants for the study. Thus exeest
enrolled on the EMBA programme at the UniversityGifana were conveniently selected as the popul&tiothe
study. Indeed, there is no single place where amefind an assemblage of executives with diffetstkgrounds
and from different organisations under one roohtba the University of Ghana EMBA programme. Heitcgas
the most convenient forum to sample the views etatves who were targets for the study.

Having conveniently selected executives on the EMBédgramme as the population for the study, exeesativho
were offering the Organisational Behaviour Managetneeurse were purposefully chosen as the samghesfifrom
which 120 participants were randomly selected atiggaants for the study. However, ninety-five tfetselected
participants representing 79.16% correctly compl@gms on the questionnaire and returned them.

The choice of executives on the Organisational Belua Management course was strategic, becauseatdore
course offered by all the executives enrolled anEMBA programme. Hence, a very good avenue to kEathp
views of different executives.

Questionnaires were designed and randomly dis&ibbl the researchers to elicit response from tagrno why
they would or would not respond to research questioes. Items on the questionnaire were both tstred and
unstructured giving flexibility to respondents péain their responds.

The questionnaire was adapted from the work of Admet al. (2007) in their study of response rate fo
guestionnaires among librarians in Nigerian Uniitgrsibraries.
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Data from the questionnaires were analysed usigtttistics package for the social sciences (S®P&Sipn 17.

4. Findings and Discussions

There were in all 95 participants in this surveithvb6 males (58.9%) and 39 females (41.1%) wheevesecutives
from some organisations in the Greater Accra RegibGhana. Most of them have worked between 1-Ssyea
(36.8%). Sources of questionnaires were mostly fstudents in tertiary institutions carrying outitleng essays
of thesis and dissertations (52.0%), then from wisgdions/institutions carrying out research png€@9.8%) and
lecturers in tertiary institutions investigatinganareas of concern (18.1%). Questionnaires areived through
several sources including personal contacts (63.5##jugh post (8%) and e-mail (18.2%). Some qoestires
are also found on some websites (10.2%) to whisharedents feel obliged to respond. The findingsdiscussions
are hinged on the five research questions posettiégourpose of meeting the objectives of the study

4.1 Research Question 1: To what extent are administered questionnaires responded to?

To address this question respondents were aska&dtsthe number of questionnaires they receieyiear. It was
found that a significantly high number of resportdg(f73.7%) received less than 6 (<6) questionnairesyear. It
is again observed that the higher the option nurabquestionnaires, the less the number recordeds,those who
receive between 6-10 questionnaires constitute%8ahile those who receive 11-15 questionnaires ipear
constitute 6.3% of respondents. Only 1.1% (oneardent) receives more than 20 questionnaires inaa gee
Table 2).

Respondents were further asked to indicate the puwifquestionnaires they actually respond to éthe number
they receive in a year. Their responses reveakddatsignificantly greater number of respondentsQ%) complete
less than 6 questionnaires in a year. Again agptien numbers increase, the number of questioesaiompleted
in a year decreaseeg Table 3)

Additionally, respondents were to indicate categgily whether they respond to all the questionmsaiezeived in a
year or not. Out of the 95 responses, 73 (repriggeii6.8%) responded in the affirmative (i.e. YEB)ile the rest
of the 22 (representing 23.2%) respondents respbindde negative (i.e. NO).

The outcome of responses to this question raisesiaus research question. If 77.9% of respondemnsplete less
than 6 questionnaires in a year, how come 73% @fstme respondents are saying here that they ikdpaall
questionnaires received in a year? This warranthdu probing into the issue. The nature of thg@aoeses just
identified shows that indeed respondents to quassives most often do so just to “assist the rebeas” and not
because they are really interested in the subjedtem It is evident from the nature of responsa tiespondents
probably did not take time to read each questidarbenaking their responses.

4.2 Research Question 2: Why would respondents respond to questionnaires?
The following reasons were given as to why respoteleespond to questionnaires:

For 35.0% of the time, respondents respond to oprestires in order to assist the researchers. A86 ®f the time,
respondents indicated that they respond to questices because of the interesting nature of thestopmnaire.
Therefore, assisting researchers is the prime neémoresponding to questionnaires, and not for ititeresting
nature of the questionnairse¢ Table 4).

For the open-ended part of this question, two mesponses were provided by respondents. One was'lthall
also administer questionnaires some time soon’s Vlaw correlates with the social exchange thedhus some
individuals would be willing to respond to questiaires because of the cooperation they seek tofibérman
others when carrying out their research work. Témigcipated rewards from others serve as a drifonge for the
completion of questionnaires. To another respondeunestionnaires are responded to because of titfislg
deliberations”. To this respondent, questionnapesvide an avenue for making useful inputs into tasearch
topic, thus contributing to knowledge.
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4.3 Research Question 3: Why would respondents not be willing to respond to questionnaires?

The following responses were also given as to wégpondents would not be willing to respond to redea
guestionnaires:

The lack of time was identified as the main rea®wmot responding to all questionnaires (20.4%)levthe fear of
confidentiality of information provided constitutdéde least reason for not responding to questioesg@.4%).
Other reasons cited for non-response to questitgsare the fact that some questionnaires arestagiHy (15.9%);
that some questionnaires ask questions that arparsmnal (15.0%), and that of forgetfulness (13.8%e to the
many other tasks that one has to perform. Lackhef dbility of the questionnaire to incite interéstthe
respondents, lack of reminders or follow-up, aral point that responding to questionnaires is ntigatory made
up other reasons cited for not responding to astjonnaires that are receivedgTable 5).

The open-ended portion of this question also browgit some views. For instance, one respondent iomett
“ambiguous questions” as a reason for not respgndirsome items in questionnaires. Ambiguous qoestiefer to
those that are not clear and easy to understamliestions that have multiple meanings such thati®not sure the
intention of the researcher. Another respondeneddtQuestionnaires do not relate to the indushg 8o there is
no idea to answer them”. This means that some igmestires have no bearing on the targeted populatial so the
expected responses may not be attained. That égaube the items on the questionnaire are not imdray with
what the respondents do, their willingness to redpmay be compromised. Yet another responded itedidhat
“some questionnaires require a lot of writing”. Fhrelates specifically to the open-ended questions
questionnaires. Some questionnaires have a Iqiei-ended portions that requires the respondentte@ an input.
In such instances, many of the respondents feettaeit to do so because of time constraint, whicthé major
reason why some items in questionnaires are npboneted to. In fact the questionnaire administecedHis study
had a number of open-ended portions. However, atityle fraction of respondents attempted to respim them.

4.4 Research Question 4: What general views do respondents hold about questionnaire compl etion?
Information gathered as to general views abouttipresire completion were as follows:

A significantly high number of respondents indichteat completion of questionnaires enable thegpturibute to
knowledge (66.7%). This was followed by the viewhalppiness felt when questionnaires are compleitéd%b).
10.1% of respondents indicated that completing tiprezaires is a boring task while 9.3% of them paihout that
completing questionnaires is time wasting. Thiswig consistent with earlier reasons cited fornesponding to all
guestionnaires where lack of time and the opinkat fuestionnaire completion is not obligatory werentioned
(see Table 8).

Other views sampled from the open-ended portiothefquestion included: “It broadens my knowledd#’js a
necessary pain”; “It is educative”; and “To help tlesearcher”

4.5 Research Question 5: What are the factors that militate against completion of questionnaires?

Once respondents have started responding to queaties, certain factors militate against the catiph of such
qguestionnaires. Such factors, have been indicatdollaws:

The major reason given as working against respdoseguestionnaires is that some of the questionsaire
administered are too lengthy (28.5%). Indeed, 8laf%espondents shared in this view. The reputatibmhe
institution or researcher was of least importarea aroblem militating against completion of quastiaires. Next

to the lengthy nature of questionnaires is the wieat some questionnaires are irrelevant to theoredent’s field of
expertise (15.9%). This therefore makes it difficth understand some of the terms and jargons @& th
questionnaires. It is followed by the view that ®oaf the questionnaires are poorly constructedds} [see Table

9.

Responses from the open-ended question elicitefbllosving views: “Ambiguous questions”; “Some qtiess are
too general and so not helpful for detailed studi€go long and boring questions”; and “When igréres me to
write a lot”.
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5. Conclusion

This paper has so far, under five research questidentified various issues regarding attitude aals
questionnaire by respondents. The research questiere an explosion of the objectives for the stirBasons for
accepting and not accepting to respond to quesdioEs were considered, as well as general viewseraimg
guestionnaire completion which includes factord thditate against the completion of the questiare®s It has
been found that not all questionnaires are respbta@lence administered. The main reason for acugpdi respond
to questionnaires is to assist the researchersekfwin the bid to assist the researchers, thetigm@aires are not
properly answered, thus making it difficult for thesearchers to meet their objectives and makefthdings valid.
Time constraint has been identified as the majasae for respondents’ unwillingness to completestioenaires.
The most identified general view about questiormammpletion is that of contributing to knowleddeo lengthy
and voluminous questionnaires were seen as ther fagjtor that works against the completion of giogstaires.
As a result of the findings, recommendations haaenbmade (below) regarding how to construct questioes in
such a way as to elicit the desired responses.

6. Recommendations

From the fallouts of this study, the following reamendations have been proposed:

1. Questionnaire items should be straight to the paimd easy to understand. This will help elimindte t
complaint of ambiguity in the questions. Questiatbguity has been identified as one of the reasdms
guestionnaires are not completed.

2. Questionnaire should as much as possible be bref ot so lengthy. Lengthy and voluminous
qguestionnaires minimizes the quality of responseeapondents may not have enough time to give the
required response as they would if the volume efghestionnaire was minimal.

3. The language used should be one that is familitir thie respondents. The use of technical jargoosldh
be controlled so that such terms do not discouregjgonses.

4. As much as possible, closed-ended questionnairesidsitover a greater portion of the questionnaire.
Where open-ended questions are included, the rdsptsishould not be required to write too much.

5. Because of the challenges involved in obtaining rtgbt information from the use of questionnairas i
research, researchers should adopt more than ategst for data collection. Interviews and focugeodp
discussions can be adopted as additional sourceataf These will in turn validate the findingsrfrahe
guestionnaires.
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TABLES OF RESPONSE TO SURVEY ON REACTION TO RESEARCH QUESTIONNAIRES

Table 1: Working experience

Frequency Valid
Percent

Valid 1-5yrs 35 36.8
6-10 yrs 15 15.8
11-15 yrs 14 14.7
16-20 yrs 12 12.6
Over20yrs 19 20.0

Total 95 100.0

Source: Field Data

Table 2: Questionnaires received in a year

Frequency Percent Valid Percent Cumulative

Percent
Valid <6 70 73.7 73.7 73.7
6-10 18 18.9 18.9 92.6
11-15 6 6.3 6.3 98.9
>20 1 1.1 1.1 100.0

Total 95 100.0 100.0

Source: Fidd Data

Table 3: Questionnaires Completed in a year

Frequency Percent Valid Percent Cumulative

Percent
Valid <6 74 77.9 77.9 77.9
6-10 15 15.8 15.8 93.7
11-15 4 4.2 4.2 97.9
>20 2 2.1 2.1 100.0

Total 95 100.0 100.0

Source: Fidd Data
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Table 4: Frequencies of responses — Why do you resm to all questionnaires?
Responses Percent of
N Percent Cases
Why you respond to all To assist the researchers 69 35.0% 93.2%
guestionnaires It enables me to contribute 61 31.0% 82.4%
to knowledge
The outcome of the 33 16.8% 44.6%
research will be beneficial
to me/the
profession/mankind
It is part of my 18 9.1% 24.3%
professional obligation
The questions/items are 16 8.1% 21.6%
interesting
Total 197 100.0%  266.2%

Source: Field Data

Table 5: Frequencies of responses — Why do you natspond to all questionnaires?
Responses Percent of
N Percent Cases
Why you don't Lack of time 23 20.4% 74.2%
respond to all Topics/items are not 12 10.6% 38.7%
questionnaires interesting/relevant
It is not obligatory 11 9.7% 35.5%
Lack of reminders/follow-up by 12 10.6% 38.7%
researchers
Some questionnaires are too 18 15.9% 58.1%
lengthy
Forgetfulness 15 13.3% 48.4%
Some questionnaires ask questior 17 15.0% 54.8%
that are too personal
| am not sure my response will be 5 4.4% 16.1%
kept confidential
Total 113 100.0%  364.5%
Source: Field Data
Table 6: Frequencies of responses — Source of queshaires
Responses Percent of
N Percent Cases
Source of questionnaires Students 89 52.0% 93.7%
Lecturers 31 18.1% 32.6%
Institutions/organisations 51 29.8% 53.7%
Total 171 100.0%  180.0%

Source: Field Data
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Table 7: Frequencies of responses — Means of obtaig questionnaires

Responses Percent of
N Percent Cases
Means of receiving Through personal contact: 87 63.5% 92.6%
questionnaires By post 11 8.0% 11.7%
Via e-mail 25 18.2% 26.6%
Websites 14 10.2% 14.9%
Total 137 100.0%  145.7%

Source: Field Data

Table 8: Frequencies of responses — General viewiscait completion of questionnaires

Responses Percent of
N Percent Cases
General views: It enables me to contribute 86 66.7% 93.5%
questionnaire completion to knowledge
| am always happy to 18 14.0% 19.6%
complete questionnaires
It is boring to complete 13 10.1% 14.1%
guestionnaires
It is time-wasting 12 9.3% 13.0%
Total 129 100.0%  140.2%

Source: Field Data

Table 9: Frequencies of responses — Problems militag against completion of questionnaires

Responses Percent of
N Percent Cases
Problems in Some questionnaires are too 70 28.5% 81.4%
completing lengthy
guestionnaires Some questionnaires are not 39 15.9% 45.3%
relevant to my field
Some questionnaires are not 31 12.6% 36.0%
appealing/interesting
Too personal questions are 32 13.0% 37.2%
asked
Poorly constructed questions 38 15.4% 44.2%
The language of some 26 10.6% 30.2%
guestionnaires are
higher/technical/inappropriate
The reputation of the 10 4.1% 11.6%
researcher/institution counts
Total 246 100.0%  286.0%

Source: Field Data
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