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Abstract

A pedogogical approach ini higher eduaction is state of continuous changing where the educater&eep
finding the most appropriate strategy to involve gtudents in learning as well as creating morenmgéul
learning. Accounting education faces several chgia in achieving and involving the students in dbéve
learning so that they will not only study but atgain leaning experience they will need in adué.lithe use of
social media represents a potentially useful asklyrpedagogic tool for both educators and studedte’s
privacy might be compromised if the social mediadusresponsibly. However, the positive effectshaf use of
social media indicates that it has the potentisgdribance students engangement as well as provideswith
technological-based learning in their adult life.
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1. Introduction

Accounting education, nowadays, concerns and dissuthe procedures and processes of educatioy kirais

of accounting fields, particularly in higher eduoat It is motivated by recent accounting developtnéhe use

of international accounting standard. The role ofcaintants are improved in each organizationalviagti
increased use of technology, complex implementatibmaccounting, have been made radical changeean th
learning process (Williams,1993).

The future accounting education, Albrecht and Sa@000) argue that there are many teaching
practices can be adopted to enhance any educaj@cta of accounting. Specifically, it has to becawned on
theoretical and empirical skills which is, generallequired by the industry and market. By redesigrand
modernizing the curricullum and implementing a teéag facilitating skills and compentencies requireyg
students to face the problems emerged in real atiogubusiness.

The present study describes the way social medicbeaused as pedagogic tool can be employed in
teaching and learning. It also assists and alltMsetiucators to conduct educator-and-student comation in
a simple way. Besides, it emerges to be an effet¢tiol to attract and engage the students in legras well as
provides technology-based learning for the studasthiey need in adult life.

The development of digital technology is widely disgound the world and it becomes parts of daily
activities. Accounting education face several @ralks in different teaching and learning for timeime. In
higher education, we realize that experience isafigdnterdisciplinary constructed. We may not @ that
studying is an activity that is only able to be ddan an classroom or the idea that knowledge ig dalivered
by an educator.

The use of social media in teaching and learningase effective as a tool to attract and engage the
students in academic programs. Specifically, actiogis perceived as unattractive subject for tiuelents as it
uses only text-books and numbers in it's learnifigerefore, social media seems to be relevant fisthdents
nowadays. They are quite active in using digitehtelogy and experience the social media whereytousst of
people use smartphone which allows them to aceesal snedia whenever and wherever they are.

The educators is necessarily need to develop cemgies in developing technology as instructional
tool. It either would be a learning experiencedtudents or they would face the risk that they lost attention
and interest of the students in learning processlitionally, it is important to assist the educattr be relevant
and effective in the developing of public-orientéechnology. One of the pivotal aspects in teaching
development is motivating and facilitating intefantwith the students in delivering the innovatlvenefit of
social media.

Several previous studies have examined the usecaflsnedia in teaching and learning. The effosts i
important in teaching development in order to prepghe educators to have role in learning and raairthe
professional educators stays up to date to thenteeaching ang learning approach tools (Barksdé1). In
(Cain & Policastri, 2011), find that if we use salanedia as instructional tools, it will offer distt benefit for
teaching and learning process. Jackson (2011)satgees that in class social media will bring pwesiteffects to
the students’ psychology. The shyer students, famgple, are able to voice their thoughts and endhge
discussion in social media (Rankin, 2009). Socieldia, then, represents potential to enhance thktygoa
educators and students relationship, in this casgopalized communication and “the most powerftdrgjth is
to facilitate education related to students intespeal communication, offer different way to colbbafte and
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learn outside classroom" (Towner & Munoz, 2011,epd3).

The use of social media, in fact, become a quitaaive tool to be implemented in education as one
of instructional media. As in conventional learnitige meeting between educators and studentsitedirbut it
will not occur in an online learning process. Thi@ators and students will be able to communicatdirae
and anywhere. In conclusion, according to the meetl background, social media emerges as an at&act
phenomenon to be studied as it's development Wallhvaus to implement any kinds of activities, orfeadich is
as instructional media. The use of social mediaiges potentially-useful communication tool for théucators
to their students as well as an effective toolttoaat and engage the students in learning promedsgrovides
the students with technology-based learning.

2. Social M edia as Pedagogic T ool

As Kaplan and Haenlein (2008) define social medidaagroup of internet-based applications thatdoih the
ideological and technological foundation of Web, 20d that allow the creation and exchange of geeerated
content.” "Social media includes in any kinds ofiloa technology tools which allow people to comnuantée
through the Internet and share any information @esdurces. Additionally, it is also able to attaekt, audio,
video, picture, podcast, and other multimedia comigation. In the social sphere, it cannot be dodiitet
social media is one of the most powerful toolshargng and spreading news and information as veetiomstant
update by several platforms, for example, Twitk&gebook, Youtube, Path, Instagram, and so forth.

It is important to concern on social aspect of bi@g as the learning process occurs in the context
where social interaction causes higher cognitivecess (Vygotsky,1978). Chickering and Gamson (1978)
develop seven principles following to the researth group of educators and evaluate educatiotesbhture for
50 years. They conclude that the best main prih@p&ducation practice is encouraging interacti@tween
students and educators.

The well-known Experiental Learning model is a pdweframework used to support the idea of
social media as instructional media (Kolb, 1984)leaArning process involves interaction between [geapd
their surroundings, Kolb defines learning as “psscavhere knowledge is created through transformativ
experience” (p.38). Experiental Learning model ¢stssof four elements: (1) experience, (2) obsémmaand
reflection, (3) created from an abstract concepti &) examination. In Kolb model, learning takdacp in
social context where higher cognitive process @srivom social interaction (Dunlop & Lowenthal, 2@). The
use of in class popular technology and social media be beneficial and attract students’ interdstvever,
several educators reluctantly combine the recehin@logy as they are less experience in using lsocdia.

The previous researches focus on the use of smedla by students as their private communication
tool and entertainment, (Smith & Borreson, 2010)edent report conducted by Pew Research Cent&0)20
reveal that 73% of teenagers use several socialangdtforms at once. A number of researchers @latk
2011; Boyd, 2007) believe that the educators sheufiport recent social media for their teaching l@agning
tool. Therefore, involving social media in classrowill also involve newest literature consideredpast of the
students’ lives outside the class (Hahn, 2008; £&sEvans, 2011). Social media platform allows #tedents
to develop contents and interact to each other elb ag build togetherness (Casey & Evans, 2011)sdvia
(2008) points out several positive effects of the of social media in classroom. He argues thatdiyg social
media in class, for instance, will allow the edecatto combine multimedia and multimedia text af a&share
them quickly and easily, provide collaborative leag environment where the students are able tarnamcate
anytime they need. Boyd (2007) also argues thallsoredia has become part of social learning whbee
students learn how status in social group workshew information flows through a community and thudtain
skills they will need in adult life as well.

Although the social media has already widely usgdthdents in their daily life, it does not imphat
it also use widely as learning resources in higbéucation as it's expected (Smith & Borreson, 2010)
According to (NSSE, 2010) surveying 4600 educatans fifty higher educations in the US reports thatre
that 80% respondents is not used to and never mseacial media. Babson Survey Research Group 2011
points out the responses of the 4000 educators dmymdisciplines. About one third (33,8%) of theieators are
reported use social media for their teaching agtiwspecially, blog and wiki and 88% of thesgpogslents use
online video. Those survey also reveal the germraap in the use of social media.

Furthermore, the survey shows that 41% of peoplde35 years old use social media for their
teaching and learning process. There is also diseigap where the educators in humanities, and,applied
sciences use social media more than those in scemd maths. The main concern of the reseachefearsed
on a follow-up survey conducted by Babson in 20i@nsng the declining concerns related to the isaidhe
use of social media which is able to compromisér thevacy, in contrary they are more enthusiagtiche
issues of in class social media for teaching agtitiowever, they tend to use well-known social raeduch as,
blog, wiki, Youtube, Podcast, Facebook and Twitter.

Some educators has already used social mediadohitey, according to the recent survey conducted
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by Moran, Seaman, and Tinti-Kane (2011), 90% ofcatlu's from higher education reported having awessn
on Twitter, but only 12% indicated to use Twitter professional purposes and less than 1% use te&zhing
and learning process. A number of researchers bseheers commend to the social media in enhanesging
process (Hughes, 2009; Nellison 2007, Hew, 201k, ®010). Harris (2008) asserts that by using $aui&dia
and technology-based tool, the educators are aflaweinvolve the students, facilitate learning e and
enhance the educators-students relationship. Sugmouse of social media for teaching and learpiragess,
Kain and Policastri (2011) define that social megliatforms, Facebook and Twitter, attract the ethrsaof
higher education since it offers openness, coliatmm, and user-generated content combined withe hug
popularity of social media in students.

Sawyer and Berson (2004) by their substantive reBeshow that education having collaborative
group is able to enhance learning process. Ottmrarehers also apply critical analysis to explaiariing
collaborative and confirm that learning takes plaélaeugh the social context and involvement rattiem
individualistic. (Hanson & Sinclair, 2008; Jonasseowland, Moore, & Marra, 2003).0ther benefitdedrning
collaborative stimulated by social media is moiwat higer achievement, and positive social outceme
(Snowman, McCown, and Biehler, 2009). In conclusittie educators are able to facilitate group imtiva
among students by using social media in learnioggss.

3. Social Mediain Teaching and L ear ning Process

Textbook is not the only resources/ references uséghrning process, rather, the educators am tabémploy
interaction and communication in class. Until feecddes ago, learning process is limited only isstizom.
Nowadays, however, social media broadens the diowios in class learning into social learning. Sbehedia
in education considered as new concept which ajreadome the center of attention for many educaiidiese
two most popular social media used by public ate ttbbe implemented in teaching and learning sce

3.1 Facebook

Facebook has already become part of students’ thadg. They created their online life which thesnmbine

with their real lives. Educators are responsiblagsist the students to take benefits of this mddiay are also
expected to adopt appropriate learning method alatigthe current development and students’ ne€lls.use
of Facebook in education emerges as an inevitdtdéenge for the educators, but any tools is a weapthey

hold it right. (Jackson,2011)

There are several benefits by using Facebook asitgatool. It will create a relax and friendly
atmosphere which encourage students to involveaming process. Facebook is one of alternativenméa
increase the teamwork and social interaction anstadents; the students feel comfortable in leartimgugh
Facebook as most of them already familiar with-itrther, they allow to voice their thoughts in andside of
the classroom.

It is important to notice several things beforengsFacebook. The educators should have separate
account, manage privacy settings to distinct psifeml and personal life. The educators are ablerd¢ate
private class group to encourage more frequenestugind-educator communication. Additionally, theipuld
give clear instruction to the students regardinthéodo-and-dont-share information and the kindsictires can
be posted on Facebook. Lastly, the educators shoedglain and show the healthy online
behavior.(Jackson,2011)

Alternatively, Facebook can be used as unexpedteddance list, rescheduling examination, sharing
multimedia learning content; video, picture, clipdaso forth, posting notes for students as teachiatgrial
review, sharing online content; interesting webditeg, wiki, etc., and using ‘event’ option as iader for the
students and so many things can be done by thixagpn.

3.1.2 Twitter

Twitter, nowadays, is commonly used in any aspettsuman’s life. Radio, TV, celebrity, company, ave
politician are on Twitter and use it to connecthatbeir audiens. Similarly, in learning process #ukicators
having Twitter account will be able to share impattlink easily, communicate and develop relatigmstith
other people which then lead to the developingrtheiwork and communication coverage. (Rankin,2009)
Twitter has several functions in learning procéiss,educators could use Twitter as bulletin boardass, allow
the students to up date recent topics for classudgon, and allow the educators to encourage stside
involve in class (by using Twitter hashtags),

Further, by Twitter the educators are able to cohdeal-time communication with their students as
well as monitor students’ assignments and remiedstbidents by Twitter as well. Alternatively, thare several
social media which can be used as learning toalsh sis, Whatsapp, LINE, KakaoTalk, and Wechat.oAll
them perform almost similar feature and servic¢héfeducators are creative enough they will be abtake the
benefit of the social media as instructional toal] as a tool to conduct educator-and-student cornwation.
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4. New Approach for Accounting Education in Technology

In the recent decades, there is a number of rdséacasing on the use of technology in accountidgcation.
Apostolou, et al. (2013) find an evidence of foahsfting on the research of accounting educatiannfany
years, where the education at that time has focasedistance learning (Kohimeyer, Seese and Sirdi;
Prinsloo, Muller and Du Plessis 2010), and literatin 2010-2012 focuses on “technology applieduppsrt
teaching and learning, both conventional and digtde@arning " (Apostolou, dkk. 2013, page. 21).

Efforts to strengthen integrated technology innimratn accounting education is often to be explored
in any literature lately (Evans, Buritt and Guth2i@13; Senik and Broad 2011). Several theoriesoegghe use
of computer alternative as well (Barr and Crawf@@98; Salleh 2000), while the other (Dearing 19QAA
2000; IFAC 2007) perceive the importance of accogngraduates to have ability and skill in applying
technology. Further, many research has been cosdiuot determine how the educators combine techgolog
with their teaching (Marriott 1992; Sangster 1988ngster and Mulligan 1999; Larres and Radcliffl@®@0

Using technology in accounting education todayelsvant to the development of pedagogic tool for
effective learning in the developing accounting adion by the growing of accountant as an occupatio
(Kermis, 2010). At the same time, accounting edarsahave admited the importance of combining effect
learning methods into accounting curriculum (DeglanSuwardy &Mandovo, 2003). Most of students finalt
accounting as a boring subject (Miley, 2009), amel/targue that convenional learning method is édfective
for students’ critical thinking and still inappragte to the adult life (Crumbley & Smith, 2000).

According to Senik and Broad (2011), "Although aittempt to motivate the students and the positive
effect of the use of technology has been gainedthmitavailability of technology in accounting teechand
learning of higher education is insufficient. Inaive digital technology adoption on accounting eadion is
left behind compare to other disciplines. In suninggrby the presence of recent technology and tieetae
use of social media as instructional tool, it woalthance students’ motivation in learning as welpeovide
them with experience in technology.

5. Conclusion

Introducing social media as a teaching and leartongrepresents potential method to engange tldests with
recent technology, it is also considered to be #bknhance educator-and-student interaction dsawddroaden
information access regarding to learning mateAdtditionally, the positive effect of social mediadicates that
the students will be more engage in class participaand they will gain experience in using teclwgyl which

they will need in their adult lives as well. Howeyvsocial media will bring negative effect for battiucator and
student if they use it irresponsibly; compromisihgir personal lives.

In spite of a huge number of research supportirg ittea of social media as pedagogical tool,
accounting education still left behind in the usifgsocial media for teaching and learning toopezsally in
Indonesia social media has not been used yet agypgital tool. Therefore, the present study wilcbaducted
as in-depth-dissertation research in order to condlurther research related to the use of sociaflimas
pedagogic tool, specifically in higher educatian,accounting teaching and learning.
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