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Abstract
Radio plays a very significant role in the societd that cannot be overlooked. The main objectivais study
was to conduct a survey on radio listening halfitsniversity students and their attitude to progmaes. Survey
research method was used through questionnairisdtdhe listening habit and attitude students heoweards
radio. Students of Redeemers University were tmep$a size for this research work; a total numbed@®
copies of questionnaire distributed to the studdfitsm this research work, it was discovered thadents have
an easy access to radio in the campus, but they dé#ficulty while listening to radio on campus. &h
programming pattern adopted by radio stations énfae students attitude to programmes.
Keywords:. Attitude, listening habits, Radio, students,

1. Introduction

Radio is an essential mass medium that virtualgrgwnember of the society benefits from. KuewuntiQ@)
asserts that Radio has radicalized the face of huroemmunication and ultimately become a fixed painthe
daily lives of humans whereby people are inform@dight, nurtured and reformed by way of relaxatin,
invigoration and resuscitation. This he argued, esakadio as a medium of mass communication being
constantly sought after by its ardent listeners.

Radio is the wireless transmission of signals tghofree space by electromagnetic radiation of gueacy
significantly below that of visible light, in theadio frequency range, from about 30 kHz to
300GHz.(http://www.historyofradiowiki. org)

Egbuchulam (2002) defined radio as: a mobilizer arfdrmidable factor in the new world order in ecoy,
technology and politics. Radio is best describedthas cheapest, safest and the most effective medium
communication available to man.

According to Onabajo (1999), in the developing waak in Asia and Africa, radio is cheap; it does cust
much compared to television which is expensives lalso portable i.e. it can be easily transpofteth one
place to another. It is credible as it transmitssages that its listeners hold important. Radioatao present
news as it happens, brings the voices of news maked artists into the homes of listeners. It gigavides
dramatic shows and other entertainment, whichreste can visualize even in the absence of vis#als that
reason, radio enjoys the advantage of simultangitsequires little effort of its consumers to cambpend its
message. It is a good companion that entertaingndmadns its listeners.

Kuewumi (2009:148) has this to say about radio:djine a world without radio; it will be like a gam without
flowers and trees. Radio daily feeds us with infation, teaches us and calms our nerves. If radiveib
understood and its potentials realized, hardly thiélre be any one that will live without a radioafy anxious
moments will be healed.”

Radio is a vehicle for projecting personality thgbuwhich it attracts and holds an audience. ItnisHicient
instrument for getting a message to a large nunadfgueople at the same time, because it transcemals t
boundary of space and time, and also leaps adlit=msicy barriers (Onabajo, 1999).

Egbuchulam (2002) asserts that radio has been@ e@mjinmunication tool for improving the quality péople’s
lives, bringing to their doorstep news, entertaintrend education through its programmes. Despéewntbrid
wide enchantment with the internet and web-basarthieg, radio still retains the advantage of beade to
serve dispersed, isolated, and disadvantaged coiti@suaspiring to overcome the barriers of illiteyaand
physical distance in many countries.

Listeners use and relate to radio in very diffeneays compared to other media. Listeners use fadigarious
reasons one of which is for emotional support,degktheir spirits up through programmes, and thaltrevill
determine to a large extent the attitude listeneosild have to programmes. People listen to radidéo
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informed, entertained, educated, follow their fanteufootball team, and follow fashion trends opptar music,
among others.
According to Oliveira, Portela, & Santos (2012)isiassumed that listeners make their own intesipcets of a
radio programme — if the presentation includes sbimg they can relate to, something familiar. Theaunter
between the radio programme and the listener &rdegl as a meaning making process within a culbatext.
This meaning making process is influenced by aetamf factors, such as the radio programme tagésign
and the socio-cultural variations in experiencemvidedge and cultural dispositions.
“The figures of those who listen to radio contirtoeincrease thus indicating an increasing affiiity the free
and participatory opportunities offered by radiatisins” (Bamgboye, 2013). Radio plays an integod rin
providing its listener with news, music and othevgrammes, while also acting as a voice that reptesghem
as well as the society at large.
It is therefore no argument that radio serves asans of communication. In the aspect of infornmati@adio
provides information in terms of news that is, tfag/-to-day information within and outside the coynRadio
also encourages its listener to know more abowreihment, education, and politics; they can plsdicipate
through phone-in programmes, talk shows and madinat programmes. Radio generally helps to broaten
knowledge intellectually and morally.
This paper is designed to examine the radio liaghiabits of university students and their attittmlgard radio
programmes, using students of Redeemers Univexsitiie focus of study.
1.1 Statement of the Problem
Deregulation of the broadcasting industry in 198@ tio increase in the number of commercial raditisis in
Nigeria; this in turn posed a big challenge to oggtioprietors, producers and directors to have lapaekaged
content that will gratify Nigerians, with about 708fthe total population of Nigeria as youths (18ma2013).
The significance of radio in informing, educatiagd entertaining students in the educational ingtit is not in
doubt, and it is one way by which they keep in towith the contemporary world.
It can be assumed that before the advent of radiarmation on what is happening outside the sclpsemises
especially in the educational and social world \suld be) difficult to discern by students. Evefteathe
advent of radio and going a step further to esthbtiampus radio stations, there is still doubtoasow many
students are aware of what is happening beyondidlie of their school premises, and in the globaild:
As students, especially of higher institutionss itmperative that they keep abreast of goingsfonrad them, in
the country and the world at large. This studydfae seeks to examine the radio listening halfitsiversity
students and their attitude towards programmes.
1.2 Resear ch Questions

1. To what extent is radio accessible to studentseafe®@mers University?

2. What are some environmental factors that affecteleeters University students’ radio listenership?

3. What satisfaction do Redeemers University studeetve from listening to radio?

4. What is the influence of demography (gender/dige@)l on Redeemers University students’ radio

listenership?
5. What is the attitude of Redeemers University sttelemprogrammes on radio?

2. Theoretical Framework

The study was built around two theories which dasees and gratification theory and individual diffleces

theory.

2.1 Usesand Gratification theory

The theory falls under the Active Audience theonidsch focus on the effects of the media on theienme.

Active audience explains what people do with thelimes opposed to source-dominated theories wiicinsf
on the effects of the media on people. The assomps that individuals influence the effects tHag¢ tmass
media have on them. The theory is based on theipeethat the audience uses the media to gratiftaicer
identified needs (Mc Quail, 1994).

The audience selectively chooses, listen to, pegcand retain the media messages on the basigiofieds,
beliefs, and more.

Four domains of individual needs which the mediaildaratify as identified by Mc Quail (1994) are:

. The use of media as a form of diversion or estapi

. The use of media as a form of companionshipHosé¢ who are socially isolated

. The use of media to understand and evaluate g@eesonal identity.

. The use of media as a form of surveillance to/igi®information on the social world.

The five elements of the Uses and Gratification ed@d defined by Katz and Blumber (2004) are:
. The audience is conceived to be active and goatted
. There is no straight line effect of media contemtattitude and behaviour
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. The media competes with other sources of neésfaetion.
. The goals of mass media can be derived from izl data supplied by individual audience
members.

Wilbur Schramn provided a concept to answer thestime “what determines which offerings of mass
communication will be selected by a given indivituaWwhat determines the media content that an ididal
pays attention to?” The answer offered is calledfthction of selection:
Expectation of Reward
Effort Required

His claim is that individuals measure the levelgadtification they expect from a given medium againow
much effort they must make to secure that reward.

The media is an essential part of our everyday éifeit aids in the navigation of our social reaiit particular
(Alasuutari, 1999). He believes that radio is ateegion of ourselves with our external world. Ralas an
invisible role as a “mind-altering device,” we tuimeto a station which corresponds to our curreate of
mind, this enforces or stabilizes our mood or we s&lect a station to listen which invokes andaastidifferent
emotional state (Alasuutari, 1999).

Applying the uses and gratification theory to tlésearch, Redeemers University students listeadio to meet
contained needs. They have the power to shapespegiof the radio sector, and they are also airesavhich
can ensure a long or short term sustainabilitthefrhedium. Redeemers University students will midasions
about which content to choose based on their eapens of having some needs met; but the effoqsired in
meeting the needs will eventually influence theislens they make.

They select the content that will likely satisfyethneeds, they selectively consume the contenttlagi may
not be any effect. Therefore, their listening pattes based on their needs, which could be to wfetrred,
educated, entertained, and more.

2.2 Individual differencestheory

The individual difference theory was propounded Mglvin De Fleur (1970). The theory postulates the
individual perceptive way in psychological endowinéyio two individuals are the same and this is ttuthe
way they were individually brought up in their emriment and social life. Humans are biologicallyygically,
psychologically and genetically different.

The theory based its assumption on the fact tleaathdience of mass media is heterogeneous, itde mga of
people with different disposition, characteristipsrsonality, experiences, demographics, psychbgrspTlhese
socio-psychographical factors determine how arviddal reacts towards media content.

In relating this theory to the study, the studesftiRedeemers University are a segment of an augighey
constitute people with different characteristiage asex, feelings, dispositions, etc. Thereforis, ttheory shows
that the attitude Redeemers University studentshaive to radio programming will differ due to d@ifences in
individuals. If a particular student finds pleasimea radio programme, it is very possible thatthap student
will detest it and prefer another programme.

3. Literature Review

3.1 Natureof Radio

Onabajo (1999) describes radio as one of the mayp wf getting messages to a large number of pexlee
same time, because it transcends the boundaryamfespnd time, and also leaps across illiteracyidyarr
Asekun-Olarinmoye (2013) explains that radio isshegle most important media equipment, becaussaithes
larger audiences anywhere in the world. This idsoause it is fast, as events occur they are detatehe
potential audience”

Onabajo (1999) further asserts that radio can peeswand effectively influence a large audienceretine
contributing substantially to the building of aioatl consensus. Furthermore, it is a powerfuriumaent in the
area of public enlightenment, on health issuesjlyaplanning, cultural re-awakening, business iny@ment
and other social development issues (Onabajo, 1999)

Radio has the ability to reach millions of peoplawdtaneously, yet it speaks to an individual peedly. The
listener feels a great companion in his radio dgfigonvhen it is discussing something so relevaetsible or
personal to him (Kuewumi, 2009). It is amazing h@adio can reach a large number of people andtitisse
personal to each individual who listens.

Listeners depend so much on radio to get informatemtertainment and education. It is a companortst
listener.

Programmes of interest therefore have a strong dwlthe listener that if there is power failureuorvailability
of batteries, the listener’'s day seems incompletdio for those who love it, is perhaps more tharniemnd,
because the language of radio is many times saftgemtle, appealing, teaching and persuasive (Koeéwu
2009).
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Radio has the ability to talk back to its listenafsen messages are sent, through phone callsmessages,
social media (Twitter, Facebook, etc.). This (iat#ive nature of radio) puts members of an audiémd¢euch
with one another, and creates a horizontal floncofmmunication. McLeish (2005) explains that radso i
selective. This means that choice for the listés@nly in his mental switching-off which occursrohg an item
which fails to maintain his interest, or when heds to another station.

Radio allows its listener to consciously or uncaémssly select contents, unlike other mass commtinica
media (newspaper, magazine) where the reader basaany contents to decide which to attend to first.
Kuewumi (2009) citing McLeish (2005) referred talimas a blind medium that paints pictures in thadnof
the listener. A blind medium, but one which hasawdy to stimulate the imagination such that asnsas a
voice comes out of the loud speaker the listerterrgits to visualize what he hears and to creatkeirmind’s
eye the owner of the voice. In essence, listenensyntimes detect and create scenarios just byrgadunds,
yet it is a blind medium.

3.2 Strengths and Weaknesses of Radio

The most important advantage radio offers is itditabto reach specific audiences through speocéliz
programming. Radio can be adapted for differentspaf the world, and can reach people at diffetanés of
the day, because its signals are strong and cah @most all corners of the world, with an instamssage
(Odetoyinbo, 1998)

Radio is not expensive. To obtain a radio set iy ebeap, compared to other medium. It could thkeform of
transistor radio, walkman, and mobile phones. Ipdstable. It can be easily carried around. Unlitber
mediums which require full attention, radio canlibened to while doing other activities such asyidg, house
chores, reading, etc.

Radio is faster and flexible in the presentationnefvs and events more than all other media of mass
communication; this is because as events occurdheyelated to the audience. It gives listenepodpnity to
make informed choices about decisions

It is interactive and allows for immediate feedb&dm the audience. Listeners are allowed to cadind talk to
a radio personality immediately about a subjecy e discussing. This makes the programme moeeaictive
where a variety of listeners can give their opini@adio messages can be easily understood.

One of the biggest disadvantages to radio commtiorcéechnology is the limited range of a radionsig A
powerful radio signal is only capable of reachiegeivers within a specific geographic region, reqgithat a
vast network of radio stations be set up to comuatei effectively to a large or spread-out groupeckivers.
According to (Hartman, 1999) radio signals are alssceptible to interference from atmospheric dioms and
other broadcasts. In addition, it can be hard ¢teive a clear signal from certain locations, suchreas shielded
by mountains. A structure's insulation or electria&terference from other appliances can diminisie t
effectiveness of an individual radio receiver.

Like most other forms of electronic communicaticadio requires the presence of electricity, botthatpoint of
the transmission and the point of reception. Whigtery-powered radios are common, these powersnaex
more cumbersome than those of land line telephomieish can operate using electricity already inlithes to
make calls even during periods of emergency or pawtages. A powerful radio transmitter, such asgaonal
broadcast station, requires large amounts of @dgtat all times to send out its signal (Hartmag99).

Finally, radio communication relies on a very liedt spectrum of bandwidth frequencies. This is why
commercial radio stations sometimes seem to ovestaplend together, and why the regulatory radidybo
National Broadcasting Commission (NBC) strictly ukdes the use of all publicly-owned airwaves. Radi
require a relatively large amount of bandwidth tie&ato the amount of date they transmit, leadmgnbre and
more air space being allocated for cell phone neksvand wireless Internet networks.

3.3 Radio Listenership

Majority of the population listen to radio reguladspecially adults and young ones. Surprisinggnyrlisteners
are loyal to their favourite stations and are oftamed for long periods to a station (Ismaila, 20L8teners use
and relate to radio in a very different way to othedia.

Ninety percent of listeners are actually doing sinimg else while listening to radio. Typically thvsill be
routine tasks for example, driving, chores, houséwWRadio Advertising Bureau, 2013).

The majority of people are listening to radio oeithown. Even if they are listening when other deoare
around, it is still very rarely a group experientiey will have their own personal experience @& thutput
which is not shared with other people. Their inege, and their feelings, is doing the work (Radavértising
Bureau, 2013). This possibly explains why individuhave preferences amongst the radio stationbedt t
disposal.

According to Chesstango (2012), Nigeria’'s top rataiions that people listen to are:

1. 99.9 — Beat FM (keffi street, Ikoyi,Lagos) —faoek fan-page (378,187 likes)

2. 95.1 — Wazobia FM (Lagos) —-facebook fan-pade3(391 likes )
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99.3 — Nigeria Info (Lagos) —facebook fan- p&4f@,383 likes)

88.9 — Brilla FM (Lagos) — sports —facebook faage (32,565 likes)

96.9 — Cool FM (Lagos) — urban music —facebaokpage (14,109 likes)

97.3 — Classic FM (Lagos)- facebook fan-page3@2 likes)

93.7 — Rhythm FM — (Lagos) —facebook fan-pade439 likes)

92.3 — Inspiration FM (Lagos) —facebook fan-p&g@03 likes)

. 100.5 — Ray Power FM (Alagbado, Lagos) —facelfaokpage (5,094 likes)

10. 105.1 — City 105.1 (Oregun, Lagos) —facebookdage (1,303 likes)

According to a latest report by the Radio Audieheasurement Survey (RAMS), about 90% youngsters in
South Africa tune in to radio at least once in a&kveThe statistics show that youngsters over the aigl5
follow this kind of listening habit.

3.4 Advantages of Listening

According to Oyelade (2006), listening is the apilto perceive information adequately. It is a pHoe
communication skill, which allows the audience ¢oe&ive information. It is also a skill that enhastee growth

of knowledge and development of students eithemthoor intellectually.

Most people want to be heard, but very few peopte gbod at listening. People tend to spend more tim
evaluating what is being said or mentally compogimgr responses than they do actually listeningk@®ri,
2013).

Judging by the fact that few people are good letemmeans that people who possess this rare skl Bome
advantages which include:

1. Obtaining Information

Attentive listening helps an individual to learn m@bout people, things and the society at lamgeskence, it
creates a forum for awareness on various issuemarehses the volume of knowledge of a person.

Through obtaining information, an individual learnsore about people which is helpful personally and
professionally, because it creates a better uratedstg of people and realities of life.

2. Interpreting Information for great clarification

Careful listening helps an individual to avoid casibn, misunderstandings and conflicts that arensomin
communication flow, especially when messages deyed. Careful listening offers an opportunity tarify
information that is being passed across. It aldpshthe individual to interpret such messages & dri her
understanding.

CEeNOO W

3. Analyzing Information
Listening aids critical identification, absorbingdaanalyzing of messages, through an internal gsce
4. Better relationships

Listening creates a feeling of goodwill in intimated professional relationships. Many relationsthigge been
broken because of lack of understanding, whichdcdnd as a result of low listening skill. By listegi non-
judgmentally, relationships can be improved. Itgp#ylisten without judgment.

5. Airtime

If you listen first, others are more likely to ratuthe favour. There will always be people who,awese of stress,
self-absorption or other reasons, will use anoffegson's ear and not return the favour. Neverthetbs great
majority of individuals understand there shouldgbe and take in conversation (Sekouri, 2013).

3.5 Attitude

Daramola (2003) defines attitude as a mixture diefseand emotion that predisposes a person toorespo
other people, object or institution in a positivelanegative way. According to Odetoyinbo (1998jitate is a
mental and neutral state of readiness, organizenlidgh experience exerting a directive or dynamftuance
upon the individual's responses to all object atwhson with which it is related.

Attitude according to Daramola (2003) can be charamed in three ways:

1. They tend to persist unless something is domdange them.
2. Attitudes can fall anywhere along a continurapfrvery favorable to unfavorable.
3. Attitudes are directed toward some object albdiith a person has feelings and beliefs.

Daramola (2005) citing Katz (1960) propounded tloemponents of attitude as:

1. Cognitive component
2. Effective component
3. Connative component

The cognitive component refers to the thoughtdefsehnd idea about objects. This involves the waythink
about people, situation, institutions and event.

The effective component refers to the emotion aewlirfig about attitude object, event situation aerdpte,
which enables one to evaluate such as good/badexamnple, talking about Redeemer’s University stisle
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attitude towards radio listenership, some may léferent while some may have a bad attitude towagedlio
listenership.

The connative component refers to the predispasitiobehave in a particular way towards an obj&caro
individual. This could be as a result of the ottveo components of attitude, e.g. (for example)ttrmight and
feeling one holds about listening to a particukdio programme will act either positively or negaly towards
the programme.

Attitudes are formed through:

1. Socialization (interaction with others)
2. Direct contact with object of attitude
3. Group membership

4. M ethodology

Descriptive survey method was adopted in this stodyain insight into the radio listening patteamsl attitudes
of students towards radio programmes. This me#ivadls the researcher the opportunity to identiy $trength
and weaknesses of students in line with radior&stehip. Copies of questionnaire were used to gatbeful
information which is presented thus:

4.1 Analysisand Interpretation of Findings

Resear ch question one: To what extent is radio accessible to studentseafe@mers University?

Research question one seeks to find out the etdemhich radio is accessible to the students; & digcovered
that majority of the respondents have access tim.rétdcan then be said that the challenge doedi@an the
accessibility but in the listening pattern becaitig® possible to have access to something andnaée use of it.
The students also have their stations of prefereitcewas discovered that the most preferred radidion
listened to by Redeemer’s University student8éat FM. This is in accordance with Chesstango (2012)eas h
stated that Nigeria’s top radio station which yoymapple listen to most Beat 99.9 FM, while Nigeria’'s least
radio station that people listen toGity 105.1 FM.

Resear ch question two: What are some environmental factors that affecte®etbrs University students’ radio
listenership?

Table 4.1: Table showing factorsthat affect respondentslistening toradio

Frequency | Percent

Signal quality& transmission 125 31.8
School activities& busy schedule 98 24.9
Limited access to radio 50 12.7
None 49 12.4
Noise, distraction 40 10.2
Commercial break 20 5.1
Mode of presentation 12 3.0
Total 394 100.0

The table shows some of the factors that affedbrbstenership of Redeemers University studentstischool
activities and busy schedule, limited access t@ramise, distraction, signal quality and transias.

Resear ch question three- What satisfaction do Redeemers University stugldative from listening to radio?
Satisfaction will be measured using the reasons rgBpondents listen to radio, the purposes foerisg and
the satisfaction they derive as a result of ligtgribd radio.

Table 4.2: Table showing the different reasons why respondentslisten to radio

Frequency Percent

Informed, up-to-date 97 24.6
Entertainment 92 23.4
Combat stress, boredom 59 15

Educated (Education) 56 14.2
Acquire new knowledge 50 12.7
Derive inspiration 40 10.1
Total 394 100

Table 2 shows that 97(24.6%) respondents listerad®m because they want to be informed and up-te-da
events in the society. Others listen to radio tebtertained 92(23.4%), to combat stress, boredaratso for
relaxation 59(15%), to be educated 56(14.2%), ardktive inspiration 40(10.1%).
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Table 4.3: Table showing purposesrespondents useradio contents for

Frequency Percent

Decision making 120 30.4
Knowledge acquisition 60 15.2
Add to existing knowledge 55 14

No purpose 54 13.7
Enlighten people 40 10.2
Solve problems 35 8.9
Logical arguments 30 7.6
Total 394 100.0

Table 3 shows the uses to which radio listenergamlib. Majority of the respondents 120(30.4%) wbat they
hear on radio for decision making purposes. Othsesradio for knowledge acquisition 60(15.2%), dol &0
their existing knowledge 55(14%), to solve problemtere applicable 35(8.9%), while some others bay tlo
not use what they hear on radio for any purpose.

Table 4.4: Table showing the feeling and satisfaction respondents derive from listening to radio

Frequency | Percent

None 100 25.4
Satisfactory 74 18.8
Relaxed 60 15.2
Confidence 50 12.7
Motivated 50 12.7
Happiness 40 10.1
Know the world... 20 5.1
Total 394 100.0

From the findings, it is made clear that majorifytloe respondents claim they do not derive anysfatiion
from listening to radio. Other respondents said fieel satisfied, feel relaxed, and are motivatehpy and that
listening to radio helps them know the world.

The stated findings are not in isolation as sevardhors have also discovered similar findings frivair
studies. Respondents from this study said thegnlisb radio to be informed, for relaxation, to lieieated and
so on; this is in relation to Kuewumi (2009) whealasserts that, listeners depend so much on tadiet
information, entertainment and education. It isompanion to its listener. Sekouri (2013) furthetesothat,
“attentive listening helps an individual to learoma about people, things and the society at ldrgessence, it
creates a forum for awareness on various issuemaraehses the volume of knowledge of a person.”

Further findings show that respondents often ufmnmtion for various reasons such as for decisiaking,
for knowledge acquisition and so on. Kuewumi (208@pmits that, many times husbands and wives l&arn
love each other better because of the messagasliof Egbuchulam (2002) in his study asserts tbtgriers use
and relate to radio in very different ways to othexdia. Listeners use radio for various reasonsobrehich is
for emotional support, to keep their spirits uptigh programmes, and the result will determinelarge extent
the attitude listeners would have to programmes.

Research question four- What is the influence of demography (gender/gisoe) on Redeemers University
students’ radio listenership?
Table 4.5: Table showing if cour se of study make respondentslisten to radio

Frequency Percent
Valid Yes 160 40.6
No 234 59.4
Total 394 100.0

Table 4.6: Table showing if gender makesonelisten to certain programmes

Frequency Percent
Valid Yes 121 30.7
No 273 69.3
Total 394 100.0
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Research question four seeks to find out the infteeof demographic variables such as gender aniplifie on
Redeemers University students’ radio listenership.

From Table (5), it is clear that 160(40.6%) listenmradio because of their course of study, whiterfiTable (6),

a total of 121(30.7%) listen to some specific pesgmes because of their gender, and some of these
programmes include sports, health, relationshiplé@driented programmes. Finally, the total pettege of the
influence of demography on radio listenership fithia two tables is 71.3%.

The research work revealed the fact that to somenexiemography (gender/discipline) influences réudio
listenership of the respondents even though mgjafitthe respondents do not believe so. This isesamat
different from Akintayo (2013) position that gender some extent affects listenership to radio. ik dtudy,
analysis of respondent’s characteristics showedrtiwest of the respondents were male. The resulvstidhat
more males listened to radio because they had titoee on their hands because of the time of programm
broadcast which had to do with when lots of femalese in the kitchen in northern Nigeria.

Resear ch question five- What is the attitude of Redeemers University sttelemprogrammes on radio?
Table 4.7: Table showing if programming influence attitude towards a radio station

Frequency Percent
Valid SA 69 17.5
A 135 34.3
ub 81 20.6
D 75 19.0
SD 34 8.6
Total 394 100.0
Table 4.8: Table showing if respondentsfeel radio istime consuming and boring
Frequency Percent
Valid SA 26 6.6
A 49 12.4
ub 73 18.6
D 134 34.0
SD 112 28.4
Total 394 100.0

The findings show that students have a positiveudt to programmes on radio.

Table 8 reveals that 246(62.4%) respondents dagie to the fact that radio is time consuming lamding,
which is an indicator that to some extent, it potieat they enjoy listening to radio. Table 7 aleeals that the
programming on radio stations largely influencesrthttitude towards radio stations, because 208861 agree
to this. Akintayo (2013) citing Masi’'s (2011) ‘Ligin the Darkness’ research on the use of radlrittg about
positive change in the attitude and behavior oftS&udanese after many years of conflict corrolesrahis.
The results of the research indicated that 82%hefpeople surveyed, believe that using radio asuece of
information has capacity to make listeners respaetanother in spite of their differences. He fertstates from
his findings that the programmes bternews FM station made listeners love the radio station@ntider it as
their number one station, which invariably affectie€iir positive attitude towards the station.

5. CONCLUSION

In conclusion, it is no doubt that radio plays ayvsignificant role in the lives of young peoples, iainforms,
educates and entertains its audience, and infasmakerived from radio is used for decision makilogical
argument, and more. Therefore radio broadcastersegarded as credible sources of knowledge dispgiand
should endeavor to always give information basedagts, so that their audience would not be mishddo,
radio stations should continue to perform the fioms of the media, which is to inform, educate,eetain,
among others, because respondents have agreeddimplays a significant role in their lives.

6. RECOMMENDATIONS

This study has established the fact that the régtening habit of Redeemers University studentsoisitive, and
they have adequate access to radio within the @mwient. It was also discovered that Redeemers thiiye
students have a positive attitude towards radignarmmes.

The researchers recommend that the managemendiofstations should improve on their programmingest
because Redeemers University students responseshaw that programming influences their attituoleards
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radio station. If radio stations are able to dcs thiwill further increase the positive attitudevrds radio
programmes.

More programmes that can meet up with the expectatdf students should be introduced, and on thtis the
researchers further recommend that the administratf Redeemers University should consider estaiblisa
campus radio station for its students, so thasthdents can have a closer feel of radio, and twbsedo not yet
have the culture of listening to radio will be encaged to do so.

On a final note, the study recommends that theasiguality and coverage of radio stations shouldeseisited
by the (NBC) FRCN, because from the analysis of tleisearch, it is clear that most Redeemers Uiitiyers
students face difficulty when listening to radio@ampus.
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