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Abstract

The increasing need for leisure travel and the wkielming tourism development in Nigeria has netatssi
high level of human resource management in ordendet up with challenges facing the tourism indu<df a
truth, many tourism students graduates without rcle@aderstanding of the magnitude of career prospect
awaiting them; while those still undergoing the gnamme are clouded with doubts about what the éubaids

for them. This paper therefore seeks to addressptioblem. It examines the various programmes odibéeé in
Nigerian institutions of learning and the careergpects of tourism students in Nigeria.

Introduction

Tourism is travel for recreational or leisure pwses, while a tourist is a person who travel to stag in places
outside his usual environment for not more than coresecutive year for leisure, business and othgsgses
and not related to the exercise of an activity neenated from within the place visited. Tourism basome a
popular global leisure activity with a record ofe’\@03 million international tourist arrivals in@p, and with a
growth of 6.6% as compared to 2006. Presentlyriaténal tourist receipts reached 856 billion 802 (WTO
2008). Tourism as an industry is dynamic and coitipetand is recognized widely as one of the warldrgest
growth industry. The constant development of newismn products has led to an increased need fonletge,
flexibility and creativity. Information technologyn the other hand has provided the consumer witls to seek
out special services and better value. As a rethdttfourism industry continues to feed an evemirg system
of subsidiary services. Based on these, the needidd qualified and dedicated professionals to agnthis
rapidly growing industry is on the increase.

This paper is born out of the fact that theregaess inadequate trained personnel for tourismsingu
in Nigeria. It is also sad to note that majoritytloé federal and state owned universities do netrdwlegrees in
the field, while some offer few courses in tourissthers have not met the Nigerian Universities Casaion
(NUC) required accreditation. However, the Nigefiaurism Development Master Plan of 2006 is a clear
evidence of the nation’s commitment to further depeher tourism industry. It should be noted tlatrism is a
multi-sectoral industry that cuts across other gtdes like hospitality, catering services, transgton, travel
agencies/airline operators, etc. Trained persommnel needed to manage these establishments foisrouri
development in Nigeria. Thus, there is a very Wrigture for graduates of tourism programme.

Tourism as a career is therefore designed to dpvekills and give training to interested studeots
enable them handle tourism-related matters as agelto equip students for careers in Schools, Miagst
Tourism Institutions, Tourism Corporations and RisarHotels and related areas. This paper is alsigrmkd to
respond to the need for tourism professional amegame interested students at undergraduate leasiter the
many businesses and organizations of this demarahgtry. The course (tourism) is also aimed tggrating
social, cultural, financial and ecological perspaxs in other to help students develop a betteerstdnding of
the world around them.

Keywords: Career prospects, Tourism courses, Tourism studEotsism programmes

Tourism: What It I1s?

The definition of tourism has been the subjecbofjl debate. Like any other concept, tourism is dfficult to
define in absolute terms because of imprecise amaéonsistency in the usage of the concept; thusscame
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difficult to define in absolute terms. However, tt@mplexity of tourism is best treated in a mulaiplinary
way, which include sociology, economics, anthroggloarchaeology, geography, urban and regionalnian
fine and applied arts, architecture, etc

The word tour is derived from Latitornare’ and the Greekornos’, meaning a movement around a
central point or axis. This meaning changed in modenglish to represent ‘one’s turn’. The suffixism is
defined as an action or process; typical behawowuality; whereas the suffixist denotes one that performs a
given action (Theobald 2005). When the word tout tire suffixes -tsmandist are combined, they suggest the
action of movement around a circle. One can arpae a circle represents a starting point, whicimately
returns back to its beginning. Therefore, like r@lei a tour represents a journey that is a roupdite. the act
of leaving and then returning to the original steytpoint and therefore, one who takes such a pucan be
called a tourist (Theobald 2005).

Okpoko and Okpoko (2002) regarded tourism sim@yany temporary movement of people, either
individually or in groups, from one place to anatfa specific ‘tourism’ purposes of pleasure, lileameetings
or business; and for a period of not less than tyvéyur hours. World Tourism Organization (WTO) ohefd
tourism as the movement of people to and staydngd outside their usual home for at least twemty-hours
but not more than one consecutive year for leishusiness and other purposes not related to amy &dr
employment from within the place visited (cf. Okpolet. al. 2008). For Wardet. al (1993) tourism involve
movement from a place of residence to a destindtiom fixed period of time, returning home at #ed of it.
They went further to explain that visitors arriviag) a destination in order to seek work or findnpanent
accommodation are not regarded as tourists. Toussiso viewed as a field of research on humarbaisthess
activities associated with one or more aspectb@ftémporary movement of people away from their @diate
home communities and daily work environments faibess, pleasure and personal reasons (Chadwiel.199

There are three types of tourism that can be ifishtwhen using geographical movement, these
include (1) Domestic Tourism, which involves thewament of tourist within their country for tourigmirposes
such as leisure, business, visiting friends andtiels (VFR), culture, health purposes, etc. (2pi&eal
Tourism, which is a movement of tourists withinigegn sub-region for tourism purposes listed abeve} for a
period of twenty-four hours and above, and (3)rim&onal Tourism, which involves movement of peofspbm
their country of origin/resident to another courfioy specific tourism purpose(s). Apart from thetbe intents
and purpose of travel are often used to categtoizésm; thus, tourist who travel for cultural poge could be
referred to as cultural tourist/tourism, for thevdoof nature (eco-based tourism), for sport purp(sgert
tourism), for religious purpose (faith/religiousutesm) etc.

Tourism industry is divided into five differentcders: accommodation, transportation, travel sesjic
recreation and entertainment, and food and bevesagéces. The diversity of these five sectors shoat
tourism is a multi-disciplinary course. It is thne pertinent to note that in the study of touridrospitality
industry is very essential; thus, the knowledgeaofommodation sector such as serviced and norcedrvi
accommodation becomes indispensable in tourisns iBhinore glaring in the definition of tourism, whi is
defined as a movement of person(s) away from hamea fperiod of not less than twenty-four hours...sTisi
therefore, the reason why tourism students arencdtgosed to courses in hospitality management asch
Introduction to Hospitality Industry, Tourism Accomodation and Services, Industry Study (a threéxtonsnth
industrial attachment to any hospitality industnydatravel agencies of their choice) etc. Transpiorais
another veritable industry of which students ofiitem are introduced to. In as much as tourismesntiovement
of persons..., such movement is either made by lainayr sea; thus, tourism students are further segdo the
various modes and forms of transport conveyance.

Apart from the above, tourists are often interé@stea destination where there are clusters odetibns
often referred to as ‘tourist domain’. This is tm®re reason why tourism as a discipline deals wgthism
products and services, tourism marketing and singppourism information technology, etc. These\adous
ways in which tourism industry is further developmud promoted for potential tourists who would tdke
advantage of abundant tourism resources and goaldieg environment to visit such areas for satisfacof
their individual interest. They are also intricgiarts of tourism development and promotion embedded
recreation and entertainment, and food and bevesagéces. It is therefore important to state héag the
description of tourism cannot be over-emphasizédisTits further description can take more spadetiame.
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Areas of Specialization

It is very important to note that areas of speralbn in tourism are available in Masters Program(ivi.A.).

The Diploma and Bachelor programmes in some highstitutions are designed to generalize exposure of
tourism to students in other to enable studentsldgventrepreneurial skill, training on entrepresaip
development, resort management, marketing, infaomatystem-based management etc. The curses cover
heritage, tourism and related areas in the hunesnifihe Diploma and Bachelor programmes composed of
number of constituent parts, which sets out a nurabkearning objectives that includes creatingefiive man-
power for the tourism industry to meet the challengf the new century; developing a range of ikéls such

as creativity, enterprise and lateral thinking amaetudents; preparation for employment in the wiskenvice
sector by developing transferable skills so thadgates may gain an academic and practical appoecia the
operation, organization and management of tourisia lusiness activity; as well as adding valuéé¢ostudents

so that they serve as tourism officers, professitmaist guides, travel agents, among othershatend of two
(Diploma) or four (Bachelor) years programme, sgsbd graduates will be awarded Diploma in Tourism
Bachelor of Tourism. Below are the minimum basiari®m courses available in some higher institutiand
NGOs in Nigeria.

A. Diploma in Travel and Tourism

i. Certificate Course in Tourism Studies (CTS)

ii. Certificate Course in Travel and Tourism

iii. Diploma in Tourism and Hotel Management

iv. Diploma in Travel and Tourism

v. Diploma Course in Tourism Studies (DTS)

vi. Vocational Course in Travel and Tourism

B. Bachelors Degree Course in Airlines, Tourism anéiospitality Management
i. Bachelor in Tourism Administration (BTA)

ii. Bachelor in Tourism Studies (BTS)

iii. Bachelor in Tourism Management (BTM)

iv. Bachelor of Travel and Tourism Management

v. Bachelor of Commerce with Travel and Tourism lsigement
C. Post-graduate Diploma Programmes

Post graduate courses in travel and tourism managieoan be pursued by graduates, which may probe to
advantageous in providing managerial and admirigéraoptions in the industry. Among the availablesp
graduate courses in tourism studies are:

i. Post-graduate Diploma in Tourism Management (FP@ID

ii. Post-graduate Diploma in Tourism Studies (PGPTS

iii. Post-graduate Diploma in Management (Tourismd dravel Option)
iv. Post-graduate Diploma in Management (Tourisich lagisure Option)
D. Master’s Level Programmes

i. Master in Travel and Tourism Management (MTTM)
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ii. Master in Tourism Administration (MTA)

iii. Master of Business Administration (MBA) witholirism Option

iv. Master in Tourism Management (MTM)

v. Master of Business Administration in Tourism atakspitality Management

E. Non Governmental Organizations’ Accredited/Approsed Courses in Travel and Tourism

International Air Transport Association (IATA) caas: IATA is a world organization of transport whkad
office at Geneva. IATA provides travel, tourism asatgo industry recognized standard in trainingerérareas
of specialization are:

a. IATA/UFTAA Standard, Advanced and Travel Agemiarketing Courses

b. IATA/JUFTAA Cargo Agents Introductory, Internatial Air Cargo Rating, Dangerous Goods Refresher
Courses. Graduates of these courses can fit ittoamt/related areas of tourism industry within andside
Nigeria. For the purpose of clarity, we shall qljckxamine various institutions in Nigeria thatefftourism
and are recognized by Nigerian Universities ComimisgNUC).

1) National Institute for Hospitality and Tourism (NIHOTOUR)

The National Institute for Hospitality and TourigIHOTOUR) was established in 1988 following a #iifite
agreement signed between the Federal GovernmeNigefia, the United Nations Development Programme
(UNDP) and the International Labour Organizatiohd). The institute was set up to serve as the apex
institution for the development of human resourgeghe hospitality and tourism sectors in Nigeriger
educational and training facilities are located_ake Bagauda. NIHOTOUR also has responsibilitiestfie
operation of the Rock Castle Hotel at Tiga Rockn&&tate, as a training hotel. Also, her trainiagilities in
Lagos consist of a single training room and sonfieeosupport facilities (NTDMP 2006). The followirtyll

time’ areas of specialization offered by NIHOTOURta Bagauda complex include:

i. Professional Certificate in Tourism Managemehntge months)
ii. Basic Tourism Course (two weeks)

iii. Advanced Professional Certificate in Touristhrée months)
iv. Diploma Courses in Tourism

v. Professional Diploma in Tourism and Recreation

vi. Post Graduate Diploma Courses.

Worthy of note are also short International Airafgsport Association (IATA) based courses offered
mainly at NIHOTOUR Lagos office. Such courses aasiB Fares and Ticketing courses, Intermediatesrard
Ticketing courses, Advance Fares and Ticketing sesjretc. Diploma Fares and Ticketing courses rangded
from time to time by NIHOTOUR to students offerigofessional Certification in areas of interesthsas
Hotel and Catering Operations and Management, Fastl Operations and Management, and Night Club
Operations (NTDMP 2006).

2) Nigerian Polytechnics

At present, there are seventeen polytechnics ared Mon Governmental Organization (NGS) sponsored
monotechnic offering programmes in Catering and eHd¥lanagement. Only three polytechnics offer
programmes in Tourism Management. Eight of the tealynics offering such courses are federally owmlite

the remaining polytechnics are state owned. Thrgeob the eighteen institutions offer Ordinary Naial
Diploma (OND) programmes in Tourism Management;levbine institution (Kaduna State Polytechnic) offar
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Higher National Diploma (HND) in Tourism ManagemeSiudies. The rest (fourteen) of the institutiofffero
OND in Catering and Hotel Management (NTDMP 2006).

3) Nigerian Universities

Four universities are offering Bachelor coursetirism-related areas. The Imo State UniversitySWJ offers
Bachelors of Science, Post Graduate and MasterseBggogrammes in Hospitality and Tourism Managegmen
through the Faculty of Business Administration. €&River University of Technology (CRUTECH) offer
Bachelor of Science in Hospitality and Tourism Mgaaent. The Federal University of Agriculture inidb
State on the other hand offers a B.Sc course ipitidity and Tourism Management. The UniversityNdgeria,
Nsukka also offers Bachelors of Arts in Archaeolagyd Tourism; while at Post-graduate level, sheroff
Masters in Archaeology and Tourism. The Univeraigo offers Post-graduate Diploma in Tourism. tiidd be
noted that many other institutions are interestetburism related programmes and there is hopesti@ter or
later, they will take a clue from existing ones.

4) Non-Governmental Organizations (NGOSs) in Nigeria

Similarly, in the spheres of travel and Tourisnirtirag and employment, the only courses availablmterested
students are IATA/UFTAA (Universal Federation ofaVvel Agents’ Association) accredited courses by a
privately operated company based in Lagos. IATA/BRTDiploma courses are internationally recognized
qualification for Travel Agents. Her courses aréependently assessed and verified through a Laamsedboff-
shoot office of IATA, Canada. The aim of the IATAFDUAA training courses is to provide an opporturtidy
increase professionalism within the travel industfhe course is primarily designed for the courded
ticketing staff within travel agencies, air-lineesnong others. IATA has appointed authorized tngrientres to
enable couching sequel to the agreement reachédthet Federal Government of Nigeria orf'Xeptember,
2007.

Furthermore, IATA/UFTAA'’s Travel and Tourism Maremgent programme is a four-year programme
designed to equip students with the requisite prgreeurial, marketing and operational skills neagsgor
travel and tourism management. The course includes compulsory six-month (3000 hours) industrial
attachments at the end of the second and fourth eaddition, the students sit international exation set by
IATA/UFTAA in which successful students are awardA@A/UFTAA Foundation Diploma or IATA/UFTAA
Consultants Diploma (NTDMP 2006).

Students’ Entry Requirements into Tourism Institution

Admission to the degree programme is either thrduigiversity Matriculation Examination (UME) or byif@ct
Entry (DE). Candidates wishing to gain admissioto imniversity for tourism must satisfy the univéysi
minimum entry requirements as well as departmergglirements. At least credit level passes in Bhgli
language, Economics/Foods and Nutrition, and ang bther subjects from the following: Geography,
Commerce, Biology, Chemistry, Social Studies, Igite. In addition, at least a pass in Mathematics is
compulsory. All four courses can be credited in i@erschool Certificate Examination (SSCE), National
Examination Council (NECO) or General CertificateaBination (GCE) A/L.

Students who have gained the benefit of an ON@i¢@ry National Diploma) and/or NCE (Nigerian
Certificate in Education) in relevant discipline yrenter at year two level and complete their degmese over
three years (3/3). While students who have gaingtNB (Higher National Diploma) in relevant discipdi may
enter at year three level and complete their degmese over two years (2/2) (applicable in somateSt
University Degree Programmes).

For the Polytechnics, the OND course in Tourismnitgement is harmonized so that students may
graduate from that course and move onto the two WMND course after completion of a period of onarye
cognate experience. Thus, a student wishing tor entdND course direct from secondary education onn
access such a course unless the candidate hasetednfiie OND course in the relevant discipline.
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Personality of Ideal Tourism Students

The personality of ideal tourism students shouldobe that have the ability to work with all kinds geople
from foreign tourists to people with disabilitiesdamust be friendly. On completion of their prograe) they
could work as Tourism Officer/Managers, etc; thhgy are mainly concerned with the managementwism
organization, which implies that people will workder them. This requires that tourism managers mang
some management abilities such as organization dehegation skills. Students should also possessl goo
memory and positive attitude towards people. Prospe students must also possess effective
communication/language skills as well as enthusi@simteract with people and social etiquettes.

Put differently, students who made credit levedgas with ease in O’ level courses such as English,
Economics, Geography, History, Social Studies,ag¢cthe ideal tourism students. One who findsfficdit to
credit these courses are likely to find tourisnfidifit to study because the course as earlier meetl is a multi-
disciplinary course, which cuts across many dige§s such as Economics, Geography, History, Sagyolo
Archaeology etc.

Employment Opportunities/Career Prospects

Being a very wide field, the scope of employmentioirism sector is very bright and the potentiadti largely
untapped. Career opportunities exist both in thalipand private sectors. In the public sectordgedes of the
programme can be employed as tourism officers insdditns, Embassies, State Tourism Boards, Local
Government Tourism Committees, etc. There are dppities in the Ministries of Information, Cultuend
Tourism as tourism officers, information assistaatsl tourist guides.

Other good prospects for qualified tourism profassls are in the private sector with travel agesgi
tour operators, airlines, hotels, transport angi@a@ompanies and other related areas. Thus, therplenty of
opportunities for self-starter seeking entreprei@urentures. Whether one is interested in operantpur
company, an out-door adventure operation etc, tten@menal growth of tourism in Nigeria means bduhti
business opportunities for the entrepreneurial ldgveent. For those that prefer to work in the ratiomal field
of leisure travel; there are wide varieties of eareptions. At the completion of their tourism pragme, one
may work for the National Park Services as a pankger, photographer, park police, museum staff, and
managerial and financial administrative person@her career alternatives full of excitements awg feader
(with an adventure travel company); instructor/tescof elephant/horse riding in reserved areas eviadidlife
are cared for (Walker and Walker, 2011).

Other areas that have career prospects for towgigdents include convention and visitors’ bureau o
top-class hotel, amusement park or cruise linearorirline or restaurant. As rightly argued by Véalland
Walker (2011:30) “tourism has experienced tremesdgnowth in the last 50 years and is expected itirnee
in the future; thus, a career in the tourism indugiill most certainly offer one opportunities teaihis creativity
and constantly improve as well as exciting mix ohstant change and experiences that go away beybat
one get in most other workplaces”. A study in teur offer a wide variety of career opportunitiesliming
tourism research officer, tourism marketing mandgerdestinations and airlines, government reseaftiber
etc. The following section of jobs may be availatderaduates: Cultural Tourism Manager, Tourismsdaech
Officer, Tourism Marketing Manager, Regional Tomri€oordinator, Tourism Planning Officer, Eco-touris
Guide, Government Tourism Officer, Tourism Eventidger, and Tourism Association Coordinator. For
tourism economics, career prospects may be limitatithey are interesting and well rewarded. Mastoms,
state, and some larger cities have economists wdrlt wn economic impacts, cost-benefit analysis, ted
tourism multiplier. A bachelor's degree is a neitgsand an advanced degree is often required (Wadkel
Walker 2011:140).

Furthermore, tourism organizations need good ntizdkestrategies and salespeople to do both
marketing and sales management and managementingaby figuring out the best product, pricing,
distribution and promotion and sales strategiesisTtourism graduates can acquire an overviewafrapany
by working in various departments before speciadjzin the marketing and sales areas. It shouldobednthat
thousands of marketing and sales positions ardaglaiacross the spectrum of tourism and hospit@iitalker
and Walker 2011:140).
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Conclusion

The global growth of tourism and its speedy expamshas created serious societal problems such as
environmental degradation/pollution, culture trédiffusion, prostitution, drug trafficking, amonghers. A
basic understanding of the concept enables towsiakeholders to minimize and manage the risks aololgms
tourism and/or tourists create. Thus, tourism diseipline is a positive step to this directiortlirat its teaching

in higher institutions brings the knowledge of tt@ncept closer to the people and thus, reducegaghof
natural and cultural resources and its valuesuddm development and promotion in Nigeria.

The career prospects of graduates of tourism d¢amm@ver emphasized. Both the private and public
sectors are good playing ground for tourism grashkiafTheir job opportunities range from government
establishments (Ministries, State and Local GoveminTourism Committee) to private-oriented outf@areer
opportunities from airlines, tour operators, trazgéncies, hotels, to transportation sector requiegge amount
of manpower. This paper therefore exposes secorstduyol leavers and individuals interested in &mras a
career to the fundamental requirements of tourisra discipline. It gives interested students prevkadge idea
of what the discipline is like as well as equippstgdents with basic information on options andaarehere
students can specialize and/or at what level thaeybe admitted in the course.
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