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Abstract

The individual interest of the internet users oa tlontent depends solely on some factors that ensopal to
users. These factors are the suspected drivesi¢hatmine their choice of internet content. Itrishis regard
that this study examines the composite and relatov@ributions of personal factors (age, genddigioais

background, socio-economic status and; academeéd)léw the choice of internet content. The survesthud

was employed in this study. The subjects of thesgtigation were drawn from the three faculties gdiyA
Crowther University using stratified sampling. Base student enrolment in each of the Facultie$p {200)

of the entire student population (2000) was setbd®eirposive sampling was used in selecting 10fesiis from
the Faculty of Social and Management Sciences,td@ests from the Faculty of Natural Sciences and
students from Humanities. Data were generated thighUndergraduates Personal Factors and InterngeGto
Preference Questionnaire (UPFICPQ) which yielddidbiity co-efficient of .79 (Cronbach Alpha). Catvere
analyzed with frequency count, percentage, andessgrn analysis. Findings of the study show thaf4p%5%)

of the undergraduates use the internet for soei@arking, 64 (32.8%) use it for news and informatwhile 36
(18.5%) use it for entertainment. While all the sidered personal factors accounted for 67% ( Rrequ®7) of
the variation in students’ choice of internet comtét was found that only academic level, religiamd socio-
economic background of the students made significantributions to the choice of internet content.

Key Words: Personal factors, Predictors, Content-specific,rhge

I ntroduction

The Internet has remained pivotal to progress mroanication, exchange of information, goods, sewviand
technologies. It has created a broad range of typpities for advancement in the developing anddéeesloped
nations. (Firas,H. Alhammadany and Alimas Heshr2@fil). The Internet is a powerful instrument foolgll

connectivity. The powerfulness of it resides in fhet that it is the largest information resournethe world
today and it also provides people access to inigeaenechanism to directly communicate with eacheat
Social network, virtual worlds or services built existing communication/ social protocols and sssgion the
internet provide attractive tools for human sodativities on the Web. As a sharing tool around wueld,

Internet can be regarded as a huge developmentiaih civilization.

30

Many people use the World Wide Web to access newesther, pornography, sports reports, plan andk boo

vacations and find out more about their intereAtcording to Heinz (2002), between 40% and 60% thse

Internet to consult daily news, weather forecdstteonic banking and many more. Advertisers hdse taken
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advantage of the the growing number of internetraidey bombarding the cyberspace with numerous
advertisements (Alabi, 2012). Content —specific ob¢he internet is obvious if one looks at the weung
adults that are connected to the Internet makeofige The almost unlimited amount of content madailable

by the internet together with the requirement divacselection by the users obviously produceseatgvariety

of individual content specific usage patterns. Tierld Wide Web has become a main source of socidl a
economic development (Crandall and Jackson, 2008)ng people and the highly educated are the highes
users of the Internet. Several studies in the afdaternet use have also discovered that socahafjraphic
characteristics, personal factors, attitude andakatipport determines to a large extent, the h&teuse and
content preference among users. Young adults ggneelect among the contents presented to thenthbey
Internet via their interest. In actual fact, ieissumed that university undergraduates preferteyplar content to
the other because of what it can offer and how vihaiffered could be serviceable to their cultusagial,
political, and economic development.

In Nigeria, internet use is prevalent among youtparticularly, students in tertiary institution&ach
undergraduate also appears to have content preéerenen it comes to the use of Internet. Howeveds, not
clear what inform the content specific preferenc®rag Internet users, particularly, university umgladuates.
The individual interest of Internet users on thateat depends solely on some personal factors.eTtaesors
are the drives that determine the choice of Intecnatent.

There are not only psychologically-based gapsceess to the Internet but also demographic diffsxerlike
income, sex, age. These factors that are personaddrs could determine the specific content besed with
varying degrees. This constitutes the focus of $husly. That is, to find out the extent to whichigmmal factors
such as gender, age , religion, academic level soalo-economic status when taken together and when
considered individually predict the content of tiiernet that Nigerian university undergraduatesAjayi
Crowther University in Oyo, Oyo state make use of.

Young People, Digital Divide and Deter minants of Internet Use

Internet usage is more likely to expand among yeupgople who are the main participants in ithie process

of socializing, young people are commonly exposechéw technologies and tools which they can easily
assimilate for their own various purposes (Jiafi)9. The younger generations with better learmimgability

are the main consumers of most of the online sesvfélabi,2013). Social, demographic charactedstittitude
toward internet and social support have also begorted to affect Internet use (Cukier,2007; Jig2@D9;
Kraidy,2007). Studies have found vast differencethe types and nature of population groups ofsuaed non-
users of internet services. Users and non-usensitefnet may be differentiated according to thaicial,
demographic, attitudes toward the internet andstioeal support they receive (Rhes and Kim, 2004xoiding

to Zhu and He (2002), critical to the Internet mse: Individual economic characteristics, perceiatdbutes of
innovation, social factors and the characterisifdsnovation that influence its adoption.

At the early stage of diffusion, the young educatad affluent were the typical adopters of the m&armation
and communication technology (Busselle et al, 1988Fording to Rogers (1995), demographics tenettess
important when innovations have reached a criticats on their diffusion curve. Evident in the pasipirical
studies is the fact that the adopters of new conication technologies are more fashionable, betiecated

and young than non-adopters (Consoli,2008; MoHX2@imaggio et al, 2001).
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Among other reasons for the expanded demand fondheinternet technology are higher education agten
income. Higher education is known to bring abospomsiveness of benefit from the use of the nehniglogy
while higher income enhances people’s purchasingepdor the new technological devices. More sigraifit
about young people and adoption of new technologgrticularly, internet technology is their
‘adventuresomeness’. Also critical to individuatiecision to use the internet is economic factoorBmic
factors such as income level, availability and eristructure of services, bandwidth and supporting
infrastructures. (Kshetri,2001). In the developingtions, bandwidth price is an important determinah
internet adoption. According to Frontline.net (2p81% of the worldwide bandwidth capacity is in Nort
America, while only 3% is in Middle East and Afric@ne can then conclude that increase in bandvedth
reasonable price is a driver for internet diffusion

Social factor is also germane. Examination of veliherent in internet helps to predict the degoée
acceptance or rejection of the Internet. Crittoalhe values system are the related skills reduie the use of
the Internet. Computer literacy is a necessaryegugsite to the Internet use. There is high praporbf
illiterates among African population and many of titerate ones do not have computer skills. Sauthiave
shown that many young adults who have computelsgikil online to socialize.

Overview of Internet content and Personal factors

The Internet is a social force influencing how, whend why people communicate. It is an economicefor
changing the mode of interaction between users.Ifiteenet has made an adequate supply of conteifiisrént
contents that attracts different users). The levethich a particular content serves as a meagsabifications
to an individual determines the rate of interetcited to such content. Also the compilation ofarpmities or
advantages in different contents determines thel levwhich such content is preferred by a pardicalass of
users. The appeal that a particular content haghantbvel of exposure of individuals to the comtéepend on
personal factors. Personal factors are peculiarackexistics of individuals. The personal factofauniversity
undergraduates include: age, gender, religioubadiin, socio-economic class, academic qualifmatr level.
As widespread use of and dependency on the Intémoetase, it has been discovered that not everhase
equal opportunity or access to its usage. Factarls as educational level, class, gender, race aodrgphical
location have been attributed to this disparity. &ifthese factors, gender issues have gained tthemost
attention of researchers (Wong et al, 2008). Mamuments underlying gender disparity in online asel
access stem from gender disparities in computarsacand usage. Some scholars believe that Interoess and
usage have mainly been dominated by males. The stdloiduser and Shemla (2010) for instance, ssigge
that gender differences exist in the use of therimt with a higher and more extensive usage bgsnahen
compared to females. Males were also found to spem@ of their time on the internet, indicating fereed
locations for use, resource downloading, websigation and participation in discussion groups. édgtby
Madell and Muncer (2004) and Sherman et al (200ppsrted the bias towards males. ‘More males tendsé
the Web; they are also more likely to have thein@wmail addresses and web pages and spend looges h
than females surfing the internet’. Sheman et @02 further reported that males, other than femake the
technology more often and had more positive attituithan females. The bias is seen even thoughgirtgrand
boys are equally comfortable and show positiveirigsl toward the Internet. Most studies indicatedema

domination in terms of usage of and attitude towdhe internet while fewer studies showed otherwisstudy
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by Shaw and Gant (2002) showed that no differenas eletected when participants were involved inouesri
online activities (Odell et al (2000).

Age is another crucial factor in Internet use andtent preference. Internet is an open sphere wdnéoé of
information are being disseminated and whoeverhzardle or use it can be exposed to any informahae
creates difference in the internet content peoghel to use. In general, estimated Internet usestemdecline
with age (Robinson and Godbey, 1999). However, Behu(2009) reported that the reason why people go
online do not vary much with age.

Furthermore, another personal factor that is geentarinternet access and uses is social and ecorsiatus.
Economic and social status are closely linked. &ithe society is stratified into the categorieshaives’ and
‘have nots’, it is generally believed that the eéfhts have access to every good things of lifeenthié poor or
‘have nots’ lack equal access to essential thirfidigeo the Internet inclusive, due to their ecorionmcapability.
Also, people of different status have differenteéas The ways they consume certain media contéfat,dience,
it could be assumed that there will also be a dffee in their pattern of internet content usades &ssumption
is in line with the position of Bogart (1964) thhere is affinity between preference and socialista

Religious affiliation and beliefs play importaniean the lives of people and touch many aspecth®fociety.
Internet users also put religious materials on ititernet and interested people go online to getitspl
materials. This applies to all religions. In thigsey religion, one way or the other, can be predidb affect the
type of internet content that different religioastiiful will go for. For example, a Christian woube interested
in religious materials related to Christianity, ggrdbably avoid pornographic stuff on the Internet.
Theoretical Framework

The study is based on two theories- Uses and igattdn and media dependency. Uses and gratificato
concerned with what people (audiences) do withntleglia. It was an attempts to determine the functia
mass communication is serving for audience membehe. theory posits that people are not passiveivers of
media messages but active influencers of the messifgrt. That is, the consumers of media mesdaaes the
freewill to decide how they will use the media dmalv it will affect them. As actively influencing e¢heffect
process, media audiences selectively choose, atternkrceive and retain media messages. The fedinsis,
not on media production and transmission functidms, on media consumption functions. Rather theling
“what kinds of effects occur, under what conditi®hshe question becomes “who uses which conteotnfr
which media, under which condition, and; for whatsons?”(Folarin,1998).Uses and gratification west f
described in an article by Elihu Katz in 1959 antpoyed in a research by Blumbler an McQuail in 9.96he
theory indicates a positive relationship betweetiadanedia usage and the level of gratificationideat from
such activity. Generally, users of the internet ametivated by similar intrinsic and extrinsic facto
(Amarasinghe, 2010). The motivation inadvertenttates the content- specific preference.

Media dependency theory attempts to explain tregiogiship between the content of the mass medianalture
of the society, and the communication behavior udi@nces. This theory which was propounded by Ball-
Rokeach and DeFleur in 1976 postulates that peamgledependent on the mass media for informatiodsee
Now that the internet has become part of peoplaily dife, addiction to it has become the resultaffect of
over-dependency on it for information, sensatiantedainment, satisfaction etc. Besides, there seenbe a

relationship between the desire for gratificatiowl @ependency. As submitted by Sung and LaRose(20@4)

82



New Media and Mass Communication www.iiste.org
ISSN 2224-3267 (Paper) ISSN 2224-3275 (Online) mag
Vol.16, 2013 IS'E

internet addictions in general are “habits” thagibewhen the “gratification sought”, become a cdiodied
response to negative effect, then such behavior ltleeomes a goal in itself, thus leading to prepatian with
it.

The Problem

The unlimited amount of content made availableHgyihternet together with the requirement of actigkection
by the user obviously produces a great varietyndividual content-specific usage patterns. The viddial
interest of the internet users on the content dépeolely on some factors that are personal tosuJdrese
factors are the suspected drives that determinecheice of internet content. It is in this regdhdt this study
examines the extent to which the personal factévge( gender, religious background, socio-economic
background, type of institution, and; academic lewghen taken together (composite) and when taken
individually (relative) contribute to the choiceinfernet content.

Based on the foregoing, the study addresses tloaviog research questions:

RQ 1: What is the pattern of internet content usage gmuomergraduates of Ajayi Crowther University?

RQ 2: What is the composite contribution of the usemtspnal factors ( age , gender, religious affibafi
socio-economic background and academic level) tiergraduates’ choice of internet content?

RQ 3: What is the relative contribution of the userstqumal factors ( age, gender, religious affilintisocio-
economic background and academic level) to undéugites choice of internet content?

M ethod

The survey method was employed in this study. Tuigests of the investigation were drawn from thee¢h
faculties of Ajayi Crowther University using stfégd sampling based on student enrolment in eacthef
Faculties. 10% (200) of the entire student popoita{2000) was selected. The sample was drawn propate
to the number of students in each of the faculfesposive sampling was used in selecting 100 stedeom
the faculty of Social and Management sciences{udests from the Faculty of Natural Sciences andt@fents
from Humanities. The selected students were thdse were computer literate and who also use therate
regularly.

Data were generated with the Undergraduates PdrBactors and Internet Content Preference Quesdiomn
(UPFICPQ). The UPFICPQ was developed and validbjethe researcher. The first section of the ins&mim
focused on the personal factors of the respondehiie the second section (ten items) focused odestis’
favourite internet content and its frequency ofgeseData were analyzed with frequency count andgmgage
for research question one (1), and regression sisdiyr research questions two (2) and three (3)

Results

RQ 1: What is the pattern of internet content usage anumigrgraduates of Ajayi Crowther University?
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Table 1: Pattern of Internet Content Usage by Undergraduates

Content Frequency %
News/Information 64 32.8%
Pornography 8 4.1%
Social Networking 79 40.5%
Reservations 6 3.1%
Services 2 1.0%
Entertainment 36 18.5%
Total 195 100

Table 1 reveals the pattern of internet conteng@isamong Ajayi Crowther University UndergraduafElse
table shows that majority of the university undadyrates (40.5%) use the internet for social netingrkrhis is
closely followed by News and Information (32.8%)6 3tudents, constituting 18.5% use internet for

entertainment. This if further illustrated in figut below

Percentage

Entertainment
Services

Reservations
m%

Social Networking

Pornography

News/Information

0.00% 5.00% 10.00% 15.00% 20.00% 2 5.00% 30.00% 3 5.00% 40.00% 4 5.00%

Fig. 1. Chart showing Pattern of Internet Content Usage by Under graduates
RQ 2: What is the composite contribution of the usees’spnal factors (age, gender, religious affiliatisocio-
economic background and academic level) to undéugitas’ choice of internet content?

Table 2: Regression Summary of Choice of Internet Content used by University Under graduates

MultipleR .258
R Square .67
Adjusted R Square 37
Standard error of the estimate 1.727
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Table 3: Analysisof Variance of Multiple Regression Data

Source of Variation Sum of Square Df Mean Square F Sig. of F
Regression 40.041 6 6.674 2.239 .041

Residual 560.297 188 2.980

Table 4: Co-efficient of Personal Factors

SN | Personal Factors Beta T Sig.of T
1 Gender -.012 -.162 871
2 Age -.187 -2.574 .011
3 Religion .079 1.081 .281
4 Sacio-Economic Background .032 453 .651
5 Academic Level .100 1.364 1.74

The regression summary in table2 above shows Rraqefa.67, meaning that the combination of the five
personal factors accounts for 67% of the variatotundergraduate students’ choice of internet auntBy
implication, the remaining 33% can be accountedioother factors outside the focus of this study.

RQ 3: What is the relative contribution of the userstgmanal factors ( age, gender, religious affiliatisocio-
economic background and academic level) to undéugites choice of internet content?

Table 4 above shows the relative contribution aheaf the factors to observed variation (67%) abdve table
shows that only ‘academic level’ ‘religion’ and tso-economic background’ contributed positively ttee
observed variation. ‘Academic level’ followed bligion’ made significant contributions. The meanis that
the choices of internet content that undergraduateke are largely determined by the academic lef/¢he
students, religious beliefs and their socio-ecordmaickground.

Discussion of findings

Evident in the findings of this study is the faleat many undergraduate students of Ajayi Crowtheivérsity
make use of the internet for social networking.sTimding affirms the finding of Kuss and Griffi(2011) that
between 55% and 82% of young adults use socialarktgites, Facebook in particular, on regular ba&ss
observed in the findings, personal factors ( agadgr, religion, socio-economic background and ewecl
level) account for 67% (R Square=.67) of the vaain undergraduates’ choice of the internet cont&his
means that only 33% of the variation in the chaiteternet content is accounted for by other \@ga outside
this study, hence, personal factors are germanehéo choice of internet content made by University
undergraduates. It is worthy of note in the findirajso that of all the personal factors, only an@ddevel,
religion and socio-economic background determimedioice of internet content they made. Observati@mve
shown that as Nigerian university undergraduategemrogher in their academic levels, the less eniplttasy
place on some frivolous activities, including theaunt of time they spend using internet. Nigeriars also
highly religious. From the findings, undergradgatehoice of internet content is likely to have jioe
relationship with their religious beliefs. It aldollows common observation that students from hégitio-

economic background are likely to have greaterssteinternet facilities and thus, spend more timénternet
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than students from low socio-economic backgrounsl.nated by Zhu and He (2002), critical to indivitisia
internet use is his or her economic characteristiesceived attributes of innovation, social fast@nd
characteristics of innovations that influence dsgtion.

Conclusions and recommendations

It is a common knowledge that internet is becomimare and more accessible in the once alienatednegif
the world, the sub-Sahara in general and Nigerigarticular. With this expansion come various skadk
complexities. It is not an innuendo to say thatititernet is more of asset as much as it is oflitglio the
world. Young adults in particular use the interf@t a range of good and evil activities, with maending
toward content-specific usage pattern. As eviderhis study, undergraduates in Ajayi Crowther ingernet for
social networking. This finding is not a surpriseem one considers the fact that social media ehhnman
social capital. As identified by Nyland (2004), tmetives why people use social media include: mggteople,
entertainment, social events, maintaining relatips and media creation. There is no doubt thatytheng
adults are in pursuit of these objectives thanroititernet users. The findings of this study isege—opener to
the possible areas through which possible intefwestaimed at curbing excessive internet usage gmon
university undergraduates can be introduced .Sstadents’ academic level, religion and socio-ecanom
background prove as potent predictors of intespetcific content undergraduates use, these sanwdare
likely to contribute to the amount of time they sgeon the internet, hence, the problem of excessdee of
internet and other problems associated with inteuses can be controlled by controlling the idédifpersonal

factors that contribute significantly to the choafénternet content.
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