Research Journal of Finance and Accounting www.iiste.org
ISSN 2222-1697 (Paper) ISSN 2222-2847 (Online) e o
Vol 3, No 3, 2012 IIS'E

The Tendency of Customer stowardsthe Acceptance of | lamic
Banking in Bahawalpur Region, Pakistan

M. Taimoor Hassan AbbasiMuhammad NaeenRaja Muhammad Kamran Saeetimmad
Aslam Gulshan Ambreen Ishrat Yousaf

Department of Management Sciences, The Islamiaddsity Bahawalpur, Pakistan.
* E-mail of the corresponding autha@aimoor.abbasi@iub.edu.pk
Abstract:

Purpose — the objective of this research repott isxamine the tendency of banking customers tosvard
Islamic Banking as compare to Conventional Bankind the awareness of Islamic Banking in its ultenat
customers in Bahawalpur region of Pakistan.

Design/methodology/approach — in this study theassher used both analytical and descriptive favfns
research design for this research study. The aamgoge of descriptive research is to illustratepgresent
state of affairs. Analytical research philosophgige is used to investigate the existing facts ftbendata
collected from the target respondents. The sanipéeconsists of 125 customers of Islamic Banks f&fm
Banks of Bahawalpur region Pakistan. A comprehensiwestionnaire is developed to collect data on a
scale for evaluating the theoretical model of tfaper.

Findings — factors abstracted from the tendenayusfomer toward Islamic banking, Interest free ramk
Mutual participation, Transparency, Service qualdgd Marketing strategy have shown significant
relations of the customers in using the serviceslamic banking as compared to conventional sgb -ef
services provided by banks.

Research limitations/ implication — most of the cemed articles are taken from Malaysia, Kenya and
Canada etc countries, limited time for collectifg tdata and conducting the questionnaire surveg. Th
sample size was small to only 125 respondentsheutdsults are implicated on overall customer’ sltyy

in Islamic banking. It is suggested that the stsldguld be conducted in the whole country, Pakistan.

Originality/value — the previous studies are coybtased, but this study has been conducted tofaadigi
focus the Bahawalpur region of southern Punjabigtakwhich aimed at identifying the accurate resgo
of customer’s tendency towards Islamic banking @ntbuld be very useful for cities adopting Islamic
banking.

Keywords — Islamic Finance, Services of Islamic Banking,i§lelis commitment in banking, Interest free
banking, Islamic Banking.

1. Introduction:

The concept of Islamic banking was formally implertesl in Pakistan in 1981. In earlier days, the
tendency of customers towards the acceptancearhislbanking was low but with the passage of tinie i
increasing. The majority of population is Muslim seligious factor plays fundamental role in the
acceptance of Islamic banking because it has asHristerest free banking and each type of traimadcs
strictly prohibited whose subject matter is Harraatording to the doctrines of Islam. Islamic bagkis
also covering the operations of financial markeis not only restricted to Islamic banks. The pafian

of Muslims in all over the world accounts for mdéinan one million approximately. So, Islamic banksd
many opportunities and potential customers in tle@eas and it is consistently growing with a reté®
15% per year. Currently, 300 institutes are workimgp1 countries, including the United States tigtou
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companies such as the based as well as an add@danutual funds that comply with Islamic prinleip.

It is estimated that over $822 billion worldwideasla complaint assets as of 2005. According to @rou
Holding, Islamic finance is the fastest-growing megt of the global financial system and sales lafmc
bonds may rise by 24%to $25 billion in 2010.

In 1974 when banks were nationalized their perforteabecome very low due to the low quality products
and services which results in the privatizatiotaifiking sector in 1992. State bank is mainly inedtvthe
commencement of Islamic banking practices in 2000 Kleezan bank was registered as a full-fledge
Islamic bank very first time in the history of Psidn in 2002. In present days 6 banks are workiitig w
their no. of branches in rural and urban areas lwbampletely uses Islamic practices. Meezan bakdsta
initiative in Bahawalpur region and opens its Iskaiiranch and facilitates a large no of customemy-a-
days “Bank AL-Islamic, AL-Barak and faisal bank ete working in BWP with compliance of Sharia
Board and providing all types of products and smwito those customers who are interested in Islami
banking. Marketing strategies which are used lm& bank in Bahawalpur are not very effectiver¢his
need of some improvements. Effective marketingtegiias should be used to pursuit the people towards
the acceptance of Islamic banking. Islamic banke #ly to provide quality products and servicefutbill

their customers’ expectations and to satisfy théfhen they provide service quality and their custome
become pleased then they will repeats their trdisacwith Islamic bank and it will become easy for
bank to survive in this competitive world. Islantiank provide proper disclosure of information whish
based on accurate assessment of bank’s perfornaadcinancial condition, risk management policied a
business activity.

Primary base of this study is that methodology Whgused for collecting data about Islamic banking
BWP region. After completing extensive study ontipatar aspects of concerned topic researcher made
guestionnaires and distribute them in target redpots to collect their views. Sample of 125
guestionnaires are filled from target populatiorespondents are divided in Gender, Age, Profession,
Address and Contact number categories. After difigalata, Qui-square test is applied on that tgta
using SPSS 16.0. On the basis of findings we caleduhat tendency of customers towards accepténce o
Islamic banking in Bahawalpur region is very hight Istill improvements are required. Awareness and
interest of customers can be enhanced by applytractive marketing strategies and providing theghh
quality products and services. This study shows pleaple are interested in opening accounts inmiisla
banks if proper disclosure of information is avili&a In a nut shell we can say that acceptancslafmic
banking in Bahawalpur region is very high, encourg@nd motivated.

2. Interest free banking:

Islamic banking is constructed upon the principfebmtherhood and cooperation, which stands for a
system of equity sharing, risk sharing and stakatp It promotes such sharing and cooperation betw
the provider of funds and the user of funds (Ahn20f)0). Islamic banking is generally known as iestr
free banking which becomes popular in Pakistareim years because Pakistan is an Islamic country. In
1981 interest free banking was formally implemeriteBakistan (Ghayad, 2008). The practices of Islam
banks and financial institutions must follow thecttmes set by the Holy Quran. The purpose of Igam
banks is to follow the sayings of God and to perfar vital role in the society (Janahi, 1995). Bakthe
Islamic bank is the sharing of profit and loss te# tompletion of economic transaction. If the bes
entity bears loss then bank must have to sharéhtthe customer. It is not fear that investor beas but
bank earns profit. In conventional banking interssessential part of banking system. But in Istami
banking all transactions are without interest. Ribaestricted in Islam to keep justice and equaiitthe
society .Islam is strictly against of Riba i.e.cir@st. People who have religious thinking and Eeleefer
interest free banking. Interest free baking systie®s not mean that there is no return on deplsts is
just against a fixed rate of return. Islam allawat profit sharing ratio can be determined butrété of
return on deposits and loans should not be detedri@hayad, 2008).

Islamic bank has a spirit and philosophy of Isldms system follows the regulations and principbés
Islam which are described in Quran. Interest fraeking is not against just only Riba i.e. interast also
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strictly prohibited those practices which are imaioand harmful for the society. Islamic bank cannot
involve in any practice in which interest is invetas per Islamic rules. Similarly, each type ahgsaction

is restricted in which Gharar is involved. Simpleey type of transaction is prohibited in Islamanizing
whose subject matter is Haraam in Islam. Generattgns by using different investment modes which
are allowed by Islam is the main focus of Islamémking. Islam says that capital should take itmetan
the basis of its performance. Performing its pcagtiwithin the boundary of Shariah operations lafiméc
bank based on division of risk which may producanrfrtrading or investment financing while using
different modes of financing (State Bank of Pakis2008).

3. Mutual participation:

Many financial products based on profit and losarisiy, offered by the Islamic banks to its cust@néis

the time is going on the, to meet the increasirtyiies of bank many financial instruments intreed
that fulfill Islamic rules and regulations and alsatisfy customers for reasonable financial returns
(Masood, Niazi and Ahmad, 2011). Financial methadigpted by Islamic banks are totally different from
conventional banking. Riba or interest is strighlphibited in Islamic banks in extending loans dod
other financial tools. Financing is on the basemaffit and loss sharing and equity participationvdstors
become partner among which profit is distributecpbesagreed ratio, when profit is generated (Swdeim
2009). Base of the interest free banking ishdtkah andMudaraba. Islamic bank work as a intermediary,

it takes savings from investors on Mudaraba basd aso advancing loan to them on the same basis
(Masood, Niazi and Ahmad, 2001). Islamic banks ghe concept of co- ownership. Bank and customer
participates equally in loss as well as in profidar different modes of financing. Islamic bankeoff
different modes of financing for the purchase a&feds or the investment in different projects.eggtment
financing, trade financing and lending (Masood,Ni& Ahmad, 2011)Mudaraba is a mode of finance
through which bank signs an agreement with itsazust for the commencement of a business. Under this
agreement bank provide capital to its customerarsomer invested that finance in a business whéch
wants to start. Customer also provides its pradess$, technical and management services to rus thi
business. Bank decides profit sharing ratio witstemer before starting the business. When buseess
profit, it will distribute between bank customerxarding to that predetermined ratio. If lossnisurred in
that business, only bank will be responsible foCiistomer or owner of the business will not sHass
with bank (Rob, 1992). This mode of finance gives toncept of limited liability of the bank. Obligan

of the bank is only up to the investment of thatipalar business. Bank will not take part in thecidion
making of the business and will not liable for #ney risk which formed by the customer. Mudaraba is
contract in which the investor bears all lossesthdreMudarib earns or get only share of profitisita
concept in which one party invests and other uadterty the work. As the loss is bear by investor anly
loss is shared by manager so it also called psbfiring-loss bearing. Investor provides funds pitahand
manager can freely use the finance at any busimigssut any restriction (Usmani, 2011). It is adtyan
agreement between the owner and management. Tiégioalso uses in conventional banking in the form
of profit and loss accounts (PLS).The main drawhzaksing this modes of financing is that it istramed

the investment for long term and focus and helly éml short period of time in industries, servieet®r or
agriculture (Gafoor, 2001). ljara or leasing is also a contiactvhich a party transfers its asset to the
concerned party for a specific period. The owngrskimains in the hand of lesser but the liabildythie
use of property borne by the lessee. There maywoetypes of Mudaraba onRestricted Mudaraba
(Mudaraba al-mugayyada) and second is Unrestricted Mudaraba (Mudaraba al-mutlaga) , In restricted
Mudaraba bank mentions a particular business in which custaran invest the amount of capital provided
by the bank. Except that specific business custocaer not start any other business. In the case of
unrestricted Mudaraba customer or Mudaraba carstribe amount of capital in any business which he
likes to start; bank applies no restriction on oostr in that aspect (Ghayad, 2008).

Musharka: In the case of Musharka financing both parties\kband customer provide capital for the
commencement of business and also participate én nlanagement affairs of the business as per
agreement. The share of capital of both partidsiginess may be equal or not. If business earriig fhren

it will be distributed between both parties accoglio the terms of agreement. In case of loss patties
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will share it according to their shares of capitahbility of financier and entrepreneur is unliettin mode
of finance. Bank and client, both will contributedapital and decision making process of the bgsingo,
if business is unable to fulfill its liabilities ¢ém business will be liquidated. If business asse¢s not
sufficient to fulfill its liabilities then personalssets of the business will be sold to fulfillgbdiabilities.
Equity based financing involves Mudaraba and Mushawhich have the element of profit and loss.
Business may earn profit in the form of cash dhiform of increase in the value of asset o. tieatso a
chance of loss in monetary form or in the decredsalue of asset (Ghayad, 2008). Investment based
estimated rate of return: In this scheme, befaagtisgy the business bank forecast that how muakrrét
will achieve the rate of return on investment ipaaticular business . Bank estimates a particalt that
will be at least payable by the customer to thekb#nextra profit is earned than estimated prafitthe
concerned project then client will take that exbasgrofit after giving the banks pre-agreed rdteeturn.
In case of low profit earning than estimated rasmk will take the lower rate of profit. If loss égcurred
in that specific project then bank will share thoeats with its client (Ghayad, 2008).

In Salam & Istisna the basic condition for the soundness of a salislam that the product must be in
physical or constructive ownership of the selldieTnain two exceptions to this principal in Shardab
Salam and Istisna. Salam is used in agriculturtosedhile Istisna is used for merchandises. ltdwally a
future contract in which buyer pays fully pricetla¢ spot for future supply of goods by seller. Tdostract
ones sign can’t be cancelled and it creates a nobigjation on the seller to deliver goods in fetuistisna
is the second kind of Islamic trade. In this type product is transacted before its existence.pLinehaser
gives an order for manufacturing a commodity torfenufacturer. Price of the product must be fixed a
all necessary requirements should be settled bpahtes. The best point of this contract is thatain be
cancelled by any party by giving a notice befoegtstthe work on their contract. But when work tstauo
one can cancel the contract (Usmani, 2011). Isldraitk do work in trade financing in four dimensions
First one is mark up strategy, under this schenmi baiys an article for its client. Later on customays
price and particular amount of profit to bank whishagreed between both of parties. Second orjaris |
(Leasing), in leasing bank purchase an articletfocustomer and then lease it to him for a spegiériod
of time. Clients pay an agreed amount of instaltisafter decided period of time. At the end of thgiteed
period customer pay the balance amount and thaedearticle comes under the client's ownership
(Bellalah and Ellouz, 2004) e.g. home financingeHiurchase is another way of doing trade finaHese
bank purchases an article for its client and theaggit to its customer against an agreed ratewof for a
particular period of time. After that period aréatomes under the client’'s ownership. Bank can adkpt
the strategy of sell and buy back. Clint sale higpprty to bank and takes a particular price freamko
Customer also signs and agreement with bank thatilheuy back that property on an agreed pricemft
ascertain period of time. Letter of credit is als®d. By using the letter of credit give assueaiacclient
that it will import an object with the help of itavn funds for him and after the sale of that itdrany
profit is earned then it will be distributed betwedsoth parties (Abdul Gafoor, 1995). Importantyved
lending is loan with a service charge. Bank dodscharge interest from client against lending @ndut
cuts only some service charges. Quard Hassa (Mb{@ans) is also used for lending. Where Islanaickh
provide welfare loans without any cost to needyspes (Peter, 1992) like formers, small businesseten
Loan is also extended to the customers by usingdoaf strategy. Over draft is also given to clgefdr
their particular purposes without any charges (Aligfoor, 1995).

4. Transparency:

Transparency is a pre-requisite for achieving madiscipline. Term ‘Transparency’ is defined as the
timely disclosure of information which is based aocurate assessment of bank's performance and
financial condition, risk management policies angsibess activity. As more information of risk is
disclosed it increases the customer’s investmentidence. Corporate and Shariah are the two basic a
essential tool of governance in Islamic bankingpooate governance within Islamic frame work means
reliability, honesty, transparency, responsibilagd accountability among the share and stakeholders
Shariah governance means creating and maintainengssurance and confidence among the stakeholders
that all business activities and transactions aceraing to the Islamic law and Shari’ah princip{egsan
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and Hassan, 2011) Islamic banking is based ottt and loss sharing agreement, so investor sieed
more transparency in dealing and information toesvipe his investment Islamic banking is based upon
the contractual activities, so corporate governas@mpulsory for significant disclosure and moriitg

the weaken areas of the Islamic banking by impmvihe transparency of financial treatment and
monitoring. Distributive justice free from any sof mistreatment is one of the fundamental pritespof
Islamic banking, which emphasizes on that the lassitransactions could not overlook the importamce
moral substance of society (Usmani, 2002). Islamaicks invest in those industries which are not lwved

in unlawfully businesses like gambling and sellofglcohol (Siddiqui, 1992). The main reason ofdlitu
attractiveness toward Islamic banking is the coamaé with Shariah, the existing or prospectiveamstrs
have some trust that transactions are conventisitialislamic law this trust create some responiibon

the side of Islamic bank, to serve the nation adiogrto Islamic laws and provide relevant, accueatd
reliable information to the stake holders (FloreS&omon, 1998). The bank acts as an agent andepart
(Mudarib) and use the investment according Shastalslamic laws, Islamic banking is an efficient ame

of investment and fund user through complying wttle laws and principals of Islam, the investment
account holders are the main source of financingslamic banking (Gray et al, 1995).

They have not any significant benchmark for ergitieose who found investment opportunity in Iskami
banking, in Malaysia some banks are reporting $atisclosure up to 35% while others have not any
involvement in social disclosure, Islamic bankirgy failed to meet the social expectation of Islamic
community and provide standardize result to thegtemers (Maali et al, 2003). Asian financial csisee
caused by the poor transparency role, which inesetiee funding cost (forns, 1998). In Bangladeshetlis

no clear role of top management, board of diredtommoral distinctness, in the annual reports tngc
banks in Bangladesh some of the proportions arerucmmmunicated and whereas a number of others are
over communicated, there is affirmative relatiopshetween moral distinctiveness index and the ntarke
worth of banks (Hassan et al, 2011). The lack cbantability and transparency in global financiarket

is being filled by introducing new rules and reduas, so additional regulations must also be ntétkvis
defined by accounting auditing organization foraislc financial institution (Khan & Bhatti, 2006)n |
many Muslim countries like Malaysia an internatiomegulatory system Accounting and Auditing
Organization for Islamic Financial Institutions (@AF1) has been introduced for comparative analg$is
all business transactions of Islamic banking wélarnic law or shari’a (Sharani, Yunus, 2004).

Many researches stated the improper disclosui@igforate and social disclosure, the social discis
practice is based upon the vague and unreliabtenmetion .many Islamic banks build an Islamic tgali
for discoloring the information but not meetingthds reality and its consequential obligations (Magal,
2003). Haniffa and Hudaib (2007) scrutinized therahdlistinctiveness of Islamic banking in the Alabi
Gulf counties, in Arabian Gulf countries the Islantianking is based on the real versus communicated
moral distinctiveness frame, and a comprehensiateagn be shown between the real and communicated
moral distinctiveness for Islamic banking. the fcdl based economy and stake holder interest or
organizational interest affects the corporativeé awcial disclosure system ,they have right ttovel their

own interest but in Islamic banking societal ingtris being preferred over individual or orgariaal
interest, so manager need to comply the socialadise informational system with the public expé&otes
(Lindblom, 1994). Beekun and Badawi (2005) argueat the manager is responsible or answerable to
ensure that all bank activities are Halal and fpansnt and ethical in manners.

5. Marketing Strategy:

In Malaysia they didn'’t face difficulties in gairgrthe confidence of the public toward Islamic bagkas
the majority of the residents of the state are Musépresent. The current revision illustrates tieigious
factor now doesn't play major role for selectingibgHaron & Azmi, 2005). Religious aspect is notyon
the major factor to drive Muslims to avail Islamianking services. Through this disclosure, islamic
banking have to realize the requirements, poragitf the target customer to achieve its goalssiuh
marketing strategies should be adapted by the isldbmanking to achieve and maintain the customer
appropriately. It becomes more difficult now dayséuse competition is increasing and the produtt an
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services offered are difficult to differentiate. 8 Islamic banking has to be innovative and oreab
create strong competitive position and advantagkdB 2003). In Bank Islam Malaysia Berhad (BIMB)
case, as a leader of islamic banking businessingldiie function of gudinces to the industry, guidéhe
way of setting price composition for the market Ithinig value and making additional marketplace
adjustments. In case of product policy, presentBis consistently working its marketing effortards
e-banking servicing.

BIMB in term of its product strategy forcefully facing on marketing efforts on E baning servicese Th
policy for electronic banking distribution chanriet their client is done with the long-term opengticost
saving opening new service outlets or branchesh Bdamic banks are pursuing those strategiesdiuat
create awareness in the public about the Islanodymts and services. In order to survive in culyent
competitive world, Islamic banking has to develaitér strategies and products according to thesnetd
the public. BIMB reported that customer’s apparebservance to Shariah as the most important factor
when dealing with the bank. Islamic business ethresthe vital element of Islamic banking (Shatiale
2004). Islamic banks in Malaysia are working unidsel of satisfactory that is not good. Islamic k&n
should take into consideration the customer neadsleeir satisfaction (Tahir, 2004).

6. Service Quality:

It includes a comparison of customer expectatioith wrganization performance. Service quality is a
measure of how well a delivered service matchestiseomer expectations (Lewis and Booms, 1983). In
this variable we investigate the service quality ats relationship to customer satisfaction witke th
customers of Islamic banks. There is an increasembinpetition among different banks to attractrgda
number of customer by the provision of quality ses for long terms benefits. Service quality isreno
important in banking industry and each bank trintprove their service quality to capture large nemabf
customers. The customers Islamic banks have aegrestareness of service quality as compared to
conventional banks (Awan, 2003). Now due the awessnthe customers of different banks are much
concerned regarding to quality of services. If thstomers are satisfied with their current bartkasy teal
with their banks otherwise they feel no hesitatioswitch to other banks. If one customer is sigtisfrom

a bank service he will repeats his dealings witht thank (East, 1997). Service quality is a subjecti
concept, which means that understanding how thieaees thinks about service quality is fundameral t
good management. So, the service quality has déiymanpact on customer satisfaction in Islamicibgk
Customer satisfaction is a basic element of sergigaity. Islamic banking becomes popular due $o it
customer’s satisfaction. When all banks offers aimeame kind of services and products, customer
satisfaction plays vital role in the popularity asuccess of Islamic banking system (Nasir Jamalfdnd
Khatib, 1999). A customer whose expectations al#lléad from Islamic bank he will tell to the other
people and use positive words of mouth about Isidmainking which enhances the business of Islamic
banks (Richens, 1983; File and Prince, 1992). faatisn is an outcome which occurs in the result of
purchase and use of a product and service. Wherstarner uses a product he compares the benefit and
cost of it with his expected outcomes relevant Hat tproduct (Churchill and carol, 1982). Customer
expectation about product and the actual performambich he perceived determined that whether a
customer is satisfied or not. If product fulfillset customer’'s expectations then he or she willdtisfeed
otherwise he will be dissatisfied (vavra, 1997; &eineke, 1998; Szymanski and Henard). Servicds an
products offered by Islamic banks are totally diéfe from the products offered by the conventidyeaiks.
Satisfaction is linked to the size and directiondifconfirmation experience, where experience listed
with the customer’s first expectations (ChurchiidaCarol, 1982). In Islamic banking honesty is more
important factor of service quality that attradis tustomers and build strong relationships wittamers.
The Islamic banks offer same products and senasethe conventional banks such as current account,
credits cards, cheque collection and others. Batdifference is that Islamic banking follows thé&aisic
rules in carrying out their business in which apgeipt of interest is prohibited (Dusuki and Abdhll
2007).
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8. Discussion & Analysis:
Table 1. Calculation of Mean and Standard Deviation

Variable Mean SD

Riba 1.05 0.219
Religious commitment 2.24 1.288
Religious thinking 2.01 1.105
Interest free 1.99 0.927
Corporate gover nance 3.58 1.139
Social governance 2.03 0.703
Reliability 202 071
Responsiveness 268 1.072
Mutual participation 2.05 0.757
I nvestment financing 1.82 0.892
Lending 2.42 0.855
Service quality 251 1.299
Tangibility 144 0.701
Customer satisfaction 1.78 0.59
Innovation 1.88 0.967
Acceptance 1.9 0.56

The mean value of the customer’s tendency towdresitceptance of Islamic banking as compared to the
conventional set — up of financial services resLihe average response within the range of 3.5806. 1
Moreover, the customers are using financial sesvioé Islamic banking set — up due to religious
commitment, religious, social governance, reliyilinterest free, service quality and responsigsnas
evident from the mean values computed above irtabl

The value of standard deviation of interest freekivag is (0.8258), mutual participation (0.8347),
Transparency (0.921), Service Quality (0.9455), Rdting Strategy (0.967), Acceptance (0.56) showing
that the deviation of customer tendency towards dheeptance of Islamic Banking as compare to
conventional set-up from its mean value.
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Table 2. Calculation of Chi — Square

Variable Chi - Square
value
Religious commitment 6.72
Religious thinking 9.82
Interest free 6.598 ) )
Since the computed value of Chi — square test of
Corporate governance 5.411 Religious Thinking (9.82), Tangibility (12.933),
Saocial gover nance 4.9 and Innovation (12.426) are highly significant,
Reliability 4.756 Religious commitment (6.72), Interest free
) (6.598), Corporate governance (5.411),
Responsiveness 6.386 Responsiveness (6.386), Investment Financing
M utual participation 4.938 (6.532) and Customer satisfaction (6.669) are
Investment financing 6.532 moderating s.i.gnificant and Social qugrngnce
] (4.9), Reliability (4.756), Mutual Participation
Lending 4.061 (4.938), Lending (4.061) and Service quality
Service quality 4.41 (4.41) are weakly significant are greater than the
Tangibility 12.933 tabulated value at 5% level of_sign_ificance,
) ) therefore; the alternate hypothesis will stand
Customer satisfaction 6.669 accepted. Hence, it is concluded based on results
Innovation 12.426 that there is significant positive relationship

between them.

9. Conclusion:

The intention of this study is to test out the imation of customers towards the reception of Istam
banking whether they are paying attention to thegasof interest free banking or not. Another puepof
this research to explore those factors which aeyipli main role to pursuit the customers for the
adaptation of Islamic system of banking in whidhterest based transactions are strictly prohibite
Different modes of financing are offered in Islanfianking for investment purpose such as Mudaraba,
Musharka, ljara, salm etc. which are not offereddnventional banking. Research study shows thatlpe
are fascinated in interest free banking but theyehao proper knowledge and consciousness of Islamic
system of banking. Awareness about Islamic bankiag be enhanced through proper disclosure of
information and by using attractive marketing sigiés. Bank has to lunch effective marketing cagnmai

to create awareness about Islamic banking andttacathe people towards it. Quality of productsl an
services should be improved that it becomes compmetiedge of Islamic banking as compare to
conventional banking. When customers are highlisfsad with the facilities provided by Islamic bank
then they will repeat their transactions with bamd use positive words of mouth which build a sjen
image of bank in general public. Customers are afwsfied due to the fair utilization of their dince
because Islamic banking provide assurance thatfihnehce must be used for business purpose insttad
personal use as against to conventional bankingolid be easily conclude that religious thinking,
tangibility, and innovation are those factors hagtonishing contribution in motivating the customer
towards the acceptance of Islamic banking, intefrest banking, cooperate governance, responsiveness
investment financing and customer satisfactionessible ingredient of this study. It emphasized tha
Islamic banking have to adopt new policies, rulesl aegulations for the improvement in level of
contentment and satisfaction in its intimate consuraocial governance ,reliability, mutual partatipn,
lending and service quality have stumpy role inteu®r acceptance towards Islamic banking, the banks
can attracts more customer by proper social sugrgrand adopting the resourceful marketing strategy
develop the awareness towards the service quialisfamic banking.
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