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Abstract

This paper deals with the study of the qualitthe performance of research centers indicatotisdn
University of Baghdad, for being among active mgpttion in decision-making in all aspects of poiit,
economic and social life, institutions and thusviie a great service to communities in the formaiabf plans
and predict the future, and solve problems encoedt® achieving economic and social developmeng a
result Van research centers play an importantinoteveloped countries, while it is still below tesel of
ambition in Iraq, it needs to be larger to provégteappropriate environment for successful govericare.

| have been chosen and consumer protection aseastiady market research center, with the adopfikey
indicators branched including sub-indicators to suea the quality of the performance of the cergemng
those indicators (key indicators) Regulatory Qyalienter, the research quality, the quality oftéeeching staff,
the quality of partnership with civil society orgaations , the quality of educational support seesi

The research found a set of recommendationsjdimd the need to provide some research discipimése
field of marketing and public health departmentywadl as the disciplines of technical and manageroéthe
campaign my degree diploma and bachelor's degré®igions and units Center, need the center to pay
attention to the side of the infrastructure in temwh space and utilities and narrow Offices assecia
Keywords: quality, research centers, the quality of periange, regulatory quality, faculty, the quality of
partnership with civil society institutions

Introduction

Human experience confirms the central role of s@eand technology in the development and prospefitiye
nations, and was based on economic strength angdetiiveness throughout the ages on science, témiyo
and innovation has become so modern economy is lkdge economy. And research centers play an importa
role in achieving this progress, but that can rotibne without achieving these centers the higeests of
quality, because you need those institutions teigeoinstitutional and material support by chedlottgh the
extreme and expected benefits under the succemsd’zeompeting developments, as required drawilagesfies
and goals with criteria and standards in line \ilign overall quality perspective specific, clear énset a clear
vision of the areas and the goals that universliyiaistrations seeking to achieve, and the adofdrest
practices applied in the global prestigious uniities so that the development of holistic in a# tihetails of the
educational process and research process and camrsenvice in order to ensure the creation of an
environment work stimulating innovation and resbaxcellence.

The paper problem: higher education institutions suffer from somelpgems that formed a challenge to achieve
the quality requirements, including the administeatind regulatory obstacles and research.

The goal of the paper: Search is designed to lgighthe key indicators and sub to achieve compstien

quality requirements in the research centers, dsaweome up with some recommendations that widroome

the obstacles to achieving them.

The paper hypothesis. the elements of improving the performance of redeaenters that rely on some of the
organizational, administrative and research indicat

First: The concept of quality in the educational institution

The concept of quality basaolumnfor the successful management Is designed to @ol&pé dramatic changes
in today's world, whether it is the economic aspeqiolitical or social or educational and try ttapt to them,
on this basis, it has become the international coniiy looks at the quality educational reform as sides of
the same coin, it serves as a real challenge #iains will face in the coming decades

Quality linked in education processes of learning aducation, as well as management in order ko lin

education with the needs of the community, andcteation of educational change meaningfully, and
construction and development of creativity whenaadied, occurs learning when the interaction betwieen
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learner and the environment occurs, and is knowthekearning happens when we note that the leéet@avior
may be amended, and our turn to give the oppoytdmitthe occurrence of the reaction to learnirigetaplace,
and that means providing all the conditions ané safvironment for learning, which requires the dgvaent
of standards for operations, including the speafistem to ensure the quality of education (5)

Means quality integration of the characteristicshef product, and scientific research, producttbdme to meet
the needs of a specific and well-known implicithydarequirements, so it must have the charactesiatid
features reflect its ability to achieve the objeesi and requirements expected of the recipierii@§érvice, and
this casts a big responsibilities on institutiomattprovide this service to focus more on the skélquired.

The concept of quality one relatively modern consép the field of higher education, so it is diffit for
researchers to agree on a specific definition, wquality itself is standard, and achieved linke@d¢hieving the
benefit and happiness as the non-achievementisdito bring the damage and pain, and then aveltgirm,
what achieves benefit me may bring harm to otHéygu are facing education systems in most coastaf the
world sharp educational crises, and living a pedbdreat challenges resulting from the rapid clesng
associated with globalization, which was broken teathnological advances of the information revolutand
the result of the expansion in education and irsgéarnout, and the resulting student owner intgrsivarious
deficiencies, low in graduate level and qualityedfication, Many local and international attempteehfocused
to improve the quality of education and to overcataerises and solving its problems by holding isems,
conferences and composition of the High Commissittndevelop indicators and specific criteria fazasuring
quality performance of educational institutionsics there are many qualitative and quantitativecatdrs
which requires success attention several critbBantost prominent of the organizational structune a
infrastructure as well as the educational institutielationship of the various institutions of sigi(4).

Quality has been known as the administrative pbpby of the Foundation, which recognizes the adhisent

of which all the needs of the consumer, as welhasichievement of the objectives of the projettoAt is
known as the philosophy and guidelines and priesipif the show and guide the organization to aehiev
continuous development, which is the amount of w#dhin addition to the human resources that wiliriowe
the use of available resources as well as sersgizéisat all the processes within the organizatemks to achieve
the satisfaction of existing and potential consienés)

From the above it is clear that the concept ofgtinality is determined by a number of criteria amdi¢ators,
which if realized in the institution that is a pids and right towards achieving excellence treddt of the
League an integrated system affects runoffs in same can not be achieved in the quality of an atiocal
institution without there to be integration betweka number of administrative and academic indisats the
extent of a regulatory structure that contributesibility to respond to rapid changes, and givesear
impression of the objectives and policies enablesjiita academic (members of the faculty and stafthe
communication and continuous improvement withoatghesence of obstacles limit the development afitu
As is the interest in the quality of teaching pags, research and service, and taking into ac¢bant
foundations of quality in the formulation of objeets, content, and methods of teaching and sciestiurces
and comprehensive evaluation of the process ofatiunal, taking aspects of the facility in minddao provide
instructional services, and research and developsugport for those programs (7)

On this basis, it is important to develop a framedwaf an integrated quality management of the nropbrtant
criteria for which there is a future vision lookssfitution to achieve them, and the message you twan
accomplish, and a set of values that govern theikywhich translates in a process outputs carepkcated,
and the use of the style of strategic planningsteas the current situation and to compare outgigsted to
identify the strengths and work on their developtnand the weaknesses and work to avoid them,sidl ibe
in the second axis address those indicators

Second, quantitative indicators of the qualityle performance of research centers
Can be classified as the quality of performancéatdrs to measure research centers to five vesietie
straight (7) and (4)

First: the organizational quality of the researehter indicators:

Intended indicators of regulatory quality in ousearch, the main dimensions in the general orgtoizéor
research centers in terms of his message, oriensatif the current and future plans, and orgamiraticulture
prevailing message of the center and its goalecefuture vision and development plans essemtibdint of the
material and human potential, so it is necessafgrtaulate the message thoroughly mindful of theacity and
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capabilities available and that does not imposéradittory demands that you look to the Centerdgams as
an integrated whole and must take the opinion @fotfrties concerned in the formulation, and tolear¢
published and appropriate for the purposes andsgiddahe university and the college

Second: research quality indicators:

In scientific research a cornerstone of the re$eeeater, and that of course requires the developofe
technologies, and the provision of highly qualifigibfessionals in order to facilitate the procefss o
transformation and adapted and developed and tloadrtowards the sectors of the economy diversifed
this requires a university institution giving sdién research the place it deserves, and enswarmeément in
all disciplines to make it a tool for the advancetm&f knowledge, the quality of scientific reseastéms from a
number of sub-indices perhaps the most prominent

: The extent to which research to issues of so@ptlthe needs of society.

The extent of the research programs Informatice ebhnticipate developments in the work environimen
The extent of the information search systems, agapnd flexible keep pace with the rapid changes.

The level of interest in ways the leadership teafrsientific research and the preparation of amieubudgets
for research.

The level of interest in ways that management @fraific research projects.

The possibility of achieving the partnership witle tommunity institutions

.Third: Quality Index faculty member:

The Teaching Research Center staff member of treeafdhe starting and scientific programs thay rel
academic institution followed by the ability andig&ncy of quality, there are a number of sub-gadi, which
are judged on the quality of a faculty member,udaig The completion of the degree obtained evextodate
rate, in terms of the quality of the subject arglfidings, and his control of the research methuglg the rate
of productivity of the process, and the growth otational and extent of interaction and positiwiijh his
colleagues within the department and the instituéiod colleagues specialization outside the ensexpr
extending read it and briefed on the new field &pization, and the extent of his participatiorttie design of
programs and courses in the field Customizatiahinability to put up with renewed ideas throutibcussion
and scientific dialogues, and the extent of prepaeies to determine the scale of the teachirdythe burden
of community service over a number of faculty mersbduftrgin Development Authority and achieve the
quality requirements in the scientific programg] #me extent of the presence of catalytic meansheeship in
the academia, professional associations and atteetings and conferences organized by the availabflthe
necessary resources for the participation of alagycentage of them in such activities, and thentof the
presence of faculty eligible and powerful verifioat mission and objectives and should be the celfegs an
effective professional programs by Regular full pad-time, and a system to review the performaridaculty
members include faculty responsibilities, functiamsl body teaching in all programs (1)

Extent of participation in decision-making, theenttto which the college influential leaders that@murage
methods of strategic thinking, and the qualityhaf prevailing values that guide organizational badrdor
members of the faculty and staff, and the extenheif ability to change and development, and ttierg of
their participation in the QCs working groups ahélit ability to develop their skills, and achievestinable
development .

Fourth, quality indicators partnership with thetigions of society:

The relationship between academic institutiams @mmunity correlation can not be ignored, anthaes it
requires the participation of a close relationdkgépwveen universities and the founding communitg,gfograms
and educational activities that are being by matyceational and research operations in the framewbthe
University Corporation transformed after a periddime to the workforce nourish society institutson

So stand out a set of indicators that contributdeostrengthening of community participation,astbeen
confirmed to prepare a draft national standardeftucation in Egypt in 2003 that the constructimmdards for
community participation stems from the thoughtéedis in the knowledge society, a community of leesrwho
are involved in the construction of curriculum teisg and learning and enriching within the instaatand
beyond. Societal and institutional participatiop gadged by the number of indicators and workirgparsuch
as:

Partnership with family and community service, &manobilize community resources, and volunteer work

relationships and communication with the commuratyd the extent of adoption of educational co-feuraf
strategies and measures to encourage communidriameen all practical where, and to ensure theiruaity
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and extent of academic leadership communicatiologieally different sectors in the community, ahe t
quality of the strategies adopted by the institutdcademy to encourage communication with the medader
to achieve transparency in its performance (7)

Fifth: the quality of educational support servigedicators:

Adopt effective to provide the required resouraed good management of scientific programs, requitie
university to provide the necessary to meet thela@ad responsibilities of resources and includesttient of
the appointment of a sufficient number of admimie and technical Associate machine personndlftze
provision of places needed for halls, workshopsa@ifides of faculty members, staff and public G body,
and support libraries with books and referencesipgdicals and electronic databases, providingrmégion
technology, educational and scientific resources@dfiern, and the availability of appropriate progsaand
health and social care for all employees. (2)

Third: Market Research and Consumer Protectiontifiigle look center

Baghdad University, includes a number of redearw service centers involved in different fieddscience
and academic knowledge and extend their activétiesevents to include a multi-disciplinary, andreatthose
centers to see a particular goal of trying to aghiend the message he believes in, it's naturarields to
the fields of educational and psychological scisritiee prospects for reviving the Arab scientificitage to
international Studies and skills in a central el@ut calculators & D center and continuing Edumatand
community service at the Center for market Reseanchconsumer Protection. (3)

. Will be the focus in this paper on the CenterNtarket Research and Consumer Protection as ot of
research centers at the University of Baghdad omaenity service, the following vision, mission agalals of
the center

Vision Center: The center is the only entity in thaiversity of Baghdad, which provides services and
consulting on various issues of interest to theketaas well as conducting scientific studies awkarch to find
appropriate solutions to maintain consumer pratectvithin the framework of the cultural and moralues and
to help achieve Sergeant consumer culture industitye community Iraqi.

Message Center: lead Center for Market ResearciCandumer Protection Awareness message extentioa se
social and economic goals of the country, throlnghstientific and research fields, which would cibote
effectively to consumer protection, and thus thesioin foundation linked to ensuring the rights aaféty,
economy and environment to improve consumer anduwer culture in the level of health Iraq and azhia
comprehensive quality in this area

Objectives of the Strategic Center:

1. conduct scientific research and laboratory keolge to translate into reality the work to addthssproblems
faced by the country in the areas of market andwarer protection, and make recommendations thecethre
relevant authorities

2. evaluation of the Iragi consumer case by coridggiublic opinion polls and studies in this regard

3. raising the level of interaction between thevarsity and the community through communicatiorhvaither
relevant agencies through the exchange of expersesied various committees.

4. promotion of public awareness and the developmieconsumer culture, the process of Iragi conssraad
help them understand the ways of rationalizingctivesumption through the establishment of confergnce
seminars and specialized workshops.

5. Consumer protection from all types of fraud andnterfeiting and fraud in all goods and services.
6. encourage scientific research in the field ofkearesearch and consumer protection through the
implementation of the annual research programstamg@reparation of specialized studies.

7. training cadres working in different ministrigsough training courses organized by the centgaiious
fields

Conclusions:

1. the lack of material support is encouragingttaat researchers to work in research centerfidimg the
Center for Market Research and Consumer Protedtiottack of Gog work contexts believes in coordioa
with colleges to ensure community participatiortia teaching and supervision in colleges chancasegs.

2. lack of adequate financial allocations for coefees and seminars, as well as the lack of adeqllatations
for the completion of scientific research that riegjthe provision of adequate financial resourcesomplete
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Recommendations:

1. The importance of making a qualitative leaphi@ guality of scientific research of individual acwllective
planning and development through the developmettteo$kills of researchers and give them more paaver
improve the quality of research, search and fifidrination systems able to anticipate changes invibr
environment.

2. Increase the financial allocations to the laékat could be the center of the implementatioresEarch
programs, conferences, seminars and update labpststem at the center.

3. the need to provide some research disciplindsaitield of marketing and public health departtmes well
as some of the technical and administrative digeglof a campaign diploma and bachelor's degrepsadple
and laboratory center
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