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Abstract 
This study aims to determine of entrepreneurial skills of culinary SMEs in Indonesia, from an entrepreneurial 
perspective. The research sample of 136 entrepreneurs was determined from the Slovin formula. The collecting 
data was a simple random sampling technique. Entrepreneurship education skills prove to be a powerful tool for 
analyzing entrepreneurial skills in culinary SMEs. The results showed that there is an empirical gap between the 
development of culinary SMEs through education and skills training that has been carried out by various parties 
with the entrepreneurial skills needed by entrepreneurs in facing situations of uncertainty. The most gap is not 
fulfilled managerial skills and leadership skills. The most gap is unfulfilled managerial and leadership skills. 
Managerial skill need is an organizational structure, if needed organizational structure was quickly changed.  
Leadership skills need is to make quick decisions under pressure and have a business vision. Our study offers a 
series of recommendations for policymakers and researchers. 
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Publication date: December 31st 2020 
 
1. Introduction 
Government policies show that it takes sides with SMEs. The government makes efforts and steps for the 
empowerment of SMEs (Fajar, 2012). Government policy in favor of SMEs is a very appropriate step in improving 
the national economy. SMEs are a pillar of the country's economy, only possible because government policies 
support the creation of conditions for SMEs. Central Bureau of Statistics Indonesia (BPS, 2018), shows Indonesia's 
economic growth according to business fields (2017): processing sector = 0.91%, with GDP growth of 4.27. This 
indicates that culinary SMEs have become new venture entrepreneurship. In detail, the GDP growth and household 
consumption are presented: 

Table 1. Economic Growth in the Processing Sector (%) 

 
Resource: BPS, 2018 

The Ministry of Cooperatives and SMEs carries out various activities for sustainability SMEs. Another thing, 
The Trading house is an activity that helps promote SMEs products. Various ways have been made to market 
SMEs products including holding SMEs products events, introducing SMEs products through cooperative 
ambassadors, and advertising on print or social media. Various parties have also attempted to preserve and SMEs 
by providing capital assistance, technology grants, technical skills training such as packaging, labeling, product 
development (Widji Astuti, 2007,2009; Dvouletý and Ivanna, 2019). 

However, based on observations, it still does not affect, income increases unstably (Widji Astuti, et al., 2017, 
2019), and it is not uncommon to even switch sectors between SMEs, for example from product fashion to culinary, 
because culinary is seen as more promising and does not require operational skills special. Persistence in the 
selected SME products is very weak, even though changing the sector of the product can confuse the target market 
(Widji Astuti, et al., 2019). At the time of the Covid-19 pandemic, in conditions of business uncertainty, many 
SMEs switched products, especially from fashion to culinary with information technology-based ordering systems. 
The conditions culinary businesses also changed course from cafe, restaurant, weddings catering 
businesses/birthdays/celebrations others changed to serve home-delivery. In the coming years with changes in 
consumer behavior in purchasing, awareness of the importance of safety, health and the environment makes 
culinary businesses in competitive and uncertain condition. 

Based on these problems, it is suspected that various top-down SME empowerment, development, and 
training activities are the root of the problem. Thus the aim of this study: to evaluate entrepreneurship education 
skills from the perspective of culinary SMEs entrepreneurs.  

 
2. Literature Review 
2.1. Entrepreneur skills 
The concept of entrepreneurship is multidisciplinary (Gartner, 1985). In 1965, Schumpeter saw entrepreneurs as 
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individuals who take advantage of market opportunities. Peter Drucker (1970) believes that entrepreneurship is 
someone who risk-taking.In 1990, Hisrich argues that an entrepreneur is characterized as someone who is creative 
thinking and innovative, can organize social and economic mechanisms to turn resources and manage situations, 
accept risks and failures. Different argue, Bolton and Thompson (2000), an entrepreneur is someone who innovates 
and creates to build something from values that are recognized around perceived opportunities. Entrepreneurs need 
a variety of entrepreneurial skills to develop and manage a business to succeed (Phelan and Sharpley, 2012). The 
success of managing a business is a reflection of entrepreneurial performance which is the result of a combination 
of individual motivation, business knowledge, and management skills. Skills are a demonstration of knowledge 
through action (Wickham, 2006). This view, which has been widely cited, was developed by Morales et al. (2013) 
who consider skills as a key competency. 

Entrepreneurial skills are one of the skills that enable entrepreneurs to work effectively in uncertain conditions 
(Folahan and Omoriyi, 2006). However, entrepreneurial skills are also recognized as an important indicator in 
responding to change and uncertainty (Deuchar, 2007; Gibb, 2002). 

 
2.2. Establishing an Entrepreneurial Educations Skills/EES 
Today, researchers consider entrepreneurial skills to have an important role in entrepreneurship and business 
success (Gibb, 1993; Kuratko and Hodgetts, 2001; Hisrich, 2005; Oosterbeeket et al., 2010; Timmons, 1994; 
Zimmerer, 2008). Likewise, Pardakhetchi and Shafizadeh, 2006 and Imani (2009) view skills as equally important 
for everyone who wants to be self-employed. However, entrepreneurship research lacks a consensus on what key 
skills entrepreneurs possess or need (Morales and Marquina, 2013; Chell, 2013; Pittaway and Cope, 2007). 

The debate about the assumption entrepreneurs are formed (Shefsky, 1996) and the assumption entrepreneurs 
are born, which come from individuals who already have skills, entrepreneurial families, have entrepreneurial 
characteristics are not needed. Therefore, the concept of entrepreneurial skills can be learned and trained 
(Lichtenstein and Lyons, 2001; Kuratko,2005) even if a person doesn't have entrepreneurial skills to start a 
business (Lazear, 2004; 2005). Matlay and Partners (2002) dan Jamieson (1984) categorize entrepreneurship 
education in three different ways:1. Awareness Creation (Education about companies), 2. Education for companies 
(Preparation of prospective entrepreneurs for innovation); and 3. Education in the company (Growth and 
development training for established entrepreneurs). 

Studies developing skills frameworks for entrepreneurs have produced a different focus of observation. Smith, 
Schallenkamp, and Eichholz, (2007), direct the development of four skill categories: technical, managerial, 
entrepreneurial personality skills, and entrepreneurial maturity skills. Mohammad Salman Shabbir (2016), in 
Pakistan, developed 5 categories of skills: technical, managerial, leadership, entrepreneurial personal skills, and 
personal maturity skills. These various views are presented in the following table: 

Table 2. Entrepreneurial Education Skills 

 
This study using the EES measurement as developed by Mohammad Salman Shabbir et al. (2016). 
 
3. Methods 
The research design is quantitative research. This research using descriptive model research is model research that 
tells the current problem-solving is based on readymade data to present, analyze, and interpret data. The object of 
research is the city of Malang because Malang City of megacities with 3 destinations: the city of education, industry, 
and tourism (Slogan: 'Tri Bina Cita'). Culinary is developed to support the realization of the dreams of the 'Tri 
Bina Cita'. The sample was 136 culinary entrepreneurs of SMEs who used the Slovin formula, techniques sampling 
is simple random sampling. The questionnaires consisted of  28  items split between five instruments that measured 
entrepreneurial education skills. Scale and measurement design used a Likert scale (strongly agree and strongly 
disagree). 
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4. Results 
4.1. Form of Entrepreneurial Education Programs for SMEs 
Entrepreneurial education is presented in the form of training. All training programs were categorized twice: 
classical (e.g. technical guidance, FGD) and demonstration (e.g. workshop, presentation). When the data are 
explored variations between locations (e.g. Malang City, versus Malang District, versus Batu City), are no 
significant differences. Based on, education of the respondent proved that undergraduate education tends to be 
more dominated by a curiosity about entrepreneurship. Table 3. summarizes the results for the entire sample. 

Table 3. Entrepreneurs Education 

 
Based on table 3. The majority of EES among undergraduates is about entrepreneurship training (awareness 

creation). Furthermore, training to prepare a business and innovate (training for companies). The training that is 
rarely held is Growth and development training for established entrepreneurs (training in companies). 

This indicates that employment is experiencing problems in the educated workforce class, especially in the 
undergraduate group. In the non-scholar group, realizing that they have no choice but to be entrepreneurial, they 
become job creators. Dominate training programs on how to grow and develop as an entrepreneur as well as how 
to be creative. Different At the postgraduate level, entrepreneurship is dominant, because of pension or termination 
of employment. Thus, the majority of training programs are on how to be entrepreneurial and innovative. 
Meanwhile, the training program that has never been appreciated is the program to grow and develop a business. 
This is related to the level of education he has achieved. At the postgraduate level, critical thinking, analytical 
thinking, and creative thinking have been formed, so they can quickly respond to changes. Conclusion of data table 
3. Culinary SME entrepreneurs need a lot of training programs on how to prepare entrepreneurs and innovations 
(Training For Companies). Meaning, the forms of 'for companies' training programs in developing entrepreneurial 
education skills have so far remained at the periphery and the more traditional 'about entrepreneurial' form 
continues to dominate. As in table 4. It shows that the majority of training programs focus on technical topics 
(33.82%) and capital assistance (20.59%) while training programs for business innovation such as Business 
planning (8.82%), Managerial and Organization (8, 09% and Leadership (7.35%) were marginalized because less 
than 10% of this topic was organized as a training program. 

Table 4. Training Programs 

 
 
Validity and Reliability Test 

Table 5. Validity Test 
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All items are valid, the corrected item-total correlation coefficient > r table at a probability of 0.05 (0.3739) 
Table 6. Reliability Test 

 
Table 6, all values obtained > cut-off (0.6) is reliable. 
 
4.2. Entrepreneurial Education Skills 
The results showed that all respondents agreed on the statement items informing each entrepreneurial skill. Also 
supports the opinion of Sabhir (2019), that Entrepreneurial Education Skills are technical, managerial, leadership, 
personal maturity skills, and personal entrepreneurial skills. 

Table 7. Entrepreneurial Education Skills 

 
Based on the average results of each skill, the most appreciated is the maturity of personal skills (4,3118) and 

entrepreneur personal skills (4,2147). This means that culinary SME entrepreneurs understand and have the 
character of an entrepreneur that may have been owned before becoming an entrepreneur or because time travel 
has become an entrepreneur, has shaped his entrepreneurial character. EES that has been marginalized from the 
training program are managerial (3,9019) and leadership skills (4,1662). Especially the training program that can 
quickly adjust organizational structures if needed, manage decisions effectively when under pressure, and be able 
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to change the mindset to run a business with a vision. While technical skills rank third out of 5 skills, this means 
that the EES program on technical skills (4,1891) is still needed as novelties continue to grow and developing in 
the culinary business, but facing situations and competition that are rapidly changing, it is very important to 
develop managerial skills and leadership skills to ensure the continuity of the culinary business in any situation. 

Technological skills. From the most skilled SME entrepreneurs, understand the services required, produce 
different products, have a guarantee of supply of raw materials, able to align production and supply needs, build a 
network, be able to adapt technology, and be able to meet the needs of Technological equipment is at its weakest. 
This is related to the capital that SMEs have to be able to own technological equipment. However, in limited capital 
owned by culinary entrepreneurs, SMEs strive for equipment technology with their modifications. These results 
support the research conclusion by Widji (2007, 2009), Nurulhasanah (2016), Dvouletý et al. (2020). 

Managerial skills. The most needed skills to those already possessed are the organizational structure was 
quickly changed, make quick decisions under pressure, manage finances based on priorities and business needs, 
change methods when proven wrong, guarantee the implementation of decisions taken and the final decision is 
taken by developing an alternative.  These findings illustrate the peculiarities of SMEs in Indonesia which do not 
have a standard organizational structure because they are all done alone or involve families and are weak in 
responding to changes due to the weakness in making effective decisions in changing situations. This makes 
culinary SMEs marginalized in the competition. John Vargo (2011), that planning and making decisions carefully 
and structured in an effective but responsive and courageous manner will control the business. 

Leadership skills based on consecutive abilities: organizations with an effective delegation of authority, 
ensure that the business is directed, encourage members of the organization to move forward and develop together, 
take the initiative in each situation, and have a business vision. The business vision is the weakest skill. This gives 
an indication that so far UKM players have not been given guidance in building SMEs with long-term vision. 
Therefore, it is found that many business fields move around only following trends businesses, even though the 
business vision plays an important role in building a sustainable business. The findings of research support 
Konstantinos (2014), and John Vargo et al. (2011), that leaders who can inspire people with hope and direction in 
the situation at hand will make them able to survive. 

Maturity personal skills of culinary UKM players, namely Freeing organizational members to develop ways 
of carrying out tasks, Introducing, improving and innovating in culinary, be able to take responsibility, be able to 
reflect desires into action and be able to solve problems. The weak ability to solve problems is the leverage for the 
weak persistence in mastering the field that is being worked on. So, training based on problem-solving very 
important as in research Kylikki (2015).  

Personal Entrepreneurial skills: holistic action is needed to achieve company goals, provide creative solutions, 
able to exploit talents into professional potential, Manage emotional and very weak is brave to act in achieving 
company goals. Kylikki (2015), prove competency whereby the company can reduce resistance to changes that 
can hinder SMEs business renewal. 
 
5. Discussion 
Most of the entrepreneurship training surveyed in this study used a more traditional approach that focuses on 
knowledge accumulation. Only about one-third of training specifically tries to develop entrepreneurial skills. 
Overall data on the form of entrepreneurial education skills tends to show that the traditional form of 
entrepreneurialism continues to play a dominant role, not limited to location or educational level. In fact, to be 
entrepreneurial plays an important role in business continuity. Currently, EES development needs that have been 
fulfilled are entrepreneurial personal maturity and entrepreneurial personality. While the needs have not been met, 
namely managerial skills and leadership skills. Thus, future training programs for SMEs are directed at the form 
of managerial skills and leadership skills programs, especially in shaping organizational structures, being trained 
in decision making using various analytical methods, and developing a business vision so as not to stagnate. This 
opinion supports Kyllikki (2015), that up-grading educational and training systems by attitudes towards work 
training programs, and especially comprehensive job skills training required by SMEs to master various tasks and 
providing stronger support to entrepreneurs to improve the entrepreneurial conditions of SMEs and the business 
possibilities that exist in a changing situation. 
 
6. Conclusion 
In conclusion, entrepreneurship is mostly about risk, innovation, creative thinking. An entrepreneur is a person 
who creates and innovates something that is perceived as valuable, has market opportunities, and accepts risk and 
failure. Besides, the concept of entrepreneurial education skills varies from country to country as needed for 
business continuity during conditions of competition and uncertainty. Based on the framework of the EES 
dimensions developed by Sabbir (2016), the need for culinary SMEs skills education from the entrepreneur's 
perspective is managerial skills and leadership skills. Therefore, with these findings, we can conclude that to adapt 
to competition and uncertain situations, SME actors need technical skills to stimulate creativity and innovation as 
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well as the effectiveness and efficiency of production operations. However, what is especially needed at this time 
is the mastery and ability to manage a business and lead a business by carrying out self-development through 
managerial and leadership skills education. 

One of the limitations of this study is the lack of objective measures of entrepreneurial success caused by the 
entrepreneurial orientation and motivation of culinary SMEs entrepreneurs who have been given managerial and 
leadership skills education. Therefore, future research should examine entrepreneurial achievement to assess the 
validity of entrepreneurial predictions for SMEs mediated by entrepreneurial education skills. This measure can 
be in the form of an assessment of business performance, both financial and non-financial, such as revenue growth, 
customer growth, and market share. Finally, longitudinal studies will be useful in establishing the causal nature of 
these relationships. 

The research results have theoretical and practical implications. Theoretically, it supports Shabbir's (2016) 
research in using the dimensions of entrepreneurial education skills and the conception of Shefsky, L. E. (1996) 
that entrepreneurs are not born but formed. On a practical level, the results show that the entrepreneurial personality 
or character exists in every human being and can be a useful tool to promote success as an entrepreneur. 
Importantly, this applies not only to business founders but also employees (company entrepreneurship) and people 
who work in fields not related to culinary business such as social (social entrepreneurship) and creative circles 
(discovery entrepreneurship). Organizations can benefit from the selection of self-employed individuals based on 
their personality profiles. Research shows that organizations that recruit and develop entrepreneurship can gain a 
competitive advantage in their respective markets (Lumpkin, 2007) and be a valuable tool for identifying such 
individuals, both for employee selection and retention, but also for other areas including minimizing the risk of 
start-up failure. 
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