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Abstract

This study mainly examines whether a significanatiehship between local people’s lifestyles and @gtions of
socio-cultural impacts of tourism. Antalya, one aoffRey’s major tourism centers, was preferred asysplace. In the
study, survey was used as data collection tools. Aesalt of study, while lifestyles were divided inéx sub-
dimensions (Experiencers, Fashion Lovers, Makarspvators, Survivors and Unusual People), perceptidrsocio-
cultural impacts of tourism were divided into eighitb-dimensions (Social Problems, Social Structdceulturation
and Cultural Participation, Language and Art, Caltuderitage, Local Peace, Service Quality and Attvaciss,
Religion and Cultural Patterns). Hypothesis thatetis a significant relationship between local pelsdifestyles and
perceptions of socio-cultural impacts of tourismypasgly accepted. The study has provided importata €br tourism
planners and politicians.
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1. Introduction

The tourism sector is one of the world’s largest fawest growing sectors. According to the United Nestigvorld
Tourism Organization (UNWTO), international touristieafs worldwide are expected to increase by 3.3% & ye
from 2010 to 2030 to reach 1.8 billion by 2030.emniational tourist arrivals (overnight visitors)egr by 5%
worldwide in 2013, reaching 1087 million arrivalstdmational tourism receipts reached US$ 1159 hiNiorldwide

in 2013, up from US$ 1078 billion in 2012 (UNWTO, 2034, 2-3). The tourism activities that started tavdr
attention with the “Industrial Revolution” in the wdthave become more effective especially after :&kis, 2007,

p. 1). In Turkey, tourism has entered into a ragegelopment process with the Tourism Encouragemaw Wwhich
entered into force in 1982, especially with largalscaccommodation facilities investments which setarto be
realized based on coastal tourism (Cevirgen andiktémg 2009, p. 638).Turkey ranked 6th among thet visited
countries in the world in 2013. (UNWTO, 2014, p. 6)Turkey, in 2013, the total contribution of tra¥etourism to
GDP was TRY192.6 billion (12.3% of GDP) and the totaltdbation of travel & tourism to employment, inclind
jobs indirectly supported by the industry, was 9.4f4otal employment (2,317,500 jobs) (WTTC, 20141p The
number of visitors arriving Turkey in 2013 was 398&1 (The number of foreign visitors: 34 910 088e number
of citizen visitors who resides abroad: 4 950 678tiim ve isletmeler Genel Midirgii, 2014). As tourism
becomes a locomotive sector with globalization, gesnin the relationship between individual, societyd space
have led to change in the perception towards toufimcer and Cawj 2016, p. 413). Understanding local people’s
perceptions is essential for tourism developmenabse tourism development relies on local peoplgfgport. Anger,
apathy, or mistrust from the residents might ultehabe conveyed to the tourists. Conversely, sisrtend to be
reluctant to visit places where they feel unwelcomefY,dGirsoy and Chen, 1999, p. 30).

A number of factors have used in the studies ingastig local people’s perceptiortage of tourism development
(e.g. Butler, 1980);type of tourist (e.g. Cohen, 1972)tourist/resident ratio (e.g.Horn and Simons, 2002),
seasonality(e.g. Sheldon and Var, 1984;onomic dependence on tourisfa.g. Pizam, 1978; Haralambopoulos and
Pizam 1996; Korca, 1998; Sirakaya, Teye and Son&®32; Kuvan and Akan, 2005jistance from tourist region
(e.g. Korga, 1998; Williams and Lawson, 2001; Jurdwaski Gursoy, 2004)ength of residency(e.g. Brougham and
Butler, 1981; Um and Crompton, 1987; Haralambopoalus Pizam, 1996; Faulkner and Tideswell, 1997; Braait
Haley, 1999; Weaver and Lawton, 2001; Tatoglu, Er@&gur and Azakli, 2002; Tosun, 2002; McGehee and
Andereck, 2004; Haley, Snaith and Miller, 2005; Kuvaard Akan, 2005; Huh and Vogt, 2008 pmmunicating
condition with tourists (e.g. Pizam, 1978; Brougham and Butler, 1981; ARExistianis and Warner, 1996; Weaver
and Lawton, 2001; Andereck, Valentine, Knopf and V@ft05), tourism knowledge level(e.g. Andereck et al.,
2005; Davis, Allen and Cosenza, 1988grny demographic variabl¢gender (e.g. Mason and Cheyne, 2000; Harrill
and Potts, 2003; Huh and Vogt, 2008ge (e.g. Broughman and Butler, 1981; Bastias-Perez dag 1995;
Haralambopoulous and Pizam, 1996; Chen, 2000, Reedhd Faulkner, 2000; Cavus and Tanrisevdi, 20@8&ehee
and Andereck, 2004; Kuvan and Akan, 2005; Huh and V2@@8; Weaver and Lawton, 2018)arital status (e.g.
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Haralambopoulos and Pizam, 1996; Kuvan and Akan,;ZD8&un, 2002)birth place (e.g. Um and Crompton, 1987;
Davis et al.,, 1988; Bastias-Perez and Var, 1995;tSremd Haley, 1999; Sirakaya et al., 2002; McGeheg an
Andereck, 2004; Kuvan and Akan, 2005; Haley et alQ520education (e.g. Korga, 1998; Teye, Sirakaya and
Soénmez, 2002; Haralambopoulos and Pizam, 1996; Aislimd Vaughan, 2003; Andriotis, 2004)come (e.g.
Nepal, 2008; Chen, 2001; Haralambopoulos and Piz886;1 ee, Li and Kim, 2007; Huh and Vogt, 2008)]. @e t
other side, Zamani-Farahani and Musa (2012) exairime influence of Islamic religiosity (measured dimensions
of ‘Islamic Belief, ‘Islamic Practice’, and ‘Islaim Piety’) on local people's perceptions of soaidteral impacts of
tourism. This study will mainly examine relationshygtween local people’s lifestyles and perceptiohsazio-
cultural impacts of tourism. Currently, most lif@st research is done commercially rather than gbblil academic
areas. The information is held privately and thbligthas limited access to it (Lin, 2003, p. 2)eT8tudy is specific in
terms of both filling this gap and directly exanmigirelationship between local people’s lifestyled perceptions of
socio-cultural impacts of tourism.

Eventhough the tourism sector having big potarftialeconomy that has big impact on social and caltstructure
unavoidably (Avcikurt, Karaman and K&ta, 2007, p. 18), and also it has important foralogoeople (Andriotis,
2005, p. 68),there is only a limited number of gadnvestigated the local people’s perceptionsualioe socio-
cultural impacts of tourism in Antalya (Toros, 19%4rca, 1998; Tayfun and Kiliglar, 2004; Kuvan akican, 2005;
Mansurglu, 2006; Muradov, 2006; Akman, 2007; Cevirgen armsdin, 2007, Demircan, 2010; Demirkaya and Cetin,
2010; Dikici and Sgir, 2012). In this context, the study was carried io Antalya (one of Turkey's major tourism
centers) and objectives of this study are:

1. to identify local people’s lifestyles

2. toidentify local people’s perceptions towards semittural impacts of tourism

3. to examine relationship between local people’stifes and perceptions of socio-cultural impactgofism
2. Literature review

2.1. Socio-cultural impacts of tourism

Since the early 1970’s, the study of socio-cultunapacts of tourism has been the subject of rekefoc many
theorists, researchers, and academics and thiecsubfs become increasingly a focus of attentiomkida and
Ramkisson, 2007, p. 139; Sebastian and RajagopaG09, p. 5). According to Cohen (1984, p. 385) sbeio-
cultural impacts of tourism are numerous and vated most of them can be classified under onemfajor topics:
“community involvement in wider frameworks”, “the woa¢ of interpersonal relations”, “the bases of abci
organization”, “the rhythm of social life”, “migran”, “the division of labor”, “stratification”, ‘he distribution of
power, “deviance”, and “customs and the arts”. Figlaeidentifies six major categories of social amdtural impacts:
impact on population structure, transformationafris and types of occupations, transformation dies influence
on traditional lifestyle, modification of consummti patterns, and benefits to tourists (Haralambapoahd Pizam,
1996, p. 504). Ratz (2000, p. 5) has approachetbffie of socio-cultural influences of tourism aithas a result of the
development of the tourism sector or as a resuthefpresence of tourists (and the nature of thasslocal people
relationship), and he divided these effects inkogsoups as positive and negative: “impacts on fajmn”, “changes
in labour market”, “changes in community structurearacteristics (two sections)”, “impacts on indis&l and family
level”, “impacts on cultural and natural resources”

According to Mathieson and Wall (1993, p. 137) tirerdture which examines the socio-cultural impadtsourism
has usually been directed towards either sociatubtural aspects. According to them the social ssidisually
consider interpersonal relations, moral condudigiom, language and health, whereas the culturalies consider
both material and non-material forms of culture pnocesses of cultural change. There is no clesindtion between
social and cultural phenomena but this dichotomysisful in categorizing studies and organizing shibject. In this
context, the socio-cultural impacts of tourism haxamined in the framework of social and culturgbatts and this
impacts have presented in Table 1 prepared inghedf literature.
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Table 1The social and cultural impacts of tourism

SOCIAL IMPACTS

CULTURAL IMPACTS

Undesirable habits and / or behaviors
. Prostitution & Sexual permissiveness/ openness

o Prostitution
o Sexual permissiveness / openness

. Gambling

. Alcoholism
. Drug

. Crime

. Vandalism

Recreation and shopping opportunity
. Recreation opportunity
. Shopping opportunity

Social values and relationships

. Honesty

. Generosity

. Friendliness

. Politeness and good manners

. Confidence & Sincerity

. Community spirit and togetherness

. Division of community

. Friction between local residents and tourists.
. Human relationships

Eamily structure
Urbanization
Social inequality
Social pride
Political structure
. World peace

. Politic approach

. Political corruption

Overcrowding
Traffic problem
Local services

. Emergency services (health services / police ptime¢ fire protection)
. Pressure on local services
. The quality of service in restaurants, shoppingteen and hotels
Education
. Education quality
. Education experience
. Foreign language learning request & The developneéforeign language
skills
. Need for trained staff
Migration
Eashion

A balanced local community

To be an interesting and exciting place of destinain
Be destroyed the level of residence guality

Be fostered the construction of modern buildings
Dynamism and liveliness of community

Cultural exchange
Experience to learn — understand of different peo/cultures

Cultural activity diversity
Revival of local art & Corruption of local art

. Revival of local art

. Corruption of local art
Change the values, norms, customs, and traditions
Impact on religious beliefs and behaviors
Language contribution& Language erosion

. Language contribution

. Language erosion
The exploitation of the local people-culture

Protection of local culture
Cultural identity &Ethnic identity

To be more considerate of foreign tourist than donstic tourists

Cultural pride
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2.2. Value and lifestyle concept

Thomas and Zaraniecki define values as “...objecteejal elements which impose them-selves uponritigidual

as a given and provoke his reaction.” Bronowski sstg)that “a value is a concept which groups togetbee
modes of behavior in our society”(Vinson, Scott dadhont, 1977, p. 44). According to Rokeach (1973%)pa value
is “an enduring belief that a specific mode of cacicbr end-state of existence is personally oradlygpreferable to an
opposite or converse mode of conduct or end-stagxistence”. According to Schwartz and Bilsky (1987,550)

values are “cognitive representations of three ensi@ requirements: (a) biological needs, (b) adgonal

requirements for interpersonal coordination, andécietal demands for group welfare and survivdthwartz (1994,
p. 21) define values as “desirable transsituatigioalls, varying in importance, that serve as ggjdirinciples in the
life of a person or other social entity”. AccorditmyHofstede, Hofstede and Minkov (2010, p. 9), “valage broad
tendencies to prefer certain states of affairs otleers.”

Lifestyle is how a person lives (Hawkins, Roger andhikath, 2004, p. 429), a pattern of consumptiorectifig a
person’s choices of how he or she spends time amteyn(Solomon, 2002, p. 173), a means of charaoigriany
culture or group to distinguish it from others (Bman and Gilson, 1974, p. 189), “distinctive beheali@xpression of
a characteristic pattern of valuesand attitudes'tri@yo Carroll and Little, 1988, p. 385). Chaney429p. 14) defines
lifestyles as “patterns of action that differergigeople”. According to Max Weber, who brings thecapt of lifestyle
to the sociology literature, lifestyle is an obsdie expression of the status group membership r@taaind Kabakgl,
2002, p. 82-83). According to Adler, lifestyles aonditioned very early in life and tend to contirtheoughout life as
high level organizers of complex behaviors (Thort@75, p. 236). According to William Lazer lifestyla systems
concept. It refers to a distinctive mode of livilmgits aggregate and broadest sense. ...It embokiépdtterns that
develop and emerge from the dynamics of living ispaiety.” (Plummer, 1974, p. 33). Even though alostientists
have popularized the term and most people know dgughat it is supposed to mean, no universal dedfiniis
accepted by all researchers (Berkman and Gilsor4,¥87189). Probably the most notable feature efliterature on
lifestyle is the lack of consensus on the meanihghe term. There are over thirty definitions dietityle in the
literature (Veal, 2000, p. 9).

2.3. VALS

VALS, short for values and lifestyles, is a way adwing people on the basis of their attitudes, newdsts, beliefs,
and demographics (Shih, 1986, p. 2; Anandan, Prasand Madhu, 2006, p. 99; Astor, 2006, p. 26). The¥A
program was created by SRI International in 1978aim attempt to understand people in the marketplace,
economically, politically, sociologically, and hurig (Astor, 2006, p. 26).

VALS (in the literature, also referred to as thegmral VALS or VALS 1) is based on Maslow’s need hiekar and
the theoretical basis of Riesman, Glazer and Demoyisept of social character (Kahle, Beatty and Hot@86, p.
405). The VALS instrument consistsof 800 specificegfions regarding demographics, attitudes, fingnces
productconsumption, and activity data (Lin, 2003,4). The basis of the VALS Program is the VALS tygglolt
divides Americans into nine lifestyles which are gred in four categories. These are need driven grésyrvivor
lifestyle and sustainer lifestyle), outer-direcigups (belonger lifestyle, emulator lifestyle, aachiever lifestyle),
inner-directed groups (I-am-me lifestyle, expeii@ntifestyle, and socially conscious lifestylepdacombined outer-
and inner-directed group (integrated lifestyle)ifSH986, p. 2).

1989, the SRI institution introduced a new VAI(RALS 2). According to the official SRI VALS report, VALS2
includes 400 questions. The original survey is amgessible; however VALS 2 e-survey includes 35 psydaphic
questions and 5 demographic questions (Lin, 2008618).

In 2003, VALS 2 was developed further and returnedk badts original name VALS. Authors changed titldsiames
of some segments; however, in terms of methodologyerall concept no major changes were made (Urhidinav
and Gindra Kasnauskién2005, p. 81). VALS e-survey includes 35 psychog@pjuestions and 6 demographic
guestions (sex, age, education level, income, eneol status at college or university, e-mail addyeln this system,
adults are divided into eight segments (Figure 1).
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Ideals Achievement Self-Expression
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BELIEVERS STRIVERS MAKERS
Low Resources
Low Innovation
SURVIVORS
Figure 1VALS Framework
Sourcehttp://www.strategicbusinessinsights.com/vals/ustgbeml
3. Methods

3.1. Study site and sample

Antalya, one of Turkey’s major tourism centers, wesfgrred as study place. The number of foreigrtosisiarriving
in Antalya in 2013 is 11 122 510 (Share of AntalgaTurkey: 31.86%). By the end of June 2013; theee 746
facilities, 168 124 rooms and 359 912 beds with EmurEstablishment Certificate; there are 154 faedi 32 440
rooms, and 71 382 beds with Tourism Investment fizte in Antalya. By the end of 2012, there are6® &cilities,
55 373 rooms, and 119 573 beds with Municipal Liee@fntalyail Kiltir ve Turizm Midurligi, 2014; Yatinm ve
Isletmeler Genel Miidiirii, 2014). According to the data of Turkish Statatiostitute (TurkStat-TiK) (2013) area
of Antalya province is 20 791 km2 and Antalya hagdigdricts including the central districts. Due e tcost and time
constraint study that is thought to be carried outthe local people living in all the coastal dids of Antalya
province is limited with a specific region and samgnd it is conducted on local people aged 18syaad overliving
in the centers of Kemer, Manavgat and Alanya thatfartalya's most popular tourist destinations. I literature, it
is stated that 50 is very weak, 100 is weak, 200adiom, 300 is good, 500 is very good, and 1 OO@eisect for
sufficient sample size in factor analysis (Cokl§ekerci@glu and Buyukozturk, 2012, p. 206). Moving from this
scientific reality and obtained findings should d&structure that embraces the life style of a largass, the survey
was distributed to a total of 1 200 people. Thesiuds conducted on voluntary individuals who agreeparticipate

in the study between September-October 2013. Theegsinwere distributed in proportion to the populatajrthe
district centers (Table 2).
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Table 2Study districts, district center population, shafedistrict in the central population, number oétdbuted
survey, and number of evaluated survey

Study districts District center Share of district in the Number of Number of evaluated survey
population center populatior©6) distributed survey

Kemer 22732 10,03 120 118

Manavgat 99 254 43,81 526 507

Alanya 104 573 46,16 554 536

TOTAL 226 559 100,00 1200 1161

3.2. Data collection

The survey consists of three parts. In the first,ilhere are 35 closed-ended VALS e-survey questmidentify the
local people’s lifestyle adapted from “StrategicsBiess Insights”. In the second part, there arecld2ed-ended
questions to identify the local people’s percemidowards the socio-cultural impacts of tourism. SEhguestions
were selected and adapted from the previous stdlds et al.,1996; Anderect and Vogt, 2000; Chen &hiang,
2005; Choi and Sirakaya, 2005; Dyer et al., 20@lkner and Tideswell, 1997; Fredline and Faulkgego; Gilbert
and Clark, 1997; Gursoy and Rutherfod, 2004; Haratgooblos and Pizam, 1996; Huttasin, 2008; Kim, 206G2and
Stewart, 2002; Korga, 1998; Kuvan and Akan, 2005; Mon&nd Ramkissoon, 2010; Pappas, 2008; Tatogll,et a
2002; Teye et al., 2002; Tomljenovic and Faulk@€Q0; Tosun, 2002; Upchurch and Teivane, 2000; Vasgaxhez
et al., 2009; Weaver and Lawton, 2001; Williams aadison, 2001; Yoon, Gursoy and Chen, 2001). In thepag,
there are 5 closed-ended questions (gender, matials, education, working condition in tourismtsgcand
communicating condition with tourists), 2 semi-cldssnded questions (home ownership, child conditiagg, 6
open-ended question (birth place, length of resigeaccupation, monthly average income and numbeeople in
the dwelling). The 5-point Likert type scale (1=Diszgy 2=Slightly Agree, 3=Moderately Agree, 4=Mostlyrég, 5=
Completely Agree) was utilized for measuring liféssyand socio-cultural impacts of tourism. In orttedetermine
whether the study scale expressions were undergpdotstudies were conducted on 50 people and thereg was
rearranged by making small changes in unintellgitpressions.

3.3. Data analysis

The obtained data were analyzed with the IBM SPS$isfita 22.0 program. Descriptive statistics wereduse
primarily in the study. In this context, arithmetizcean and standard deviation values of the givepomses were
calculated and interpreted. The results of Kaiseydf-Olkin (KMO) Measure of Sampling Adequacy and Edirtl
Sphericity Test were examined for factor analysis.XMalue is considered as bad between 0.50-0.60, watalebn
0.60-0.70, medium between0.70-0.80, good between®3EN perfect over 0.90. If this value is lowernh@50,
factor analysis is not continued. The Bartlett Sglity Test is used to determine whether the datamecdrom
multivariate normal distribution. The significanealue is checked and if this value is greater ;@b, factor analysis
is not performed (Akdg 2011, p. 25). The reliability of the scales watedained by calculating the Cronbach alpha
reliability coefficient¢r). According to the Cronbach alpha reliability cagént, if the reliability of the scale is 0.8@
<0.40, the scale is not reliable; if the relialilitf the scale is 0.4® <0.60, the scale is low reliability; if the relidibj

of the scale is 0.6 <0.80, the scale is quitereliable, and if theatality of the scale is 0.8@ <1 is highly reliable
(Kalaycl, 2008, p. 405). The explanatory factorlgsia was applied to the scale of life style andaealtural impacts
of tourism. In explanatory factor analysis, thevaiprocess devoted to find factor, to producerthby moving from
relations among variables (Buyukoztirk, 2002, p2)4The factor load value of a item is low in factmmalysis
indicate that item is not strongly associated wlith tnentioned factor. There is a widespread viewttteafactor load
value of item is at least 0.30 in the literatutenis below this load value is eliminated. It isoad$ated that the load
value should be 0.32, 0.40, 0.45. Regardless osfite it is defined as high size the load valu®.60 and above,
moderate size the load value between 0.30-0.59 (Riryirk, 2002, p. 474; Akga 2011, p. 26; Cokluk et al., 2012,
p. 194). In this study, 0.40 was assumed as the lbmérof the factor load value in determining whettthe items
were included in the scale. As a result of the amslybinary items were eliminateBifary Iltems: If a item gives the
high load value in two factors, the differencedsked at. The difference between the two high Vaduks should be at
least 0.10.If the difference is less than 0.10s tiem is a binary item and is elimatedAkdag, 2011, p. 26).
Correlation Analysis was applied to determine théprecal relationship between lifestyle scale subetisions and
socio-cultural impacts of tourism scale sub-dimensiin the study and “Pearson Correlation Coefiitibetween all
variables was calculated. The level of the relatigmdbetween the variables is considered as very viedhke
correlation coefficient is between 0-0.25, weak isibetween 0.26-0.49, medium if it is between 0.8®0high if it
is between 0.70-0.89, very high if it is between @19@ral and Kilig, 2005, p. 219-220).

10
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4. Results
4.1. Sociodemographic profile

69.9% of the local people who are involved in thedgtare male, 54.5% are married, 61.8% are bornimalya,

59.6% are high-school graduate, 72.9% are not wgrkintourism sector, 59.9% are household membear8#

people, 51.4% are renter, 51.2% have children,%6ate workers, and 78.3% are communicating with $teiri
Length of residency was distributed as followed: yle&rs (20.6%), 6-10 years (18.9%), 11-15 year<9¢a). 16-20
years (18.3%), 21-25 years (10.3%), 26 years aed (@0.9%).Income groups of the local people westributed as
balanced. Other age groups have a share of aboutB@%he age group with a minimum share of 13.4%bigears
and over.

4.2. Objective 1: to identify local people’s lif@sis

Descriptive analysis of VALS items is presented ibl&a3. As seen in this table, “I follow the dailyesxs in Turkey
and in the world closely.” item has the highest maéh 4.03. This item was followed by “I like a lof wariety in my

life.”, “I like outrageous people and things.”, siuas the Koran says, the world literally was createsix days.” = “A

woman’s life is fulfilled only if she can providerappy home for her family.” items respectively. ®e tther hand,
“I like my life to be pretty much the same from weekwveek” item has the lowest mean with 2.03.

Table 3Descriptive analysis of VALS items

Item Mean S.D.

| follow the daily events in Turkey and in the wabdlosely. 4.03 1.137

| like a lot of variety in my life. 3.79 1.076

| like outrageous people and things. 3.68 1.083
Just as the Koran says, the world literally wasitg® in six days. 3.67 1.285
A woman'’s life is fulfilled only if she can provide happy home for her family. 3.67 1.255
I like the challenge of doing something | have mal@ne before. 3.48 1.185
I like doing things that are new and different. 3.48 1.178

I like being in charge of a group. 3.47 1.197

| like to learn about art, culture, and history. 3.47 1.205

I like to make things | can use everyday. 3.46 1.130

| like trying new things. 3.40 1.220

| often crave excitement. 3.39 1.207

| like to make things with my hands. 3.37 1.215

| would like to spend a year or more in a foreiguratry. 3.34 1.340

| would like to understand more about how the ursgevorks. 3.34 1.222
I like to lead others. 3.31 1.256

| like a lot of excitement in my life. 3.27 1.253

I am always looking for a thrill. 3.26 1.266

I have more ability than most people. 3.25 1.193

| follow the latest trends and fashions. 3.24 1.236

I like to look through automobile shops or autowetstores. 3.21 1.351

| would rather make something than buy it. 3.20 1.255

| like to learn about things even if they may nelverof any use to me. 3.20 1.273
| am really interested only in a few things. 3.18 1.255
The government should encourage prayers in puthiods. 3.15 1.300

11
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There is too much sex on television today. 3.15 1.289
| like to dress in the latest fashions. 3.12 1.290
| dress more fashionably than most people. 3.09 1.216
| want to be considered fashionable. 3.05 1.290
| am very interested in how mechanical things, sagkngines, work. 3.01 1.419
I must admit that my interests are somewhat limited 3.00 1.296
I like making things of wood, metal and so on. 3.00 1.348
| consider myself an intellectual. 2.88 1.352
I must admit that | like to show off. 2.82 1.413
I like my life to be pretty much the same from weekveek. 2.03 1.261

Factor analysis results of VALS are presented in@dbKMO value is 0.829. The result of Bartlett 8ptity Test is
significant (p<0.01). The data are acceptable léwelfactor analysis. Since the lower limit of thectfor load was
defined as 0.40 in the exploratory factor analyis, items keep below this value and the items wiaser load
values are closer than 0.10 were eliminated. Thezefs a result of applied factor analysis, the lmemof items in the
35-item lifestyle scale was reduced to 22 (Elimidaitems: | follow the daily events in Turkey and time world
closely./I like to make things | can use everydhst as the Koran says, the world literally was eckat six days./|
like being in charge of a group./l like to learnoab art, culture, and history./The government sticethcourage
prayers in public schools./I like trying new thin@sere is too much sex on television today./I likdead others./A
woman’s life is fulfilled only if she can provideheppy home for her family./I like to learn abouintds even if they
may never be of any use to me./l like to make thiwgh my hands./l would like to understand more athmw the
universe works.). 22 items were divided into 6 subatisions as a result of content validity. The Cemfbalpha
reliability coefficient wascalculated as highly eddle for 22 itemso = 0.802). This coefficient was found quite
reliable for Experiencers and Fashion Lovers subedisions, low reliability for Makers, Innovators,r@uors and

Unusual People sub-dimensions.

Table 4.Factor analysis results ofVALS

Mean Factor Variance Cronbach’s
Factor/ltem Loadings Percentage Alpha
Factor 1: Experiencers 3.37 11.180 0.694
| like a lot of excitement in my life. 0.727
| would like to spend a year or more in a foreiguatry. 0.625
| often crave excitement. 0.608
I am always looking for a thrill. 0.548
| like doing things that are new and different. 518
| like the challenge of doing something | have mal@ne before. 0.460
Factor 2: Fashion Lovers 3.12 9.983 0.715
| dress more fashionably than most people. 0.734
| want to be considered fashionable. 0.706
| follow the latest trends and fashions. 0.680
| like to dress in the latest fashions. 0.617
Factor 3: Makers 3.10 8.304 0.575
| like to look through automobile shops or autowetstores. 0.688
I am very interested in how mechanical things, sagkngines, work. 0.676
I like making things of wood, metal and so on. 7.5
| would rather make something than buy it. 0.543
Factor 4: Innovators 2.98 7.241 0.558
| consider myself an intellectual. 0.711
| must admit that | like to show off. 0.668
I have more ability than most people. 0.426
Factor 5: Survivors 2.73 7.190 0.467
I am really interested only in a few things. &71
| must admit that my interests are somewhat limited 0.644
| like my life to be pretty much the same from weekveek. 0.609
Factor 6: Unusual People 3.73 6.652 0.571
| like outrageous people and things. 0.787
| like a lot of variety in my life. 0.718

Kaisere-Meyere-Olkin measure of sampling adequa8g®. Bartlett's test of sphericity?X 4360.634, SD:231,

p<0.01
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4.3. Objective 2: to identify local people’s pertieps towards socio-cultural impacts of tourism

Descriptive analysis of local people’s perceptiawsardssocio-cultural impacts of tourism is presented &bl€ 5. As
seen in this table, “Tourism has increased theafisscohol.” item has the highest mean with 3.81isTitem was
followed by “Tourism has improved the quality of \ee in shops, restaurants and and hotels.”, “Bourhas
increased the rate of use of foreign words in difiéy”, “Tourism has allowed the preservation andtoeation of
historic buildings.”, “Tourism has caused the conuiaization of traditional handicrafts” items respively. On the
other hand, “Tourism has affected local people'sships like prayer, fasting negatively.” item hae tbwest mean
with 3.04.

Table 5Descriptive analysis of local people’s perceptiavwsards socio-cultural impacts of tourism

Item Mean S.D.
Tourism has increased the use of alcohol. 3.81 1.403
Tourism has improved the quality of service in shapstaurants and and hotels. 3.79 1.167
Tourism has increased the rate of use of foreigrdgvor daily life. 3.73 1.224
Tourism has allowed the preservation and restoratidmstoric buildings. 3.71 1.193
Tourism has caused the commercialization of trawléi handicrafts. 3.69 1.158
Tourism has provide the local people more undedstgnabout protection of cultural heritage. 3.68 .30D
Tourism has provided the local people to feel npyoaid of their local culture. 3.67 1.194

Meeting with tourists from different parts of the \ebof local people has provided them a valuable

experience for better understand the culture anigtgoof tourists. 365 1182

Tourism has improved the language skills of locdple. 3.63 1.265
Tourism has made a interesting and an excitingefitecdistrict where 1 live in. 3.60 1.240
Tourism has enabled more cultural exchanges betleeahpeople and tourists. 3.59 1.203
Tourism has increased demand for historical angi@llexhibits. 3.58 1.226
Tourism has increased prostitution. 3.57 1.366

Tourism has encouraged local people to particijpagewide range of cultural activities like

handicrafts, fine arts and music. 357 1.243
Tourism has increased the quality of emergencyices\(police, fire and ambulance). 3.55 1.217
Tourism has caused excessive use of cultural proper 3.54 1.203
Tourism has increased the use of drugs. 353 1.374

Tourism has limited the use of the recreationailifees like entertainment centers and beaches by 351

the local people. 1.289
Tourism has become increasingly difficult for lopalople to find a quiet place to rest. 3.48 1.310
Tourism has affected young people's behavior neglsti 342 1.325
Tourism has increased crime rates. 3.40 1.382
Tourism has increased traffic congestion. 3.40 1.290
Tourism has caused the decline of honesty in societ 3.34 1.310
Tourism has causetkterioration ofthe traditional cultural patterns. 3.31 1.263
Tourism has weakened neighborhood relations. 3.27 1.322
Tourism has increased the level of exploitatiotoo&l people. 3.26 1.306
Tourism has reduced mutual confidence among people. 3.24 1.339
Tourism has causetkterioration offamily ties. 3.24 1.376
Tourism has caused social inequality. 3.18 1.312
Tourism has increased women'’s participation in daimegcisions. 3.17 1.329
The increase in tourist numbers has caused freti@tween local people and tourists. 3.08 1.331
Tourism has affected local people's worships likeyer, fasting negatively. 3.04 1.347
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Factor analysis results of local people’s percegtimwards socio-cultural impacts of tourism arespnéed in Table 6.
KMO value is 0.888. The result of Bartlett Sphericligst is significant (p<0.01). The data are acddptéevel for
factor analysis. Since the lower limit of the fadmad was defined as 0.40 in the exploratory faat@lysis, the items
keep below this value were eliminated. Thereforey essult of applied factor analysis, the numbeteshs in the 32-
item socio-cultural impacts of tourism scale wasupedl to 30 (Eliminated items: Tourism has causeddécline of
honesty in society./Tourism has reduced mutualidente among people.).The Cronbach alpha religlmitiefficient
was calculated as highly reliable for 30 items=Q.865). This coefficient was found highly reliabier Social
Problems sub-dimension, for quite reliable Social@&ure, Acculturation and Cultural Participatidranguage and
Art, Cultural Heritage and Local Peace sub-dimensitow reliability for Service Quality and Attractives® and
Religion and Cultural Patterns sub-dimensions.

Table 6 Factor analysis results of local people’s percetimwardssocio-cultural impacts of tourism

Factor/Item Mean Fac_tor Variance Cronbach’s
Loadings Percentage Alpha
Factor 1: Social Problems 3.50 11.240 0.855
Tourism has increased the use of drugs. 0.851
Tourism has increased the use of alcohol. 0.828
Tourism has increased crime rates. 0.814
Tourism has increased prostitution. 0.767
Tourism has increased traffic congestion. 0.572
Factor 2: Social Structure 3.25 8.349 0.740
Tourism has increased women’s participation in dstin@lecisions. 0.712
Tourism has causetkterioration offamily ties. 0.648
Tourism has affected young people's behavior neggti 0.620
Tourism has weakened neighborhood relations. 0.523
Tourism has caused social inequality. 0.487
Tourism has increased the level of exploitatiofooél people. 0.473
Factor 3: Acculturation and Cultural Participation 3.62 7.332 0.719
Tourism has provided the local people to feel mu@ud of their local 0.746
culture. ’
Tourism has enabled more cultural exchanges betfoeah people and 0.680
tourists. ’
Tourism has encouraged local people to participatea wide range of 0613
cultural activities like handicrafts, fine arts amaisic. ’
Meeting with tourists from different parts of thend of local people has
provided them a valuable experience for better tstded the culture and 0.601
society of tourists.
Factor 4: Language and Art 3.68 6.826 0.675
Tourism has increased the rate of use of foreigrisvim daily life. 0.700
Tourism has improved the language skills of locage. 0.660
Tourism has caused the commercialization of trawiiti handicrafts. 0.614
Factor 5: Cultural Heritage 3.62 6.742 0.639
Tourism has provide the local people more undedatan about
h . 0.681
protection of cultural heritage.
Tourism has allowed the preservation and restoratid historic 0.666
buildings. ’
Tourism has increased demand for historical andi@allexhibits. 0.609
Tourism has caused excessive use of cultural proper 0.584
Factor 6: Local Peace 3.36 6.004 0.614
Tourism has become increasingly difficult for lop&lople to find a quiet 0.774
place to rest. ’
Tourism has limited the use of the recreationalifess like
) 0.742
entertainment centers and beaches by the localgpeop
The increase in tourist numbers has caused freti@iween local people 0.425
and tourists. ’
Factor 7: Service Quality and Attractiveness 3.64 5.438 0.585
Tourism has increased the quality of emergencyices\(police, fire and 0.639
ambulance). ’
Tourism has made a interesting and an excitingepiae district where | 0.615
live in. ’
Tourism has improved the quality of service in shapstaurants and and 0.549
hotels. ’
Factor 8: Religion and Cultural Patterns 3.17 5.320 0.589
Tourism has affected local people's worships likeyer, fasting 0.800
negatively. ’
Tourism has causetkterioration ofthe traditional cultural patterns. 0.681

Kaisere-Meyere-Olkin measure of sampling adequa8$®. Bartlett’s test of sphericity?X 9835.831, SD:435,

p<0.01
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4.4. Objective 3: to examine the relationship betwieeal people’s lifestyles and perceptions of samiltural impacts of
tourism

As shown in Table 7, as a result of the appliedetation analysis;

*  While there is a very weak significantly positivedar correlation relationship between Experiensets
dimension and Social Problems (r:0.150, p<0.01gj@&tructure (r:0.246, p<0.01), Acculturation agltural
Participation (r:0.247, p<0.01), Language and Af.221, p<0.01), Local Peace (r:0.221, p<0.01)igrei and
Cultural Patterns (r:0.169, p<0.01) sub-dimensitimexe is a weak significantly positive linear cdation
relationship between Experiencers sub-dimensionCantliral Heritage (r:0.302, p<0.01), Service Quyadihd
Attractiveness (r:0.293, p<0.01) sub-dimensions.

« There is a very weak significantly positive linearrelation relationship between Fashion Loversdintension
and Social Problems (r:0.185, p<0.01), Social $umec(r:0.214, p<0.01), Acculturation and Culturattitipation
(r:0.118, p<0.01), Language and Art (r:0.070, pS®.Cultural Heritage (r:0.145, p<0.01), Local Pe@d& 205,
p<0.01), Service Quality and Attractiveness (r:3,18<0.01), Religion and Cultural Patterns (r:0.482).01) sub-
dimensions.

«  While there is a very weak significantly positiwedar correlation relationship between Makers simbedsion and
Social Problems (r:0.191, p<0.01), Acculturatiod &ultural Participation (r:0.107, p<0.01), Langeand Art
(r:0.058, p<0.05), Cultural Heritage (r:0.200, @), Local Peace (r:0.198, p<0.01), Service Qualitst
Attractiveness (r:0.167, p<0.01) sub-dimensionatétis a weak significantly positive linear cortiela
relationship between Makers sub-dimension and &8tiacture (r:0.303, p<0.01), Religion and CultUrakterns
(r:0.267, p<0.01) sub-dimensions.

«  While there is a very weak significantly positiiedar correlation relationshipbetween Innovatots-dimension
and Social Problems (r:0.141, p<0.01), Social $tinec(r:0.218, p<0.01), Acculturation and Culturattitipation
(r:0.059, p<0.05), Local Peace (r:0.222, p<0.0#)yviee Quality and Attractiveness (r:0.068, p<0,F&ligion
and Cultural Patterns (r:0.187, p<0.01) sub-dimarssithere is not significant relationship betwesmolvators
sub-dimension and Language and Art, Cultural Hegit@g0.05) sub-dimensions.

*  While there is a very weak significantly positivedar correlation relationship between Survivors-dimension
and Social Problems (r:0.127, p<0.01), Social $anec(r:0.134, p<0.01), Language and Art (r:0.0%40.05),
Local Peace (r:0.068, p<0.05), Service Quality Attchctiveness (r:0.075, p<0.05), Religion and QultiPatterns
(r:0.104, p<0.01) sub-dimensions, there is notifgant relationship between Survivors sub-dimensiod
Acculturation and Cultural Participation, Culturalrifege (p>0.05) sub-dimensions.

e There is a very weak significantly positive linearrelation relationship between Unusual Peopledioension
and Social Problems (r:0.208, p<0.01), Social $tmec(r:0.214, p<0.01), Acculturation and Culturattitipation
(r:0.161, p<0.01), Language and Art (r:0.159, p4d.Cultural Heritage (r:0.196, p<0.01), Local Pe@d@ 159,
p<0.01), Service Quality and Attractiveness (r:8,148<0.01), Religion and Cultural Patterns (r:0.1540.01) sub-
dimensions.

5.Discussion and conclusion

The present study mainly examined relationship betwocal people’s lifestyles and perceptions ofcsoultural impacts of
tourism. The study also examined local people&stifles and local people’s perceptions towardsosoditural impacts of
tourism. The majority of the local people who aredlved in the study were males (69.9%). This tesuérlap the findings
of Zamani-Farahani and Musa (2012) Kuvan and AKG0%) and Tosun (2006). As Zamani-Farahani and M2642)
stated at study, this situation can be explainethbyeluctance of women to talk to strangers.

While the highest agreement in lifestyle scale feasmd “I follow my daily events in Turkey and indtworld closely.” item,
the lowest agreement in this scale was found # liky life to be pretty much the same from week &zkv’ item. On the
other hand, local people’s belief about “Just &sKbran says, the world literally was created indays.” is stronger than
“The government should encourage prayers in pudgtlools.”. Therefore, it can be said that localpbedn a certain
religious maturity are more cautious about thedtiioa of the state in worship. When examined tteilts regarding socio-
cultural impacts of tourism emerged that local peapere more worried about “Tourism has increadeduse of alcohol.”
(the highest agreement), “Tourism has increasedateeof use of foreign words in daily life.” an@idurism has caused the
commercialization of traditional handicrafts.”. Gme other hand, local people were the least woraieolut “Tourism has
affected local people's worships like prayer, fagthegatively.” and local people showed a modeyaagree about this.
Some authors (Pizam, 1978, Ko and Stewart, 200&1,c2002, Milman, 2004, Karaman and Avcikurt, 90idve reached
the conclusion that they have increased the ussuom alcohol in their study. The results areaperto the results of their
studies conducted outside of Antalya. Korca (19@8nd that local residents in Antalya believe ttatrism increases in
occurrences of alcoholism, prostitution, and teaffioblems. The results of the present study ansistent with the results
of this study. Karaman and Avcikurt (2011) foundttiocal people in Samsun believe that tourism hentean impact upon
on religious beliefs and behaviors. Zamani-Farateard Musa (2012) found that local people in Sarein Masooleh
(tourist attractions in Iran) agreed that tourisffeas on religious practices. Similarly Huttasid008) found that local
people in Baan Tawai (one of the most popular toatisactions in the north of Thailand) remain mauabout “Because of
careers related to tourism, villagers go to theplentess frequently.”. The results of present statfp indicated that local
people’s highest agreement item into positive inpa@s “Tourism has improved the quality of servitshops, restaurants
and and hotels.”.
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Table 7Investigation of relationship between perceivedsiifle and socio-cultural impacts of tourism (Pearsorrelation
analysis)

%) ko) £ 2 e
o c < ol T o =]
g 3 Es o= g 8z 3.
| =] 5 ® = ] = ) 5 c
Factor £ b= EE _% o £ o 2 _g -cEE g
© © 23 E < ‘_E 8 (0] % c «
‘5 ‘5 500G > =] o o= i
- - = —_—
2 = g o = 5 e g =y
n n g S @) & ©
o
r 0.150 0.246 0.247 0.221 0.302 0.221 0.293 0.169
Experiencers
p 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000
r 0.185 0.214 0.118 0.070 0.145 0.205 0.143 0.187°
Fashion Lovers
p 0.000 0.000 0.000 0.017 0.000 0.000 0.000 0.000
r 0.191 0.303 0.107 0.058 0.200° 0.198 0.167 0.267
Makers
p 0.000 0.000 0.000 0.049 0.000 0.000 0.000 0.000
r o 0.141 0.218 0.059 -0.022 0.036 0.222 0.068 0.187
Innovators
p 0.000 0.000 0.043 0.449 0.225 0.000 0.020 0.000
r 0127 0.134 0.056 0.061 0.048 0.068 0.075 0.104
Survivors
p 0.000 0.000 0.057 0.037 0.102 0.021 0.011 0.000
r 0208 0.214 0.161 0.159" 0.196' 0.159 0.198 0.151
Unusual People
p 0.000 0.000 0.000 0.000 0.000 0.000 0.000 0.000

*p<0.05, ** p<0.01

Lifestyles were divided into six sub-dimensions susual People (M=3.73) Experiencers (M=3.37), kash.overs
(M=3.12), Makers (M=3.10), Innovators (M=2.98) a8drvivors (M=2.73) in the result of the exploratdagtor analysis.
Similarly some authors (Can, 2006; Chan, 2003; Le@0g6 and Ng, 2003) identified six lifestyle greupsing VALS in
their studies. The findings of Can (2006)’s studyigated that consumer in Erzurum (A province inkey) were divided as
Experiencers, Strivers, Makers, Believers, Fulf#lednd Intellectual Unusual People. Can (2006) faiadl lifestyles had
effects on appearing of the need, determining araluating alternatives, decision of purchasing #mel attitudes and
behaviours after purchasing. The findings of Ch&®0®'s study indicated that internet users in H&ogg were divided as
Experiencers, Strivers, Innovators, Makers, Thiskand Survivors. Chan (2003) found that lifestylese not predictive of
likelihood to adopt or overall level of online newse, they are important predictors for types dinemews read and online
news attributes used (Specifically, it has beereatad that being an experiencer have a significapact on seeking
international/China news on the Net, as well agyng the convenience nature of online news.). Gi2803) stated that
newsreaders with different lifestyles have disiwebnline news adoption behavior, implying thastoumized news services
are required to satisfy different needs of newsseadith diverse lifestyle orientations. The fingénof Leung (2006)’s study
indicated that iPod users in Hong Kongwere dividedExperiencers, Strivers, Thinkers, Makers, Belivand Innovators.
Results showed that among the 78 iPod users, @ntagat was the strongest motive, and most of ttesugse iPod to
combat boredom and pass time. Results also showedPthd users tended to behave more like Strivieey, perceived iPod
as cool, simple, enjoyable and free more than Padtiusers did. The findings of Ng (2003)’s studyi¢ated that internet
users in Hong Kong were divided as Innovators, Erpeers, Strivers, Believers, Survivors, and Makbig (2003) found
that lifestyles were be associated with Electrd®éevice Delivery (ESD) usage and likelihood to (Specifically, it has
been revealed that being an “Innovator” have aifsgmt impact on level of ESD use.). On the othand, Astor (2006)
found that the adoption and likely adoption of 3Bv&ces appear to relate to certain lifestylesguatt and attributes toward
3G services. Ozgiil (2010) found that Fulfilled, Mess Strugglers and Experiencers were associatét suistainable
consumption (This relationship had emerged nedstiveexperiencers.). The results of this studyaislicated that VALS
value and life styles were quite low for explainisigstainable consumption, but voluntary simple difde scale was more
meaningful in explaining sustainable consumption.

Local people’s perceptions of socio-cultural imgazt tourism were divided into eight sub-dimensiasd.anguage and Art”
(M=3.68), “Service Quality and Attractiveness” (M$&3), “Acculturation and Cultural Participation” @8.62), “Cultural
Heritage” (M=3.62), “Social Problems” (M=3.50), “tal Peace” (M=3.36), “Social Structure” (M=3.25)4dfReligion and
Cultural Patterns” (M=3.17) in the result of the lexptory factor analysis. As a result of the catiein analysis, it was
found that there is a significant correlation rielaship between lifestyle scale sub-dimensionssib-cultural impacts of
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tourism scale sub-dimensions except for the ralatipp between Innovators sub-dimension and Language Art,
andCultural Heritage sub-dimensions; Survivors siatedsion and Acculturation and Cultural Participatiand Cultural
Heritage sub-dimensions.

As Shih (1986, p. 11) has stated, an individuaf&style is not fixed and immutable. As a persoovgg through the life
cycle, his or her values, preferences, needs, watiisides, and beliefs may change significarflyr this reason, it should
be known what the local people said. The leveupimrt for tourism can be increased by revealimgis®ity points of local
people and positive view condition towards tourema tourism impacts. In this sense, the study hagged important data
for tourism planners and politicians. Cooperatiortween central government, local government, noreguwental
organizations, tourism enterprises and tourism kengps also a necessity for making the right dieci for Antalya tourism
and for moving Antalya tourism to a better place.

6. Limitations and future research

In this study, local people’s lifestyles and petomps of socio-cultural impacts of tourism were @i@ed in a limited area.
In future studies, local people’s perceptions dfieeultural impacts of tourism can be examinediiwider area. All the
impact dimensions of tourism can be examined withMALS scale. A similar research can be conduatgdn according to
the fact that local people live in touristic andhrouristic region(s), in rural area(s) or in diffat city center(s). A study
similar to study conducted to determine the refesiop between destination selection factors and $Ajroups by Shih
(1986) can be conducted in Antalya or at diffetentrist center(s). In future studies; Rokeach V&uevey, List of Values,
Schwartz Value Survey, Activities, Interests andn@ms can be used to compare the perceptionsaafl joeople about
tourism and tourism impacts.
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