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Abstract

The study investigates library advocacy on the social media- what works. Survey research method was adopted
for the study; Librarians of University of Ibadan and Obafemi Awolowo University were selected for this study.
Data collected were analyzed using simple percentages. The results reveal that Linkedin (100.0%), Youtube
(100.0%) and Googlet+ (93.7%) were the major types of social media used by librarians for advocacy. The
findings also revealed that the advantages of using social media for advocacy of library and information
resources and services by the Librarians were that social media is a platform to share professional networking
(100.0%), is used for marketing and broadcasting library resources (100.0%) and social media are user-
centered (100.0%).The findings further reveal that lack of social media skills (100.0%), network fluctuation
(100.0%) and epileptic power supply (100.0%) were the major challenges the librarians encounter in the use of
social media for advocacy of library and information resources. The study recommended that library
management should develop a programme for library advocacy campaign and outreach for awareness which
serves as a medium of marketing the library to prospective users.
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1. Introduction

The concept of social medial has cut across evamyaim endeavours. Private and Public organizatisnsll
and Medium Enterprises (SMES), industries (Bankka@ Gas producers’ etcetera) use social mediee as
a means of communication to achieve aims and feeldpment. Moreso, in this 2tentury social media plays
an important role in transferring information favetpublic interest. It is a means that employs teadid web
based technology to create highly interactive ptats through which individuals and community shae,
create, discuss and modify user generated conk&atz(nannn, Silverstre, McCarthy and Leyland, 2012)
Driving factors for its adoption include the proggeely ubiquitous access, convenience, functibnaiind
flexibility of social technologies (Brown, 2010; I8oeder, Minocha and Schneider, 2010).

Use of social media resources by the Universityarijp seems to be supported by policy of the library
This is because the use of social media in theakjbcame to being as a result of technology artamoting
the library to the world, to promote and supportigbdevelopment in achieving the objective of eatian.
Library is guided by policy in carrying out libraservices to users so as to achieve the goalsedftttary in
terms of research, teaching and learning. For map®mf this Policy according to Georgia State Unsitye
Library, the use of social media resources helpgrsure high quality customer service. Social med&
defined as any Web-based application, site, soéwar account created and maintained by the Librdrigch
facilitates an environment for library staff andrhiry users to share information about library tesla
subjects/issues. Social media include but areinoteld to Flickr, Facebook, Twitter, and WordPré&gorgia
State University, 2012).
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Library advocacy is a means of promoting the lipraind selling the library products to potentialrgse
in the urban and rural areas. It is also to prowideent, relevant, interesting information to mensand the
general public. Library advocacy is also necessaryne of the obligations of the librarians in timversity
where research, teaching and learning occur knduliggvell that not all students in the universggmpus visit
the library due to the act of truancy and lackm&iest in using the library. The necessity ofdifgradvocacy is
channel towards ensuring that the vision and thesiam of the library are achieved. Universities established
to achieve her goals and objective which is acci@het through the services library offers to thedents by
providing prints and electronic information resasdor use. Also, for advocacy to be effective ¢hismeed for
the use of social media platform such as Facebbaiter, Blog, YouTube, LinkedIn, Flicker, Podcaststant

Messaging, MySpace, Wikis, etcetera.

1.2 Statement of the problem

Social media which came to being as a result ofeldgwment through the advent of Information and
Communication Technology is a global phenomenotdhgacross all facets of human endeavour. Sovdalia
itself is a technology devices used majorly for camication and transferring information from oneitgnto
another geared towards achieving a goal. Librarianshe universities used social media as a medns o
communication by creating a webpage of the librang using other platforms of the social media tats
awareness of library services and arrival of vitdébrmation resources in the library. Prior to thésearch, the
researchers have discovered that despite the divarictions and usefulness of the social media, yman
university libraries underutilised social medialides as a result of this users do not patronisditthary despite
the update and relevant collections of informatiesources the libraries are holding. For this reatiwere is a

strong need for library advocacy by making effitiase of the social media.

1.3 Resear ch Questions

The study seeks to find answers to the followirggegch questions:

1. What types of social media do librarians in\ué@nsity of Ibadan and Obafemi Awolowo Universityeusr
advocacy for their library and information resowemd services?

2.  What are the advantages of using social memtiaadlvocacy of library and information resources an
services by librarians in University of Ibadan @dafemi Awolowo University?

3. What are the challenges the librarians in Unsitae of Ibadan and Obafemi Awolowo University enoter

in the use of social media for advocating theirdily and information resources?

2. Literaturereview
2.1 Concept of library advocacy

Advocacy can simply be referred to advertisemertmption or the act of marketing a product as altes its
importance or value with a planned and organisemraclt is the process of creating awareness assipg
information through communication to stimulate aifige response toward a working phenomenon. Tira te
Advocacy comes from the Latin word ‘ad voce’ megnitowards a voice.” Advocacy is a relatively new
concept in the field of library science in this R1¢entury. Hence, the key interpretation of advgcec

empowering a person to have a voice. McNamara (R00%er study on concept of advocacy for peopli w
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Learning Disabilities in Ireland reported that adaoy tends to be widely misunderstood by many grié@als
among the multidisciplinary team in the disabibigctor in Ireland. This tends to be due to a lddkformation
and awareness regarding the process of advocaocgh $n.d), define advocacy as the pursuit of inflieg
outcome-including policy and resource allocatiorisiens within political, economic, and social ®rstand
institutions- that directly affect people’s lives.

According to McNamara (2009), advocacy is made diptvao components: self-advocacy and
representative advocacy. Self-advocacy occurs vengroup or an individual are capable of speakingaup
themselves whereas representative advocacy invawvesdvocate speaking up on behalf of a group or
individual. Blanck (2005) reiterated that advoc#&actively supporting a cause or issue; speakmadavour
of; recommending; supporting or defending; arguomg behalf of oneself or on behalf of another. Gewpdl
(2000) defined advocacy is a means of supportingpaaking up for someone, their needs and rightsar
involve pleading their case on behalf of the persorsupporting them to speak up for themselvesnGra
Goward, Richardson and Ramcharan (2005) were ofofkimion that advocacy is about making sure that
everyone has an equal voice. Advocacy is also atpraking up and getting someone to listen to you.

Advocacy is conceptualised in many different waysheorists such as Michael Edwards, Alan Fowler
and Kumi Naidoo among others, and practiced in mdiffigrent ways by activists and their organizasion
around the world, as well as by advocates in thparate and government sectors. Depending on tue,is

context and catalyst, advocacy can be either alémm or a bottom-up process (Gladkikh, 2010).

2.2 Concept of social media, why advocate on the social media

The primary aim of using social media for advocégythe librarians was to support teaching, learrang
research. According to Kaplan and Haenlein (2046g¢jal media applications are powerful technoldgioals
for communication loosely summed up as technologsesl for interacting, creating and sharing infdramaall
built on the ideological and technological foundati of Web 2.0. Persson and Svenningsson (203&)rtesl
that Keeping up to date of information resourcesdsgarchers poses a constant challenge. Soci#lmedies
as a link for communication in the research woddy( conferences, personal contact, e-mail etcgoAling to
Persson and Svenningsson (2016) social media &meld.inkedIn, Twitter, blogs etc. While, scholadgcial
media platforms including ResearchGate and Acadenhia to network, voice opinions and share journal
articles. With the addition of these new commurn@athannels comes the importance of building ad@nd
establishing a social media presence to stay weisiblorder to attract potential collaborators &mters (Bik
and Goldstein, 2013; Tregoning, 2016).

International studies show that some researchersaetive users of social media tools and that the
numbers are increasing, but the majority still rex@dnesitant (Lupton, 2014; Mas-Bleda, Thelwall,ukba and
Aguillo, 2014). A researcher should consider soniadia as a communication tool since it is beconmimge
common that universities and funding agencies, @alte in the US and the UK, are convinced thatreath
activities are important both for promoting and lekping research to the public (Scott, 2013; Wi#an and
Weitkamp, 2013). According to Schaffer (2013), abenedia covers a wide range of resources and gigos
which to use is not self-evident. He suggested ithist better to use fewer social media tools tham many

because there are no rules about which ones to use.
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2.3 Types of social media platformsused by librariansfor library advocacy

Social media is a product of web-based or inteteehnologies and they depend on these online ariglano
technologies to operate. The different types ofidomedia are Facebook, blogs, microblogging, Ydwudu
twitter, Wikis, Mash Up, Digg, Delicious Second &jfFlickr, Picasa, amongst others (Akporhonor afideQ
2015). Quadri and Idowu (2016) carried out a stedy Social Media Use by Librarians for Information
Dissemination in Three Federal University LibrariesSouthwest Nigeria. The sample consisted ofgall
librarians in the selected universities and thesestablished that there was a high level of ames® of social
media tools like Facebook, Google+, Twitter, LinkedAcademia.edu, and the other social tools foumthe
study, but Facebook, Google+, and Twitter wererttwstly used for disseminating information. Aras12))
reported that the primary social media instrumestd in university libraries are Facebook, TwitR§S, Blog,
YouTube, and Flickr. Facebook's main mission igit@ people the power to share and make the wodtem
open and connected. People surf on Facebook tocstayected with friends and family, to discover tidha

going on in the world, and to share and expresg wiadters to them.

2.4 Advantages of social mediafor library advocacy

In libraries, the use of social media is one forfredationship marketing that has the potentiapbty great
dividends in the form of user loyalty; it creates @mosphere in which library users are connectitd the
librarians. Libraries are not just about tangibturses; they are also about verbal sources, medahizig
workers. Therefore, cultivating user loyalty istj@s important as building literary collections §ar 2015).
According to Fernandez (2009), social media oftetsvo-way communication that will go a long way &rel
creating dynamic libraries that are constantly ewg in congruence with their users' changing neaadd
expectations. Social media has the potential fdorination seekers and providers to achieve a wim-wi
relationship.

Academic libraries need to become digital. Acadefiticaries need to take advantage of the tools
digital and social media which can provide thediyrto open up new channels for both business ssand
problems they are trying to solve. Social media aff@r the academic library a user connection. \Whih use of
social media Libraries are going to build a cultatgere communicating, engaging and embracing boiitipe
and negative feedback, makes the library bettearorgtion (Safko, 2010). The use of social mediadademic
libraries is widespread in terms of marketing amdabcasting. Libraries commonly use Facebook fagepa
Twitter accounts, YouTube channels or blogs torithiste news about events, services, or resourdbsaries
have also actively used these mechanisms to raddb potential new users (Stoeckel and Sinkin2045).

Social media applications’ incorporation in acaderdibraries has been advocated because of the
following characteristics that they command acaagdd Maness (2006) cited in Mabweazara (2014).

i. They are user-centred since users participatecicridation of the content and services. Stephdj2
maintains that users are involved in planning lipiservices, evaluating those services and sugaesti
improvements in an open conversation.

ii. They provide a multi-media experience. Both thdemtions and services of social media tools contain
video and audio components. For instance, by uémgrube users are able to view and listen to video
presentations.
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iii. They are socially rich. The library’s Web-preseimdudes users’ presence. There are both
synchronous (e.g. Instant Messaging allowing orsgf@ communication through Google talk) and
asynchronous (e.g. Wikis allowing collaborativegarction of content) ways for users to communicate
with one another and with librarians. Via onlingrsaunities users can opt in to share their librassy, u
current check-outs, favourites, interests (Steph20@7).

iv. They are communally innovative. They rest on thenftation of libraries as a community service, but
understand that as communities change, librariest mat only change with them, and they must allow
users to change the library. They seek to contipghlange services, to find new ways to allow
communities to seek, find, and utilise informati&tephens (2007) revealed that experience andsa sen
of discovery afford the library staff a chancedarh, make mistakes and celebrate successes and new
initiatives.

2.5 Challenges encountered in the use social medial for library advocacy

University libraries, today, have discovered thla¢ tbest and easiest way to promote library infoionat
resources and services are through advocacy. Soeidih have given the professional librarians e aptions

in promoting their resources and services. Libganew advertise the resources and services onfmbook
pages, twitter, blog, YouTube, LinkedIn, Flickendeast, etc. Social media provide more opportusiiice the
librarians to reach the library users and give tleerhance to interact. Social media allow patranpromote
program and events of the library by rating, rewiewand sharing with their friends and neighbours
(Akporhonor and Olise, 2015).

Bakporhonor and Olise (2015), conducted a studyctmllenges Librarians encounter in the use of
social medial for promoting library and informaticgsources and services in university librarieSanth-South,
Nigeria and found out that epileptic power supfdgk of awareness, privacy concern, low level chtelogy
penetration, network problems, lack of technicabwiedge and expertise, high cost of ICTs, corruptmd
negligence, little government intervention, resis@to change were the challenges Librarians eteoimthe
use of social medial for promoting library and imf@tion resources and services in university liesar
Supporting this, Adomi (2007) state that power getais a problem militating against informatiorgimiet
provision and use in African countries. Similarlg<ai-Ugbah (2013) claims that this power outageseases
the general overhead and running cost thus havinggative impact on the use of social media forketamg
library and information services in Nigerian unisiéy libraries. The question here is how then ursitg
libraries can be able to effectively use social imddr promotion in a cost-effective manner. Bakpmror and
Olise (2015), reported that most librarians in deseloping nations are not aware of social medigicEs even
the few that are aware are still struggling to find the productive users of these sites for lipsmrvices. Users
are also not aware of the protocols involved inaammmunication. Many students are possibly umayaven

some of the academic staff may be unaware that fhex subject specialist in their discipline.

3. Methodology

The descriptive survey design was used for thislystand samples of 63 librarians were selected o tw
university libraries in South-West Nigeria. The pasive sampling technique was used to select Usityeof

Ibadan and Obafemi Awolowo University which have thighest number of librarians in South-West Nigeri
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On the other hand, the total enumeration sampling adopted for the 63 librarians who constituteeghtre
librarians in the two university libraries in Sotiest Nigeria. The instrument is titled “Libraryvaxtacy on the
social media- what works” Scale (LASM) containedesfions developed into four sections. Section A;
Background information. Section B; Types of socr@dia platforms Librarians use for advocacy, Secf
Advantages of using social media for advocacy aecti@ D; Challenges librarians encounter in the of
social media for advocacy. The reliability coeffiot for the instruments was tested to be 0.88 uSiagbach-
Alpha method. The questionnaire was pre testedboarians of the University of llorin that was rnintluded in

the study. The data collected for this study werayzed and presented in tabular form.

4. Results Analysis and Discussion

Tablel: Distribution of Respondents by name of university

Name of university Frequency Per centage (%)
University of Ibadan, Ibadan 36 57.1
ObafemiAwolowo University, Ife 27 42.9

Total 63 100.0

The distribution of the respondents by name of ersity shows that majority 36(57.1%) were Librasidn
University of Ibadan, while 27(42.9%) were Librarsain ObafemiAwolowoUniversity. From the above &bt

could be deduced that majority of the respondeet®Wibrarians in University of Ibadan.

Table2: Gender of respondents

Gender Frequency Per centage (%)
Male 30 47.6

Female 33 52.4

Total 63 100.0

Table 2 shows that 33(52.4%) of the respondent® iemale while their male counterparts were 300@%7.6

The indication of this is that the selected uniiters have more female Librarians than the malenterpart.

Table 3: Qualification of respondents

Qualification of respondents Frequency Per centage (%)
OND/NCE - -

HND 4 6.3

BLIS 14 22.2

MLIS 37 58.7

Ph.D 8 12.7

Total 63 100.0

Table 3 shows that majority of the respondents 87(%) have MLIS certificate, followed by 14(22.2%)
respondents that have BLIS certificate, 8(12.7%)eweh.D holder, while only 4(6.4%) of the resporidemere
HND holder. None of the Librarians were OND/NCE dexl From the above table, it could be deduced that
majority of the respondents have MLIS certificatbich means most of the Librarians in the two seléct

universities were professional Librarians.
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Table 4: Age Distribution of respondents

Agegroup Frequency Per centage (%)
20-24 years 4 6.3

25-29 years 7 11.1

30-34 years 34 54.0

35-39 years 10 15.9

40 years and above 8 12.7

Total 63 100.0

The distribution of the respondents by age showas thajority 34(54.0%) were within 30-34 years okag
followed by 10(15.9%) respondents, who were witB#i39 years, 8(12.7%) of the respondents were nibi
years and above, followed by 7(11.1%) responddras were within 25-29 years, only 4(6.3%) respoisien
were within the age of 20-24 years. From the aliate, it could be deduced that majority of thepmeslents

were within 30-34 years who are matured adult.

Table5: Typesof social media used by librariansfor advocacy

S/N | Social media SA A D SD Mean | SD | Ranking
used
a. Twitter 32(50.8%) 15(23.8%)) 8(12.7%) 8(12.7%) 372.| .867 | §
b. Facebook 19(30.2%) 29(46.0%) 7(11.1%) 8(12.7%).942| 965 | &
C. LinkedIn 19(30.2%) 44(69.8%) - - 3.30.463 | F
d. YouTube 4(6.3%) | 59(93.7%) - - 3.06 462 T
e. Blog 7(11.1%) | 40(63.5%) 16(25.4%) - 248692 | &
f. MySpace - 15(23.8%) 40(63.5%) 8(12.7%) 12.1 .599 | &
g. Flicker - 27(42.9%) 36(57.1%) - 243 .499 | T
H Wikis - 23(36.5%) 40(63.5%) - 237 8| &
. Podcast - 19(30.2%) 44(69.8%) - 2.30.463 | &
j. Academia.edu - 56(88.9%) 7(11.1%) - |289 | 317] §
K Google+, - 59(93.7%) 4(6.3%) 2.94 246 | 2°
. RSS Feeds - 32(50.8%) 19(30.2p0) 12(19 BB2 | .779| B

Table 5 reveals that majority 63(100.0%) agreed thinkedin and Youtube with (Mean=3.30 and 3.06)
respectively, followed by Google+ with mean of 2.84ademia.edu with mean of 2.89, Facebook withrrafa
2.94, Twitter and Blog with (Mean=2.37 and 2.48pectively, were the major types of social mediedulsy
librarians for advocacy. This finding commensuratth the submission of Quadri and Idowu (2016) tindy
carried out on social media use by Librarians dorimation dissemination in three Federal Univgrkibraries

in Southwest Nigeria. The sample consisted of 2llliBrarians in the selected universities and thelys
established that there was a high level of awasoésocial media tools like Facebook, Google+, tiew;
LinkedIn, Academia.edu, and the other social tdoisnd in the study. In this study LinkedIn, Youtube
Google+, Academia.edu, Facebook, Twitter and Blegevthe mostly used for library advocacy becausasy

to use and the Librarians agreed these works rharethe others in sharing information.
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Table 6: Advantages of using social media for advocacy of library and information
resour ces and services

S | Advantages SA A D SD | Mean | SD Ranki

N n

a. | It encourages a wide range pPR3(36.5% 32(50.8% 8(12.7% - 3.2 .66¢ 4‘%
communication

b. | It helps in sharing information 23(36.5% 32(50.8% 8(12.7% 3.2¢ .66E [ 4"

c. |[It is a platform to sharg 19(30.2% 44(69.8% - - 3.3 467 | 1¢
professional networking

d. | It is used for marketing and21(33.3% 42(66.7% - - | 3.3C 462 ¥
broadcasting library resources

e. | Social media are user-centered | 12(19.0% 51(81.0% - - | 3.1¢ .39¢ ¥

f. | Social media is used to credgté(6.3% 31(49.2% 28(44.4% - | 2.62 .607 6"
professional profiles with scholarly
social medial platform

g. | Itis used for outreach activities - 26(41.3% 37(58.7% - | 241 .49¢ 7th

h. | Social media are socially rich 8(12.7% 18(28.6% 37(58.7% - | 254 g1 |7

i Increases library users/usage 11(17.5% 45(71.4% 7(11.1% - | 3.0¢€ 538 |3

i Social media are communally12(19.0% 29(46.0% 22(34.9% - | 2.8 72 [ 5"
innovative

k. | Saves cost 7(11.1% 52(82.5% 4(6.3% - | 3.08 A1 2"

Table 6 reveals that majority 63(100.0%) agreetighaial media is a platform to share professimedivorking,

is used for marketing and broadcasting library ueses, social media are user-centered with (Me&0:3.30

and 3.19) respectively, followed by saves cost wittan of 3.05, increases library users/usage wahnnof

3.06, it encourages a wide range of communicatiwhteelps in sharing information with (Mean=3.24 &na4)

respectively, were the major advantages of usitgasmedia for advocacy of library and informatim@sources

and services by the Librarians. This finding comattes with the study of Stoeckel and Sinkinsorl&0they

reported that libraries commonly use Facebook fagep, Twitter accounts, YouTube channels or blogs t

distribute news about events, services, or ressuiideey further reported that Libraries have alstivaly used

these mechanisms to reach out to potential newsubtaness (2006) cited in Mabweazara (2014) empbdsi

that social media are user-centred since userigipate in the creation of the content and services

Table 7: Challenges the librarians encounter in the use of social media for advocacy of

library and information resour ces

S/N | Challenges SA A D SD Mea | SD | Ranking
n

A Low level of - 15(23.8%) | 26(41.3% 22(34.9% | 1.89 | .764| B
technology ) )

B | Privacy concerns - 33(52.4%) 30(47.6% - 252 | 503 4

)

C Lack of funds - 59(93.7%)| 4(6.3%) - 2.94 246 | 2°

D Lack of awareness - 58(92.1%)  5(7.9% - 942.| .246| ¥

E Lack of social medig 19(30.2%) | 44(69.8%) - - 3.30 463 1
skills

F Network fluctuation | 27(42.9%)| 36(57.1% - 343 | .499] 1

G Epileptic power 25(39.7%) | 38(60.3%) - - 3.43 499° 1
supply

Table 7 reveals that lack of social media skillgtwork fluctuation and epileptic power supply with
(Mean=3.30, 3.43 and 3.43) respectively, followgdldck of funds with mean of 2.94 and lack of avmess
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with mean of 2.94 were the major challenges theatibns encounter in the use of social media fopedcy of
library and information resources. This findingridine with the submission of Bakporhonor and ©1{2015),
they conducted a study on challenges Librariansw@mter in the use of social medial for promotirgydry and
information resources and services in universibyaliies in South-South, Nigeria and found out #iteptic
power supply, lack of awareness, privacy concew, level of technology penetration, network probdetack
of technical knowledge and expertise, high costl@Ts, corruption and negligence, little government
intervention, resistance to change were the chgdigrlibrarians encounter in the use of social mefdia
promoting library and information resources and/ises in university libraries. Supporting this, Adio(2007)
state that power outages is a problem militatingireg} information/internet provision and use in igdin

countries.

5. Summary of major findings

Librarians in University of Ibadan (57.1%) condtitd the largest respondents in this study. Thene weore
female (52.4%) respondents in the study and mgj@@R.8%) of the respondents were married. There mare
professional Librarians 37(58.7%) with MLIS cextdite and majority 34(54.0%) were within 30-34 yeais
age. The study revealed that LinkedIn, Youtube, gkgAcademia.edu, Facebook, Twitter and Blog wihee
major types of social media used by librariansafdvocacy because is easy to use and the Libragmesd that
these works better more than the others like Myspé&dicker, Wikis, Podcast and RSS Feeds in sharing
information. The study also revealed that the magbrantages of using social media for advocacibodity and
information resources and services by the Librariamre that social media is a platform to shardegsional
networking, is used for marketing and broadcaslibigary resources, social media are user-centétesfves
cost, increases library users/usage and it encesragwide range of communication and helps in sbari
information. The study further revealed that ladksocial media skills, network fluctuation, epilEppower
supply and lack of funds were the major challentes librarians encounter in the use of social mddia

advocacy of library and information resources.

5.1 Conclusion

Library advocacy augment the development of theatipas a growing organism. The role of social madie

for advocacy of library information resources amdvices is identified by its advantages such thatad media

is a platform to share professional networkingised for marketing and broadcasting library resesjrsocial
media are user-centered, it saves cost, increalsemyl users/usage and it encourages a wide rafige o
communication and helps in sharing information.raiftans in the two selected universities used $ocedia
platforms such as Linkedln, Youtube, Google+,Acadeadu, Facebook, Twitter and Blog for advocacy
because they agreed that these works better mamnethile others like Myspace, Flicker, Wikis, Podeast RSS
Feeds in sharing information. Nevertheless, laclksadial media skills, network fluctuation, epileppower
supply and lack of funds were the major challenthes librarians encounter in the use of social mddia

advocacy of library and information resources.

5.2 Recommendations

Based on the findings of this study, the follownegommendations were made:
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- Library management should develop a programmebcarly advocacy campaign and outreach for
awareness which serves as a medium of marketiniiptiaey to prospective users.

- Library management should implement a working potiat will make library advocacy
campaign/services to be more effective.

- Library management should endeavour to acquire ma@T tools that are complaints with the use of
the various social media platforms.

- Government should provide fund for universitiesdducational purpose to be able to acquire ICTstool
in the library.

- Library management should organize workshop fanitng the professional Librarians on how to use
the various social media platforms effectively lfbrary advocacy

- Government should see library advocacy as her resdipitity by encouraging the librarians in the
universities by giving them incentives in termgpodmpt salary and other benefits.

- There should be stable power supply in the library

- Library management should provide current matef@sesearch and development
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