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Abstract

This paper discussed the information needs andnvgtion seeking behaviours of journalists and ants It is
observed that information seeking is context baseaning that people seek information so as to vesal
problem or to take a particular decision. Also, deovary in their ability to seek information: difences in
intelligence, analytical ability, educational statyrofession/occupation, age, and gender amorgy ¢dletors
have substantial influence on the capacity of peo seek information effectively. Journalists ae
heterogeneous group of professionals and theirnmdtdon needs are enormous, quite insatiable andhmu
diversified because they do not only inform the seasbut also play an important role in the intagiiren of
news and events to develop understanding, opirdandtion and persuasion. They consult a varietipohal
and informal sources but a greater emphasis iseglan the informal (interpersonal) sources. Somé¢hef
problems hampering access to information by joistglinclude lack of time to search for information
information overload, inadequate library servicesl @ources, lack of support from library staff, deom of
accessing information, finance and language. Arsisalso are highly heterogeneous groups of infdomat
seekers. They often engage in very small to medioate business enterprises and cut across all ragesy
Majority of them have little or no education andsthesults in major differences in their informatineeds and
seeking behaviours. Artisans need information faming and gaining new skills, job related issu@gncial
matters, health, socio-economic issues, politick gowvernment, community development matters, enmpéy
opportunities, current affairs, and sports amorei® With regards in information sources, artisams most
frequently engaged in informal, face-to-face disews with customers and neighbours and througimadtece
at their association meetings. On the usage of ,|@fisans rely almost exclusively on mobile phoassa
significant cost-saving device in everyday busingsmmunication. They also use radio, television imternet
as formal sources of information. Problems encaedtéy artisans in seeking information include itrebility

to get required information, time to be spent irtigg required information, ignorance of the exmte of
information sources, problem of getting reliabléoimation, and language. Journalists and artisanaedl as
other information seekers would want to expend the least effort in searching for information; they generally
consult the most convenient sources. Librarians atiter information providers should, therefore, etak
convenience into consideration in the design atidety of information services to ensure adequailezation.
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1. Introduction

Information is a vital resource for national, orgational and individual growth and development.eQi the
major factors for the success of any business giger occupation, vocation and profession is act@surrent,
timely and relevant information. Information neealsd seeking behaviours are dependent on a number of
variables such as discipline, environment, edunatiand occupational, status, age, intellectuditatzimong
others. Uhegbu (2001) stressed that informatiordsied an individual in any society is influenced the
purpose and goal at hand; the more urgent the information needs are, the more urgent the search. He further
stated that the speed and accessibility of infaomadre also factors that lead to effective infotiovautilization.
Designing and evaluating how users’ informationdseare met requires a knowledge of the charadtevist the
users and their needs at all levels. Rubin (198&)hasized that information systems cannot be wasdighed
without clear understanding of what the intendeersisvant or need to know, how they seek informatind
how they evaluate information that they receivedah information system, the various component$ s
people, procedures, and information resources @aned in such a way that they interact to pernfarseries
of functionally related task such as storing antlieeing information to satisfy the information e of a
variety of users (Singh and Sharma, 2013).
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Auster (1982) defined information seeking behaviasra field composed of studies that are concewittul

who needs what kind of information and for whatsgga how information is found, evaluated and usediteow
these needs can be identified and satisfied.” Theegss of information seeking behaviour includenie

information needs, use of sources of informatiod satisfaction and dissatisfaction derived fromphacess of
seeking information. Wilson (2000) equally definafbrmation seeking behaviour as the “purposivekisegfor

information as a consequence of a need to satigfyad” In other words, information seeking behavimeans
seeking information to fulfill a need or for somarpose or to accomplish a task. It is a mental ggeavhich
occurs in the mind of an individual or he perceiirehis mind to satisfy his needs. He searchesformation

through information channels such as the libramfprimation centre, online services or some othepgses
(Ansar and Zuberi, 2010).

Ocholla (1991) observed that information seekingaw@ur is a means of reducing uncertainty andisglthe
information needs of a consumer. He stressed tigdt level of uncertainty increases information segk
activities and vice versa. He identified other dastthat influence information seeking behaviourirncude
challenges facing the individual or organizatioocessibility, availability, cost (in terms of moneynergy and
time) of information, desire to introduce varietydanovelty, for general knowledge and pleasure anpuihers.
Uhegbu (2004) observed that information seekingabielur of people varies according to their age,dgen
occupation, location, education, religion and egelture. According to him, information seeking beiloar can
be influenced by the source of information, contemdium and language of communication, time andraaof
information, authenticity of the source, motivesl grast experiences. Information needs and seelkdhgviours,
being naturally occurring phenomena in every sgceate not restricted to any specific social, peditor ethnic
group. Series of studies have been conducted omiation needs and seeking behaviour of specifiaps of
individuals with the intention of identifying thesers’ needs and how they go about satisfying thesels. The
purpose of this paper is to discuss the informatieeds and seeking behaviours of journalist ansbad.

2. Information Needs and Seeking Behaviours of Journalists

Journalism is defined as “a skill by which an evehthe day is distilled into a few words, soundspitures
processed by the mechanics of communication tefgatie human curiosity of the world that is alwagger to
know what is new” (Wainwright, 1982). Thus, jourisatl is positioned in an information rich environrhen
Journalists can never fulfill their responsibilitievithout information and their information needs anormous,
quite insatiable and much diversified due to the that they do not only inform the masses, bub alsy an
important role in the interpretation of news ancerdg to develop understanding, opinion formatiod an
persuasion (Ansari and Zuberi, 2010). Thus, theamesibilities of journalists are very substantiadain
fulfilling these information needs, they have tonsult different sources of information. Journalisi®e a
heterogeneous group of professionals who use atyasf informal and formal sources to satisfy thegrsonal
and work-related information needs. They are carexkmith writing news items, a feature, an artielditorial,
a column, personality profile and editing new iterilso their information seeking behaviour diffelspending
on the reporting areas such as crime, educatiosigio affairs, entertainment and sports.

Chinn (2001) observed that journalists expressrinédion needs in their specific reporting areaa wvague or
generalized description due to confidentiality. Amet al. (2004) stated that journalists do not communicate
their information needs in a clear and precise $erfinis is because of the confidentiality of thaterests, the
uncertainty as to what they want, and also becafisertain profession arrogance as to why peoplpeaally
information professionals, should want to know abtheir work (Nicholas and Martin, 1997). The full
understanding of this approach is critical in desig information systems and services that will lea
journalists satisfy their information needs.

Nicholas and Martin (1997) investigated British rfjoalists and found that journalists need informatfor
checking facts, current affairs and researchingeyTldescribed the major characteristics of jourtsllis
information needs as sheer size of their infornrmappetites, their requirements for authoritatine aurrent
information. Anwaret al. (2004) studied information needs and seekingyiebrof journalists in Kuwait and
found that the major information needs includedt-tadwcking and verification, general informationeds,
background information, and information on the sabjof their interests in that order. Edem (199%33esved
that the area of greatest information needs ofmalists in Nigeria was in political activities (27%ollowed by
government affairs (21.4%), social activities (26)4and economic activities (14.2%).

Journalists depend on various types of informagonrces to satisfy their information needs. Thegscit
formal and informal sources but a greater emphagiaced on informal (interpersonal) sources. Eq&893)
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investigated the information needs and informateeking behaviour patterns of journalists in Nigeaind
noted that 76% of the respondents preferred usifgymal sources compared with 24% who used formal
sources such as the library and archival centresony the formal sources, 41% of those who useditihery
consulted Federal/State Government publicationszettgs, and so on, 20% used old and new
magazines/newspapers while 17.6% consulted publigimeceeding of conference/symposia. Apart from
informal sources, journalists obtained informatfoam other radio, newspaper, news magazine, téteviand
news agency houses (Edem, 1993).

Information sources consulted by journalists depewstly on the nature of information required. Sirand
Sharma (2003) assessed the information seekingvioeineof newspaper journalists and observed thatte
purpose of seeking specific information, the fiweportant sources consulted were dictionaries/bjagcal
dictionaries, Government publications, encyclopgdiaooks and newspaper clipping files. The mosd use
sources consulted by journalists for keeping update were current issues of newspapers, newsmagazin
periodicals, book reviews and Government publicegtiand for the purpose of background informationyses
consulted were newspaper clipping files, back isaafenewspapers, books, archival sources and peaisdAs
regards the frequency of use of these sourcespdiesls, news magazines, current issues of newspape
newspaper clipping files, and dictionaries/biogtiaghdictionaries were most frequently consulted.

The internet has become a major source of infoondtr journalists because it provides easy actessrrent
information. Anwaret al., (2004) stated that Newspaper Organizations iwddumake journalists have access to
the internet to find information. They observed tth#l.4% of 87 respondents acknowledged that their
organizations provided internet connection anddetacilities while 35.6% claimed to have internehnection

at their homes. They also stated that 58.6% ohjalists used the internet as a source of informat#imsari and
Zuberi (2010) assessed the information seekinghetaof media professionals in Karachi, India armmted
that these professionals require complete, facndl dependable information sources such as tharjibthe
internet and online databases. The authors stagdthe library and the internet were the main sapwf
information consulted by these professionals. Tbbgerved that the use of the internet was highesing
television and radio practitioners probably becatis® a great source of information on which imf@tion on
worldwide basis is easily available. It also pr@sdcurrent news and happenings in the world. Iatenow
plays a significant role in our lives because itkesmdata retrieval and comparison easier. It igl harget the
same data that is available through the internebther means. The internet has become a major esafrc
information not only for the journalists but als® fnany other works of life.

Journalists are faced with many difficulties in ithquest for information. Edem (1993), in a survef
information needs and information seeking behavipatterns of journalists in Nigeria, observed tta
difficulties hampering access to information by rjmalists include finance (33.5%) which was rankedttee
greatest obstacle, lack of modern communicationpagent (25%), poor library and archival centers.4{24),
bureaucracy (8.5%) and language (5.7%). Anwiarl. (2004), who worked in Kuwait, highlighted the
difficulties to include lack of time to search fmformation, information overload, lack of suppéxm library
staff and the problem of accessing informationgSind Sharma (2013) studied information seekingielr
of newspaper journalists in India and identifiea ttifficulties to include lack of modern communioat
gadgets, information scattered in many sourceg, ¢didime to look for or read information, infornian not
readily available and inadequate library serviaes$ sources.

The difficulties encountered by journalists in theéarch for information vary from one part of therld to
another. For instance, in the developed countties, problem of finance, lack of modern communiaatio
equipment, lack of support from library staff, iegdiate library services and sources, and languagdds be
non-existent. On the other hand, information owatlowhich is a world wide phenomenon and, consdtyien
time to go through too much information, can dbé problems. In the developing countries, partitylan
Africa, finance will always be a problem as welllasguage because of the multilingual nature ofcth@inent.
With the Information and Communication Technolod€T) now in vogue, the problem of lack of modern
communication equipment must have been greatlycestlin these developing countries.

3. Information Needs and Seeking Behaviour of Artisans

Artisans are highly heterogeneous groups of inféionausers. They often engage in very small (ofira man
business) to medium scale business enterprisesutrgatross all ages but are mostly young adultsthedefore,
economically active. Majority of them have little ao education while some have completed primany an
secondary school education and very few being wsityegraduates. According to Chimah and Udo (2015)
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there would be the most major difference in terfmmfmrmation needs and seeking behaviours of ¢ategory
of information seekers because of the big dispamnitheir levels of education. Mabawonku (2004)ared that
artisans include hair dressers/barbers, electscif@mshion designers, painters, petty traders atdharepairers.
Others are bakers, cloth weavers, plumbers, phalhbusinesses, transporters and so on.

Artisans contribute immensely to national developtn&@hus, like other professionals, they requireeas to
current, accurate and reliable information for sliecess of their business enterprises. Informatesd arises
when these artisans encounter work-related probikatsan be solved through access to informatiawever,
Chimah and Udo (2015) observed that, as a restitisdf low levels of education and general lackexjjosure to
a variety of information resources, artisans matykmow how to go about meeting their informatioreds, or
even if they know, they tend to wait passively floeir information needs to be met instead of takingactive
measures to meet them. Artisans need informatiofrdning and gaining new skills, job related issuhealth,
socio-economic issues, politics and government,noonity development matters, employment opportusiitie
current affairs and sports among others.

Adetoro (2004) investigated the patterns of infdiora provision and needs among commercial motoecycl
operators in ljebu, Nigeria and found that socioremnic, current affairs and community development
information top the list of information desired. sfomers were the main source of information for the
motorcyclists followed by their association meesingiibrary and books were the least frequently atied
information sources which the author attributedhtgh illiteracy rate, lack of awareness and poadieg
culture. He observed that the respondents mosudmty engaged in a face-to-face discussion witrth
customers and neighbours and through attendaribeiafissociation meetings to obtain the needextnmition.

In a related study on artisans’ information seekimdnaviours in Uganda, lkoja-Odongo and Ocholla0420
stated that the respondents needed information arostaining and gaining new skills, work-relatextivties
and finance (loans). Their sources of informatio@ personal experiences and interpersonal soutads as
friends, neighbours and work supervisors. Extenamgents, internet, ICT facilities, politicians ditataries were
the least consulted sources. Face-to-face coni@rséistening to radio/TV, and attendance at nmegtiwere the
most popular strategies for obtaining needed inédion. Mabawonku (2004), in her study on informatieeeds
of artisans in Ibadan, Nigeria, observed that ttfermation needs of this group were on job relaetivities,
health, politics and financial matters. The majourses of information for this group were interperal and
radio. Formal information agencies such as libeawere rarely consulted.

The Information and Communication Technologies @CHave had a significant impact on every spheiddeof
even among artisans. As a result of illiteracyaw-level education, an aspect of ICT widely usedeaeking
information by the artisans is the mobile phonesldvly (2008) studied the role of mobile phonesnifoimal
sector enterprises in Tanzania and reported thanviliformal sector enterprises do use ICT, they a#inost
exclusively on mobile phones as a significant asting device in every day business communicatian.
small businesses, answering a call immediateliierathan responding later could make a differeretevéen
winning or losing an order. If one spends a lottiofe away from his business premises, on site dh wi
customers, a mobile phone will allow people to ashhim at any time of the day (Duncombe and He2681).
According to Molony (2008), an artisan uses his ileophone to store the numbers of all his previoustomers
and calls them periodically to see if they have aoyk to be done or if they know of other potentiaktomers.
Many artisans use the mobile phone in a similarmaan

In a study on the use of electronic gadgets fasrmation seeking process by fishermen in Tamilndndia,
Ramadas and Saravaran (2016) reported that theritpapd the respondents used equipment such aslenobi
phone and television for information seeking. Thégerved that the electronic gadgets such as mpbdaes,
radio, television and internet were more frequengd by fishermen for collecting the needed inftiom to
meet their day-to-day information requirements. fisbermen also used the mobile phone for inforomatin
climatic changes, information sharing with friendad relatives and price fluctuation in the fish kedr
Onayinka and Dayo (2015) observed that the use adilen phones by artisans on Ogun State, Nigeria was
significantly influenced by age but not by educasibqualification and work experience indicatingtthrtisans

of varying ages should be encouraged to use mphdees in order to boost their businesses.

Problems encountered by artisans while seekingrnmtion include inability to get required infornti
spending too much time to get required informatigmorance of the existence of information souraad
problem of getting reliable information. Other piers include information not being in the requiredrking
language, information not being timely and inforimatbeing too technical or not being in a useabtenft.
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5. Conclusion

In discussing the information needs and seekingWiebrs of journalists and artisans, some obsemaican be
highlighted. Information seeking is context driviedicating that people seek information becausg thent to
solve a specific problem or take a particular denisindividuals differ in their information seeljrabilities.
Differences in intelligence, analytical ability, wzhtional status, profession/occupation, age, amdiey among
other qualities have substantial influence on tyeacity of people to seek information effectivélpt only do
people vary in their ability to seek informationtifferent groups of individuals have differenfarmation
needs and seeking strategies. Information seekers/exy likely to consult interpersonal sources baialy
because of the convenience. In other words, infoomaseekers would not want to expend the leasirtefii
seeking information; they generally consult the most convenient sources. The electronic gadgets such as the
radio, television, mobile phones, internet andrenlilatabases are ubiquitous and have become \als@inices
of information; they are now very conveniently consulted by most groups of individuals. People rarely consider
libraries as major sources of information. Few widlials with information needs have identified ékies as
primary sources for satisfying their informationeds. The problems encountered by journalists atishas in
their quest for information include difficulty inceessing information sources, lack of time to dedar
information, searching skills, information overlgagroblem of getting reliable, current, and reldvan
information, spending too much time to get the nexfliinformation, information being too technicalrmt in a
useable format, finance and language.

The wide variation in information seeking behaveimplies a need for further categorization of infation
needs and sources as well as careful planning asigiring of information systems and services totrttes
requirements of specific user groups. Informatiepackaging and use of appropriate media for inftiona
provision are needed to ensure improved citizeoss to information in this knowledge age. Fotainse, an
appropriate model of information system for infotiba poor community must be grounded in oral
communication and indigenous knowledge and muskdgsitive to poverty, inadequate infrastructure and
illiteracy. As a result, demonstrations, seminaoskshops, talk shows and so on should be more mgfanito
this group.
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