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ABSTRACT

A national communication policy enunciates the gpabjectives and functions of communication systemd
aims, at dovetailing these with the overall soaos@mic, political and cultural development goafsttoe
society. The Indian media policy is divided intavef year plans” for ease of implementation while fogeria
there is no media policy in place to guide commatign systems in Nigeria. The study made use offi bot
primary and secondary sources in its methodologg. fudy concluded that a national communicatidicypto
guide communication systems in a country is cruitiaher overall development. The paper recommeribdet
for Nigeria to have an acceptable communicatiolicgdhat would fast track the expected developmiare is
the need to learn from the Indian National Commaitian Policy. Like India, Nigerian Communicationlieg
must be indigenously produced. India has not altbfeeeign media materials to swamp the country @istbrt
her tradition and cultural values.
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1.0 INTRODUCTION
Communication is the dissemination of informatiaowl d&as been part and parcel of human existence@udry
vital for individual survival. It is the foundatidior all other fields of enquiry and is the vehiébe human action
(Denton, 1990; Reddy, 2011). The system of dissatiain of information in the present day has undeego
great changes with the development of the statheoért technology and technological advancemetitarfield
of mass communication. Media forms are a vital pAtommunication systems globally today and tatkes
essential forms — the print and electronic medree Basic function of the mass media is to providermation,
education, instruction and entertainment to thepfgedhe media also motivates people directly diractly in
a community.
Media or communication policy is a set of principland norms established to guide behaviour of
communication systems and can also be definedsas @f laws, rules, regulations and traditionshie field of
mass communication — the rules and regulations dbaern the operation of newspapers, radio, tatavis
video, and films. It is these rules and regulatithag determine government media relationship arndipaccess
to media and telecommunication services of thedicgs and preference.
A national communication policy enunciates the gpabjectives and functions of communication systemd
aims, at dovetailing these with the overall soaos@mic, political and cultural development goafsttoe
society. It is carried out within the national emviment and shaped by the socio-economic, politiadate of
the society. In essence the principal purpose ohtional communication policy is to provide a fakadle
framework within which communication systems andhtelogies can be developed and utilized in a
coordinated, consistent and systemic manner fobéinefit of society (Kwame Boafo, 1986, p. 37).
According to Sarikakis (2004) cited in Johnson Afab (2013, p. 50) media and communication poliefer to
the general principles which guide the decisionthef authorities usually government about the fmctif the
media. It is centered on the structures, orgamnatand regulation of the communication procesthefgiven
society. Communication policy focuses on the legdhical, political, economic, infrastructural asdcial
system within which public communication and thedimaesystem operate and function in. It is politigal
regulated (constitutional provision) and in someesaself-regulated (professional ethical standardgliding
the activities of key actors in the communicatiphere of the public domain.
Sobowale (1988), defines communication policy asar@ful, consistent and workable plan of actiommgliated
by government or any other agency to harvest tinefiis of the wellbeing of Nigerians. It is the udéion and
description of the media within the sophisticated &conomic context of a given society. AccordiagBalit
and llboudo (1996):

Today, scholars are concerned about how developpelities can best

reflect overall priorities and what sort of natibrtmmunication system

encourages people’s participation, sharing of kedgé and skills at all
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levels, and coordination of efforts among all parsninvolved in the

development process.
According to Reddy (2011), policy denotes amongeptthings, guidance for action and objectives; &b)
declaration of courses of action; and (c) a detitameof societal values. A policy may be generalspecific,
broad or narrow, simple or complex, public or pté&/awritten or unwritten, explicit, or implicit disetionary or
detailed and quantitative or qualitative. That tisyvtoday on the agenda of most countries in Afeod one of
the subjects high debated among intellectuals aridypmakers is the subject of national developmamd
communication policies. Kuo (1986, p. 1) in Akoj20(4), commenting on the complementary relationship
between communication and national developmentrebddnhat:

On one hand, communication is a fundamental squmiatess underlying

social change and development, while on the otheommunication system

is an integrated part of the fabric of the socityl is highly dependent on

socio-economic development for its sustenance amaith.
The importance of a national communication polioy the development of any nation was stressed tgefn
and Anaeto (2010, p. 30):

The lack of a clear cut national communication @plito guide

communication systems within a country resultsnadiequate development

of that country’s communicative capacities and rtlagipropriate utilization

of communication resources for development.
1.2 Indian Media Policy
The debate on whether or not to have a media paticgn old one. Time and again policy, often called
guidelines have been framed for different mediaviiets, but a comprehensive media policy encomipgsa
holistic approach has never been attempted. Perthepilea of having guidelines and not a policyvjates
room for maneuvering and manipulating the mediaating to the convenience of the power that beg@taet
al, 1996).
There has been a phenomenal expansion of mass ateditures in the country since independence ané 8D
during the last two decades in India. Apart from ttaditional mass media, print media and the rati®advent
of the Television and subsequently Satellite Talevi, video and foreign Satellite channels throeghble
Television has completely changed the media saeirathe country as never before. This has beerepard as
cultural invasion in many quarters since the progres once available in the satellite channels are
predominantly western and totally alien to the &mdculture and way of life. (Reddy, 2011).
13 M edia Policy and Five Year Plansin India
India unlike Nigeria realized the importance of adia policy and thus developed her communicatidityo
into five year plans.
Thefirst five year plan (1950-56) recognized the necessity according tgp{&and Dyal, pp. 55-56) to develop
all the available methods of communication and thatpeople be approached through the spoken wdale
all, steps were taken to be taken to provide liteeaand information for the people in simple laage and on a
scale equal to the needs of the country.
The second five year plan document stressed that the plan has to be cantieeévery home in the language and
the symbol of the people expressed in terms of t@hmon needs and problems. It also outlined thasures
for expansion of plan publicity through the massdimeof communication. Intensification of the exigfi
arrangements for bringing home the implicationsapfid development and carrying the message of ltre tp
the masses throughout the country was proposduethitd five year plan.
The fourth year plan felt the need to inform the people in the ruraaaand particularly those in backward
regions about the road contribution, marketing,sheply of credit and other inputs, so that theeffiesiof those
programmes are so widely stressed.
Expansion of Television network to provide muchdesk support to education and to promote social @oim
development was stressed in fHéh five year plan.
From thesixth year plan onwards fund allocation for electronic media adtipularly television progressively
increased which led to massive expansion of talavis
The objectives of the media policy in teaventh five year plan were: (i) national and emotional integration of
various country segments of the country; (ii) méition of the media as a means of development aaidls
uplift; and (iii) dissemination of information anentertainment. The plan envisaged the objectivehef
television reaching the remotest parts of the agutitrough a three tier service — primary servicational
service and local service. The major thrust of #glan relating to information and broadcasting seutas on
raising the level of the consciousness of the prdplaid emphasis on skillful synthesis of traatitall and folk
forms of communication on one hand and modern audigal media including Satellite communicationtba
other. The thrust of thEight Five year plan has also been to consolidate the achievementartéreplans by
suitably augur renting the production facilities the existing centers and replacing equipment wtiak
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outlived its useful life. Th&ight Five plan visualized an unprecedented growth in terms ofrestom of current
satellite service software schemes and productwiiities. Even in the earlier five year plans tioée of the
media had been greatly emphasized to provide conaation support and inform the general public aktbet
objectives, targets and benefits of the plans.

The media policy in India today according to (UNE3O.d) is the outcome of India’s media experiences
during the last several decades. The componentthisfpolicy could be found in various legislations,
instructions, decisions and statements of Goverhrfrem time to time. The Indian constitution guakes
freedom of speech and expression. Thus the freaxfdire press is an act of faith with the staterafid. The
press has an important role in giving expressionational aspirations. Therefore, the governmehiesits
freedom and would impose no obligations on theris for the press itself to regulate its conductihg regard
to obligations to the society. The government duasregard the press as a compulsive foe or a hualig In
the common tasks of national development, the Goment expects the press to extend the cooperatiem e
being critical of it as occasions would demand. Tiedia in India are therefore expected to voicér tiews
freely. This is the basic philosophy that govelms dommunication process in India.

14 Media Policy in Nigeria

According to (Mgbejume, p. 48) mass media poligielligeria have been sensitive, undecided and wiadaed
not only because of the diversity of Nigerian stycleut also because of the failure of majority aféfians and
leaders to visualize the role of the mass medthérdevelopment of Nigerid\est Africa, 1977; Africa currents,
1975; Smart 1975; Mgbejume, 1991). Evidence ofdbk of what the media should do for a developingeXa

is found in Nigeria’s 1979 constitution. The origindraft failed to define the role of Nigeria mediad
guarantee their freedom during the post militargime, (Mgbejume, 1976). But after opposition frohe t
Nigeria press and other Nigerians, a vague amenimeéhe draft constitution was made to protectfteedom
of the press during the civilian regim@/st Africal977, p. 408). It is felt that right to freedomendpression is
one of the most basic rights in a democratic spaed it should be a right to which every Nigersrould be
entitled to whether or not he is employed by thespiVest Africa, 1977, p. 46).

The inconsistency in formulating mass media padidgieNigeria is also revealed in the statement thajJose,
former chairman and managing director of Daly Times, and the then chairman of the Nigeria Television
Authority. Jose distinguished between the colomditica press which was a tool for winning Africa
independence and the post-independence press Wwhishid should be directed towards national cocisbmu
and development. He also said that, African predayt could not use the strategy and weapons usadshg
colonial governments (because) such sensationat frage stories could create inter-tribal distudesnor
violent demonstrationdNest Africal975, p. 405).

Group captain Samson Emeka Omerua, a onetime fedérster of information also confirmed the statarh
when he said in October 1984 during the silverlgébcelebration of television in Nigeria, that Nigepress was
only known for bringing down governments. He sali tpress in Nigeria has been antagonistic to the
governments in power since the colonial era. Avgidihe creation of ethnic disturbances has beerobiige
most common warnings and reasons why several Migeeaders both at state and federal levels have
threatened Nigerian journalists with arrests angr@ns without trials. Mass media policies in &lig were
not federally directed but mainly in the handstates governments until July, 1975.

There is no denying the importance of policy in anganized society and system, policies are netxlprbvide
direction for the communication programme of a emtiorganization and even individuals. When Yakubu
Gowon’s administration was toppled (Oreh, 19761%0; Mbejume, p. 49). In 1975, the Federal govemme
took over the ownership of Nigeria’'s broadcastingdim, theNew Nigerian Group of Newspapers and acquired
60 percent shares of Daily Times.

In the wave of the take-over of 90 percent of Ny@s mass media of communicationgest Africa, 1977, the
federal government said that it wanted to ascettsm (i) the newspapers... (made) constructivecisitis in
their comments, but it was hoped that they too d@ale it necessary to serve the national interesthaat they
would take into consideration, at all times, inithreportage and commentary, the sensitivitieshef fligerian
community and (ii) the broadcast media were takegr ¢so as to prevent Proliferation of the netwoakshe
expense of the taxpayers money, (and) to effegtipatticipate in the country’s mass media to suppelet its
giant programmes, in educating the masBesly Times, Nov. 10, 1975).

Nigeria mass media policies have been directed lynédwvard the unification of the country and toesser
degree, toward the education of the masses.

According to Adekoya and Aljilore (2012), the binthi the Nigerian communication policy can be tratedhe
7" of February 1987 at the seminar organized on naticommunication policy. The seminar which wasiral
the Administrative Staff College of Nigeria (ASCQNyas organized by the Federal Ministry of Inforimat
and Culture in collaboration with a highly dedightenterdisciplinary group of university lecturersida
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researchers appointed by the ministry and assisyethe Nigerian Institute of Journalism (NIJ) anieent

mass communicators in Nigeria.

There were 250 participants at the seminar fromsnecasnmunication and related fields. During the days

event, 12 seminar sessions were conducted andgg2spaere commissioned in addition to another Zemmat

the panel of expert committee. To facilitate effeztcommunication in Nigeria, the national commaatticn

policy document enunciated 10 cardinal objectivagcivare:

1. To identify critical or central organs media medsars or institutions of the Nigerian society that i
involved in the development of Nigerian communicatsystem, both internally and externally.

2. To provide guidelines for the mobilization and depeent of those institutionalized mechanism in (1)
above to achieve national objective and aspirations

3. To mobilize all structures in a society in a chaystem relationship for the propagation of natiogaels
and objectives.

4. To evolve a national and systematic parking o€athmunication media and resources for nationalsgoal

5. To establish operational boundaries for the media

6. To promote and consolidate national interest.

7. To ensure better management of communication ressuo facilitate development and nation building.

8. To harness Nigeria’s measurable cultural wealtll@gelop an authentic Nigerian Culture, to cultivate

deep sense of patriotism in the Nigerian peoplepaogagate worldwide distinctive national identity.

9. To further at home and abroad those cardinal gfesiupon which our nation and constitution arenttad
and which protect and enhance Nigeria's Nationtat@st and security in the international system.

10. To encourage creativity and promote indigenousiyted innovations for the collective good rather for
individual expression.

In line with the objectives listed above boundarig operation were allotted to the various media o
communication then in existence in the countrys¢éhmedia are the broadcast media which include® raill
television, and the print medium which include npamer, magazine, books, posters, billboards, and bél
(Adekoya and Aljilore).

2.0 Comparative Analysis of India and Nigerian M edia Policy

The justification for this comparison is that bdtigeria and India belongs to the third world coig
of the world. Also both India and Nigeria were auled by Britain and they belong to the common teaf
nations.

Kwame Boafo (1986, p. 36) asserts that, the iatéwnal communication scene during the 1950s and
the 1960s was characterized by euphoria over theiins and impact of communication systems anduregs
in developing the newly emerging nations of thirdrld. Communication was expected to play a sigaiftaole
in bringing about a rapid transformation of theiorad in political independence after the Second [#&/@var.
Communication media and resources were seen as foolsocial change and it was anticipated that
development and “modernization” in the backwardiettes of the south would be concomitant transfed a
utilization of communication and other technologfemm the North and with the diffusion of innovati@and
messages through available communication systeoman@inication was, indeed, assumed to be “the katy th
opens the door of change”, (Rogers; Kwame Baof861f. 36).
According to (UNESCO, n.d) the objectives of indegent India have been set out in the constitutian ¢ame
into force on the 20th of January, 1950. The divecprinciple of state policy enjoined on the statiee duty of
striving to promote the welfare of the people bywsag and protecting as effectively as it may eiaoorder in
which justice — social economic and political —Isivgform all the institutions of national life. Ehyear 1950
also saw the establishment of the planning comonisisi the government of India. India thus is onehaf first
among the newly free countries to embark on plardeelopment.
Free India chose not to opt for either the Capgitdtiee enterprise system or for the centrally péahset up of
the Communist countries. The leaders of free Indiaer the constitution chose the third part of denatic
socialism, within the framework of multi-party deanacy, this provides for state ownership and comtver the
means of production and distribution in severakharalong with a large area of economic operatieftstd
private initiatives.
It is important to state clearly that the IndiandvéePolicy is compartmentalized into “Five Yearm&dadetailing
what is to be achieved in each of the Five yeanss &rrangement may have been responsible foruteess of
the Indian Media Policy. Unlike India, the Nigeri@ommunication Media Policy is bogus and did ndiofe
the fashion of the Indian Communication Policy.
According to (Uwom and Alao, 2013), in Nigeria thaés no single document tagged, “National Commuitina
Policy” though different scholars have spoken gnintportance to achieving the development objestofethe
nation. However, there are laws guiding media jiradh Nigeria like the National Broadcasting Coragibn
Code (NBC), Broadcasting Organization of NigeriaO(®), Nigeria Press Council (NPC) and Newspaper
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Proprietors Association of Nigeria (NPAN), Adventig Practitioners Council of Nigeria (APCON), Natal
Films and Video Censors Board (NFVCB), and alsdNhgonal Communications Commission.

2.1 M edia Content

Both nations encourage the adequate broadcastcaf fwrogrammes and the broadcast of programmes in
Indigenous languages. The Nigerian Television Adtho(NTA) broadcast in English but the other NTA
stations located in the states sometimes broaditastligenous languages. The Federal Radio Corporatf
Nigeria (FRCN) also broadcast programmes mainlgnglish and indigenous languages at the regional faf
the country. Similarly, state owned Radio Stationthe country also broadcast programmes in Englisth the
Indigenous languages of the states. While the Niggyolicy cum the National Broadcasting Commissiode
states that a particular percentage for local teifm programmes 60/40 (Uwom and Dayo, 2013), didran
important point which needs to be established wittphasis is that India has entirely been relyindnerself in
the matter of communication contents. Whether Raglio, Television or Films, the programmes andeniat
have always been indigenously produced. She haallnated foreign media materials to swamp the cguand
distort her tradition and cultural values.

2.2 Public Policy on Broadcasting and other M edia

In the area of ownership, the media policy of Nigemd India frowns at monopoly and encouragesaptyrof
media ownership. This means that the countriesadsumbscribe to the concentration of media orgaioiza in
the hands of a few powerful people. However, thdimpolicy of India specifies the need for Commuriadio

as opposed to Nigeria.

The Indian Mass Media today comprises over 300 chennels (reaching 172 million households), 50,000
newspapers and magazines (with readership of @@nfllion) around 300 radio stations, a featuhadi in 18
languages made every year, and a plethora of gletfronic, digital and telecommunication mediacérding

to the latest FICC-Price-Waterhouse Cooper Rep2®d{) cited in Kumar (2014), the Indian and Media
Entertainment Industry is worth over two hundretlidii and is projected to grow at the rate of 1842@er
annum. State broadcasting has been witness to rohforge s over the last two decades. Doordashan, th
national television network with 22 channels, anidl IAdia Radio, the National Radio Broadcaster aosv
managed by an autonomous corporation known as iPBasaati (Broadcasting Trust). This means thad &n
independent public service broadcasting servias, $eibject to state interference but still fundgdhe national
exchequers.

The mushrooming of private cable and satellite okéin English and the Indian languages since 4983
taken the whole entertainment industry by surpridaes unprecedented growth has been given a newtuap
with the state authorities offering uplink fac#is to both domestic and foreign networks and owih egiations.
But most importantly, the impetus has come fronitdigompression and dramatic crash of satelligx;dn the
opening up of the sector to Foreign Direct Investim@&DI) the new opportunity of media companiesgto
public for raising capital.

The Cable Television Network Rules (1994), and @able Television Networks (Regulation) Act (1995).
According to Kumari (2014) were amended to Cabl&vision Networks (Amendment) Ruels 2000. The new
rules have made it mandatory for all cable opesatoover 30,000 of them in the entire country fetoransmit

at least two Doordarshan. Channels (the nationélna@tro channels) and the regional language chanrbke
prime band. Most cable operators gave little aitbento those channels since they were free-to+air did not
fetch any revenue as the private satellite charidisFurther, cable operators were to be heldaesiple for
programmes that were offensive as were as for @tieertisements of tobacco and prohibits all adsement
which promote directly or indirectly, productiorals or consumption of cigarette, tobacco produaise,
alcohol, liquor or intoxicants. Also banned areaimtf milk substitutes, feeding bottles or infantdeoBut cable
operators ask how it is possible for them to stegrgees channels which carry such advertisements.

The amendment prohibits the transmission of angnammme or channel if it is necessary to do in thtonal
interest of the sovereignty or integrity of India gecurity of India or friendly relations of Indiarwith any
foreign state or public order, seize any equipneemgrohibit any programme or channel if it is notconformity
with prescribed programme and advertising codes...

On the other hand, according to Ojo et al (2018)Nkgerian Television Authority (NTA) and the FedieRadio
Corporation of Nigeria (FRCN) established in 1978l d933 are state owned television and radio simtio
funded by the control government. There are 45 NdmWd 60 FRCN stations across Nigeria, with the
headquarters in Abuja. The radio station reache® ittan 100 million listeners, broadcasting in dbguages,
catering to the diverse broadcasting needs of ratliiic Nigeria. The corporation also has five tefstations
streaming live audio on the internet, thus reachmiljons in the world...

In Nigeria, both government and the private investre participating actively. Government hithestened the
moribund Daily Tunes, New Nigerian Newspapers (NNtg) Daily Scetch, Herald and the Standard
Newspapers. The surviving ones are the Nigeriarerobs from to do state, voice from Benue state ted
Triumph from Kano state are only grasping for bneat
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While Indian Media Policy has encouraged the growftprivate cable channels to boost the entertamme
industry by amending the existing laws to creat éhabling environment for private investment bithva
caveat on advertisements on alcohol, tobacco, fligto. In Nigeria, the regulatory body on adventsi—
Advertising Practitioners Council of Nigeria hagsadly underperformed in this direction. Also in {hvwposed
Nigerian Communication Policy, Chapter 111 thatisl@ath the print media subsection 4 states that:

The print media shall be used as a vehicle foronati mobilization in

support of policies and programmes aimed at immgwhe standard of

living of Nigerians raising the level of conscioess and protection and

defense of national interest.
According to Are (2006) the media is expected tacate, inform and entertain but it also expecteddait
within the law. Similarly, security measures argased to protect society at large through measwhésh
curtail rights and freedom, including that of thregs. Security agencies too have to act withirctmdines of the
law. Somehow, the national interest is expectechediate these competing group and individual iststeThe
main pillar upon which the security and survivaNifieria as a nation rests is that of nationalyunitis to make
Nigeria one that the country went into civil wartlseen 1967 and 1970. Nigeria has continued to épes
centripetal forces which threaten to pull the cogpapart at critical moments in her history. Soragéhaccused
the Nigerian media of sensational reporting, thenmtion of ethnic and regional sentiments, accdimgahe
negative aspects which tend to divide rather thateu
The depiction of marginalization, low representataf certain groups in specific sectors and othedicincies
tend to reduce the stake which certain individialée in the country. The atomization of the Nigeientity is
one of the negative consequences of the way théanpedtrays the viability of Nigeria as country.i§kerodes
public confidence and the commitment of the citizeto a country whose survival are not sure ohéy go by
the information they receive from the media.
2.3 Funding
Uwom and Alao Funding (2013) posit that the Nigemadia policy states that public media will be fadd
through licence fees, grants and other industryrgds though the government through the ministry of
information and communication funds the public rmeddiowever, funding in Nigeria is inadequate. Oragamn
critique of the report of the Nigerian communicatipolicy is “the failure to address the fundingexen the
public broadcaster within the general frameworkagkling the pervasive problem of sustainabilityowgth and
development of programming, engineering and prasent in broadcasting. Conversely, the need foqad
funding is captured in the Indian communicationiggoind is vigorously pursued (Imesoimeso, 2015).
24 Agricultural/Health Communication
All India Radio has been the fore-runner in the process of imphkimg communication strategy being adopted
by government. The Radio Rural Forum Experiment eaaglucted by the all India Radio at Poona durigg6l
The project covered 156 villages where listenind discussion groups were organized in each of itteges. A
programme of 30 minutes duration was broadcastvordays in a week covering agriculture and alliebjects
to help promote rural development.
While the media policy of India recognizes the nEmdCommunity Radio, Nigeria Communication polidges
not address the emergence of community broadcastermde mention of it but did not make it elalierdt
should be considered that some of these urban lmasdi cannot get to the rural dwellers which atutst the
majority of the population.
25 I nter personal Communication
Realizing the value of interpersonal communicatiothe context of developmental publicity, the Bieate of
field publicity was established in 1953 in Indiardaches the people through its 221 field units sseks public
support for national campaigns on plan developméamily welfare, national integration and defence
preparedness. Publicity against social evils likaking, dowry etc. is done by the Directorate. Tedd units
are provided with mobile vans organize film shopkoto exhibitions, song and drama programmes ed. o
communication like seminars, symposia, group disiomsand debates are also organized by the figtd.urhe
units reach remote and hilly areas through footcimes, transporting the equipment even manually.lé\the
India media policy recognizes the value of intespeal communication it is unfortunate to state thate is no
such thing in the Nigerian media policy.
The Song and Drama Division of Ministry of Infornmat and Broadcasting established in 1954 has bec¢bene
biggest live entertainment organization in the ¢ourThe Division has its departmental drama traufBesides,
it utilizes the services of private registered igartwhich are specifically trained to disseminatirimation
through folk art forms like drama. Composite prognaes, folk recitals, puppet shows, ballets, religio
discourses. There are nearly 400 private registemegpes in India, which on an average do 12,0003600
programmes in every year. There are similar sortgdrama units in the states which use the folk methe
use of traditional media in India for communicatias described above has been a rewarding expatience
foreign media material to swamp the country antbdisheir tradition and cultural values.
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2.6 Conclusion

Communication is the dissemination of informatiom d&as been part and parcel of human existenceiaMed

communication policy is a set of principles andmsrestablished to guide behaviour of communicatimtems

and can also be defined as a set of laws, rulgs]a&ons and traditions in the field of mass comination. A

national communication policy enunciates the gaddfectives and functions of communication systemd a

aims at dove tailing these with the socio-econopalitical and cultural development goals of theistyc It is

the definition and description of the media witttie sophisticated and economic context of a gieeresy. The

Indian media policy is divided into “five year pkEinfor ease of implementation while for Nigeriagth is no

media policy in place. May be this is one of thasens for the under development of Nigeria. Therad

denying the importance of policy in any organizedisty and system, Policies are needed to proviigketibn

for communication programme of a nation, organiratiand even individuals.

2.7 Recommendations

For Nigeria to have an acceptable communicatioicpdhat would fast track the development of théiara

there is the need to learn from the Indian Nati@@ihmunication Policy.

= |t is time for all a stakeholders to break the jihat has held captive the Nigerian communicatiolicp
from becoming realized.

= |t must be expressly stated in the Nigerian comeation policy that whether it is Radio, Television
films, the programmes and materials must be indigsly produced. This is what India has emphasized.
She has not allowed foreign media materials to qwéme country and distort her tradition and cultura
values.

= There is the urgent need to state elaboratelyarNigerian communication policy the need for comityun
radios which can be used to get information tortimal dwellers who are the majority of the popwati

= The radio forums should be established to broadpasgrammes covering agriculture and health
communication. This is what India has done.

= There is no-where in the proposed Nigerian comnatign policy where pains-taken efforts were made to
emphasize the value of interpersonal communicatimia has done this by establishing the Directoct
field publicity in 1953. This directorate is useu reach the people through its 221 field units aedks
support for national campaigns on plan developmtarily welfare, national integration and defence
preparedness. Publicity against social evils likeking dowry, etc. Is done by the Directorate.
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