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Abstract

The study examined the perceptions of major stdkeh® towards web-based reporting among manufacturi
firms in Nigeria. The study employed descriptiveaarch design. Structured questionnaire was thiument
used in sourcing primary data. The data was andlymng descriptive statistics, multiple regressiand
analysis of variance (ANOVA). The results showedl ttiat web based reporting is more useful and etasigse
and that the more successful companies are thaspagoes that are using web in business reportihgreTis a
favorable attitude towards web-based reporting anery high intentions to use web in reporting agtime
stakeholders. The findings on a coefficient of rpldt correlation (R= .646 and R-square of .417plied that
41.7% of the variance is accounted for by the ptediwhen taking together. Accordingly, the regr@ssesults
of the coefficient showed that, only performancegestancy and attitude have a positive and sigmifica
influence on the behavioral intentions to use weteporting.

Keywords. Web Based Business Reporting; Major stakeholdRes;eptions.

1.1 Introduction

The importance of information disclosure cannot deremphasize in modern business. This is because
Corporate information is the basis for decision imgkby stakeholders. According to Munther and Rekha
(2013), Information dissemination is consideredbéoinevitable and imperative in the modern busisessario
as it avoids potential issues related to informmaaisymmetry and agency problem. Ali-Khan, & IsméiD11)
also opine that accounting disclosure, financigbréng and information plays an important rolendividual
and corporate decision making. In view of the intpoce of information, corporate entities are respliby law

to account for their financial and non financiatieties. A corporate report therefore, is the medithrough
which entity's financial and non financial actiesiare reported.

Managers have had to contend with the choice ofedianof corporate disclosure that is consistenh lie
achievement of the overall objectives of the bussna terms of profitability and efficiency and exdfiveness of
information provided. Traditional method ( papeasbd) and modern method ( web-based reporting jhar
two options available to organizations. Long befoogv, paper- based business reporting was the coosinon
media of corporate reporting by entities. Howevlee, attention has now been shifted to web baseottieg or
simply put "internet financial reporting” as mangnepanies have started reporting financial and maamtial
information relating to the business on their webg§Bhukla & Gekara, 2010). In present times, diahaon,

the increased economic, market competition andlasgy pressures are forcing companies to accumaat
publish information regarding financial performansecial and environmental issues, corporate gevem, and
marketing as well as other information with moreqinency, detail and a variety of formats. Papeedas
reporting falls short of this requirement, Web-lthsmrporate reporting has therefore becomes a eviabl
alternative as it has the capacity to cope witlsehzhallenges.

1.2 Statement of the Problem
Currently, web-based reporting in Nigeria is voargtand unregulated, this account for the variatiorthe
information disseminated on the web of compani@sné companies are reporting partial informationlevhi
others are reporting full information on their w&ihile research attention in this field has besaated at the
determinants of web based reporting, little attantias been paid to assess the perceptions of staj@holders
(the preparers of financial statement and the médion technology experts) towards web based rigygom
Nigeria. This present study is aimed at extendiegstudies conducted in Nigeria by looking at teecpptions
of the major stakeholders towards web based reypsiith a view to ascertaining how such influenbe t
adoption or otherwise of web in business reporting.

1.3 Resear ch Questions

i. What is the perceptions of major stakeholdevgataols web based reporting?

ii. What is the impact of this perceptions on hebial Intentions to Use web-based in

reporting?

1.4 Resear ch Objectives
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The objectives of this study are to:
i. assess the perceptions of stakeholders towaetishased reporting; and
ii. examine the effects of stakeholders perceptiotntentions to Use web reporting.

Literature Review
2.1 The Concept of Web-Based Reporting.
Web Based Business Reporting is one of the meansgh which corporate organizations could dissetaina
their financial and non financial information teetintended users of such information. It is nowrttwest popular
and more effective and efficient means of corpodégelosure as many corporate entities have rebtotéhe use
of web in reporting.IASC (1999) define “Web-based business reporting™the public reporting of operating
and financial data by a business enterprise via\therld Wide Web or related Internet-based commuiuna
medium”. World Wide Web or "the Web” is a hypertext systdrat operates over the Internet. The internet or
web is generally viewed as the principal means rdbrimation dissemination in modern business. This
technology allows anyone with a telephone line awedworked digital terminal to access any data base
connected to the network and to download infornmetto their own use.
Web or internet has been described by Jones aral (204) as a technology with the power to revohitie
external reporting and is becoming increasinglyarngnt for financial reporting. Abdelsalam , Bryamid Street
(2007), also argued that the internet provides iguenform of corporate voluntary disclosure thatkdes
companies to provide information instantaneouslgltdal audience.
2.1.2 Extensible Business Reporting L anguage (XBRL)
The recent major step in the web based businesstimyp field was the introduction of Extensible Bhess
Reporting Language (XBRL). A common recognitiontleé need for a standardized reporting format with t
attendant results of a streamlined processes amdnens cost saving actually facilitated the develept of
XBRL. Software AG (2010), describes XBRL as a ddé&scription language that enables the exchange of
understandable, uniform business information aadl iths based on XML and permits the automatichexge
and reliable extraction of financial informationrass all software formats and technologies inclgdihe
internet. While HTML, Microsoft Excel documentsxtdiles, and Adobe Acrobat files are useful foitied),
these formats offer no advantage over paper phpitesavhen it comes to sharing data between apjgicaand
users on different computing platforms.

2.1.21 Beneficiaries of Extensible Business Reporting Language (XBRL)

Software AG(2010), argue that XBRL benefits all rgsef the financial information supply chain: pubind
private companies, the accounting profession, gowents, regulators, analysts, the investment corityun
capital markets and lenders, as well as key thartigs such as software developers and data adggregh also
puts forth the following as the benefits derivatoten using XBRL:

1. It creates more confidence in data through iigithe risk of erroneous data entry, this is gdedbecause all
reports are generated automatically from one simgfiermation source. In this way, auditors, tax gaeer,
regulators analysts or investors will need notet@nters information for his or her own purpose-eRering of
these figures could increase the probability obesr;

2. It significantly minimizes costs by allowing é&s more automatic composition and processingepbrts to
different clients, the internal information systeran be integrated more quickly and cost effelstingth the
standardized data formats and also fastens thegsadf publishing analyst reports for banks andgatervices,
in this way businesses can receive funding morektyuand efficiently ;

3. It accelerate financial decision making by itgibns such as banking and rating services;

4. It improves the process of publishing analyst nwestors reports; and

5. It provides also the information consumers withprecedented or unrestricted access to information
comparison and analysis capabilities.

2.1.2.2 XBRL and Web-based reporting
XBRL is considered more appropriate for web-bassubrting, this is because, it is ideal for use in

seamless integrated web services. Software AG (2@E3cribes web services as a web based applisabio
software components that interact with other wepliagtions. It also emphasize that, since web sesviare
based on the XML open standard, it is capabletefacting with each other, sharing data and calioutine as
necessary. In this regards, web services are amesican ideal architectural approach to automdiumjness
processes across internal or external businessdades by using internet technologies. It is alsosidered
ideal because, XBRL provides efficient , validatemhsmission of information between web servicdss Ts
because, error detection is built into the XBRLdSfieation at the source of the data rather thath@ receiving
end, in this way, the data's accuracy and origiogable to one absolute point within the informatibain.
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2.1.2.3Financial Professionals Need for XBRL Usage.

Relevant literatures have revealed the reasons fifgncial professionals need to use extensible
business reporting language. Ikpehai (20ldgntified the following as the reasons why finahprofessionals
should use XBRL:

I. XBRL have the capacity to reduce the time regpgiito manipulates dat®ata manipulation happens when
companies need to reposition the output from tiirgémcial systems to meet the needs of diversesu3die time
required for this manipulation will be reduced hesm, if the data on the site was available in XBRIcould
simply be converted from the website into a spreads program (usually instantaneously) that is XBRL
compatible. Preparations of multiple reports wilké less time as XBRL-coded information can easdyfed
into various instance documents to create custahovzgput. Internal analysis of financial data \iso be faster
because the data will already be in a format refadyanalysis and will not have to be re-keyed. Raial
analysts will be able to extract, analyze and psdhis information with software tools designedcsfically for
this purpose. Il. XBRL Faciléstpaper-less financial reporting. It has beeredttiat before the
introduction of XBRL, financial information for repts was extracted from databases such as a géedgai.
This extracted information would then need to hecpssed several times depending upon the neetle aser.
Each process could require an extra handling ofinfeemation to create the desired report. With XBRrhe
information is coded once and ready for extracgtactronically into reports for all information useWith the
proper tools in place, the desired output for aksi of the balance sheet information can be trdtesmi
electronically, without the need for a paper-basgubrt.

iii. XBRL also Conforms to industry accepted metho®BRL is a language based on a W3C recommendation
XML. The W3C, or World Wide Web Consortium, is therld’s most authoritative body for establishing
Internet protocols. With the growing acceptanc&XbfL as a vehicle for data exchange worldwide, iséde to
say that XBRL is fast becoming the accepted metfoyddata exchange. For instance, U.S. Security and
Exchange Commission (SEC) on issued proposed talesandate the submission of XBRL based financial
reports for public companies. U.S.SEC also tookhtur step to ensure that key regulators and stdrektters
around the world, such as the International AccognBtandards Board (IASB) and the Financial Sewic
Agency (FSA) of Japan, to begin aligning XBRL iattves. Also HM Revenue and Customs (HMRC) in UK
require all companies to file financial statemeatsl corporate tax returns online in iXBRL formatlifie
eXtensible Business Reporting Language).

iv. major software vendors are committed to devielpsoftware that will incorporate XBRL into thdinancial
packages. It will be reasonable for financial pssfenals to start adopting XBRL. SAP mySAP finalwia
Microsoft Business Solutions Navision, Oracle F&Beative Solutions (et al.) Announced, Microsofti€f
Solution Accelerator for XBRL, Hyperion FinanciaRgopleSoft Enterprise Financial Management, CageeW
Financials and Hitachi GEM Planet are some of tHBRK enabled financial packages. XBRL Permits
interchangeability of data. Interchangeability atalis facilitated by the use of XML-compatible oad XBRL

is fully-compliant with the W3C’s XML 1.0 recommeation.

2.2Major stakeholdersin web based business reporting

The major stakeholders in this regard involves ¢habko are directly involved in web business repgrtiThe
preparers of corporate financial statement andirtf@mation technology experts constitute the shakaers.
Major stakeholders used in this study were limitedthe preparers of the financial statements, dred t
Information Technology (IT) Personnel. The targe¢parers were chief financial officer (CFO), finaic
manager and accountants of the public companitsilisn the first tier market. CFO and accountargsew
selected because they have the knowledge, compeserit understanding of such preparation (Ku Israad
Chandler, 2007). Information Technology Personnetenalso considered because of their vast knowladde
competency in web reporting matters and their mealent in the designing and maintenance of web.

2.3 Theoretical Framework
The study anchored on upper echelon theory andWITA&odel in explaining the perceptions of stakebadd
on web reporting practices by listed manufactufings in Nigeria.

2.3.1 The Upper Echelon Theory

The upper echelon theory was first used by Hambeokl Mason (1984) to explain the belief that the
characteristics of senior management, or the uppleelon of an organization, can influence the d@tésmade
and practices adopted by an organization. Theyeakghat managers' characteristics ( e.g., demoigaph
influence the decisions that they make and theeefoe actions adopted by the organizations that lined.
They suggest that this occurs because the demdgraparacteristics are associated with the manyitivg
bases, values, and perceptions that influencedbisidn making of managers. This theory was religoh in an
attempt to link the perception of stakeholders &bwased reporting.
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2.3.2 The Unified Theory of Acceptance and Use of Technology (UTAUT) M odel

Predicting the acceptance and use of technologybbas a key interest since the early days of inftion
technology. Interaction between humans and compugeaffected by quite a number of human factors its
characteristics to which studies have come up Witdories and models to investigate factors thdtenice
humans to use computer and its applications ( \@4hith997). The design, development and acceptahce o
information technologies have received substaati@ntion in the past few decades. Many theorigsraodels
have been proposed to give explanations to end @seeptance behavior. Among them is the unifiedrthof
acceptance and use of technology (UTAUT) model bykatesh et al., (2003). Ever since its incepttoe,
model has been assessed using different applisatiand it has become a de-facto of measuring users
acceptance (Ayankunle and Alan, 2013). The modapbgses that performance expectancy, effort expegtan
social influence, anxiety, facilitating conditiondx attitude predict behavioral intentions towatttks acceptance

of information technology. The study adopted thisdel in studying the perceptions of stakeholdevgatds
web-based reporting.

2.5 Empirical Review

Hassan et al (2000) conducted the survey of Chiefrfeial Officers (CFOs) (or equivalent appointns@raf all
the companies listed in Kuala Lumpur Stock Excha@ijeSE) as the end of third quarter 1998, in orter
examine the perceptions of companies on finanejabnting via internet, in particular the issuetefusefulness,
in addition to benefits, and cost. The study obsérthat the benefits, both to the companies ands usie
financial information, are perceived to be gredtsan costs of adopting the internet as another medin
disclosing and distributing corporate financialomhation. Ali Khan et.al (2011) conducted a researn the
benefits of internet financial reporting in develup countries focusing on Malaysia. The study fesusn
investigating the perceptions of preparers of fai@ninformation by using a survey mailed quest@ine. The
findings of this study suggested three main beméfitcompanies that engage in IFR: attract for@igestors,
promote company to the public, and attract locabdtors. The findings also revealed that three rbairefits to
the users who collect financial information of canfes via their website are: increases timelines$ a
efficiency in obtaining financial information, halpusers in the decision making process and proddether
medium of disclosure. On the users acceptancefoifnmation technology, Cheng, Liu, Song and Qian0g&0
investigated the validity of UTAUT using 313 intexttlusers of internet banking in china, the ressitpgest
that performance expectancy and social influeneestiong predictors of behavioral intentions towardernet
banking. in addition, an empirical study by Fang, and Liu (2008) suggests that performance expegta
efforts expectancy and social influence signifibargredicts managers intentions to engage in kndgée
sharing using web. He and Lu (2007), suggest teebpmance expectancy, and social influence ardigiers
of behavioral intentions towards consumers acceptaof mobile advertising. Accordingly, Ayankunledan
Alan, (2013), proposes that performance expectagifyrt expectancy and social influence predictevédral
intention towards acceptance of information techggl

2.6 Conceptual Framewor k

Per for mance Expectancy

Effort expectancy

Social influence Behavioral I ntention

Anxiety to Use Technology

Facilitating condition

Attitude

Source: Ventakesh et.al (2003)

3.1 Research Design

The aim of this study is to examine and documeatpérceptions or views of stakeholders towards baded
business reporting in Nigeria. For this purposea deere collected through a survey questionnaine. fargeted
stakeholders were the preparers of financial stateéni Chief Financial Officers, Financial Managensd
Accountants) and the information technology expéntshe sampled manufacturing firms in Nigeria.

3.2 Data Analysis Techniques

This study used descriptive and inferential stigisin analyzing the data. Descriptive statistioshsas tables,
percentages, mean, median and standard were us$el@, inferential statistics as multiple regressiand
analysis of variance (ANOVA) were also used. Crafism Alpha test was conducted to test the intemnadl
consistency and reliability. The test gave an alpalmes of over 0.60 which is considered as acbéptdn
testing the effect of stakeholders perceptionshenltehavioural intentions to use web in businepsrtiag,
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responses from the respondents on performance taxpgc effort expectancy, social influence, at#udnxiety,
facilitating condition and intentions to use weegnessed. The dependent variable (behavioral iotento use)
was regressed against the predictors (performarpectancy, effort expectancy, social influenceituae,
anxiety and facilitating condition).

3.2.1 Model Specification

INT; = o + flPerfexp+ p2Effortexp+ A3Socinf +p4At; + S5 Anx + f6Faccon + &;.

Where: INT= Intentions to Use Technologyerfexp = Performance ExpectancyEffortexp= Effort
ExpectancySocinf= Social InfluenceAtt= Attitude, Anx = Anxiety, Faccon = Facilitating Condition,e= error
term, &pB1, +42,.............., S9= slope coefficients of the model.

4. Resultsand Discussions

4.1 Demogr aphic Variables of Respondents.

Table 4.1 presents the demographic characterigfitee respondents such as age, sex, qualificatiognate
experience and group. As shown in the table, 30394% and 29.6% of the respondents fall withindbes
25-35years, 36-45years and 46years& above respbctMajority of the respondents are male. Theltotd 07
out of 162 respondents are male representing 66Hé &4 (34%) are female. The results as presemi¢abie 1
indicated the distribution frequency of the acadequalification of the respondents. It showed $as of the
respondents have Diploma/ND or NCE, 40.7% of trepeadents have either B.Sc. or HND while more than
half of the respondents (56.2%) have additionalifications as ACA/M.Sc./MBA/PhD. In total, abou? 4%
of the respondents are graduates. This signifiaditiost of the respondents have sufficient educatiquired to
respond to the questionnaire appropriately.

As regards working experience of the respondentsan be deduced from the results that the majofitthe
respondents are having 1llyears & above working rexpee representing 42.6% of the total respondents.
Respondents with 6-10 years of cognate experierecéha second majority representing 41.4% whiley a81%
of the respondents are having 1-5 years of workixqgerience. This indicated that majority of thepmslents
have had a minimum of 6 years cognate experierte.ré@spondents are therefore adjudged to haveussiteq
experience to enable them understand the repamiggirements and information technological needtheir
firms. The description of the respondent by grolgssification as observed in table above shows3he#t of
the respondents are chief financial officers. Tgsup is the least and it is expected becauseeoétiormity of
their tasks. Financial managers and informatiohrietogy personnel have 25.9% each while the mgjofithe
respondents are accountants representing 42.68& ¢dtal respondents.

4.2: Perceptions of Stakeholderstowards Web-based Reporting.

The results in the table revealed that , well @%b of the total respondents either fairly agrestarngly agree
that, web-based reporting is useful, enables tlreattomplish task more quickly, increases the gffewse of
their time in handling accounting tasks and inoesabie quality of their accounting services ougguminimal
efforts. This is evident in their respective meaares (x= 4.50), (x=4.17), (x=4.02) and (x&®Bwhich is an
indication that, the respondents believe and masge lexperience it that their performance on thefgdttbetter
when web is used in business reporting.

On issues relating to efforts expectancy, over &¥%e total respondents also either fairly agrestrongly
agree that they: have a clear understanding aedairttons with web reporting, are skillful in wedporting
matters and find it easier to learn to report vebwThis is further buttress by their respectivamealues (x=
4.27), (x= 4.38), (x= 4.10)and (x= 4.11) which itated that the respondents have the perceptidnwibh
reporting is easier to learn and to interact wilm the issues relating to social influence, 19.8%the
respondents neither agree nor disagree, 29.6%r délrly disagree or strongly disagree while 50.@¥her
fairly agree or strongly disagree with the statetriggeople who are important to their company téel firm
should use web in business reporting' .With thpeetive mean scores of (x= 3.28), (x= 3.23), ¥d8) (x=
3.41) and (x= 3.13), lower than 3.50, the resigmm believed that those items under social infleetio not
influence web-based reporting.

Majority (over 50%) of the respondents either failisagree or strongly disagree that they are &gmsve of
using web, feel intimidated by the sophisticatiowl @omplexity of web and feel reluctant about weporting
because of the high cost of installation. Theipegsive mean values of (x= 3.13), (x= 3.04)ard 296),
which is less than 3.50 buttress the point thatrédspondents disagree with all the statements.rébelts as
presented in the table shows that, over 78% ofdfat respondents either fairly agree or strongjsea that they
have the knowledge to use web in reporting, feehfootable with web based report and that companies
reporting via web are seen as a more successifo$.fir The respective mean scores of the threenstats of
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(x= 4.33), (x=4.24), and (x= 3.69) implied thhetmajority of the respondents perceived thosestaman
important determinants of web-based reporting.

The stakeholders on the other hand have favordbitade towards web-based reporting, feel it isiddse to
use web in business reporting, and think it is gtwodse web in business reporting as the individteals under
the scale has a mean value above 3.50. This a&tthad consequently leads to a higher intentionséoweb in
business reporting. As presented in the tableniitte to use has a mean value of 16.86 with thvitdal items
having a mean value greater than 3.50.

4.3 Regression Analysis (M odel summary)

M easuring the | mpacts of Stakeholders Per ceptionstowards Behavioral Intentionsto Use Web In

Business Reporting.

Further analysis was carried out to investigate ithpacts of stakeholders perceptions towards bekalvi
intentions to use web in business reporting. Piglny diagnostic tests such as collinearity statisesidual
test, regression model were carried out to check fmulticollinearity problem, normal distributionna
relationship that exists between the dependeniratependent variables. Firstly, multicollinearityecking was
done using correlation matrix, tolerance and Mfaréalnflation Factor (VIF). Accordingly, TabanichdaFidell
2007 argued that a benchmark value above 0.1 lferatace level and a value less than 10 for VIFdatdéis the
absence of multicolinearity. From the model sumntable, the tolerance level (Tol.) is above 0.1 dbirthe
items while the values for VIF is also less than Tfis is an indication that there is absence dfioullinearity
among the variables.

From the results shown in table 4.4, it shows thatre is a positive and significant relationshipween
performance expectancy and the behavioral intesitioruse web in business reporting as this is avidg the
beta@) value of 0.209, t-statistics of 2.736 and p-vdkes than .05. The same relationship also exatisden
attitude and the behavioral intentions to use meusiness reporting. The p value of 0.000 isificant asp
and t-values are 0.485 and 6.156 respectively. flinings is consistent with the prior studies asmAkunle &
Alan,2013; Fang et al., 2008; Cheng et al., 2068aHd Lu 2007. Social influence and facilitatimgdition are
having a positive but not significant relationskijth behavioural intentions to use web in reportifige results
from the table revealed thevalue of 0.065, t-value of 0.901 and p-value @&6Q. for social influence angt
value of 0.069, t-value of 0.835 and p-value o08.4or facilitating condition.

Accordingly, both effort expectancy and anxiety hAeving a negative and insignificant relationshiphvthe
behavioural intentions to use web in business tamprThe results from the table above sh@walue of -.022,
t-value of -.274 and p-value of 0.785 for efforpegtancy ang-value of -0.084., t-value of -1.302 and p-value
of 0.195 for anxiety. The value of R-Square 0.447.71%) indicated that the independent variablesr{epp,
effortexp, socinf, attitude , anxiety and faccomplains 41.7% of the systematic variation in th@eatelent
variable (i.e. behavioral intentions to use webusiness reporting).

Conclusions

The perceptions of stakeholders influenced or ctfléhe choices made by the people at the helraffaifs, for
companies. From the analysis of the data colleatetlits interpretations, the study concluded tat) is seen
as a very useful medium for corporate reportingt d®lps in handling accounting tasks more effitdieiand
effectively. This is possible because the stakedrslgherceived web as easier to use in businesstirepand
they also have a clear interactions and undersigndf web in business reporting. It can also bel shat
companies using web in business reporting are pextdéo be more successful than those not usiry Whe
study has established that the stake holders haighar intention to use web and that performangeetancy
and attitude are important factors in determinimg behavioral intentions to use web in businessrtieyy. The
study also concludes that the perceptions of stdélers has a significant influence on behavior#éntions to
use web in reporting.

Recommendations

The study however recommended that for manufagucmmpanies, internet should be the only medium for
corporate reporting irrespective of the size. Thieralso the need for management and other statketsoto
fine-tuned the processes and implementation of ageihe exclusive medium of corporate reporting.

REFERENCES
Abdelsalam, O.H., Bryant, S.M. & Street, D.L. (200An Examination of Comprehensiveness of Corporate
Internet Reporting Provided by London-Listed Comipa.Journal of International Accounting Re&2),1-33.

Abdelsalam, O.H.& El-Masry, A. (2008). The impadthward independence and ownership structure on the

timeliness of corporate internet reporting of Ilfligted companiesJournal of International Financial
Management &Accounting4(12),907-918.

115



Research Journal of Finance and Accounting www.iiste.org
ISSN 2222-1697 (Paper) ISSN 2222-2847 (Online) “-,i,l
\Vol.7, No.9, 2016 IIS E

Abdelsalam, O.H. & Street, D.L. (2007). Corporab@grnance and the timeliness of corporate inteeyairting
by U.K. listed companiesournal of International Account, Audit and T4%,111-130.

Abd El Salam, O.H. (1999). The Introduction and Aggiion of International Accounting Standard to
Accounting Disclosure Regulations of a Capital Maifik developing Country: The Case of Egypt”. PhD
Thesis, Heriot-Watt University, Edinburgh, UK.

Abu- Nasar, M. and Rutherford, B.A. (1994).Prepgiréittitudes to Financial Reporting in Less Deveddp
Countries with Moderately Sophisticated Capital kéds: The case of Jordaimternational Journal of
Accounting Vol.30, 129-138.

Abu-Nassar, M. (1993). The Development of FinanBiaporting In Jordan: A Survey of Preparers' ander$s
Attitudes and Reporting Practices. Unpublished PBiSsertation, University of Kent at Canterburlt.U

Adetayo, J.O., Sanni, S.A. &llori, M.O. (1999). Thmpact of Information Technology on Product Mdikg:
A Case Study of Multinational Company in Nigefl&chnovation, Elsevier Science Ltd,.UK

Agboola, A.A. & Salawu, M.K.(2012). The Determinardf Internet Financial Reporting: Empirical Eviden
from Nigeria Research Journal of Finance and Accounting, 80(11).

Ali Khan M.N.A. &lsmail, N.A. (2011). An Evolutiof Internet Financial Reporting Research .Papesgired
at International Accounting and Business Conferefid®C) 2008, Puteri Pan Pacific, Johor Bahru, aloh
August, pp. 18-19.

Ali Khan, M.N.A. & Ismail, N.A. (2009). Internet Rancial Reporting in Malaysia: Factors, Pros amwth
Accountants Today, Vol. 22(2), 28:31

Ali Khan, M.N.A.& Ismail, N.A. (2011). A Review oé-Financial Reporting ResearcBournal of Internet and
e-Business Studies, Forthcoming.

Ali Khan, M.N.A, Ismail, N.A,&Zakuanl, N. (2013).dhefits of Internet Financial Reporting in a Deypéhg
Countries: Evidence from Malaysi&frican Journal of Business Management Vol. 7(®;7  726.

Allam, A. &Lymer, A. (2003). Development in Intermn€inancial Reporting: Review and Analysis Acrosiwe
Developed Countriegnternational Journal of Digital Account. Reg63165-199.

Altova (2010).Extensible Business Reporting Langua@XBRL):An overview for technical users.
http://www.altova.com

Ashbaugh, H., Johnstone, K. M. and T. D. Warfi¢l®99). Corporate Reporting on the Interne.Accounting
Horizons, Voll3( 3),241-257.

Ayankunle, A.T. & Alan, G.D. (2013). The Theory OEer's acceptance and Use of Technology (UTAUT): A
Meta-Analytic Review of Empirical findingsournal of theoretical and applied information teciogy, Vol.
49(1),48-58.

Beattie, V. and Pratt K. (2003).Issues ConcernirghVBased Business Reporting: An Analysis of thengief
Interested Partie§he British Accounting Review/ol.(35),155-187.

Binh, T.Q.(2012). Voluntary Disclosure Informationthe Annual Reports of Non Financial Listed Camies:
The Case of Vietnandournal of Applied Economics and Business Reseanth2(2), 69-90.

Bonson, E. & Escobar, T. (2002). A Survey on VodugtDisclosure on the Internet: Empirical Evideifrcen
300 European Union Companiésternational Journal of Digital Account. Resl.2(1), 27-51.

Brennan, N. and Hourigan, D. (2000).Corporate ripgpron the Internet by Irish companieBhe Irish
Accounting Reviewol.7 (1), 37-68.

116



Research Journal of Finance and Accounting www.iiste.org
ISSN 2222-1697 (Paper) ISSN 2222-2847 (Online) H-,i,l
\Vol.7, No.9, 2016 IIS E

Chan, W.K. &Wickramasinghe, N. (2006). Using theinet for financial disclosure: the Australiarperence
International Journal Electro. Finance vol. 2(1)8-150.

Cheng,D, Liu, G, and Qian, C. (2008). On Determigsani Users Acceptance of Internet Banking: A Tletioal
Framework and Empirical Study'. Advanced Managemnéhiformation for Global Enterprise. AMIGE.

Craven, B.M. and Marston, C.L. (1999).Financialaing on the Internet by leading UK companigsropean
Accounting Reviewol. 8(2), 321- 33.

Davey H. &Homkajohn, K. (2004). Corporate InterRetporting: An Asian ExampleMalaysian Account. Rev.
vol. 3(1), 61-79.

Dionco- Adetayo, E.A. (2011), "Guide To Business&arch And Thesis Writing". (2nd ed.). IbadamgeNa:
Rasmed Publication Limited.

Dowling, J., &Pfeffer, J. (1975). Organisationajjitémacy: social values and organizational behari®acific
Sociological Reviewi 8(1), 122-36.

Dye, R.A. (1985). Strategic Accounting Choice artk tEffects of Alternative Financial Reporting
Requirements. Journal of Accounting Research,2&(R), Autum, 544-574.

Ettredge, M., Richardson, V.J. and Scolz, S. (200h§ presentation of financial information at amgte web-
sites. International Journal of Accounting Information &ss vol. 1(2), 149-168.

Ettredge, M., Richardson V. and Scholz, S. (200Rigsemination of information for investors at cargte web
sites.Journal of Accounting & Public Poli¢21 (Winter), 357-369.

Ezat, A.& El-Masry, A. (2008). The impact of corpte governance on the timeliness of corporateriater
reporting by Egyptian listed companiédanagerial and Financesol.34(12), 848-867.

Fang, W.C., Li, M.M and Liu, C.W. (2008). Measuramef the Knowledge-sharing Efficacy of web2.0 site
construction on the Basis of Knowledge-Based 3ystby Applying the Model of UTAUT: Evidence of the
early adoptersProceeds of the 3rd International Conference ofolvative Computing Information and control
(ICICIC'08).

Financial Accounting Standards Board (FASB) (200Business Reporting Research Project (BRRP):
Electronic Distribution of Business Reporting Infation SteeringCommittee Report Series.

Flynn, G. and Growthorpe, C. (1997).Volunteeringpficial data on the world wide web: A Study of Ficial
Reporting from a Stakeholder Perspective. Papmgemted at the First Reporting and Business Conuatiomn
Conference, Cardiff.

Gowthrope, C. &Amat, O. (1999) ‘External reportiafjaccounting and financial information via thedmtet in
Spain), European Accounting Review, 8 (2), 365-371.

Graham, J., Harvey, C. &Rajgopal, S. (2005). TherBmic Implications of Corporate Financial Repagtin
Journal of Accounting and Economics', Vol. 40, 8F3.

Gray, G.L. &Debreceny, R.S. (1997). Corporate répgron the Internet: opportunities and challendeeper
presented at the 7th Asian-Pacific Conference triational Accounting Issues, Bangkok.

Gray, G.L. and Debreceny, R.S. (2001). The Prodocdind Use Of Semantically Rich Accounting Repats
the Internet: XML and XBRLInternational journal of Accounting Information Sgms, 2: 47-74.

Hambrick, D.C. & Mason, P.A. (1984). Upper echelofnke organization as a reflection of its top maag
Academy of Management Review, 9(2), 193-206.

Hassan, O., & Marston, C. (2010). Disclosure measent in the empirical accounting literature: aview
article, Economics and Finance Working Paper SeBamel University, Working Paper No.10-18.

117



Research Journal of Finance and Accounting www.iiste.org
ISSN 2222-1697 (Paper) ISSN 2222-2847 (Online) “-,i,l
\Vol.7, No.9, 2016 IIS E

Ho, S.S.M. & Wong, K.S. (2003). Preparers’ peraami of corporate reporting and disclosurgernational
Journal of Disclosure and Governandéol. 1(1), 71-81.

http://www.xbrl.org (visited on March 20, 2016).

IASC (1999).Business Reporting on the Internét.Report Prepared for International Accountingn@tards
Committee by Lymer, A., Debreceny, R., Gray, G. Rathman, A, London.

Internet world stats (2005)nternet Growth Statistics: Today's road to e-Commerce and Global Trade
Internet Technology Reportdttp://www.internetworldstats.com.

Isenmann, R. and Lenz, C. (2000). System of teehienefits using the Internet for corporate envinental
reporting. 2000 Business Strategy and the Envieorir@onference. ERP Environment (Ed.) ERP: Shipley
(UK): 203-210.

Ismail, N. A. and Tayib, M. (2000). Financial repog disclosure on the Internet by Malaysian listed
companiesAkauantanNasional7(14), 28-33.

Ikpehai,M.(2012).eXtensible Business Reporting Leage (XBRL)w.icanig.org/documentsBRL.pdf

Jensen, M.C. and Meckling, W.H. (1976). Theory iofnf managerial behavior, agency cost and ownership
structure Journal of Financial Economics, 3,305-361

Jones, M.J.& Xiao, J.Z. (2004). Financial Reportdg The Internet By 2010: A Consensus Viéwcounting
Forum,28(3), 237-263.

Kelton, A.S. and Yang, Y.W. (2008). The Impact affmorate governance on Internet Financial Reparting
Journal of Accounting and Public Policg7, 62-87.

Khadaroo, I. (2005). Business Reporting on therh@ein Malaysia and Singapor@orporate Communications
Vol. 10, No. 1, pp. 58-68.

Ku Ismail KNI, Chandler R (2007). Quarterly finaatreporting: a survey of Malaysian preparers asersl
Res. Account. Emerg.Econ., Vol.7, pp.53-67.

Lymer, A. and Debreceny, R.( 2003). The auditor @odporate reporting on the Internet: challenged an
institutional responsegnternational Journal of Auditingvol. 7, 103-120.

Lymer, A. (1997).The use of the Internet in compaeporting: the survey and commentary on the usthef
www in corporate reporting in the UK and Finlan®aper Presented at the British Accounting Assiociat
Annual Conference, Birmingharmroblems and Perspectives in Management / Volurissde 3, 200624

Lymer, A. and Tallberg, A. (1997). Corporate repatand the Internet — a survey and commentaryheruse
of the www in corporate reporting in the UK and |&imd’, Paper presented at the 20th Annual Congretse
European Accounting Association, Graz, Austria.

Marston, C. and Leow, C.Y. (1998). Financial repmton the Internet by leading UK companies. Paper
presented at the 21st European Accounting Assoni@bnference, Belgium, April.

Marston, C. and Wu, W. (2000). Financial reportimg the Internet by leading Japanese companies.r Pape
presented at Scottish Region 2000 Conference, &ker&cotland.

Munther, T.M &Rekha, P. (2013). Internet Finandreporting in UAE- Analysis and Implication&lobal
Review of Accounting and Finance, vol.4(2), 142:160

Munther, T.M. and Salah, A.A. (2006). Web-Based wathry Financial Reporting of Jordanian Companies
International Review of Business Research Papers2Wo.2, 127-139

118



Research Journal of Finance and Accounting www.iiste.org
ISSN 2222-1697 (Paper) ISSN 2222-2847 (Online) “-,i,l
\Vol.7, No.9, 2016 IIS E

Owusu-Ansah, S. (1998a). The Adequacy of Corpdvitedatory Disclosure Practices on Emerging Markéts:
Case Study of the Zimbabwe Stock Exchange, Unfheddi§ hesis, Middlesex University, London, UK.

Owusu-Ansah, S. (1998b). The impact of corporatdbates on the extent of mandatory disclosure and
reporting by listed companies in Zimbabwée International Journal of Accounting \B88(5),pp. 605—-631.

Oyelere P., F. Laswad and R. Fisher,( 2003). Detemmbs of Internet Financial Reporting by New Zedla
CompaniesJournal of International Financial Managemenihda Accounting, Vol.14 No.1,.26-63.

Prabowo R. and Angkoso K.S. (2006,). Factors Imitireg the Extent of Web-Based Disclosure: An Enapiri
Analysis of Indonesian Manufacturing Firndsirnal Akuntansi Dan Keuangan, Vol.8, No. 2, Novem®2-98.

Pirchegger, B. and Wagenhofer, A. (1999). Finanicifarmation on the internet: A survey of the homages of
Australian companie€uropean Accounting Reviet/(2), 383- 395.

Piotroski, J. (1999). The Impact Of Reported Segrivformation On Market Expectations And Stock ces,
Working Paper, University Of Chicago, US.

Pollock, K.S. and Papiernik J.C. (2001). XBRL: Anneommon language for business information repgttin
Ohio CPA Journal, Jan-Mar, vol. 60(1), pp. 38-41.

PWC (2014). Greater disclosure but little insightler new cod. Website consultation, 3 April,2014.
www.pwc.com/gx/en/corporate-reporting/integratedemting/corporate-reporting-south-africa-king-hiinl

PWC (2013), View Point of a Way to Respond to twelZing Needs of Stakeholders in the Capital Masket
available at .http://www.pwc.com/en_US/us/cfoditassets/pdf/point- of-view-integrated-reporting.pdf

Raffournier, B. (1995). The Determinants of Volugt&inancial Disclosure by Swiss Listed CompaniBse
European Accounting Review, Vol.4(2),261-280

Robbins, W.A. and Austin, D.R. (1986). Disclosurelity in governmental financial reports: an asses# of
the appropriateness of a compound measure. Jafriatcounting Research, vol.24(2), pp. 412-421.

Ross, S. (1977). Disclosure regulation in finanaiarkets: implications of modern finance theory aigmhaling
theory, in Edwards, F. (ed.), Issues in FinarRiadulation,177-202, McGraw-Hill.

Salawu, R.O. (2009). Financial reporting on therinét by quoted companies in Nigeria. Proceedings the
10th Annual Conference of Repositioning African Biess and Development for the 21st Century. Retdeon
15th of March 2013 from http://www.iaabd.org/200#alhd _proceedings/trackla.pdf.

SEC (Securities and Exchange Commission) (2003&)l Rule: Disclosure Required by Sections 406 a@d 4
of the Serbanes-Oxley Act of 2002, Securities anchBnge Commission, available at: www.sec.gov

Shukla, A. &Gekara, M.G. (2010). Corporate RepgrimModern Era: A Comparative Study of Indiandan
Chinese Companie§&lobal Journal of International Business Reséavol. 3(3).

Software  AG.(2010).Understanding the XML  Standard or f Business Reporting and
Finance.http://www.softwareag.com

Venkatesh V,.Morris, M.G., Davis, G.B., and Dawd). (2003). Users Acceptance of Information
Technology: Towards a unified view. MIS quarteryg).27(3): pp. 425-478.

Wallace R.S.0., Naser, K. and Mora A. (1994). Télationship between the comprehensiveness of catgor
annual reports and firm characteristics in SpAitcounting and Business Research, 25(97): 41-53.

Wallace, R.S.O. and Naser, K. (1995). Firm-speadifaterminants of the comprehensiveness of mandatory

disclosure in the annual corporate reports of filieed on the stock exchange of Hong Kodgurnal of
Accounting and Public Poli¢yol.14, pp. 311-368.

119



Research Journal of Finance and Accounting www.iiste.org
ISSN 2222-1697 (Paper) ISSN 2222-2847 (Online) i-lél,l
Vol.7, No.9, 2016 IIS E

Willis, M., Tesniere, B. and Jones, A. (2003). Gogie communications for the 21st centubywhite paper
discussing the impact of Internet technologies wsiress reporting. PricewaterhouseCoopers.

Xiao, J. Z., Yang, H. and Chow, C. W. (2004). h¢éedminants and characteristics of voluntary Intetesed
disclosures by listed Chinese companiesirnal of Accounting & Public Policy, 23 (3), 12P5.

Yuen, C.Y., Liu, M., Zhang, X., Lu, C. (2009). Asm study of voluntary disclosure by Chinese eniszpr
Asian Journal of Finance and Accounting 1:2, 118:14

Yusoff, N.H., Hanefaf, M.M. (1995). Malaysian Irtstional Investors’ Annual Reports Information Need
Malaysian Management Journal 1:2, pp. 41-49.

Table 4.1: Demographic Characteristics of the Redpots.

Characteristics Variable description Freq. (n=162) Percentage
Age 25-35years 50 30.9
36-45years 64 39.5
46years & above 48 29.6
Sex Male 107 66
Female 55 34
Qualification Diploma/ND/NCE 5 3.1
B.Sc./HND 66 40.7
ACA/M.Sc./MBA/PhD 91 56.2
Cognate Working 1- 5years 26 16
Experience 6-10years 67 41.4
1lyears & above 69 42.6
Group Classification Chief Financial Officer 9 5.6
Financial Manager 42 25.9
Accountant 69 42.6
Info. Tech. Personnel 42 25.9

Source: Field work, 2016
Table 4.2: Perceptions of Stakeholderstowards Web-based Reporting.

Variables NAD | FD SD FA SA Mean | Overall
1 2 3 4 5 mean
1. Perfor mance expectancy
| find web-based business reporting useful 2|3 1 62 94
1.23%| 1.9% | 0.6% 38.3% | 58.02%| 4.50
Using web-based business reporting enables meSto 12 3 52 86 4.17
accomplish my tasks more quickly 56% | 7.4% | 1.9% 32.1% | 53.1%
Using web in business reporting increases |tH® 13 3 78 58 4,02 | 16.49

effective use of my time in handling accounting.17% | 8.0% | 1.9% 48.1% | 35.8%
tasks

Using web in business reporting increases the tyuall9 10 4 80 49 3.80
of my accounting services output at minimal efforts11.7%| 6.17% | 2.5% 49.38% | 30.25%

2. Effort Expectancy

My interaction with web in business reporting |i% 4 1 83 69 4.27
clear and understandable 3.1% | 2.5% | 0.6% 51.2% | 42.6%
I am skillful at using web in business reporting 210 2 90 68 4.38
1.2% | 0% 1.6% 55.6% | 42%
Learning to use web in business reporting is gagy 14 6 66 69 4,10 | 16.87
for me 4.3% | 8.6% | 3.7% 40.7% | 42.6%
| find it easy to disseminate business reportshen| t8 8 7 72 67 411
company's web 49% | 4.9% | 4.3% 44.4% | 41.4%
3. Social Influence
People who are important to my company feel thag 23 25 42 40 3.28
the company should use web in business reporting19.8% | 14.2% | 15.4% | 25.9% | 24.7%
People who influence my behaviour at work think 21 38 28 36 39 3.23
should use web in business reporting 13% | 23.5% | 17.3% | 2.2% 24%
clients and the external auditor influence tliven's | 23 34 24 48 33 3.18
use of web in business reporting 14.2% | 21% | 14.8 29.6% | 20.4% 13.11
The firm encourages the use of web in busire2d 22 21 62 33 341
reporting 14.8% | 13.5%| 13% 38.3% | 20.4%
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4. Anxiety
| feel apprehensive about using Web in businesé 24 66 24 32 3.13
reporting 9.9% | 14.8%| 40.7% | 14.8% | 19.8%
Web-based business reporting is somewhab 40 57 30 20 3.04
intimidating to me 9.26% | 24.7%| 35.19%| 18.5% | 12.35% 9.13
High installation, design, maintenance and exgertil9 45 38 41 19 2.96
costs of web makes me feel reluctant about web1.7% | 27.8% | 23.46%| 25.3 11.7%
based reporting
5. Facilitating Condition
| have the knowledge necessary to use webh &n 6 6 69 73 4.33
business reporting 49% | 3.7% | 3.7% 42.6% | 45.1%
| feel comfortable when a firm provides corporat® 3 4 83 63 4.24
report via web. 56% | 1.9% | 2.5% 51.2% | 38.9% 12.26
The society views Companies reporting via web &6 30 27 40 39 3.69
more successful. 16% 18.5% | 16.7% | 24.7% | 24.1%
6. Attitude
it is desirable to use web in business reporting 6|5 3 75 73 4.28

3.7% [ 3.1% | 1.9% 46.3% | 45.1% 12.82
it is good to use Internet for business reporting | 6 6 1 89 60 4.19

3.7% | 3.7% | 0.6% 54.9% | 37%
my attitude towards web based business repoftig 4 3 79 73 4.35
is favorable 1.9% | 25% | 1.9% 48.8% | 45.1%
7. intention
I will use web in business reporting on a regyldO 5 5 80 62 4.12
basis in the future 6.2% | 3.1% | 3.1% 49.4% | 38.3%
I will frequently use Internet business reportimg|il2 1 8 81 60 420 | 16.86
the future 7.4% | 0.6% | 4.9% 50% 37%
I will strongly recommend others to use Internet iB 0 6 73 78 4.37
reporting corporate information 3.1% | 0% 3.7% 455% | 48.1%
| predict | would use web in business reportingdqgr 12 5 6 70 69 4.17
foreseeable future 7.4% | 3.1% | 3.7% 43.2% | 42.5%

Source: Author's computation, 2016.

Table 4.3Model Summary

Model R R-square Adjusted R- | Std. Error of
square the Estimate
1 .646 417 .395 2.495
ANNOVA

Model Sum of Df Mean Square F Sig. Remar

squares
Regression 690.287 6 115.048 18.484 .000 Sig.
Residual 964.726 155 6.224
Total 1655.012 161

Coefficients

Unstandardized coefficients | Standardised
M odel coefficients t-value p-value (sig.)

B Std. Error Beta Tol. VIF
(constant) 3.844 1.548 2.483 .014  sig.
Perfexp .223 .082 .209 2.736 .007  sig. .645 1.550
Effortexp -.026 .093 -.022 -.274 785 n.s 594 1.684
Socinf .052 .058 .065 .901 369 n.s. 712 1.404
Attitude .691 112 .485 6.156 .000 sig. .606 1.651
Anxiety -.075 .058 -.084 -1.302 195 ns 901 1.110
Faccon .072 .087 .069 .835 405  ns. .548 1.824

a. Dependent Variable: TOTAL INTENTIONS TO USE
b. Predictors: (Constant),PERFEXP, EFORTEXP, SOCWF ITUDE,ANXIETY, FACCON
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