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Abstract 

Telecommunication is permanent source of communication all around the world as it has multidimensional 

social significances to use. In comparison with rest of world, Pakistan has been pursuing the global trends to 

avail the latest technology to upgrade the efficiency of individuals and institutions. Thus, cellular communication 

has taken place very rapidly in Pakistan and has left behind the telecommunication. Purpose of this study is to 

explore the reasons of shifting of public priorities from telecommunication to cellular communication so rapid in 

rural and urban areas of Pakistan. 
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1. Introduction and background 

Telecommunication is an uninterruptable, secure and reliable mode of communication. Having several qualities, 

there are many aspects from whih telecommunication failed to compete cellular communication. Cellular 

communication offers many interesting things to capture the market (Holmström, et. al., 2011).  

Cellular communication is most viable among the users due to its mobilility and affordability. Electronic devices 

provide varsatile opportunities of liberal communication among the people of different passion and discipline 

(Di Pietro and Gianluigi, 2002). Emmerging technology has global push up for market drive and global 

competition (Pitta, et. al., 2007). 

Electronic devics have eroded the traditional serviecs of telecommunication due to its innovative style. Through 

its rapid grasp on the users, digital technology has earned credit to tranform the society from traditional to 

knowledge based (White and Lauria, 1995).  

Global periorties have made provision for the ICT in Pakistan, as rapid merger of ICT has become engine of the 

growth in the Pakistan. Limitations of telecommunication have offerd opportunities to electronic devices to play 

role of virtual communication (Qureshi, 1998).  

 

2. Priorities for cellular communication  
Information Communication Technology (ICT) has gained momentum by filling the gaps of communication and 

information sgaring through cellular communication in the Pakistan and all aroud the world. Telecommunication 

is beyond the access of every common man but electronic devices are affordable for all to purchase and use for 

personal and professional network (Zaidi, 2003).  

Flow of information has become rapid with the innovations of new technology and frequent use among the 

massses. Wireless communication has become tool of globlization and has much contributed in social, political 

and economic integration of different societies and people (Zahra, et. al., 2008).  

Cellular communicatio is a key challenege for the telecommunication which drives people’s priorties, interest 

and attention towards its fascinating features. Cellular communication provides liberal mode of communication 

and cost effective (Haroon, 2004).  

The cellular phone subscriber base went up to 48.5 million (Pakistan Telecommunication Authority 2007) and 

the fixed-line/ Wireless Local Loop (WLL) subscriber base went up to about 5.6 million lines, or 3.5 per cent of 

the population. Such priorities of technology infrastructure to support Pakistan's vision of becoming an 

Information Society (Masood and Malik, 2008).  

This is a positive behavior of the society to extend the interest to global network through cellular communication 

and through cellular communication, virtual societies have taken place where social transactions occurs 

disregard to any parameter which can resist the communication (Tunio, et. al., 2013).  

2.1. Objectives 

• Reasons of switching people fom telecommunication to cellular communication 

• People’s motives for the communication  

• Benefits of cellular communication  
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3. Methodology  

In order to accomplish the objectives of this study, the data were collected through various sources. Primarily, 

the structured interviews have been conducted from users of various networks, for their opinion on this issue. 

Furthermore, to extract true picture of significance of the issue, secondary information was gathered through 

different websites of the selected networks in Pakistan. Therefore, the different websites are considered as vital 

source to understand the public priorities for the cellular communication. 

 

4. Results and discussion  

4.1 Recent last six month’s Cellular Subscription

 

Months   Mobilink 

Oct-12 36,388,770 24,072,203

Nov-12 36,600,076 24,314,561

Dec-12 36,141,241 23,809,099

Jan-13 35,922,299 23,553,444

Feb-13 36,011,288 23,345,258

Mar-13 36,316,427 23,609,365

This table shows the rate of subscription of major five networks in Pakistan during recent last six months. This 

shows different figure in every month of each network. Every network has smart ratio of the subscribers as in the 

month of October 2012, Moblink has 36,388,770 subscribers, Ufone has 24,072,203 subscribers, Zong has 

17,951,385 subscribers, Telenor has 30,428,972 subscribers, and Wa

In the month of November 2012, Moblink has 

has 18,930,012 subscribers, Telenor has 

In the month of December 2012, Moblink has 

has 18,700,507 subscribers, Telenor has 

In the month of January 2013, Moblink has 

18,567,308 subscribers, Telenor has 

In the month of February 2013, Moblink has 

has 18,659,009 subscribers, Telenor has 

In the month of March 2013, Moblink has 

18,822,169 subscribers, Telenor has 

4.2 Evaluation of each communication network

 

It can be generally observed that there is high rate of purchase of the cellular connections among the people. This 

rate justifies the importance of cellular communication among the people. Due to high rate of subscription of 

connections, the cellular mobile industry has tremendous growth in Pakistan. Figure No. 2 shows different 
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different websites of the selected networks in Pakistan. Therefore, the different websites are considered as vital 
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Recent last six month’s Cellular Subscription   

Ufone Zong Telenor Warid

24,072,203 17,951,385 30,428,972 12,761,009

24,314,561 18,930,012 30,809,667 12,942,886

23,809,099 18,700,507 30,564,465 12,731,050

23,553,444 18,567,308 30,175,322 12,600,847

23,345,258 18,659,009 30,423,114 12,524,160

23,609,365 18,822,169 30,841,111 12,538,645

Figure No. 1 

This table shows the rate of subscription of major five networks in Pakistan during recent last six months. This 

every month of each network. Every network has smart ratio of the subscribers as in the 

month of October 2012, Moblink has 36,388,770 subscribers, Ufone has 24,072,203 subscribers, Zong has 

17,951,385 subscribers, Telenor has 30,428,972 subscribers, and Warid has 12,761,009 subscribers. 

In the month of November 2012, Moblink has 36,600,076 subscribers, Ufone has 24,314,561 

subscribers, Telenor has 30,809,667 subscribers, and Warid has 12,942,886 

f December 2012, Moblink has 36,141,241 subscribers, Ufone has 23,809,099 

subscribers, Telenor has 30,564,465 subscribers, and Warid has 12,731,050 

In the month of January 2013, Moblink has 35,922,299 subscribers, Ufone has 23,553,444 

subscribers, Telenor has 30,175,322 subscribers, and Warid has 12,600,847 subscribers. 

In the month of February 2013, Moblink has 36,011,288 subscribers, Ufone has 23,345,258 

subscribers, Telenor has 30,423,114 subscribers, and Warid has 12,524,160 

In the month of March 2013, Moblink has 36,316,427 subscribers, Ufone has 23,609,365 

subscribers, Telenor has 30,841,111 subscribers, and Warid has 12,538,645 subscribers.  

Evaluation of each communication network  

Figure No. 2 
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the structured interviews have been conducted from users of various networks, for their opinion on this issue. 
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different websites of the selected networks in Pakistan. Therefore, the different websites are considered as vital 

Warid Total 

12,761,009 121,602,339 

12,942,886 123,597,202 

12,731,050 121,946,362 

12,600,847 120,819,220 

12,524,160 120,962,829 

12,538,645 122,127,717 

This table shows the rate of subscription of major five networks in Pakistan during recent last six months. This 

every month of each network. Every network has smart ratio of the subscribers as in the 

month of October 2012, Moblink has 36,388,770 subscribers, Ufone has 24,072,203 subscribers, Zong has 

rid has 12,761,009 subscribers.  

24,314,561 subscribers, Zong 

12,942,886 subscribers.  

23,809,099 subscribers, Zong 

12,731,050 subscribers.  

23,553,444 subscribers, Zong has 

subscribers.  

23,345,258 subscribers, Zong 

12,524,160 subscribers.  

23,609,365 subscribers, Zong has 

subscribers.   

 

It can be generally observed that there is high rate of purchase of the cellular connections among the people. This 

e of cellular communication among the people. Due to high rate of subscription of 

connections, the cellular mobile industry has tremendous growth in Pakistan. Figure No. 2 shows different 
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percentage of Moblink, Ufone, Zong and Telenor in the months of October, November, December, January, 

February and March.     

 
Figure No. 3 

As last six months subscription shows that in the November and December subscription of the cellular 

connections was increased rapidly up to 70% and from October 2012 to March 2013 it remained in balance up to 

68.5% and in the months of February and January 2013 it reduced to 68%. 

 

5. Respective features of the individual network   

5.1 Mobilink 

Mobilink the market leader in Pakistan's cellular communication remains at the top. Entrance of new companies 

into the cellular scene did not hurt the growth of Mobilink's 

Subscribers and even could not force them to slash their tariff to such a low level which other cellular companies 

had to. 

5.2 Ufone 

Ufone had a postpaid package that was 'the lowest'. Though the package can still be purchased, Ufone is no more 

advertising this package in their current campaigns. With the name of 'Unique' package, this one is not even 

mentioned on Ufone's website now. 50 

Paisa per minute in peak time and 25 Paisa per minute at off-peak time are very attractive 

for those who have large call volumes. The problem starts when the rate differs while calling on other networks. 

Ufone's customer service has improved a lot as now users do not have to wait for such a long time when they 

dial 333 from their cell phones which is Ufone's customer service number. “I didn't believe when my call got 

entertained within 10 seconds at Ufone customer service number, they have improved their customer support a 

lot” applause by a Ufone postpaid subscriber.    

5.3 Warid Telecom 

Warid Telecom is liked by many as their simple airtime attracts new users and keeps the old ones happy and 

satisfied. 'I don't have to calculate Warid's tariff as I get what they say, no difference on any network' comments 

a Warid subscriber in Islamabad. Although Paktel now offers 'per second billing', Warid Telecom's 30 second 

billing is also very much magnetic to its subscribers. Paktel and Warid Telecom are only companies offering 

billing in seconds; the other networks charge you for a minute even if you talk for 5 seconds. 

5.4 Telenor 

Telenor which came with a big bang to Pakistan in 2005, widely advertised the company as a European one and 

assured of introduction of European standards to Pakistan. They had an edge over Warid Telecom as Telenor 

launched before Warid. With over 200 destinations now, Telenor has become a mature cellular company in 

Pakistan. Telenor's MMS deal with all GSM companies except Paktel is also a great plus to Telenor's subscribers. 

With these deals, Telenor's subscribers can send MMS to any of these networks without any interconnect 

charges. Telenor's packages are not that much appreciated but their 'value added services' have a worth. “I love 

Telenor's GPRS for its speed and reliability”, claims a young Telenor subscriber with a cool GPRS enabled 

phone. 

 

6. Determinants of cellular communication  
6.1 Mobility:  Mobility of cellular communication is a major factor that attracts most of users. As people 

want freedom of expression and secrecy of everything, therefore, they do not want to be bound on wired 
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telecommunication for the exchange of information, ideas, expressions and their personal and non-personal 

issues.  

6.2  Multitask: Second interesting parameter is multitasking of cellular devices. Besides communication, 

users can enjoy music, games, and other facilities like call conferencing, texting and voice message. These things 

fascinate people towards cellular communication.  

6.3  Purchase/sell: Third major important factor is purchase and sell of the cellular devices is very easy and 

affordable. Cellular devices are available on different rates in the market and user can buy a device of his interest 

and choice, according to his financial capacity.  

6.4  Network: Fourth most favorable and favorite factor is network for the cellular communication. There is 

variety of networks avail for the users, like Telenor, Ufone, Moblink, Warid, etc. these all networks offer 

different packages of talk and text.   

6.5  Bill payment: last factor is bill payment. There is option for the users for the bill payment, they can 

recharge the amount either how much they need to talk or how much they can afford to recharge.  

 

7. Conclusion: Pakistan being a developing country, she has rich market of the cellular communication. 

As, in the modern world, communication has become mandatory for every common men and women, so in the 

Pakistan everybody prefers to communicate in his own pattern.  
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