New Media and Mass Communication www.iiste.org
ISSN 2224-3267 (Paper) ISSN 2224-3275 (Online) s.l_ij
Vol.31, 2014 IIS E

Influence of Mass Media Law and Ethics on Journalish Practice
in Nigeria

Prof Nkereuwem Udoak&hNsikan Senam, Ph. 5 Godspower Udoh, Ph. D

1. Department of Communication Arts, Universitylbfo, Uyo, Akwa Ibom State, Nigeria
2. Department of Communication Arts, Universitylbfo, Uyo, Akwa Ibom State, Nigeria
3. Department of Communication Arts, Universitylbfo, Uyo, Akwa Ibom State, Nigeria
"E-mail: nsikansenam@yahoo.com
Abstract

This study examined the influence of mass medias land ethics on journalism practice in Nigeriaother
words, it set out to assess how media laws andsettifect the standard of journalism practice | ¢ountry.
The study was a survey. The population consistethef351 registered journalists in Akwa Ibom Stafe
Nigeria. The study adopted the census method,ttiripopulation remained the same as the sampleofQhbé
351 copies of the questionnaire administered, 3d&wroperly filled and returned to the researchiEnge data
gathered were analysed using the simple percentagébased on the 5-point Likert scale. The stedealed
that despite the importance of media laws and gtiigournalism practice, journalists' adherenceéalia laws

and ethics was low. The study also revealed thatnpdists sometimes contravened media laws andsethi

because of sycophancy, security reasons, desperafieed, ethical dilemmas, ignorance of media lang

ethics, and laziness. Based on the findings ofsthdy, it was recommended that media establishnstasld

endeavour to employ only trained journalists to kvas journalists. Again media organisations shasizblish
legal departments so as to guide journalists inasi&blishment on how to practice within the bounéls
applicable laws and ethics. The Ethics Committeth@ Nigeria Union of Journalists should regulamyiew

the ethical conducts of journalists and encouragentto adhere to their code of practice.
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1.1 Background of the Study

The mass media are fundamental in ensuring puiydomed peaceful co-existence in the society. They

are indispensable to the success of every humasagodr. Through their agenda-setting role, thesnnasdia
set the hierarchy of current issues, determineegtent of transmission and establish the termefefrence and
limits of debate, which ultimately influence pedplactions, reactions, decisions and judgementtherissues
so raised. However, the current trend in mass anpdictice has raised a controversy as to whoyrsatl the
agenda — the media or the state?

It is through the mass media that views in theiedpcare made known, government policies and

activities are publicised and opposing views ararthe Again, the mass media serve as the conduithfo
various forms of interaction among the differentefis of the society. The strings of the interactiom normally
controlled by many variables, such as the legélicat, political, socio-cultural, technological amd¢onomic
factors. DeFleur (1989) points out that the inteoscis necessary so that certain unacceptabledamndptive
behaviours are not exhibited in the society. Bwbf the fore-going, mass media contents shoulpgao&aged
in a way that helps the media to perform their sa@#fectively as the media are a major force thatudates
national, international, socio-economic and globatlerstanding. By reason of their strategic pasiiio the
society, the operations of the mass media aretaffdoy many developments in the law, so is thetpaof
journalism. The central themes of some of theseldpments include the laws relating to the esshibtient,
ownership, operation and control of the mass mediaese basically reflect the scenario in Nigesamll as
the international picture. Crone (1989, p.1) dsstrat, “the mid-1980s have seen a trend towardater
interference in the working of the media from tloeids, from the government and legislators antipas, from
the police. These have the various mechanismshioicontrol of the mass media (and journalism peacin
particular).” Despite the myriad of institutionalnda organisational pressures, journalists have to
knowledgeable in the laws which guide their practmd be professionally conscious so as to safdquaiss
freedom. This is one of the ways in which the pmesuld achieve its goals and meet society’s expiects.

be

McQuail (2007, p. 41) however argues that thetieia between the media and the society have

material, political and normative or socio-cultudiinensions. The central political issue heréésduestion of
freedom and control, while the main normative gioests on how the press ought to use the freedohnast
Morley (1992) observes that the degree of contféhe media by the state or society depends offiethsibility
of applying such control. He adds that the moguleted media have typically been those that arst masily
supervised. In Nigeria, the unfortunate thingthat press freedom is illusive because the pres®is
allowed to exercise its supposed role in the gemeterest of the public (Thompson, 1997). It tlygpears as if
the suppression of the press is a normal thingis @buld be accounted for by the series of socidigal and
economic influences that the society usually exantthe mass media, irrespective of the supposeepof the
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media. The activities of the media are usually ieiteed both by the media themselves and the sorietthich

the media operate. Although the relationship imlsiptic, society tends to suffer the ultimate efffdeor the

freedom of the press to be realised, it is impeeator certain conditions to exist, there must beeas to the
media and the liberty to receive diverse informatidcQuail (2007,pp.193,194) identifies the mairustural

conditions for effective media freedom as follows:

() absence of censorship, licensing or other conbyplgovernment so that there is an unhindered tight
publish and disseminate news and opinions;

®) the equal right and responsibility for citizensh@ve access to channels of expression and publicati
as well as access as receivers (right to commua)icat

(©) real independence from excessive control and ertente by owners and outside political or economic
interests;

@ competitiveness of the system, with limits to mezbacentration and cross-ownership; and the

(e) freedom for news media to obtain informaticomnirrelevant sources.

The expected benefits of press freedom give amfitiexpectation from the media. They are expected

to follow an active and critical editorial policy@ provide reliable and relevant information (Waish 2000).
The position here is that the press should notrigily conformist, but should be marked by diversitypinion
and information. The press should therefore cantyam investigative and watchdog role on behathefpublic,
but this does not prevent it from taking sidesmgaging in advocacy. It should not be simply pr@ratijst. The
indication here is that the free press is charsgtdrby innovation and independence, with origtgatireativity
and diversity as basic ingredients. It is doubtfiiether there is any mass medium in Nigeria, likemost
countries of the world, that meets the above stahda

1.2 Statement of the Problem

Journalists, the world over, have to fulfil cent&ixpectations and moral obligations because th&y h
privileged positions in the society in line withettvalue and the trust inherent in the fiduciaryatiehship
between them and the society. Mass media practibkgieria is generally governed by the same lavasedhics,
as such all the mass media professionals in thetgoare guided by the same laws and code of pecti
Unfortunately, a cursory observation indicates tretain mass media and media professionals se@meiate
and practise outside the bounds of media laws #rickse

Also, some journalists in the country write sterito express their sentiment and involvement.
Sometimes, foul and strong languages are publigh@éde media. In other instances, some journalistsr
avoidable legal suits to their organisation on ésstelating to media laws and ethics. The issue ifieto what
extent have media laws and media ethics affectegitiactice of journalism in Nigeria?

1.3 Objectives of the Study
The objectives of the study were to:
i. Ascertain the level of knowledge of Nigerijournalists of the various mass media laws dmds
ii. Determine whether the knowledge of Nigerijournalists of the various mass media laws and
ethics influences journalism practice in the countr
iii Examine the extent to which Nigeriavujnalists adhere to the applicable mass media &awls
ethics in their practice.

1.4 Research Questions
The following questions helped to solve the regegroblem and also aided the study to realise its
objectives:

i, What is the level of knowledge of Nigerian jourstdion the various mass media laws and ethics?
i, Does the knowledge of Nigerian journalists of theiaus mass media laws and ethics influence
journalism practice in the country?
1. To what extent do Nigerian journalists adhere ® dpplicable mass media laws and ethics in their
practice?
2.1 Media Laws and Journalism Practice

Mass media laws are the rules, regulations anaipslifrom the government that regulate journalism
practice. Over the years, government has enactddlaws in order to regulate mass media practioeigdly in
the country. The first press law in Nigeria was ated during the colonial era. It came into forcel®03
(Dimkpa, 1997). Its primary aim was to regulate gress and monitor the activities of the presshatdame
time. The first Governor-General, Lord Lugard, adexh the 1903 law in 1917 to checkmate newspapers
freedom and responsibilities. Even though it hasegtihrough a series of changes and amendmentgimesr
that law still remains the basis of the contemppraass media laws. For instance, following the lyeserated
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by indigenous writers, the colonial government adeehthe 1917 press law in 1948 to set more bourslari

which the freedom of the press could not cross.oAdiog to Senam (2014), two facts were very gladogng

the regime of the press freedom in the colonial era

(@) journalism and the fight for press freedom wereasffeeaded mainly by non-journalists, such as

economists, politicians, public administrators et

(b) the struggle for press freedom was conductedtsjdside with the fight for Independence.
Unfortunately, the colonial press law did not taraie with the demise of colonialism in the counttyrather
formed the basis for the post-Independence masgreeus.

The first step in the promulgation or amendmentpoéss law by the Federal parliament after
independence in 1960 was the amendment of the Ngasp\ct in 1964. Dimkpa (1997) observes that tiaghm
aim of this amendment was to monitor or possildp sumour-mongering, which was a basic politicélcnof
the time. Surprisingly, the General Johnson Thowgsiyi-lronsi’'s administration in 1966 promulgated
decree lifting the ban on newspaper circulatiothie country, which was however re-promulgated ifi6L8y
General Yakubu Gowon. Gowon also promulgated Detdeell of 1976 which was adopted by General
Murtala Muhammed'’s regime in May 1976. EwelukwaQ2passerts that Decree No. 11 of 1976 was oneeof t
most controversial mass media laws that restripteds freedom in Nigeria. The decree sought tolcFase
accusation against public officers, which was pleviaat the time. A breach of Decree No. 11 of 18&6acted
two years imprisonment without the option of a firlehe decree providethter alia:

(1) Any person who publishes and reproduces in any fmmnstatement, rumour or otherwise... alleging tha
a public officer in any manner has been engagedomupt practices or has in any manner corruptly
enriched himself or any other person shall be guilt an offence under this decree and liable on
conviction, to be sentenced to imprisonment fagrantof not exceeding two years, without the optba
fine.

(2) In any prosecution for an offence under this dectiee burden of proving that the statement, runaur
report, which is the subject matter of the chaigésue in every material particular, shall notwiinding
anything to the contrary in any enactment or rillaw, lie on the person charged.

When Major General Muhammadu Buhari became the Hédtate in 1983, he consolidated this decree
(Decree No. 1 of 1976) with stiffer sanctions tigbuthe promulgation of the draconian law—Dedyvee 4 of
1984 (Public Officers Protection Against False Agation). This decree made Buhari very unpopulathe
press circle. Many scholars and journalists suciifasmpson (1997) describe his regime and Decree4Nd.
1984 as the most significant blow to freedom offihess in Nigeria. The decree was stiff and highgadful.

When General Ibrahim Badmasi Babangida took ovevepdrom Maj. Gen. Mohammadu Buhari in
1985, he (Babangida) gave the impression thatgisne was going to be media friendly, and thatgpfeeedom
was guaranteed. This was a mere plausible statdmeeatise, in reality, there is no congruity betweditary
rule and press freedom. As a step towards the iabidation of his promise of press freedom, Gerbd@wyida,
in the early stage of his administration, repedifeddreaded Decree 4 of 1984 (Public Officer PtaiacAgainst
False Accusation Degree) and reassured the presstinular and the citizenry in general that hes welatively
restoring the freedom of the press through progressiass media laws. General Babangida enacted the
following decrees in 1993:

@ Decree No. 43 — The Newspaper Registration Decree

(b) Decree No. 48 — The Newspaper Prohibition and Pt from Circulation Decree

(c) Decree No. 85 — The Nigerian Press Council Decttee;Press Council was set up to promote

professional standards for the Nigerian press.

When General Sani Abacha became Head of State98, 1® enforced Babangida's Decree No. 48 -
The Newspaper Prohibition and Prevention from Gation Decree, 1993. Thompson (1997) says that the
enforcement of Decree No. 48 of 1993 led to theiolp down of three national newspapers with thiiech
publications in one fell swoop, for more than omary They were: Th&uardian,the Punchand theConcord
group of newspapers. Even though the governmentbkad insisting on the continued application of l@ec
No0.48 of 1993, the atmosphere in Nigeria and irggomal community concerns were a major force atililg
against the further enforcement of the decree.

President Olusegun Obasanjo’s civilian regime 9t29007) had no serious impact on the freedom of
the press, except the refusal to sign the Freeddnfarmation Bill into law, which was assentedltp President
Goodluck Jonathan on the ®8ay of May, 2011. The Freedom of Information A2611) hinges on people’s
right to access public records and information. @beess here does not relate to journalists almmeevery
citizen of Nigeria. In 2008, the Yar'’Adua admimggton arbitrarily closed down Channels Television
three days for reporting that the President woatdhis return from Saudi Arabia for medical treatineesign
as President on health grounds.

Clearly, mass media laws have a great impact erexttent of press freedom in the country. For more
than 53 years, the press has operated generalér godstitutional protection. For instance, sec26fl) of the



New Media and Mass Communication www.iiste.org
ISSN 2224-3267 (Paper) ISSN 2224-3275 (Online) s.l_ij
Vol.31, 2014 IIS E

Constitution of the Federal Republic of Nigeria§3® Section 36(1) of 1979 Constitution and Sec88rof the
1999 constitution all make provisions for free greSection 39 (1) of the 1999 Constitution (as aiednin
2011), under the heading “the Right to FreedomygirEssion and the Free Press” states that:
(1) Every person shall be entitled to freedom of exgoes including freedom to hold opinions and to
receive and impart ideas and information withotgiiference.
(2) Without prejudice to the generality of subsectidh ¢f this section, every person shall be entitizd
own, establish and operate any medium for the dission of information, ideas and opinions.

In spite of the constitutional guarantees, preesedom in Nigeria has been hindered by a number of
factors. The foremost instruments of press coritroNigeria are laws, policies and regulations. Mangss
media laws are in existence to regulate journajisactice in the country. These include: defamatgmdition,
obscenity, copyright, privacy and official secréaws. For journalists to practise their professiail, they need
to be fairly versed with the mass media laws amathgr requirements.

2.2 Media Ethics and Journalism Practice

Ethics is a branch of knowledge which is concerndith the standards of good or bad conduct in
society, using societal norms as a basis for ttauation of human conduct or behaviour. This inttisathat
ethics applies to all spheres of life and profassiothe society. Every profession has its ethidse class of
ethics that governs mass media practice is callediarethics. According to Prasad (2008, p.33), ‘imethics
is the subdivision of applied ethics dealing witle specific ethical principles and standards ofieyadcluding
broadcast media, film, theatre, the arts, print im@hd the Internet. The field covers many variad highly
controversial topics, ranging from war journalismadvertising.” It must however be pointed out ttiegre are
many classes of media ethics, viz: media ethicating to: journalism, entertainment, democracy, imed
economics, public officials and culture (Wikiped2011). Of all the areas of media ethics, jourtialisthics is
one of the most well-defined. Two reasons can bemeed for this. First, it is frequently taught hilgher
institutions offering communication and journalistudies. Secondly, journalism is the nucleus ofsmasdia
practice. Journalistic ethics are the codes of Wiela or moral principles that guide the activitigfsjournalists
in any given situation. They are therefore the bdsethe judgement of the rightness or otherwisthe action
or behaviour of the journalist. They are often grscdated in journalism codes of practice. Medrmcst mainly
revolves around truthfulness, accuracy, fairnesgeativity and editorial independence (BBC, 201Qxher
topics covered by journalism ethics include newsimaation, truth and values, truth and fantasythtrand
public interest, privacy, taste and conflict witletlaw. In this case, the equitable maximihere equities are
equal, the law prevailgs instructive — meaning where there is a conflietween media ethics and the law, the
law takes pre-eminence.

The depiction of violence and sex, the presendewfstrong language, product placement, steresstyp
taste and taboos constitute the concern of etliitiseoentertainment media. Because of the questbnalues
in artists and entertainment, ethics becomes iniperaince these two aspects (values and arts)lygane in
conflict with each other.

From the above discourse, it is obvious that bo#dia laws and media ethics constitute a kind of
watch-dog to journalism practice. While media lamre rules made outside the media circle, ethicthas
objective moral principle, which forms the basisgoidelines for, and regulating, the conduct ofrjalists in
their profession. Unfortunately in Nigeria, conteargry socio-economic and political trends seematatradict
the above function of media laws and ethics. Itdfere becomes necessary to critically examineettient to
which mass media laws and ethics have influencedh@dism practice in Nigeria.

2.3 Theoretical Framework

Journalism practice entails a great deal of fiduycrelationship between the journalist and membérs
the society, to whom the journalist publishes. Tiretationship therefore entrusts a commendablel lefre
responsibility on the journalist. A good practicejournalism demands high compliance with the legatl
ethical dictates of the profession. This reseasdfinged on the law and ethics of journalism prsifas In order
to give the study a focus in the light of relateshcepts and principles, the study is founded orfrdraework of
the Social Judgement theor¥he theory hinges on how individuals judge the ragesthey receive. It follows
that every bit of information from the mass medasges through some sorts of judgement by the aalien
before it is accepted, rejected or is left in-betwecceptance and rejection. The social judgenhentry was
postulated in 1965 by Muzafer Sherif, Carolyn Sharid Carl Hovland. For them, social judgemenbtie
extends its concern to the fields of perception paiduasion, based on the attitude of the audieAceording
to Griffin (2000) attitude, which guides a persanpass judgement on the message, is an amalgahresf t
zones:

(@) The latitude of acceptance — it is made up of teens that people underscore as being

acceptable.
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®) The latitude of rejection — it comprises the opitsicor information that people cross out as
objectionable.
(c) The latitude of non-commitment — it consists of thessage or information which people find

neither objectionable nor acceptable. This impdigiser the audience is yet to pass judgement,
for whatever reason or the issue is too insignifidar the audience’s thought and judgement
over it.

The foregoing means that for the audience of maasdian judgement is anchored on perception and
attitude. Thus where people (the audience) judgeva message or information to be within theirtlate of
acceptance, they then adjust their attitude sometghaccommodate the new input. Accepting or r@jgca
message or exhibiting non-commitment, to some éxtetates to the cognitive map of the audiencerryP
(2002) links the social judgement theory to egmimgment. Ego-involvement relates to how crucialssue is
in the life of the audience. Thus where the massdiacontent is of significance to the audiencéeitomes
pertinent for the audience to be engaged in thaitiog process of arriving at the appropriate juégm The
social judgement theory is relevant to this studthie sense that, our contemporary society is dvareced for it
to be thought that the audience would receivehallmedia contents hook, line and singer, withoytfarm of
judgement. It was part of the onus of this stumlgxamine the nexus between mass media law antk ethd
theprima faciesocial judgement passed on journalism practic¢digeria.

3.1 Research Methodology

The survey method was adopted for this study. Wais to enable the researchers to examine certaibies
and their interrelationships and then develop engtlary influences. The population of the study cdega all
the registered journalists in, Akwa Ibomm StateNideria. This consisted of about 351 people. Aklwan
State is one of the 36 states in Nigeria. The ehoicthe State for this study was necessitatechbyfdct that
Akwa lbom State is one of the states with a redsleneoncentration of mass media facilities and {Beng
journalists. As the trend of journalism practicefasrly the same in Nigeria,the findings from a dytuof
journalism practice in Akwa Ibom State can be gelezd throughout Nigeria.

Since the population was not too large, a completesus was taken. This was possible because of the
homogenous nature of the universe, especially imgeof educational and professional backgroundhef t
members of the population. The data for the studyewgathered through the questionnaire. All thestioies
were close-ended to make for easy and precise godimputation and interpretation of findings. Mo§the
questions were constructed based on 5-point LBeate with the following weighting: SA=5; A=4; U=B=2
and SD=1. Other questions demanded “yes” or “ncswam. The formula for computations based on 5-poit
Likert scale was AR x W

R x NQ
While that of the simple percentages was R x 100
N
where AR=Aggregate Response; W= Weighting; R= NurdfeResponse; N= Total Number of Respondents;
NQ= Number of Questions.

4.1 Data Presentation, Analysis and Discussion ofrfeings
Table 1:Journalists’ extent of knowledge of spedif mass media laws and ethics.

Response . . .
Knowledgeable in the following mass media laws Knowledgeable in the following media ethics
Defa- [Sedition Copy- |ObscenitPrivacy|D-notice| Truth- |accuragFairness Objec- | Editorial
mation right y fulness| vy tivity | indepen-
dence

No.| % |No.| % |[No.| % [No.| % |No.| % |No.| % [No.| % |No.| % [No.| % |[No.|% | No. | %

Yes 343100281 821336 98 |206 60 |23769|69|20|343100343100[340 99 | 336/ 98| 196 | 57
No 0| =]62/18| 7| 02137 40 /11063127480 0| =| 0] =| 03 01| 07] 02 147 | 43

Total ]343]|100343100343 100|343 100|3431001343100343/100/343/100/343 100| 343|100 343 100

N = 343

Table 1 indicates that all the 343 respondent®¥d)Owere knowledgeable in the law of defamation;
228 respondents (82%) said they were knowledgeahte law of sedition, while 62 (18%) said thegre not.
Three hundred and thirty six respondents, repregp®8% said they were well knowledgeable in the &f
sedition while only 7 respondents (2%) said theyeamt. On journalists’ knowledge of the obsceltaty, 206
respondents representing 60% said they were kngeddde in the law while 137 (40%) said they were Ao
total of 237 respondents (69%) were knowledgeabléhé privacy law while 106 (31%) were not. Only 69
respondents (20%) said they were knowledgeableearDtnotice while as many as 274 respondents (&@id)
they were not aware of it.
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On journalists’ knowledge of media ethics, Tablstill indicates as follows: all the 343 respondent
(100%) said they were knowledgeable in truthfulnasd accuracy; 340 respondents (99%) said they were
knowledgeable in the ethical principle of fairneghkile only 3 respondents (1%) said they were ndire®
hundred and thirty six respondents, representifig 88id they were had a fair knowledge of objegtiwhile 7
(2%) said they did not have. On editorial indepemge 196 respondents, (57%) said they were knowhdulg
in this principle. Surprisingly, as many as 147 ofi843 journalists (43%) said they had no knowted{ the
ethical principle of editorial independence.

Table 2: (a) Effect of Journalists’ knowledge of mdia laws and ethics on their adherence to
professional code of practice; (b) Respondents’ amibns on journalists’ adherence to
applicable mass media laws and ethics

Category Knowledge of media laws and ethics Journalists adhere to the applicable
affects journalists’ adherence to| media laws and ethics governing
professional code of practice journalism

No. % No. %

Strongly agree 182 53 10 3

Agree 106 31 45 13

Undecided 4 1 17 5

Disagree 41 12 168 49

Strongly disagree 10 3 103 30

Total 343 100 343 100

ARXW =1438 = 4.19 ARXW =20 = 2.09
R x NQ 343 R x NQ 343

From Table 2(a), out of 343 respondents, 288 sgmting 84% agreed that the knowledge of Nigerian
journalists of the various media laws and ethidec#d their adherence to professional code oftisec51
(15%), disagreed while four respondents (1%) werdeaided. Thus the computed figure based on 5-point
Likert scale was 4.19

Table 2(b) shows that out of 343 respondents, pEesenting 16% said Nigerian journalists did adhere
to the applicable media laws and ethics in thedcfice while 271 (79%) disagreed. Seventeen relgus,
representing 5% were undecided on the issue. Heusamputed figure based on 5-point Likert scals %@9.

4.2 Discussion of Findings
This study set out to ascertain the influence ofsnaedia law and ethics on journalism practice in
Nigeria. The influence is discussed based on theareh questions earlier posed to guide the study.

4.2.1 Research Question One

What is the level of knowledge of journalists irgiifia on the various mass media laws and ethics?

Table 1 gives a clue to the answer to this resegrestion. According to the Table, out of 343
respondents, 113 (33%) had a fair knowledge ofvtr®us media laws and ethics while as many as(36%)
did not have. It is surprising that the level ofijealists’ knowledge of the media laws and ethicso low
despite the availability of training institution&Ts and the various media that publish informatielating to
the laws and ethics of media practice. Knowledgelfitis a step which, if well directed, would enban
professionalism. Within our contemporary democrat@rket-driven society, journalism entails morentliae
mere gathering and dissemination of news. It is dfigcal application of analytical knowledge ofvdise
relevant topics and discourses in research andreditvork in order to give the audience the oppoity to join
the significant public discourse of interest (Kovaa Rosenethiel, 2001). The knowledge of and adfiver to
the laws and ethics of journalism would be an imseeasset to a journalist. This presents the pdigsibf
knowledge shaping the professional’s action in fizac In the views of DeFleur (1989), the directiohthe
action is a significant consequence of knowledgenhss media practice, knowledge of the laws anidsbf
journalism helps in determining the choice betwakernatives in the conducts and practices of théepsional.

The reasoning is that knowledge of the laws ant®thoes not translate into their being appliethan
course of practice. Whether the journalist is kremgleable in the laws and ethics of his professionyhether
environmental factors influence the journalist, slo®t wither away the journalist's social respoittisyh This
therefore makes this study to have some base csottial responsibility theory.
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4. 3.2 Research Question Two

Does the knowledge of Nigerian journalists of tregious mass media laws and ethics influence
journalism practice in the State?

Table 2 provides the answer to this question. Tahladicates that out of 343 respondents, 288 (84%)
said that journalists’ knowledge of media laws aitics affected their adherence to professionak cofd
practice, but only 51 (15%) said it did not. Moreosince the computed value in t Table 2 was 4.4@lwis
above the mean weight (3.0), it implies that thewdedge of journalists has influenced journalisragpice in
Akwa Ibom State. Providing a basis on which maatiafessionals may engage in their professionaltiges
within a given legal confine, remains the whole gamf mass media law and ethics (Ingram, 2008).|&eF
(1989) asserts that the very essence of media ifelvethics is to define various expectations coringrthe
structure, conduct and performance of the medias@lalso involve the principles of professionalduan that
are adopted and controlled by both the governmanogh the law) and the journalists themselveso(igh
code of ethics). Where the expected functions odianéaws and ethics are realised, they reflecti¢hel of
professionalism of the journalist. Unfortunatelgsgite the influence of media law and ethics, thadard of
professionalism remains regrettably low as positethe statement of the problem of this study. Meaite,
Tables 1 has clearly shown that the level of jolist& knowledge of media laws and ethics is lovd dnat the
standard of journalism practice is not commendalblappears the respondents’ position that medig land
ethics have positively influenced journalism implitaat, without media laws and ethics, journaligacpce in
the country would be worse than its already bai# sta

As earlier asserted under literature review in stigly, media laws and ethics are instruments afiane
control and regulation of media practice. It is ol that, no matter how poor the standard of jalism
practice may be, or no matter how low the levgbofnalists’ knowledge, media laws and ethics s@ive some
influence on the practice. That could be the reaglon Crone (1989) asserts that many developmerttseitaw
do affect journalism practice and the mass medal &vels. In his view, Eweleukwa (2004) reastrat in any
media system, whether there is press freedom gronathether media professionals comply with prsi@sal
codes and the law or not, there is the obviouseeoygl of laws and policies regulating and influegcimass
media practice, journalism in particular. This lesttit all that, although journalism practice visia adherence
to media laws and ethics is not commendable in Midigenedia laws and ethics have some influence on
journalism practice.

4.2.3 Research Question Three

To what extent do journalists in Akwa Ibom Statber@ to the applicable mass media laws and ethics
in their practice?

As the calculated value (2.09) is less than tharmeeight (3.0), the implication is that, journtdis
adherence to media laws and ethics is low. It i®asas 2.09 out of 15 points. Again, Table 3 iadés that, out
of 343 respondents, only 55 (16%) said that thergxdf journalists’ adherence to media laws anicetivas
high while as many as 271 (79%) disagreed. Thidi@mghat many journalists in Nigeria do not adhteréhe
applicable media laws and ethics in their pracfid@s is not a commendable development. Adheremeaedia
laws and ethics is very important to journalismaticee. As McQuail (2007) has noted, media laws etfits are
a significant response to the perceived failingshef mass media, especially in this era of markenidated
society, commercialisation and the media’s lacknafependence from political influences. Given tlowe
scenario, journalists who adhere to media laws ethics have gone a long way towards overcoming the
multifarious challenges facing journalism.

The mass media are an essential ingredient ofalibdemocracy modelled on the open-market
economic philosophy. There is therefore much caoncer the current state of affairs in media ethisither
communication nor media ethics is problem-free. lEaé them carries its own universe of ambiguity,
contradiction and confusion. This accounts for soifre reasons why Nigeria, like many other caastin the
world, adopts the legalistic approach to mediacsthiThis approach relates to the use of positigalle
prescription to engender ethical conducts and grestcial responsibility in media practice. Thisplias
codifying the ethical principles based on the aggllle laws regulating the profession. Certainlizjost remains
a major leeway from the various dilemmas facingrjalism (Ekeli and Enokbahare, 2011). Journalism is
expected to be based on good intent. The intetat iging about a virile and united country to rhymigh the
nation’s image slogamigeria ... good people great, natiobhis underscores the relevance of the deontological
theory to this study. The precepts of the theorkeraloud call on journalists to practise theirfpssion based
on good intent and ethical rectitude.

5.1 Conclusion
Based on the findings of this study, the followsanclusions were drawn:
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First and foremost the study concludes that tieeam inseparable relationship between mass madia |
and ethics, and journalism practice. It is diffictib talk of professionalism or the discharge otiab
responsibility by journalists without a circumspesamination of the relevant laws and ethics. éntfiollows
that journalism thrives more when the professioaaésguided by the applicable laws and ethics.

The study also made it clear that despite how itapdrlaw and ethics are in mass media practice,
majority of the mass media establishments in N&geld not have legal departments neither do thepsxp
journalists to workshops on media laws and ethitds further concluded that the extent of jourstsi
adherence to media laws and ethics is mainly détenby the knowledge of such laws and ethics they
experience in the field. This makes some jourrmlist sometimes flout media laws and ethics wheedr th
unrefreshed knowledge may run short when faced sétlious legal and ethical challenges. Again, todys
concludes that there are some bad eggs in theglismmcircle in Nigeria who, from time to time, fiomedia
laws and ethics without any qualm. This set of ragatiofessionals are those giving journalism a Inaage in
Nigeria.

Also the legal and ethical stance of the medialdishment and journalist’s level of adherence &dia
laws and ethics constitute one of the bases obsisgpmedia professionalism. Audience members havay of
assessing journalism practice and passing judgeometiite performance of journalists, even thoughatidience
members may not be media professionals. This judgénm turn affects the credibility of such media
establishments. The major yard stick for this judgat is the level at which the media professioaalsere to
the applicable media laws and ethics in their practThis then establishes the importance of thgako
judgement theory to this work.

5.2 Recommendations
The success of the mass media establishment owesta the legal and ethical stance of media

professionals. Based on the findings of this sttdy following suggestions become necessary:

0] Mass media establishments should endeavoumiplay only formally trained journalists to work as
journalists.

(i) Refresher courses on media law and ethicsulshde organised from time to time by media
establishments for media professionals.

(iii) Journalism training institutions should inase the number of ethics-based courses in thaiicuola in
order to inculcate the culture of media ethicsutuffe media professionals. This would plausiblyucd
instances of journalists’ non-adherence to medisdad ethics.

(iv) Media establishments should endeavour to éstabegal departments to serve as a platform dones
media workers, who are trained lawyers, to rendedienlaw services that would curb some incidents
of breach of media laws and ethics.
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